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Studebaker's Centennial Line Bows 








Sparks 


State of the Nation’s Eonomy: 
Up 
Srore Sates — December volume 
of leading mail order and chain 
store companies showed an_ in- 
crease of 10.5 percent over that of 
the same month in preceding year. 


Bumpinc Awarps — Heavy con- 
struction contracts for week 
ended Jan. 15 totaled $548,827,000, 
the highest since last August. 


How’s Business?—Index of activ- 
ity shows figure for week ended 
Jan. 10 rose to 185.5 from 176.4 
(revised) in the preceding week, 
according to New York Times. 
Figure for week ended Jan. 12, 1952, 
was 179.3. 


* * 


Down 


Car Loapincs—In the week ended 
Jan. 10 they were down 7.6 percent 
from the like 1952 week, totaling 
688,232. 

Bank C.eariIncs—Amounted to 
$16,551,169,000, or about 2 percent 
under the $16,895,509,000 recorded 
@ week earlier, reports Dun & 
Bradstreet. 


® * * 


General 


Exports, Imporrs—Commerce De- 
partment reports that imports fell 
sharply in November, while exports 
were slightly under the October 
level. Imports were valued at $803,- 
800,000, compared with October’s 
$918,100,000. Exports were valued at 
$1,177,700,000, versus $1,196,300,000 in 
October. 


Top Cars 

New-car registrations for 11 
months, plus 18 states for De- 
cember: 
1952 Pos. Make 
Chev. 
Ford 
Plym, 
Buick 
Pontiac 
Dodge 
Olds, 
Mercury 
Stude. 
Nash 
Chrysler 
Cadillac 
DeSoto 
Hudson 
Packard 
Kaiser 
Willys 
Henry J 


1951 Pos. 
1,013,841— 1 
$11,592— 2 
521,880— 3 
371,807— 4 
318,688— 5 
285,001— 6 
259,444— 7 
220,962— 8 
195,209— 9 
182,814—11 
142,893—10 
91,924—14 
106,123—12 
92,489—13 
63,377—15 
49,995—16 
25,046—18 
49,367—17 
Lincoln 24,688—19 
Austin 3,494—21 
Brit. Ford 3,308—22 
22— 2,650 Crosley 5,126—20 
23— 1,502 Allstate 
Total All Makes 
3,842,843 4,809,744 
For further details see page 
24, today’s issue. 


11—104,472 
12— 84,366 
13— 83,609 
14— 74,100 
15— 61,463 
16— 38,147 
17— 37,958 
18— 27,332 
19— 26,758 
20— 4,521 
21— 3,532 








Two Modes for '53— 


Studebaker is offering two types of styling in its’ 1953 


Champion hardtop, while below is a Champion /fourAloor for 1953. The hardtop is 


only 56 5/16 inches high, = four-door is slig 
) 


story, other photos on page 40. 


tly less than five feet high. (See 





Knudson Warns Makers: 
Stress Safety, Not Speed 


By Ed Howard 
Staff Writer 

HILE the head of the Defense 

Transport Administration 
warned auto makers last week to 
shift emphasis from _ speed _ to 
safety, at least five more states 
moved toward tighter speed regula- 
tions for highways within their 
borders, 


A sixth state heard praise of 
its stringent new speed law. 


Meanwhile, also in Detroit, one 
auto manufacturer—Chrysler Corp. 
—announced that if a horsepower 
race existed, Chrysler wasn’t in it. 

* * 7 


TA head James K. Knudson, 

also a member of the powerful 
Interstate Commerce Commission, 
told the Detroit Economic Club 
that’-car makers must recognize 
that their responsibilities do not 
end with filling the demand for 
their products. 

“Too many 100 - mile - an - hour 
cars are being operated over 50 
to 70-mile-an-hour roads,” he 
said. 

“I cannot emphasize too strongly 
that speed is the demon on our 
highways, and a large part of the 
automobile public seems to have 
gone quite power mad.” 

od x * 


Two Chrysler officials, A. vander- 
Zee, sales vice-president, and 
James C. Zeder, director of engi- 
neering and research, discounted 
the firm’s interest in a horsepower 
race. 

“If Chrysler is in a race, it is the 
competitive one to give motorists 
greater car performance,” said 
vanderZee, insisting that horse- 
power was but one of many im- 
portant factors in evaluating per- 
formance. 

VanderZee said Chrysler had 
adopted a “conservative rating 
method” for its engines, inferring 
his belief that some car makers 
were “squeezing” the last frac- 





tion of horsepower into ratings 
for their power plants. 


(Cadillac is offering 210 horse- 
power on its 1953 models, Lincoln 
205 and Chrysler 180.) 


Zeder noted that Chrysler has ob- 
tained 309 horsepower from a 
standard Chrysler engine on pre- 
mium fuels without raising com- 
pression. 


“We could build cars of higher 
speed,” he said, “but speed must be 
balanced against safety, highway 
conditions, economy and dependa- 
bility.” 

* * a 

NUDSON warned auto makers 

that if the industry’s emphasis 
is not soon shifted from power to 
safety, it faces the advent of 
tighter speed controls which may 
even mean widespread use of gov- 
ernors or other mechanical devices 
to hold car speeds down. 

The commissioner praised the 
auto industry’s steady effort to pro- 
mote better highways, but warned 
that it must be stepped up, in view 
of the fact that today’s highways 

(Continued on Page 45, Col. 1) 





By Bernie Thomas 

Associate Editor 
oe for the best quarterly 
total in nearly two years, the 
auto industry’s production pulse 
last week appeared to indicate the 
building of 1,760,000 vehicles—1,- 
400,000 cars and 360,000 trucks—in 

the first quarter of 1953. 

That would be the best quar- 
ter’s volume since the second 
quarter of 1951, when the Govern- 
ment slapped lids on production. 
Car output so far this year is 
running more than 50 percent 
ahead of the comparable 1952 
pace. 

Despite failure of some suppliers 
to ship in desired volume, plants 
in this country last week managed 

to inch up car output, while truck 
building held steady. 
~ * * 

AST week’s production, accord- 

ing to Automotive News’ esti- 

mates, was made up of 112,600 cars 
and 28,027 trucks—a total of 140,627 
vehicles. The previous week’s total 
of 139,033 units included 110,885 cars 
and 28,148 trucks. 

Holding down last week’s car 
production total was the failure 
of Briggs Mfg. to ship bodies to 
Packard and Plymouth in wanted 
volume. 

A labor dispute snagged Briggs 
as far as Plymouth was concerned, 
but Packard’s final assembly sched- 
ules were described as too ambi- 
tious to fill on short notice. 


Packard, desirous of continuing 
the 10-hour workdays it adopted at 
the start of 1953, reportedly was 
not getting enough bodies for even 
eight hours of daily activity last 
week. Assembly lines at Packard 


‘Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


140,627 139,933 
89,577 


Last Prev. 1952 
Week Week Week 


For complete production totals 
by makes, see table, page 50. 





Best 3-Month Output 
In 2 Years Forecast; 
~ 1,760,000 Units Due 


Week’s Total Rises to 140,627 Despite Supplier Pinch; 
460,000 Cars and 117,000 Trucks Expected 
To Be Assembled in January 


had to be slowed so that workers 
could be kept on their jobs. 
+ * * 
een offset the car produc- 
tion lost last week at Plymouth 
was the return of Kaiser-Frazer 
to work with an estimated 1,260 
cars for the week. K-F had been 
down two weeks for inventory. 
This month’s production out- 
look is about the same as it was 
(Continued on Page 50, Col. 1) 





Dealers Pressing 
Drives to Move 


Used-Car Stocks 


By Sam Sampson 
Staff Writer 
{BAR TENED by the slowly gain- 

ing used-car market, many 
dealers are launching special sales 
campaigns to move out present 
stocks of used cars, according to 
reports received at AUTOMOTIVE 
News last week. 

There are apparently two trends 
of thought regarding the present 
market. Many franchised dealers, 
who are carrying large or un- 
balanced stocks of used cars, 
want to move them in prepara- 
tion for an expected new-car 
sales boom in the spring. Even 
now, these dealers say, too much 
of their operating capital is tied 
up in used cars, and they cannot 
be truly competitive for new-car 
business. 

On the other hand, buyers are 
becoming more active on the 
wholesale market, according to 
auction operators. This segment of 
the market evidently believes that 
used-car prices will rise, or at least 
remain steady, and are willing to 
enlarge inventories at present 
prices. 






= * ® 


MORE cars are being offered at 
auctions, according to AuToMo- 
TIVE News’ used-car index, and a 
larger number are being sold. At 
eight representative auctions last 
week, 371 more cars were offered, 
and 251 more sold, than at the 
same auctions a week earlier. The 
sales ratio remained at 67 percent 
during the two-week period—a high 
for several months. 

As activity grew, prices fell off 
a little, the index showed. The 
overall average price dropped $6, 

(Continued on Page 50, Col. 3) 


Survey Shows Public Likes Truckers 


PERATORS of trucks and buses 

have earned a reputation as the 
safest and most courteous drivers 
in the nation, according to a recent 
survey sponsored by the Automobile 
Manufacturers Assn. 

The nationwide study was con- 
ducted by Alfred Politz Research, 
Inc., to measure public knowledge 
and attitudes regarding the use of 
trucks in America. It involved in- 
terviews with 4,490 persons, rep- 
resenting a cross-section of the 
public, 

According to the survey, the pub- 
lic as a whole considers truck and 
bus drivers significantly safer and 
more courteous than private car 








and taxi drivers. Motorists cited 
trucks as among the least of possi- 
ble annoyances encountered in 
country and city driving. 

7 - a 


mpRuce drivers were picked by 
the greatest number of those 
questioned as the most courteous 
drivers on the open road, with bus 
drivers ranked in second place. Bus 
drivers, however, were rated as 
both the safest and the most cour- 


In This Issue 


Registrations, Prices Page 24 


Used-Car Auctions 
Production by Makes 


teous in the city, followed closely 
by truck drivers. 

Private motorists trail far be- 
hind in safety and courtesy, so 
far as public opinion is concerned, 
with taxi drivers holding last 
place in each category. 

Persons who have driven recently 
rate truck drivers considerably 
higher in safety and courtesy than 
do those who have not been behind 
the wheel themselves for some time. 

Fewer than one person in 10 
thinks that trucks cause more than 
their share of accidents. More tr 
a third of the people think tr 
cause less than a fair share 

(Continued on Page 45, 
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Dealers Sign with IAM... 





4-Month Shop Strike 
Ends in Spokane 


By Ed Howard 
Staff Writer 


EMAINING members of the 

Spokane Automobile Dealers 
Assn. have signed a contract with 
Lodge 942, AFL International Assn. 
of Machinists, ending a mechanics’ 
strike that had plagued the central 
Washington city for nearly four 
months. 

Presidential Inauguration week 
also coincided with a return of 
comparative quiet to the automo- 
tive labor scene in Detroit, but 
union rumblings over the coming 
change in the Bureau of Labor 
Statistics Consumer Price Index 
continued. 

While the UAW-CIO received a 
major setback in one southern 
automotive plant, it and other 
unions showed slight gains at other 
points. 


* x * 


ee again the scene} 


of troubled dealer-employe re- 

lations, returned to the news 
through a NLRB “cease and de- 
sist” order to one dealer and 
recommendation for similar action 
to another. 

The Spokane contract ended a 
hard-fought strike in which the 
union hurled charges of “lockout” 
and “strikebreaking” at the deal- 
ers, individually and collectively. 

The end, after an 11-hour session, 
came with comparative peace, how- 
ever. 

* * + 

ETTLEMENT terms included a 

40-hour week, overtime provi- 
sions, recognition of seniority, 
gfievance machinery, four-hour 
call-in time, paid holidays and 
vacations, and increased pay guar- 
antees. 

In addition, the contract called 
for reinstatement of all strikers. 

One Spokane shop had signed a 
union contract before the strike 
started. Two others signed con- 
tracts before the main body of 
dealers agreed. 


IAM members in Spokane gave 





Trust Probe Asked ... 


Pa. Truckers Sue 


31 Railroads for 
$250 Million 


HILADELPHIA.—A Government 

investigation of the 31 railroads 
which truck operators have sued 
for $250 million in damages was 
demanded last week by the Penn- 
sylvania Truckers Assn. 


Floyd B. Noerr, president of 
the association, has asked that 
the incoming U.S. attorney gen- 
eral, Herbert Brownell jr., take 
action on possible criminal viola- 
tions of the Sherman Act by the 
major eastern railroads. 


The damage suit, filed by 37 long- 
distance trucking firms and the 
association in U.S. District Court, 
charges the railroads and Carl 
Byoir Associates, a New York pub- 
lic relations firm, with a “campaign 
of vilification and slander.” The 
truckers charge that they were the 
victims of an illegal conspiracy to 
drive them out of business. 

- + a 


UDGE THOMAS J. CLARY has 

granted permission to Richard- 
son Dilworth, Philadelphia district 

(See PA. TRUCKERS, Page 46, Col. 1) 


| the new contract overwhelming ap- 
| proval in a referendum ballot. 
Bd * * 


YAN NASH, INC., was the tar- 

get of the NLRB’s Milwaukee 
cease and desist order. Specifically, 
the board ordered Ryan to stop 
discouraging its employes from 
joining an auto salesmen’s local of 
the CIO Amalg®iiated Clothing 
Workers—which is a new entry in 
auto circles: ; 

Ryan was also ordered to pay a 
discharged salesman $1, for loss 
of salary, based on a sete ent 
reached between the firm ants its 
former employe. * 

Also in Milwaukee, an NLRB ex- 
aminer recommended that Sawyer 
Downtown Motors, Inc., stop dis- 
couraging employe membership in 
any labor organization. The ex- 
aminer said the firm should offer 
reinstatement with back pay to two 
employes. 

Employes of States Motor Co., 
Inc., Bristol, Tenn., have voted 
unanimously to discontinue their 
connection with the AFL Inter- 
national Assn, of Machinists. The 
decertification vote showed: No 
votes for retention; 14 against. 


Affected were all employes of the 
firm’s used-car reconditioning and 
repair shop, including mechanics 
and their helpers, body repair men 
and greasers. 





(Continued on Page 46, Col. 1) 





By Bob Finlay 
Managing Editor 
EW YORK.—Amid the glamour 
surrounding the General Motors 
show—which packed crowds into 
the Waldorf-Astoria Hotel as fast as 
the fire inspectors would allow—GM 
executives revealed some interest- 
ing facts and figures on GM goals. 

Highlights were: 

1, GM dealers in all sections of 
the country will get higher car 
allotments this year, since the 
corporation expects to increase 
production 500,000 vehicles over 
1952. 

2. The present year is expected to 
be a good one, with an adjustment 
coming in 1954 or 1955. 

* ~ * 


3 GM is shooting for a higher 
* percentage of industry. 

4. No further price reductions are 
expected in 1953, with GM officials 
asserting that the new models, in 
effect, represent price reductions. 

5. Continued labor peace. 

6. GM reports its dealer body in 
strong condition, with 60 percent 
veterans. 


x ok * 
P_ARLow H. CURTICE, acting 
president, told a press confer- 
ence that GM expects to build 
3,000,000 vehicles 
in 1953, compared 
with 2,500,000 last 

year. 

Later, at a 
luncheon for in- 
dustrialists, he 
forecast that the 
industry would 
produee 5,500,000 
cars and 1,300,000 
trucks in 1953. 
Comparative fig- 

@. Bi. Curtice ures for 1952 are 
4,336,500 cars and 1,217,500 trucks. 

Curtice said that GM schedules 








For Longer Car Life— 


Ford will house in the above building, scheduled for construction in Livonia, Mich., 
“nical research cimed at cutting the mortality rates of cars and trucks. 





GM Sees Big 


Expects 500,000 More Vehicles in °53; 


No Price Reductions Due 
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New Yorkers Throng GM's Motorama 


MOTOR 


GM Offers Stage Show, Too— 


| 


, Along with the showing of 38 new models, the 1953 General Motors Motorama offered a ballet, orchestra and chorus on a two- 
Employes of Rangeline Truck | level mechanized stage. The mannequin on the lower level wears a gown inspired by the Cadillac which shares the spotlight 
and Implement Co., Inc., in Joplin, | with her. 


Output Rise 





call for 900,000 vehicles in the first 
quarter, which is about 40 percent 
above the first quarter of 1952. 
+ + * 
OR the whole of 1953, it appears 
that Curtice is looking for a 20 


percent increase in total vehicle 
production for both GM and the 
industry. 


However, the sales department, 
represented by William F. Huf- 
(Continued on Page 8, Col. 3) 


Ford to Construct 
Service Lab to 


Prolong Car Life 





DEARBORN. —A new technical 


service laboratory, described as the 
first of its kind in the auto industry, 
will be built by 
the Ford division 
in nearby Livonia, 
it was announced 
last week by L. 
D. Crusoe, gener- 
al manager. 

“The new lab- 
oratory will en- 
able our service 
operations to keep 
pace with the 
rapid advances in 
engineering and 
manufacturing methods,” Crusoe 
said, 

“Today’s cars and trucks are ca- 
pable of giving years of satisfactory 
transportation long after they cease 
to be new models, if they are prop- 
erly serviced by mechanics trained 

(Continued on Page 46, Col. 5) 


Carl T. Doman 





Bill Ford to Be Driver 


Of ‘500° Pace Car 


INDIANAPOLIS. — William 
Clay Ford, of Ford Motor Co., 
will drive a 1953 Ford converti- 
ble to pace the 37th annual 500- 
mile race May 30 at the Indian- 
apolis Motor Speedway. 

Selection of the pacemaker car 
was announced last week by 
Wilbur Shaw, president of the 
speedway, who will ride with 
Ford on the pace lap. 

The white pace car, with 
white, black and gold interior, 
will be presented to the winning 
driver at the annual victory din- 
ner the night following the race. 











Visitors from Detroit— 


At the opening of the exhibit, for which seven cars were especially built (four 
with glass-fiber-reinforced plastic bodies) are (from left) Harlow H. Curtice, acting 
president of GM; Mrs. C. E. Wilson, and C. E. Wilson, GM president on leave of 
absence, and defense secretary-designate. 





Autos Were the Main Topic of Talk— 


In an Oldsmobile Super 88 sedan at the General Motors Motorama at the Waldorf- 
Astoria Hotel in New York are (from left) C. F. Kettering, GM research consultant; 


Alfred P. Sloan jr., board chairman; the 
president of GM's styling staff. 





* 


Looking to Olds’ Future— 


J. F. Wolfram, Oldsmobile's general 
manager, points out features of the divi- 
sion's experimental Starfire to Gen. Lucius 
Clay (seated), GM director and former 
U. S. military chief in West Germany. The 
Starfire has a plastic body. 





Duke of Windsor, and Harley Earl, vice- 


GM Show Sets 
Dates with Six 


More Cities 


NEW YORK. — After completion 
of its Motorama showing in Miami, 
Fla., scheduled fer Feb. 12-17, Gen- 
eral Motors will take the display te 
five other cities, according to Har- 
low H. Curtice, acting president. 
The exhibit closed its initial run in 
New York last week. 

From Miami, Motorama will 
move to Chicago, as part of the 
auto show, where it will be set up 
at the International Amphitheater 
March 14-22. 

Other dates are: Los Angeles, 
Shrine Convention Hall, Apr. 11-19; 
San Francisco, Civic Auditorium, 
May 1-7; Dallas, Fair Grounds Auto 
Bldg., May 16-24, and Kansas City, 
Civic Auditorium, June 6-14, 
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AUTOMOTIVE NEWS, JANUARY 26, 1953 
Number of Dealer Exhibitions Reaches 31... 


53 Auto Show Season Is On 


By John O. Munn 





Charles G. McKimmie (Chrys- 
ler-Plymouth), Richmond, Va., is 
not only well known in his state 
but nationally. He has made many 
contributions to this trade, having 
served not only as president of 
the Richmond dealers group but 
the Virginia state dealers associ- 
ation as well as four years on the 
NADA executive board. 


He is at present vice-president 
of the Chrysler National Dealer 
Council, a director of the Central 
National Bank of Richmond and 
chairman of the Richmond Rede- 
velopment and Housing Commis- 
sion. 

In spite of the fact that he is 
only 52 years old, he has been in 
the automobile business for 32 
years. I am delighted to have him 
as a@ guest conductor while I am 
on vacation, and here is his col- 
umn: 

* * * 
HE economic horizon indicates 
that the retail selling of auto- 
mobiles is rapidly moving into a 
buyers market, where emphasis will 
shift from manufacturing to selling. 





Lloyd to ‘Let Chips Fall’ 


In Only Frisco Talk 


SAN FRANCISCO. — NADA 
President J. Saxton Lloyd’s only 
NADA convention address here 
is scheduled for a 2:30 p.m. busi- 
ness session Monday afternoon, 
Feb. 16. His title is “Let the 
Chips Fall...” 

On the same program will be 
Robert S, Armacost, first vice- 
president and chairman of the 
industry relations committee, 
and Charles C. Freed, regional 
vice-president, who is chairman 
of the national affairs com- 
mittee. 

Speakers will be introduced 
by Hanford A, Crockard, general 
chairman of the convention 
committee. 





Will the dealers return to the evil 
and unbusinesslike practices of the 
past, or will they apply the lessons 
learned in recent years? The an- 
swer lies with them and poses a 
real challenge to the automobile 
merchandisers of the nation. 
Meeting this challenge will be 
complicated and difficult because, 
unfortunately, some seasoned 
dealers seem to have forgotten the 
days of intense competition and 
the application of vicious tech- 
niques that destroyed profits and 
bankrupted many dealers. The 
automobile retail business, be- 
cause of such practices, was con- 
sidered highly hazardous, and 
dealer insolvency was not unusual. 
In recent years, dealers have en- 
joyed a sellers market; yet many 
of them attribute their success dur- 
ing the period to good management, 
rather than to good economic con- 
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ditions. They refuse to believe that 
even poorly managed operations 
have prospered. 

To further add to the coming 
challenge are the thousands of new 
dealers who have enjoyed this sell- 
ers market, but who know little 
about competition. 

* * + 


In for Rude Shock 


HAT will these two classes of 

dealers do when rough weather 
looms ahead? Will they demoralize 
the market through unbusinesslike 
practices, or will they meet the com- 
petitive issues headon and make the 
necessary adjustment to assure 
profitable survival? 

The recent period of prosperity 
has been an excellent breeding 
ground for weaknesses, and, unless 
the dealers take corrective action, 
they are in for a rude shock. The 


gravy market, with its automatic-| | 


profit period, has encouraged many 
dealers to relax their intensity of 
effort. Sales objectives, and the 
formulation of sales programs, 
budgets, advertising, sales promo- 
tion and accounting controls, have 
been neglected. 

There are few dealers prepared 
with sales management and man- 
power, or with a sales plan ade- 
quate to combat the competition 
that is rapidly approaching. The 
tools of sales management have 
become particularly rusty. 

It is natural to live with these 
weaknesses when all is going well, 
but the time has now come for the 
dealer, who hopes to successfully 
survive, to start making repairs on 
a carefully planned basis. Intelli- 
gent dealers, who have successfully 
survived the lean years and enjoyed 
the recent prosperity period, recog- 
nize the dangers confronting them 
and will prepare a program based 
on certain fundamentals, including 
the developing of factual data per- 
taining to present operating weak- 
nesses, formulating a protective pro- 
gram and placing the program into 


operation. 
* of = 


Adequate Sales Staff? 


[BALERS spend a substantial 
part of their sales dollar on 
selling expenses. Is a goodly portion 
of this expense dissipated because 
inadequate or substandard sales 
personnel is failing to perform effi- 
ciently, or is the blame not with the 
salesmen but with the boss because 
he has failed to provide a reason- 
able plan of compensation, or a well- 
developed plan of sales training? 
Without these things, control of 
sales expense is well-nigh impossi- 
ble and places a dealership in a vul- 
nerable position. 
Dealers should immediately 
scrutinize inventories and inven- 
tory policies. Corrective measure 
should be adopted toward the 
quick disposal of unsalable or 
over-accumulated merchandise. 
Millions of dollars worth of dead 
or semivalueless items are repos- 
ing on dealers shelves. I believe 
the wise dealer will apply the 
adage, “A stitch in time saves 
nine,” and will recover what he 
can from inventories which no 
longer have a profitable market. 
The next few months should 
clearly indicate which road the au- 


tomobile dealers will take. Will it 
be down the path of wild trading 


and other unbusinesslike practices, 
resulting in insolvency for many, or 





By Ed Howard 
Staff Writer 
ITH three auto shows now un- 
der way and three others due 
to start before the week is ended, 
the 1953 selling season has hit full 
stride. 

Between now and the end of 
the Denver show during the sec- 
ond week of April, only nine days 
will be without an auto show 
somewhere — and that gap could 
easily be filled by one of the 12 
associations known to be still toy- 
ing with the idea. 

Meanwhile, announcement of show 
dates by six more dealer associa- 
tions has raised the total to 31. 

Shows now in progress include 


4 


Making It Soft for Mayor Oestreicher— 


ene 


those in Baltimore (to end Feb. 1), 
Syracuse (ending Jan. 31) and El 
Monte, Calif. (ending tomorrow, 
Jan, 27). 
* * + 
eae a Friday (Jan. 30) will 
be the 10-day Los Angeles In- 
ternational Automobile Show in 
Pan-Pacific Auditorium. Buffalo’s 
50th Anniversary Show and the 
Greater St. Louis Show will get un- 
der way the next day. 

Los Angeles dealers, whose first 
postwar show last year drew 150,- 
000 persons into the huge Pan- 
Pacific structure, will be aiming 
to top that figure in this year’s 
affair, which will display every 





Robert T. Oestreicher, Dodge-Plymouth dealer who recently became mayor of 
Columbus, O., snips the ribbon off a new leather desk chair presented to him by the 
Columbus Automobile Dealers Assn. Oestreicher was the first president of the dealer 
association when it was organized in 1939. Taking part in the presentation are (from 
left) Samuel Wolf, association secretary; C. P. Spooner, treasurer; Neil D. Rush, vice- 


president, and Edgar G. Planck, president. 





Court Upholds 3 Dealers 
In Dispute with NLRB 


CINCINNATI.—In a decision that 
may have far-reaching effects, the 
U. S. Circuit Court of Appeals last 
week denied a petition for enforce- 
ment by the National Labor Rela- 
tions Board against three Detroit 
dealerships. 

Involved in the case were Bill 
Daniels, Inc. (Lincoln - Mercury) ; 
Walker Motors, Inc. (Ford), and 
Gilbert Motor Sales, Inc. (Ford). 

The petition for enforcement 
grew out of elections which had 
been ordered by the board certi- 
fying the UAW-CIO as bargain- 

ing agent for service department 
employes. 

The dealers contested the matter 
on the grounds that an automobile 
dealer located within the state of 
Michigan who received his cars and 
parts from a manufacturer located 
within the same state was not sub- 
ject to the board’s jurisdiction. 


Upon refusal of the dealers to 
recognize the union, the board 
issued unfair labor practices com- 
plaints against them. The court 
hearing was based upon a petition 
brought by the board to enforce its 
order to recognize the union. 

The court ruled, however, that 
enforcement must be denied upon 
“the circumstance that these 
dealers made all of their pur- 
chases in Michigan and practic- 
ally all of their sales in Michigan 
—as the controlling fact of the 


NLRB had overstepped its juris- 
diction, and the three firms 
refused to be bound by the 
board’s orders, 

Arthur M. Stringari, executive 
secretary and counsel for the Ford 
and Lincoln-Mercury dealer associ- 
ations in metropolitan Detroit, 
hailed the court’s decision as sig- 
nificant in that it upheld the right 
of states, rather than the Federal 
Government, to regulate businesses 
which are purely local in character. 

He pointed out, however, that 
NLRB still could appeal the lower 


court’s ruling to the U. S. Supreme 
Court. 


On the House . 


American make, plus scores of 
foreign cars. 

Buffalo dealers have been going 
all-out to make their anniversary 
show an all-time best. It will end 
Feb. 7. The St. Louis show, sched- 
uled to run a day longer, is expect- 
ed to threaten attendance marks of 
previous years. 

* x * 

OR the first time, a St. Louis 

mayor — Joseph M. Darst — has 

proclaimed Auto Show Week in the 
city for the duration of the show. 

The 35th annual show of the 
Greater St. Louis Automotive 
Assn. will feature more than 100 
models representing 18 American 
makes, according to Russ B. 
Hammond, show manager. 

Committee members include J. 
Rush James, James Chevrolet, Inc.; 
C. F. McClure, Mendenhall Motor 
Co, (Ford); Lansing W. Thoms, 
Thoms Pontiac, Inc.; L. W. Stewart, 
L. M. Stewart, Inc. (Chrysler); 
Byron H. Roberts, West End Mo- 
tors (Plymouth), and Clark M. 
Compton, Compton Motors, Inc. 
(Nash). James is association presi- 
dent. 
* + * 

EW show announcements in- 

clude those of Binghamton, 
Jamestown and Schenectady, N. Y.; 
Oakland, Calif.; Clearwater, Fla., 
and Sioux City, Ia. Binghamton, 
Jamestown and Clearwater dealers 
will be putting on their first shows 
since World War II, while for Sioux 
City dealers this year’s display will 
be the first since the ’20s. 

Ralph W. Austin, president of the 
Jamestown Automobile Dealers 
Assn., said that group had sched- 
uled its exhibition for Feb. 12-17 in 
the State Armory. 

Theme of the show will be au- 

tomotive progress, with exhibits 

including antique cars. A beauty 
contest is also scheduled. 

Working on the show are associa- 
tion Secretary Walter Telschow sr., 
and committee members Frank B. 
Smith, Arden E. Putney and Neil 
Kennedy. 

* * * 
roe Binghamton, auto shows will 
be renewed Feb. 23-28 for the 
first time in nearly two decades. 

A Jaycee spokesman said auto 
dealers would have 100 percent 
representation, with a complete line 
of new models. 

The Clearwater show is planned 
for March 12-14 in Municipal Audi- 
torium. 

Sioux City dealers will use the 
Municipal Auditorium for their 
show, Apr. 6-11. The affair will 
include entertainers. 

Details have not yet been made 
available for the shows in Schenec- 
tady (Mar. 2-7) and Oakland (Mar. 
12-19). 

Meanwhile, Walter C. Hiser, new 
president of the Indianapolis Auto- 

mobile Trade Assn., has reported 
that plans for a 1954 auto show 
will be considered shortly. Lack of 
suitable quarters prohibits a show 
this year, he said. 


Furor over C. E. Wilson’s confirmation as defense secretary seemed 
so unnecessary; either he was too frank at first Senate hearing or 


GOP high command slipped up on preparations . . 
are none too happy over the various 
celebrations held or planned .by various auto 
makers; they’re being asked to kick in heavily for 
congratulatory advertising and various plant fes- 


tivities... 


took off to the 


. Autg suppliers 
niversary 


Some of the GM divisions were left unguarded 
in Detroit, public-relations wise, while everyone 


Waldorf show in New York... 


Clay Doss, the Winnah: Police interrupted couple 
of tire thieves the other night at home of Nash 
sales chief. So Doss not only kept his tires but 


will they follow the road to fair 





















got a jack and a speed wrench left by the 
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The case has its roots in an at- 
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New Products 


modious harbors and her ample rivers —and'‘it was not there. . 


1 
zee see be auly ete aniiner, in her fertile fields and boundless forests —and it was not there 


but the question, in my opinion, re- 


INE On en ee 48 i tempt by the UAW to reorganize ... in her rich mines and her vast world commerce — and it was 
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UAW was selected as bargaining 

agent at the Daniels, Walker and 

Gilbert dealerships. 
However, it was felt that 
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Washington Column 


PrActory planning and coopera- America will cease to be great.” 


tion will play a major part in 
the awaited answer. Basically, the 
(See MUNN, Page 47, Col. 3) 


—Pertre Wemuorr, Editor, 
Automotive News 
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AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
> ms and dealers in motor vehicles, parts and accessories. §2. A fair profit to 
e the dealers on every used vehicle accepted in partial payment for a new 
a a car or truck. §3. Every dollar of gasoline tax collected by state or federal 
L one applied to the building and maintenance of highways. 
a © 4. The elimination of government and bureaucratic controls over this 
R R industry. §5. A return to the precepts of independence and the rewards of 


applied energy and ability, which made America and gave more of her 


NEWS citizens more of the better things of life than anywhere else in the world. 


Wasteful Controls 


OW that the new Administration has taken over the task 
of leading the nation, it should waste no time in freeing 
industry from needless controls. 


There is considerable difference of opinion in the automo- 
tive industry over how many cars can be sold in 1953. But 
Led sey in the industry agrees that there is no car shortage 
in sight. 


The problem is not how to prevent cars from being sold 
at prices over ceiling; it is how to convince people that cars 
are worth list. 


The car buyers are in a good position on trading. As one 
auto executive said the other day: ‘The car customer never 
had it so good.” 


To continue OPS regulations under such circumstances is 
a waste of the taxpayers’ money and a needless burden of 
red tape on industry. 


Mercy on Wheels 


To great advantages and blessings of the automobile 
were never better illustrated than in Washington the 
other day in two catastrophies that made newspaper first 

ges the nation over. One, as most will recall, was the 
wild flight of a brakeless Pennsylvania train that crashed 
head-on into Washington’s Union Station. The other, which 
occurred almost simultaneously, was a frightful explosion 
in a tire shop that injured more than 50 persons. 


Help was needed, and needed quickly. It came on wheels 
in the form of automobiles shaped into fire trucks and 
ambulances. As sirens screamed up and down the streets 
and avenues of the National Capital proclaiming their 
errands of mercy, one could not help murmuring “Thank 
God for the automobile.” 


While the Washington motor equipment and hospitals 
were doing their best, additional aid came from all the 
smaller near-by towns, and from even as far as Baltimore. 
This additional aid got to the disaster scenes lightning fast, 
because it came on automobile wheels propelled by powerful 
automobile engines. 
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“In recent years the national 
debt has been our outstanding 














public figure.” — Howarp panaeeieneneteranenes — a 
Haynes in Michigan Investor. WITH THOSE 
- es << AVTD HUSTLERS IN 


THe NEW eae MEN 7- 
| | T& WASTEP NO 
Food for Thought | on ro were Ne 
“In the U. S., criminals force | | 
us to spend each year four and | | 
two-thirds as much on them as | | 
we spend on all forms of educa- | | 
tion, both public and private.”— | | 
J. Edgar Hoover. 


* * * | 


Which Is It? 


“If Communists are not be- 
hind this drive to flood the 
nation with obscenity to weak- 
en our youth and debauch our 
adults, then it is only because 
greedy businessmen are carry- 
ing the ball for them.”—John 
Keenan, Newark (N. J.) pub- 
lic safety director. 


* * * 


| Zap FOR AUEIVESS 


Responsibility on Labor 


Forecasting a “practically 
strikeless year,” new AFL Sec- 
retary William F. Schnitzler tells 
labor meetings in Los Angeles: 


“The new Administration seeks 
to give representation to all 
groups. It has placed a greater 
responsibility on labor unions 
than they have ever had before. 
It has emphasized the need of 
working together.” 

* * + 


Poetic License 


A car thief took his loot from 
Baltimore to Philadelphia, where 
police not only found the car but 
also this poetic note attached: 

Leaving keys in cars is silly— 
As this one proves winding up 
in Philly. 
Let this be a lesson not to 
leave keys in cars, 
For the next one may wind up 
on Mars. 
—U. P. Dispatcu. 
- x * 


Gettin’ Tough? 

“We (British) must impress 
on America that the Anglo- 
American alliance is a partner- 
ship. They cannot shove us 
around without disastrous con- 
sequences.”—Former British La- 
bor Party official Woodrow 
Wyatt. 





ALCOHOL+ DRIVING = DLR * 


Yea 
(7000 ARITHMETIC 7 


REVOCATION \) > 








* * x 


Second Revolution? 


“The chief revolution of the 
present time is not one of so- 
cial dogma, but of industrial 
techniques and practices. We 
are on the threshold of the 
second Industrial Revolution.” 
—Mathematician Dr. Norbert 
Wiener. 





used, if you so request. 









Auto Comment 


First, Happy New Year and good 
wishes. 

Second, I doubt if you knew that 
I had turned to radio for my daily 
bread. I have been in Cincinnati 
for a year, on WLW and later on 
WKRC, sponsored by the Times- 
Star. My program is “I see Today.” 
It is just five minutes of truth, 
humor and commonsense .. . in 
line with a talent and ambition that 
you know about. 

Third, as my program for Wed- 
nesday night, Jan. 14, deals with 
new cars, thought you might get a 
chuckle out of it. If you find any 
use for it in full or part, you have 
my blessing. 

I trust that the automotive world 
is safe and blessed. — Husert Ho.- 
LOWAY. 

Eprror’s Note: Here are ez- 
cerpts from the program: 

“I see today that the automo- 


® * * 


“We (unionists) have politic- 
al and industrial enemies who 
would tear us down, sap out 
strength and conquer if they 
could.” — Jacos §S. Pororsky, 
CIO Clothing Workers’ presi- 
dent. 


x * * 


Problem Child 


“The crime problem is the boy 
problem, and the finest prisons 
in the world are monuments to 
neglected youth.”—James A. 
Johnston, former warden of Al- 
catraz Prison. 


10 Years Ago... 


The Big Story 


Chris Sinsabaugh, 71-year-old editor of Automotive News, died Jan. 
26 of heart ailment after 10-day illness. Dealers and carmakers 
mourn loss of friend of more than 40 years’ standing. He was press 
agent for first Chicago auto show in 1901... David E. Castles, St. 
Louis, reelected NADA president . . . Used-car sales revealed as No. 1 
casualty of eastern ban on pleasure driving, with new-car sales next, 
service holding up fairly well . .. Former Senator Prentiss M. Brown 
takes over as Office of Price Administration chief, promises simpler 
rules but “no radical changes immediately” . .. Society of Automotive 
Engineers, meeting in Detroit, airs postwar predictions that (1) 
present $900 car may cost $1,800 or more; (2) wartime speed limits 
may hang on, removing need for 100-horsepower engines; (3) cheap 
aviation-grade fuel likely for all cars, with fuel injection and lighter 
weights also due to hike efficiency; (4) automatic transmissions, 
getting rugged wartime workout, headed toward “standard equip- 
ment” status after the war. 

—From the files of Automotive News. 
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‘Never a Year Like 53 . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 


bile industry is presenting its 
dreams for 1953. Advertising folks 
have outdone the movie people 
in finding new adjectives to de- 
scribe the new models. Some of 
"em are a combination of planes, 
yachts and magic carpets. 

“They come with automatic 
percolators, seeing-eye cop spot- 
ters, dashboard check - writers 
and gadgets to tell when the pay- 
ments are due. All the colors of 
the rainbow are on the 1953 
horseless carriages. 

“Everyone wears necklaces and 
diadems of pure chrome. It out- 
shines the family silver. I reckon 
America has never prepared to 
wreck finer and more luxurious 
vehicles since the days when 
motorists wore linen dusters and 
pedestrians yelled “get a horse.” 

“You know, the 1953 engines 
are so powerful that drivers can 
get away from their conscience 
in a matter of seconds. Instead 
of gas fumes, carburetors throw 
off the odor of My Sin. 

“The finger-tip controls are so 
efficient that you forget the 
finger-tip control of traffic offi- 
cers. Power steering is added, due 
to the well-known fact that 
human steering is not so hot. 

“Speedometers register up to 
120 miles an hour, gas stations 
offer jet fuel, the devil says give 
it a whirl and the brain gets 
speed laws and amount of pay- 
ments confused ... a mixture 
that causes traffic nightmares 
and front-page pictures. 

“I mean that aviation experts 
say that 50-miles skyward is the 
ceiling for earth folks trying to 
get away from the mess they 
have created. Well, if we had a 
50-mile ceiling on the road and 
folks respected it like they do 
money, America would soon be 
safer than Korea.” 
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Accent on the Lot... 
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Used-Car Safety Valve 
Set Up by Dealer 


By L. H. Houck 
Staff Correspondent 
SEDALIA, Mo.— With new-car 
demand soaring and used-car stocks 
jamming its lots, Thompson-O’Con- 
ner Chevrolet Buick Co. has pegged 
its used-car department as “control 
and safety valve” for the big-vol- 
ume dealership. 
‘'E. W. Thompson, co-owner, who 





Longstreet Pens 
100-Year Story 
Of Studebaker 


NEW YORK.—The story of 
Studebaker has come to life in a 
book by Stephen Longstreet, author 
of “High Button Shoes,” “The Jol- 
son Story” and other works. 

Entitled “A Century on Wheels” 
and published by Henry Holt & Co., 
Inc., the book traces the life of 
John Studebaker and his five sons 
who settled in South Bend to open 
the famous blacksmith shop, out of 
which eventually grew the automo- 
bile factory. 

Long before the days of the auto, 
Studebaker buggies already had be- 
come a watchword in transporta- 
tion. At the turn of the century, 
there came the Studebaker elec- 
trics, and later the gasoline buggy. 

Against this background, the 
book becomes a chronicle of the 
growth of transportation in Amer- 
ica, 


General Petroleum 


Reassigns Ball 


LOS ANGELES.—Baxter F. Ball 
has been named sales manager of 
General Petroleum Corp.’s market- 
ing department, according to V. A. 
Bellman, director of marketing. 

Ball will direct the department’s 
selling activities in seven western 
states, with headquarters in Los 
Angeles. He formerly was assistant 
general manager of the marketing 
department. 

Other appointments include A. E. 
Horn jr., who becomes manager of 
northwest refinery sales; C. W. El- 
lis, northwest division manager; A. 
L. Knipping jr., manager of marine 
and traffic, and G. N. Ramseyer, 
manager of operations. 


established the business 30 years 
ago, said a maximum inventory 
would be established for used-car 
stocks—above which point no new- 
car sales would be permitted unless 
arrangements had already been 
made for disposal of the tradein. 


Thompson and H. M. O’Connor, 
the other owner, joined in pre- 
dicting a 15 to 20 percent drop in 
used-car prices within two to 
three months, because “used cars 
are plugging the gateway to in- 
creased new-car sales.” 


“Used cars can go only one way, 
and that is down,” Thompson said. 

He characterized the situation as 
one in which sales personnel either 
lacks ability or has grown soft from 
order-taking. 


“They’ve got to get their spurs on 
and go to work,” Thompson said. 
“We've got too many generals in 
our army here and not enough pri- 
vates. We need to eliminate some 
‘tellers’ and vice-presidents and get 
some ‘doers.’ 

First move Thompson and 
O’Connor planned to get used 
cars moving was to -transfer 
salesmen from the new-car de- 
partment to the used-car depart- 
ment. 

They said they had had two or 
three salesmen selling used cars 
from two large lots containing al- 
most $100,000 worth of merchandise, 
and 15 men, including the execu- 
tive personnel, selling new cars. 


“This situation needs to be and 
will be reversed,” Thompson said. 
“We're putting 10 or 12 salesmen 
on the used cars, and more if we 
can get competent men.” 

New-car deals ran the firm’s 
used-car inventory up more than 
$45,000 in the last six weeks, 
Thompson reported. 

Next change is a daily sales meet- 
ing, with a briefing on “must move” 
merchandise owned by the com- 
pany. Priorities will be established 
on used vehicles that remain too 
long on the lot. These will have to 
be moved before salesmen will be 
permitted to complete “easy” deals. 
Salesmen will be instructed to make 
two deals—the new car and the 
tradein—at the same time. 

Thompson recalled that the suc- 
cess of prewar dealers was usually 
gauged by used-car volume. 

“Used-car volume was the con- 
trol,” Thompson said. “Common 
(Continued on Page 47, Col, 4) 


Used-Car Bulletin from Detroit .. . 


Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday.) 


Jan, 21 

(Sold 55 cars out of 89 offerings.) 
BUICK—’51 Super 4-dr., $1,675*; Spe- 

cial 4-dr., $1,480*. ‘48 Special 4-dr., 

$630. 
CHEVROLET 

$1,120; 2-dr., 

club coupe, 

coupe, $525. 
CHRYSLER—'19 Windsor club coupe, 


- '51 SL Deluxe 4-dr., 
$1,215. ‘50 SL Deluxe 
$1,000. ‘48 SM _ club 
‘47 FL 2-dr., $475. 


Special 2-dr., $1,325. ‘50 Super 2-dr., 
$1,010, $970; 4-dr., $1,005*. °49 Su- 
per conv., $890; RM 4-dr., $960. 
Super 4-dr., $590. 

CHEVROLET — ‘51 SL Deluxe 2-dr., 
$1,225*. ‘50 SL Deluxe 2-dr., $880, 
$925; 4-dr.. $980. '49 SL Deluxe club 
coupe, $760. °48 FL aerosedan, $530. 

CHRYSLER—’'49 NY club coupe, $1,- 


"47 
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Buick Dealers in Los Angeles Elect— 


New officers of the Los Angeles Metropolitan Buick Dealers’ Parts Managers Club 
were installed at a recent meeting. Seated (from left) are Jim Koch, Wessen Buick Co., 
Los Angeles, retiring president, and Roy Lehman, Bill Golden Buick, Montrose, the 
new president. Standing are Chet Fleming, Hellyer Buick, Westwood, secretary; Jack 


Brase, Ed James Buick Co., Los Angeles, treasurer, and Harold Schweiger, E. 


Stoner, Inc., Culver City, vice-president. 


Earl 


Navy Boosts L-M Contract 
For Jets to $154 Million 


WAYNE, Mich. — Lincoln - Mer- 
cury has received an additional mul- 
timillion-dollar order to produce 
J-40 jet aircraft engines for the 
Navy. 

The increase was announced by 
Rear-Adm. T. S. Combs, Navy 
Bureau of Aeronautics chief, and 
Benson Ford, general manager of 
Lincoln-Mercury. It brings the di- 
vision’s total jet engine contract to 
$154 million. 


“The engines will be assembled at 
a new plant being built by Ford 
Motor Co. for the Navy at Romu- 
lus, Mich. About 25 percent of the 
new L-M auto assembly plant at 


Colorado Drafting 


Increase in Fee 


For Auto Checkup 


DENVER. — A new law, revamp- 
ing the entire automobile brake 
and light sticker program, doubling 
fees and providing for a check on 
inspectors, is being prepared for 
presentation to the Colorado Legis- 
lature. Officials of the State Rev- 
enue Department are working on 
the new safety sticker law. 

Currently, the brake and light 
sticker program is being operated 
under a 1935 law, and garage men 
say there isn’t enough revenue in 
it to enable them to make a 
thorough inspection. The present 
fee is 50 cents each time a sticker 
is required—in January and July. 

The new proposal would raise 
the fee to $1, giving the garage 90 
cents, compared with the present 
45 cents. The State, which now gets 
5 cents, would get 10 cents, and 
with the extra money would hire 
inspectors to check on inspection 
stations. At this time the depart- 
ment has only one inspector. 


Wayne, Mich., also is devoted to 
J-40 work. 

“First production engines are ex- 
pected to be built this year at the 
Romulus plant,” Ford said. “The 
new addition to the contract will 
carry production well into 1955.” 

The J-40, designed by Westing- 
house Electric Corp., is one of the 
nation’s most powerful jet engines. 
It will power the Douglas F-4D 
Skyray and the McDonnell F-3H 
Demon, the Navy’s newest fighter 
planes. 

The Romulus plant is being built 
as part of the Navy’s policy of hav- 
ing plants which can be used along 
with private industry facilities to 
expand defense operations rapidly 
as the need arises. 

The plant will contain 500,000 
square feet of floor area, 18 engine 
test cells and a test building, cost- 
ing approximately $50 million. It 
will employ about 1,800 persons 
when full production is reached 
under the present contract, Ford 
said. 


Chicago Parley to Discuss 


Modern Store Lighting 

CHICAGO. — With the Chicago 
Automobile Trade Assn. as co-spon- 
sor, the Chicago Lighting Institute 
will hold a “Lighting for Store Mer- 
chandising” conference Wednesday 
(Jan. 28). 

The conference will include dis- 
cussions and demonstrations of 
lighting for outside store areas, 
window display lighting and illu- 
mination for merchandising. 


Verdict Upholding 
ICC Rules Cheers 


| ‘Truck Leasers 


CHICAGO. — The U. S. Supreme 
Court decision, upholding the Inter- 
state Commerce Commission’s leas- 
ing regulations, will probably 
encourage additional use of drive- 
yourself vehicles under long-term 
truck leasing and daily rental ar- 
rangements, according to Howard 
Willett jr., president of the Na- 
tional Truck Leasing System. 

“It is significant that, by means 
of specific exemption in the regula- 
tions, the ICC has recognized the 
noncarrier status of leasing com- 
panies whose services are wholly 
confined to supplying and main- 
taining physical truck equipment, 
the operation of which is solely the 
responsibilty of the customer, or 
‘lessee,’ who also supplies his own 
driver,” Willett said. 

Calling attention to an extract 
from the regulations which states 
that “these rules shall not apply to 
equipment without drivers leased 
by an authorized carrier from an 
individual, co-partnership or cor- 
poration whose principal business 
is the leasing of equipment without 
drivers for compensation,” Martha 
Dunlap, secretary-manager of 
NTLS, declared: 

“Private carriers, however, who 
make up the bulk of customers of 
bona fide truck leasing and rental 
customers, are restricted in their 
leasing relationships with for-hire 
carriers. 


“For instance, the ICC’s rulings 
prohibit private carriers from leas- 
ing units from common carriers 
under any circumstances and leas- 
ing their own units without drivers 
to common carriers for less than 30 
days.” 


Economic Club 


To Hear Colbert 


DETROIT.—L. L. (Tex) Colbert, 
president of Chrysler Corp., will be 
the speaker at a luncheon of the 
Economic Club of 
Detroit at noon 
today (Jan. 26) at 
the Sheraton- 
Cadillac Hotel. 
Colbert’s topic 
will be, “A Bal- 
ance Sheet of 
America’s 
Strength.” 

The meeting 
will be under the 
chairmanship of 
Prentiss M. 
Brown, chairman of the board of 
Detroit Edison Co. and board chair- 
man of the club. 

Next Monday, Theodore R. Iser- 
man, of the law firm of Kelley, 
Drye, Newhall & Maginnes, will dis- 
cuss, “Why Our Antitrust Laws 
Should Apply to Labor as Well as 
to Management.” 





L. L. Colbert 
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Deluxe club coupe, $875, $950. 
SD 4-dr., $750. ‘48 SD 4-dr., 
’46 Deluxe 2-dr., $315. 

PONTIAC—’52 Chieftain (8) 2-dr., $1,- 
855°. °51 Chieftain (8) 2-dr., $1,- 
275; 4-dr., $1,525°; Catalina, $1,800; 
conv., $1,690*. ‘50 SL (8) 2-dr., $1,- 
125°; 4-dr., $1,310*. ‘48 Chieftain 
(6) 4-dr., $700, $745. ‘47 SL (8) 
2-dr., $510. 


STUDEBAKER — ‘48 Champion club 


club coupe. $280. 
OLDSMOBILE — 
275°; (98) 4-dr., $1,260*. °49 (98) 
conv., $975*; (76) conv., $680. 
PACKARD—’48 conv., $450. 
PLYMOUTH "52 Cambridge club 
coupe, $1,370. ‘51 Cambridge club 
coupe, $1,125, $1,060. ‘50 P-19 2-dr., 
$910. ‘47 Deluxe 4-dr., $390. 
PONTIAC—’51 SL (8) 4-dr., $1,600*. 


‘50 (88) 4-dr., $1,- 


WASHINGTON.—Used-car stocks 
in the hands of franchised dealers 
have continued to grow since the 
end of August, according to a six- 
month report of used-car sales and 
stocks released last week by the 
NPA. 

On Sept. 1, according to the re- 
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Chrysler Pays $18,138,350 Excise Tax for Month— 


Chrysler Corp.'s largest excise tax payment—$18,138,350.09 for last November— 
is accepted by tax officials. A. M. Menninger (center), director of internal revenue at 
Detroit, is shown receiving the payment from Frank V. Olds (left), manager of Chrys- 
ler's tax department, as George E. Neal (right), Detroit district commissioner for the 





‘50 Chieftain (8) 2-dr., $1,280, $1,- 
135; Chieftain (6) 2-dr., $1,115. ’49 
SL (8) 2-dr., $815, '48 Chieftain (8) 
4-dr., $720; 2-dr., $780. 
STUDEBAKER — ’'51 Champion 2-dr., 
$975; 4-dr., $945. °50 Champion club 
. 


Internal Revenue Bureau, looks on. Largest previous monthly excise tax payment by 
Chrysler Corp. was $16,991,000 for June, 1952. The corporation's total taxes, including 
Federal, state and local taxes of all kinds, amounted to $253,418,172 for the first nine 
months of 1952. And for the five-year period 1947 through 1951, its taxes of all kinds 
totaled $999,013,758—more than double the company's net earnings of $488,388,817 
for the same five-year period. For 1951, the corporation collected more than $53,000,- 
000 in income withholding taxes and old-age taxes for the Government. It is estimated 
that it costs Chrysler Corp. approximately $500,000 a year to maintain the necessary 
paper work to keep tax records, and to review, prepare and file the more than 315,000 
separate tax forms and returns required. 


coupe, $510. 
WILLYS—'47 station wagon, $405. 
* * * 


Jan, 14 


(Bad weather held down entries 
somewhat. Sale fast. Sold 77 cars coupe, $800*. 
out of 126 offerings.) WILLYS—’50 station wagon, $800. 
BUICK—' 52 Special 4-dr., $2,020*. ‘51 station wagon, $665. 


*Indicates automatic transmission or overdrive, and (ps), power steering 


Other Auction reports are on Pages 36-38 


port, franchised dealers had 407,971 
used cars on hand, while at the end 
of December the total had grown 
to 598,316 units. The report, which 
lists the figures for 10-day periods 
during the last six months of 1952, 
shows that the inventories grew 
steadily week after week. 


July was the best sales month of 
(Continued on Page 47, Col. 1) 
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“,..eFhat’s Why! 
Trade Only At 509,493,000 


FIDELITY INSURED) | WORTH OF TRANSACTIONS INSURED 
Auto Auctions!” | CLAIMS PAID $132,405 °°: 
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If you want high bids for your cars . . . If 
you want complete protection from bad 
check loss . . . Consider these facts: 










1 Fidelity Insured Auctions handled 
$109,493,000.00 worth of Automo- 
biles in 1952. 


No customer at a Fidelity Insured 
Auction lost so much as a dime 
on any transaction. Fidelity Insur- 
ance Company of Tennessee paid 
$132,405.00 worth of claims, usu- 
ally within 48 hours after the claim 
was made. 


This year get top prices and complete protection from bad check loss. Trade with one of these 
Auctions. All are completely protected by the Fidelity Insurance Company of Tennessee. 


FIDELITY INSURED AUTOMOBILE AUCTIONS 





AUCTION NAME ADDRESS AUCTION DAY AUCTION NAME ADDRESS AUCTION DAY 
Aptco Auto Auction 19241 Dix-Toledo Hyw., Melvindale, Mich. © Wednesday Montgomery Auto Auction 729 N. Court Street, Montgomery, Ala. | Wednesday 
Dan Atkins Auto Auction Attalla Fair Grounds, Attalla, Ala. Thursday Owosso Auto Auction 1450 E. Main Street, Owosso, Michigan = Thursday 
Baize & Flippo Auction Co. North Locust Ave., Lawrenceburg, Tenn. Tuesday Slaton Auto Auction, No. 1 U. S. Highway 11, Cleveland, Tenn. Wednesday 
Colfield Auction Boaz, Alabama Monday Slaton Auto Auction, No. 2 Dixie Lee Junct., Hwy. 70, Knoxville, Tenn. Thursday 
Columbus Auto Auction Cusseta Road, Columbus, Ga. Thursday Southern Auto Sales Route 5, Warehouse Point, Connecticut Wednesday 
Concord Auto Auction, Inc. 29 Sudbury Road, Concord, Mass. Monday & Friday South Bend Auto Auction, Inc. 1202 Blaine Avenue, South Bend, Ind. Wednesday 
Dixie Auto Auction Sales 217 Gadsden Road, Birmingham, Ala. Monday E. M. Stafford, Inc. 2615 Wilkinson Blvd., Charlotte, N.C. | Wednesday 
Dixie Motors Auto Auction 718 Angier Ave., Atlanta, Ga. Tuesday & Friday Tinnin Auto Auction Meridian, Mississippi Tuesday 
East Texas Auto Auction Dallas Highway. Tyler, Texas Thursday Tri-State Auction Company 1223 Center Avenue, Moorhead, Minn. Thursday 
Red Farmer's Auto Auctior 1010 South State Street, Jackson, Miss. Wednesday Tri-State Auto Auction, Inc. Valley Springs, S. D. Friday 
Doc Greiner Auction 714 Huron Street, Toledo, Ohio Thursday West Kentucky Auto Auction Chestnut at West 12th, Murray, Ky. Monday 
Lapiner’s Auction Company 125 South Delaware, Mason City, lowa Wednesday Bel Air Auto Auction Bel Air, Maryland Thursday 
Maney Auto Auction Jordan Lane, Huntsville, Ala. Friday Indianapolis Auto Auction, Inc. 4501 W. 16th St., Indianapolis, Indiana Wednesday 


MEMO TO AUTOMOBILE AUCTION OWNERS: Fidelity protection against 
bad check loss can increase your volume, protect your profits. For the full 
story, write or wire 204 Stahlman Building, Nashville, Tennessee, or call Nash- 
ville 5-4101. Do it today! 





FIDELITY INSURANCE COMPANY 


OF TENNESSEE 
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At General Motors Show 





A Part of GMC's Diorama at Waldorf— 


Miniature GMC trucks covering a period of 51 years were shown in the diorama of 
GMC Truck & Coach at the General Motors Motorama in New York City. Sixteen 
models, built to a scale of 1 to 12, depicted the evolution of the trucking industry 
from 1902, when wagons were powered with two-cylinder engines, on up to the 
present-day high-powered diesel highway tractors and trailers 





Chevrolet's 





Pride and Joy— 


Admiring the Corvette, the Chevrolet experimental sports car, are E. N. Cole, the 
division's chief engineer, and T. H. Keating, general manager. This model is only 33 


inches high. 


Parts Short 





JEFFERSON CITY, Mo—An 
acute parts shortage is affecting 
service volume and profits, accord- 
ing to a survey just completed in 
Missouri and Kansas. 

In spite of an expected upturn 
in delivery of parts during the 
past two or three months, many 
dealers report that the shortage 
is increasing again. 

Dealers of almost all makes re- 
ported a shortage of heaters. This 
is in sharp contrast to reports of 
factory-loading in July. 

A Chevrolet dealer in Missouri 
who had been informed that a 
Chevrolet dealer in Kansas had a 
large stock of heaters, telephoned 
him that he would take all he could 
spare and got two. 


One Ford dealer reported that 





French Parts Men Study 


U.S. Production Ideas 


WASHINGTON. — Thirteen 
French auto parts experts are 
in the U. S. for five weeks, on 
a hunt for ideas and techniques 
that will enable their industry 
to break out of the web of high 
manufacturing costs that has 
tangled efforts to meet postwar 
production schedules. 


The French National Produc- 
tivity Committee organized the 
team, with the trip sponsored by 
the Mutual Security Administra- 
tion as part of its productivity 
and technical assistance pro- 
gram. 

The team, led by Francois 
Rene Pingeot, president of Ets 
Pingeot & Co., is giving special 
attention to the American sys- 
tem of cooperation between auto 
manufacturers and producers of 
automotive parts and acces- 
sories. The group will sail for 
home Feb, 22. 





age in Midwest 


Lack of Heaters and Body Sections Hampers 
Dealers in Missouri and Kansas 


front fenders had been on order 
since last June and gravel deflec- 
tors since August. Hood panels had 
been on order for more than a year. 

Only recently had he received 
pinion and ring gear sets for late- 
model cars after having them on 
back order for about a year. This 
dealer also said that he did not 
have enough heaters and had been 
forced to try to locate heaters in 
the stocks of other dealers. 

The shortages were mostly clas- 
sified as sheet metal parts used 
in the rehabilitation of late-model 
cars. 

Dealers were optimistic with re- 
assurances from their factories that 
the end of the shortage was in 
sight. Most factory representatives 
told dealers that the shortage was 
an aftermath of the steel strike. 

A few new cars have been com- 
ing in without floor mats and some 
other accessories. 


Cadillac Eldorado 
Priced at $7,750 


DETROIT. — Cadillac last week 
affixed a $7,750 advertised-delivered 
price tag to its Eldorado convert- 
ible, making it the most expensive 
model offered by any major car 
manufacturer. 


At the same time, J. M. Roche, 
general sales manager, announced 
that Cadillac’s air-conditioning unit 
would be factory-installed at 
$619.55. The cooler, a new item in 
the 1953 optional equipment list, 
will be available in all enclosed 
models ef the Cadillac. 


The luxury Eldorado, which will 
be produced on a limited basis, con- 
tains as standard equipment such 
items as Hydra-Matic, power steer- 
ing, power brakes and wire-spoke 
wheels. 








Curtice Sees 500,000 Output Hike... 


More Cars for GM Dealers 


(Continued from Page 2) 


stader, vice-president in charge of 
the distribution staff, was a bit 
more optimistic 
for GM, and, in 
consequence, not 
so optimistic for 
the rest of the 
industry. 

GM’s share of 
1952 passenger- 
car production 
was about 41.5 
percent. Huf- 
stader pointed out 
that in 1940 and 
1947 GM obtained 
47 percent of the passenger-car 
market, under competitive condi- 
tions. 

“I will give you just a slight 
whisper,” Hufstader said, “that we 
are going out to regain that posi- 
tion we had prewar, and maybe, 
if we got moving strongly when we 
passed the 47 point of percentage, 
we might nudge out a little bit. 
Who knows?” 

* + + 
(;* EXECUTIVES agreed that 
the general business outlook 
was good for 1953. 

Alfred P. Sloan jr., chairman of 
the board, said he believed that 
1953 would be at least as good and 
probably better than 1952. In 1954 
or 1955, he looks for a period of 
adjustment, but no major recession. 


The adjustment period, he said, 


W. F. Hufstader 


Trailer Producers 
Convene Today: 


Carey to Speak 


EDGEWATER PARK, Miss.—An 
address by Walter F. Carey, presi- 
dent of the American Trucking 
Assns., will kick off the first gen- 
eral session of the annual three-day 
meeting of the Truck-Trailer Man- 
ufacturers Assn., which opens here 
today (Jan. 26) at the Edgewater 
Gulf Hotel. A record attendance is 
expected. 


Carey will talk on “Transporta- 
tion in a Transition Period.” Anoth- 
er featured speaker will be R. C. 
Sollenberger, executive vice-presi- 
dent of the Conveyor Equipment 
Manufacturers Assn., who will dis- 
cuss “Modern Materials Handling 
Methods.” Both will speak tomor- 
row. 


The opening day of the conven- 
tion will be devoted to registration, 
the annaul TTMA golf tournament, 
and reception and dinner, John B. 
Hulse, managing director, said. 


A panel discussion on “Your Gov- 
ernment and You” will be moder- 
ated by Hulse. It will include views 
of George R. Davis, director of 
NPA’s Motor Vehicle Division, on 
the NPA’s truck-trailer program, 
and Col. E. A. Suttles, chief of the 
highway transportation service di- 
vision, on civilian-type vehicles for 
military service. 


In a second general session on 
Wednesday, the truck-trailer man- 
ufacturers will hear Prof. Marvin 
J. Barloon, Western Reserve Uni- 
versity, Cleveland, analyze the pro- 
duction outlook. Ted V. Rodgers of 
Scranton, Pa., honorary board chair- 
man of ATA, will moderate a panel 
on equipment financing. 


Committee reports and the presi- 
dent’s annual report will follow. The 
session also will include the annual 
election of officers and a business 
meeting, with H. R. Silver presid- 
ing. 

The convention will close with a 
banquet featuring Dr. Kenneth F. 
McFarland, ATA’s educational di- 
rector, as guest speaker. 


Judge Is Selected 
For Roadster Show 


OAKLAND, Calif.—Clifford E. 
Peterson, commissioner of the Cal- 
ifornia Highway Patrol, has been 
named chief judge for the fourth 
annual National Roadster Show, to 
be held Feb. 17-22 in the Oakland 
Exposition Bldg. 

More than 100 exhibitors of cus- 
tom cars, hotrods and experimental 
automobiles will compete for awards 
that include a $5,000 nine-foot lov- 
ing cup. 








“would provide an opportunity to| vette. 
|eated that the sports-car market 


consolidate our 
gains preparatory 
to moving for- 
ward to higher 
levels of activity 
the following 
year.” 

He said that 
business could 
contribute to 
stability by 
avoiding any 
sharp dip in Alfred P. Sloan jr. 
capital-goods spending. 

Curtice said that GM was opti- 
mistic about business prospects be- 
cause of the technological upsurge 
as well as favorable economic fac- 
tors and rising general confidence 
in the outlook for business. He 
predicted GM sales would total $9 
billion in 1953, compared with $7% | 
billion in 1952. 

* 





* * 


E. WILSON, GM president on} 
® leave of absence and secretary 





of defense designate, told the GM 
meeting of industrialists: 

“I am confident that continuous 
inflation can be avoided and a 
stable economy 
achieved with 
reasonable full 
employment, a 
growing popula- 
tion and better 
living for all, even 
though our coun- 
try must support 
a substantial de- 
fense program.” 

Wilson told the 
businessmen that 

C. E. Wilson he intends to re- 
examine the nation’s basic security 
plans, including its commitments 
to Western Europe. 

+ * * 

HAT was the facts-and-figures 

side of the GM show. The 
glamour boys were the special cars 
in steel and plastic produced by the 
GM divisions. 

A great deal of interest centered 
about the Chevrolet Corvette, which 
many thought as eye-catching as 
the more luxurious models of other 
divisions, but also holding possibili- 
ties of practical production at a 
price to interest many buyers. 

For the record, the word is that 
the car is experimental in its 
present form and “six months to 
@ year away from production.” 
There is no official word as to 
what kind of production is contem- 
plated, but, off-the-cuff, some Chev- 
rolet executives exude confidence 
that the public will go so nuts about 
the car that demand will force 
Chevrolet to produce it in volume. 
The present model has a glass 
fiber reinforced plastic body. In 
limited production in plastic or 
steel, the price tag no doubt would 
be high. 

But if demand were sufficient 
to put it into volume production 
in steel, it is likely that the car 
could be produced to sell for a 
relatively modest figure for a 
sports car. 

There is some speculation that 
Chevrolet could dominate the 
sports-car market with the Cor- 








Postwar imports have indi- 


is a lot bigger than many realized. 


A maker producing a car like the 
Corvette in volume could no doubt 
expand that market, although this 
is in the open-car field and will 
remain relatively small in compari- 
son with closed bodies. 

* * * 


A* THE press conference, Curtice 
was asked whether GM would 
be tempted to build “these dream 
cars” if they got a favorable public 
reaction. 


“YES, SIR!” came a loud and 
clear reply from Curtice, adding: 


“We have every reason to build 
what the public wants.” 

On the plastic body, Curtice 
pointed out that no one knows too 
much about them, so GM is plan- 
ning to build 200 or 300 such cars 
to test them. 

Asked about the possibility of 
price reductions on cars this year, 
Curtice said that he did not look 
for further price reductions. 


“In effect,” he said, “the public 
already has had a very substantial 
price reduction, because most of 
our cars are priced with the same 
price tag as 1952, though greatly 
improved and in spite of certain 
economic changes costwise which 
have been on the up side.” 

* * * 


gen meg recent rumblings on 
the labor front, Curtice said 
that GM has had very good rela- 
tions with the UAW, adding: 

“We continuously have discus- 
sions with the union .. . I would 
expect that we would be able to 
continue negotiating privately 
and maintaining a very quiet 
front.” 

Hufstader also had a word or two 
to say about prices, namely: 

“In 1953, the prices of General 
Motors cars, as compared with 
1941, in relation to every product 
in its particular price class, have 
the best position of any product 
in that relative field.” 

Turning to the dealer field, Huf- 
stader noted talk regarding forcing 
dealers to build new buildings, and 
denied the “forcing” part. 

He said GM’s 18,500 dealers have 
20,000,000 GM cars to service. To 
take care of this business, GM deal- 
ers have added to the point where 
they now have half a billion square 
feet of floor space to service GM 
owners. 

“Their financial ownership,” he 
said, “is 4% times what it was 
at the end of the war, and the 
value of their properties is five 
times what it was at the end of 
the war.” 

Hufstader said that 60 percent of 
GM dealers have been with the 
divisions more than 10 years. They 
were never in better financial posi- 
tion, he added. 

Pointing to the highway pro- 
gram, Hufstader said: 

“We not only have automobiles 
to sell in this industry, but we 
also have automobility.” 

He concluded: 

“The customer never had it so 


good.” 





33rd Anniversary for Ace Motor— 


Ace Motor Sales, Woodbury (N. J.) Ford dealership since 1920, is rounding out a 
third of a century in the auto business. In front of the cutaway Ford chassis are Allen 
C. Eastlack, president and one of the original partners, and C. N. Eastlack, general 
manager. 
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The Greatest Improvement in Braking 
Since Four Wheel Brakes 


tA 
NOW Shoping One of the most popular new car features offered the public in years is the perform- 


ance proven low pedal power brake engineered and manufactured by Bendix, the 


IS AS EASY AS SCL industry’s leader in all types of braking. 


The Bendix* low pedal power brake represents an entirely new conception of power 
braking designed specifically to meet the braking requirements of the industry’s 
latest and finest vehicles. 


This great advancement in braking is unique in many ways. It is, for example, the 
only low pedal power brake that has met the tests of millions of miles under all 
operating conditions. It has already won the overwhelming preference in its field 
with car manufacturers. And this low pedal power brake is the product of Bendix, 
the world’s largest producer of power brakes and the originator of practically every 
important braking development since the earliest days of the automotive industry. 


Passenger car manufacturers contemplating power braking should investigate the 
advantages of the Bendix low pedal power brake. *REG. U.S. PAT. OFF. 


DIVISION 
It is no longer necessary to lift the foot and exert leg / 
power pressure to bring your car to a stop. With the 


ST ib ae home ta hed ee 
CPS l4¢ Ce ee ee a 


working the accelerator is all the physical effort re- avianien coePokaTion 
quired for braking. And by merely pivoting the foot C/f AN 
CUCU ew i) Export Sales: Bendix International Division, 72 Fifth 


Ave., New York 11, N. Y. ¢ Canadian Sales: Bendix- 


WI 70, ducts Eclipse of Canada, Lid., Windser, Ontario, Coneda 
Division 


made in far less time 


TT as MORE DRIVING COMFORT, LESS > 


FATIGUE AND GREATER SAFETY 
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AUTOMOTIVE WASHINGTON 





Held Buyers’ Goal 


By William Ullman 


Washington Correspondent 
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C a a Coe organization known as “The Road Gang.” 


Ford Cites 11 Dallas District Dealers— 


Ford dealers of the Dallas district display the Four-Letter awards which were pre- 
sented to them by C. |. Kenney, district sales manager. Eleven dealers were given the 
plaques. Seated (from left) are J. J. Horn jr., Horn-Williams; Carl Hayers and F. V. 
Brasfield, Eli Morgan & Co., Inc.; Ira Clemons, Clemons Motor Co.; J. O. Dotson, North 
Texas Motor Co.; Frank D. Kent, Frank Kent Motor Co.; John Young, Young Motor Co., 
Inc., and S. H. Hilburn, Hilburn Motor Co. Standing are John Green and E. B. Alford, 
Alford Brothers & Green; W. H. Wilson, Bill Wilson Motor Co.; Tom Britton, Tom 
Britton Motors; Kenney; J. J. Walsh, assistant district sales manager; Jimmy Richards 
and Walter Jones, of Frank Kent Motor Co. 





he was a newspaper reporter®————__ 
here, and later when he was 
in charge of the Washington 


office of the Automobile Manufac-| } 
turers Assn. 

The Road Gang, it should be ex- 
plained, is a group of businessmen 
and executives representing about 
60 organizations interested in the 
advancement of safe and economic 
highway transportation. 

This was their annual meeting. 
The retiring chairman was Francis | 
Twiss, engineering director of the| 
International Road Federation. The | 








Missouri Hudson Bows 


Missouri Hudson Corp. is a new! Louis, headed by Kingsley O. 
dealership at 6133 Delmar Blvd., St. | Wright. 


William Ullman 


When 170 mechanics with 
2,666 years of experience 
drove 18 different makes 
of cars 162,692 miles 

in 30 days... 


9 out of 10 repo 
“Purelube improves 














road tests already have proved: 


longer lasting. 
And that includes engines with hydraulic valve lifters. 





Home Comforts in Car 


Most of those present knew Cope back in the days when 


new chairman is 
Ben Ostergren, of 
the American 
Road builders 
Assn. 

The program 
was in charge 
of a committee 
headed by Jim 
Ellis, of AMA. 
Cope took this 

opportunity to re- 
view the econom- 
ic scene. 


“With the new setting in Wash- 


Men who know motors best confirm what scientific laboratory and 


Purelube, the sure motor oil, is outstanding in the whole com- 
bination of qualities needed to keep engines clean... efficient. . . 


Purelube quiets hydraulic valve lifters... frees them up... 
because in all qualities—including detergency—Purelube meets and 
exceeds the “heavy duty” oil requirements of passenger cars. 








Sales offices in more than 500 cities, including: 


Pure Oil’s complete car dealer line, headed by Purelube, the sure heavy-duty 
oil for passenger cars, includes approved automatic transmission oils . . . gear 
and chassis lubricants... TBA... and high-quality oils for house branding. 


Car dealers who stock Pure Oil products also get free sales . . . advertising 
... and service helps (including Pure Oil’s famous, exclusive Service Manual). 
See your Pure Oil salesman or contact your local Pure Oil office today. 


The Pure Oil Company, 35 E. Wacker Drive, Chicago 1, Illinois 


e Minneapolis Columbus Charlotte Pensacola 
with Pure Madison Memphis Birmingham Jacksonville 
Chicago Norfolk Atlanta Miami 








ington,” he said, “it seems to me we 
have come to an excellent time to 


| take stock of our endeavors. Civil- 
|ian production still remains some- 











| made in the lab- 


what under wraps because of con- 
trols over materials. Yet employ- 
ment never was so high, and the 
demand for human skills never has 
been greater. 

* + * 


New Industrial Frontiers 

“NATOW, of course,” he continued, 
“we may attribute a good deal 

of this to the military effort, which 


AMES W. COPE, public relations vice-president for Chrys-|is pushing many industrial con- 
ler Corp., recently came to Washington to spend a pr 
inaugural get-together with old friends who make up a local 


e- | cerns into technological areas they 


had not reached up to this time in 
their civilian activities. But that is 
an inadequate measure of what is 
going on in industry. There is a 
quite apparent recognition of new 
industrial frontiers, and intention 
to wage intensified competition, and 
to put to work accelerated discov- 
ery. 

“Actually, if we analyze our re- 
cent past, we may find that the 
postwar rush to fill the void in ci- 
villian demand kept many an indus- 
try fully occupied right down to the 
time that rearmament and the Ko- 
rean outbreak diverted attention 
from consolidation of postwar prog- 
ress. So, throughout industry, this 
huge job of modernization is just 
beginning. 

“From the standpoint of a prac- 


| tical selling approach, it is easy 


to discover that replacement de- 

mand is of great dimensions — 

sufficient to sustain a high level 
of activity. 

“But, from the standpoint of what 
is going on in the world of the 
engineers and sci- 
entists, in the fu- 
ture nearly every- 
body will need an 
enormous variety 
of entirely new 
things, and im- 
proved versions 
of what he has 
now. The progress 
that is being 


oratories is in- 
tense.” 

Getting back to motor vehicles, 
he said that someone recently had 
asked him: 


“Where is the car of the future 





J. W. Cope 


| going with all the automatic equip- 


ment that is being built into it, and 
the tremendous increases in engine 
power that are being made?” 

. * ao 


‘Extension of Home’ 


HE answer does not seem too 

difficult, he said, adding: 

“We can regard the car as an ex- 
tension of the home. It is an added 
living room used to move to other 
spots than the one where the house 
is anchored. We can reasonably ex- 
pect that the user is going to want 
as many of the comforts of home as 
are applicable to such a moving 
living room, plus continued simpli- 


| fication of the operating effort. 


That is what is being done today. 


“The more powerful engine is not 
a device for road racing, but rather 
for driving comfortably at an easy 
engine pace. Top speeds have in- 
creased very little, but now we can 
sustain practical speeds without 
strain on the car mechanism, with- 


|out disproportionate fuel consump- 
|tion, and at the same time service 


the growing number of accessories 
which the car requires. 

“Long ago our engineers noted 
that vibration, noise and effort 
affect the driver’s ability to con- 
centrate on the job of driving, so 
that every improvement in that 
area is a positive safety factor. 

In a concluding note, Cope ob- 
served: 

“Whether we talk of automobiles 
or business in general, out of the 
inheritance of these recent years we 
have learned that if we are to 
maintain levels of economic activity 
in the range the country has at- 
tained, it will be necessary to con- 
centrate on better methods, on sim- 
plifying products, and on ways of 
giving the customer more for the 
money. 

“What is going on in industry 
today,” he added, “should be as 
promising for the future of the U. S. 
as the changes which we hopefully 
anticipate from the new team in 
Washington.” 


$150,000 Fire in Texas 
FORT WORTH, Tex. — Damages 
suffered by Nicholson-Jones Motor 
Co. in a recent fire have been esti- 
mated at $150,000, including new 
cars, parts, tires and equipment. 


+ 
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FOB FACTORY 


Auto Plants Remaining ht 


Near Steel Sources 


a possibility has been suggested that steel mills will 
some day apply coatings to improve the stamping quali- 
ties of steel. Such coatings have been used successfully to 
protect stainless steel during transportation and storage. 


The coating is removed after?—————_ 
press forming. along the eastern seaboard will 


Another interesting devel- have a favorable. influence on De- 
opment is the possibility that small troit’s future steel supply, since 


Jectric furnace steel plants may be large amounts of steel tonnage that 
— , P . y formerly moved east from Pitts- 
erected in a number of cities, par- 


‘ ‘ burgh mills will now be sent west 
ticularly to furnish carbon and into Ohio and Michigan. 
alloy bar steel. 


* * 
A number of economic consid- 

erations, including power cost 
and availability of melting scrap, 
will be important factors tending 
to favor or limit such develop- |location of future auto plants. 
ments. Many factors have to be considered, 
The location of a new steel mill! such as raw materials, freight rates, 
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“Win a Packard" 
the best answer to 


Motors, St. Louis; 
Bakewell jr., 


winner; 
* smemnconaneae 
Future Factory Sites 


N° ONE can say what part avail- 
ability of steel will have on the 


and suppliers. 


ARMY TIMES 
AIR FORCE TIMES 


(Members: Audit Bureau of Circulations) 


NAVY TIMES 
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contest judge; |. 
Jerome, Madison, Ill.; 
Tenn., winner; Eugene O'Rourke, St. 


labor, taxes, location of the market 


During the past few years, abil- 
ity to get steel was the most 
important single consideration in 
determining the location of new 
auto plants. Both Ford and Fish- 


: ry 


¢ 
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Packard Dealers Review Contest Results— 
Seventy Packard dealers of the St. Louis zone recently participated in a two-week 


A. Albrecht, 


er Body 


Lovis; Clarence 


Louis, 


have built stamping 


plants since the end of World 


read it... in their own newspapers. 


For sample copies and market data write nearest office: 


DETROIT: Guardian Building 
WASHINGTON: 3132 M St., N.W. 
NEW YORK: 41 East 42nd St. 
CHICAGO: 203 N. Wabash Ave. 
LOS ANGELES: 6399 Wilshire Blvd. 
SAN FRANCISCO: Monadnock Bldg. 
In Philadelphia, represented by 

R. W. McCarney, 1015 Chestnut St. 
Also: LONDON-FRANKFURT-TOKYO 


War II which are located virtu- 
ally in the backyard of steel mills. 

In normal times, the economics 
of plant location is very complex. 
It is unlikely that, with the increase 





your hat, SE i? Perhaps not. But think of the millions of 


Americans who have worn this hat in the past from whose ranks have come the 

leaders in Government, in industry and in business. Think of the millions who wear it now—all 
over the world. Do they know what you are doing to help in the fight for freedom 

... What your company is doing to keep America strong? Tell them... now... 


when they need your support. Tell them, yes . . . and sell them where they'll be sure to 


contest. Prizes were three new Packard Clippers for those who gave | 
“| like the new 1953 Packard because .. .” 
Gathered after going over results of the contest are (from left) F. J. Berkley, Berry | 
William Crowell, contest judge; George Berry, Berry Motors; Paul 
Albrecht-Burke, Inc., St. 
Gordon McCann, Union City, Tenn.; J. H. Caldwell, Union City, 
Louis, winner; James D. Livingstone, St. 
S. O. Fiorita, Albrecht-Burke, Inc.; M. C. Berner, zone manager, and Walter 
Fieck, St. Louis Globe- Democrat. 


Over 7,000 entered. | 


| moving equipment 








in steel production, proximity to a 
steel mill, while a continuing fac- 
tor, will be the determining factor 
in locating plants of the future. 
. * * 

Expansion in Michigan 
C IS interesting to observe, for 

example, that thus far most of 
the Chrysler expansion has been in 
Michigan. Although both Ford and 
GM have built new facilities out- 
side of Michigan, their expansion 
programs in the state also have 
been substantial. 


The GM building programs at 
Pontiac, Flint and Lansing, as 
well as Detroit, have been exten- 
sive, Similarly, counting the 
Mound Rd. plant, its new con- 
struction in Livonia, the Lincoln- 
Mercury plant at Wayne and 
other Michigan projects, Ford has 
added greatly to its Michigan 
production and research capacity 
since the end of the war. 

In future years, it appears virtu- 
ally certain that more experienced 
and skilled help is going to be 
needed in the so-called pushbutton 





factories. This would indicate that 
the auto industry will tend to re- 
main where such help is most plen- 
tiful. 

This is not the only consideration 
that may hold the auto industry 
close to Michigan, but it is now, 
and will continue to be, an impor- 





tant factor. 


Taylor Heads Up 
Firestone’s Sales 


To Manufacturers 


AKRON.—H. M. Taylor has been 
elected vice-president, manufactur- 
ers sales, of the Firestone Tire & 
Rubber Co. He is in charge of all 
tire sales to the 
manufacturers of 
automobiles, bus- 
es, trucks, trac- 
tors, farm imple- 
ments and earth- 


throughout the 
United States. 
Taylor joined 
Firestone in May, 
1915, as a member 
of the wholesale 
sales force in De- 
troit. During World War I, he 





H. M. Taylor 


| served in the U. S. Navy, return- 
|ing to his sales position with the 


company in January, 1919. 
He became a member of the 


| Manufacturers Sales staff in 1921 


| ment. 
| company’s headquarters at Akron 
|as manufacturers sales manager. 


‘Court Shuts Books 





and has been connected with that 
department of the company’s ac- 


| tivities since then. In 1926 he was 


made manager of the Detroit office 
of the Manufacturers Sales depart- 
In 1944, he moved to the 


On Ward Case 


DENVER.—The last of the State’s 


|criminal cases resulting from the 


collapse of Fred Ward’s Hudson 
distributorship here were removed 
from court records last week. 


District Attorney Bert Keating 
moved to dismiss two cases involv- 
ing charges of false pretenses and 
confidence game, and conspiracy to 
commit both, against Lester W. 
Hall, former vice-president of the 
U. S. National Bank. 

In the two cases, Hall was 
charged with conspiring with Ward 
and Mervyn McCarthy, secretary of 
the now defunct auto firm, to pre- 
pare false financial statements of 
the firm’s accounts and mortgaged 
cars to obtain loans from the bank. 

Keating entered the motions with 
the explanation that Hall was tried 
on similar charges involving a $100,- 
000 loan from the bank, but after a 
six-week trial in July and August, 
the jury acquitted him. 

The charges against McCarthy 
and Ward in the cases were dropped 
earlier after both men were con- 
victed of other offenses. Ward is 
serving a seven-to-15-year prison 
sentence, and McCarthy is on five 
years’ probation. 


Doraty Hudson Opens 
W. W. Doraty has opened a new 
Hudson dealership at 17901 Detroit 
Ave., Lakewood, O., a suburb of 
Cleveland. William Doraty jr. 
sales vice-president. 
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HOW MANY CARS DID YOU SELL IN 1952? 


al senmmmnees 


Speaking for ourselves, we’re not in the retail business— 
but boy, did we help sell cars last year! 

Dealers and their staffs did the selling, and we know 
they sold a terrific volume because they called on us for 
more than $550,000,000 in time payment financing to 
make the sales possible. That’s more than half a billion 
dollars’ worth! 

They called on us because we make available complete 
one-stop financing and insurance, the most diversified 


retail plan in the business—the plan that helps you close 
sales now—and the plus services of one of the largest, 
strongest and fastest growing institutions of its kind in 
America. They called onus for the kind of informed 
helpfulness in which we’ve specialized for a third of 
a century. 

We're proud that we helped dealers sell that kind of 
volume in 1952. We can help you sell your share in 1953, 
Let’s talk about it. 


36T™ ANNUAL N.A.D.A. CONVENTION 
San Francisco, February 14-18, 1953 


The Old Sage says... 


“It’s open house at Associates headquarters 
in the St. Francis Hotel 
throughout the N.A.D.A. convention. 
Come see us — it’s a personal invitation.” 


ssociates 





Associates Investment Company 
Associates Discount Corporation 
Emmco Insurance Company 


South Bend, Indiana 








D° YOU have a boy or girl in 
; high school? 

So do I. Mine is a girl of 13, 
“goin’ on 14.” 

Do you know that high school 
enrollment reached six million this 
fall . . . much more than doubled 
and redoubled since you and I en- 
tered high school .. . and that an 
enrollment of eight million pupils is 
forecast for 1960? 

This tremendous influx into the 
schools presents a couple of seri- 
ous problems for our educators, 


who must like their jobs, because 
they work for less money than 
they could earn elsewhere. 
most serious one is how to cope 
with pupils of all intellectual lev- 
els—those who got a good start 
on their education at home and 
those who didn’t. 


Then, there’s the curriculum. In} 
the days when nearly everyone at- 
tending high school was preparing 
to go to college, the question of 
curriculum was simpler. Now, con- 
ditions are drastically altered, since 
perhaps 80 percent of high school 
students do not continue beyond 
the secondary level. The boys and 
girls go out and get jobs, partly 
because the social flare associated 
with a college degree is diminish- 
ing (there are so many of them) 
and perhaps because the “old man” 
can’t afford it after he has paid 
his taxes. 


So, they’ll have to change the 
curriculum ... or the corporations, 
from whom the liberal arts col- 
leges expect to get money for en- 
dowments to avoid bankruptcy, will 
have to establish a highly selective 
method of picking high school stu- 
dents who have the qualifications 
and the gazoompah to merit a 
scholarship, so they can fill some 


| 
The | | 
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Kienle Remodeling Boosts Efficiency— 


After less than two years of ownership of his Packard dealership in East Orange, 
N. J., Frank A. Kienle has embarked on a program of remodeling and expansion. The 
showroom has been redesigned for greater efficiency in display and sales. Above, 
Kienle (second from left) is congratulated by LeRoy M. Griggs, president of the East 
Orange Chamber of Commerce. At left is Howard C. Losey, a three-time master 
Packard salesman. William E. Dunkinson jr., manager of the Chamber of Commerce, 


is at right. 


of those good jobs the corporations | fortunately it will mean the elimi- 


are hungrily advertising to fill. 
* * * 


Revolution in Education 


7. fact is our whole system of 
education must get ready for 


what amounts to a revolution. Un- 


20-mule team wagons had 


? 


7 PTS > MYT Ye 


on Fi ea 7, 





nation of the unfit. A boy who is 
firing paper wads at the teacher’s 
bald head is not interested in 
calculus, even if he is the son of 
the village banker. A teacher who 
wants to change our form of gov- 





As the primitive 20-mule team wagons loaded with 
borax creaked their way 167 miles out of the bitter 
wastes and murderous heat of Death Valley, the 
drivers had the benefit of power steering. The mules 
furnished the power for steering as well as propulsion 
of the two 4-ton wagons. The driver only guided the 
mules. 

Today’s truck transport is generally superior in 
every way but one. Too often the far heavier manual 
steering load is on the arm, shoulder and back 
muscles of the driver. This tiring work slows him down, 
reduces his efficiency, makes him “accident-prone.” 

Vickers Hydraulic Power Steering makes the 
heaviest vehicle almost effortless to steer . . . even 
under the brutal conditions of nearly roadless deserts 


like Death Valley. A light finger touch is enough. 
Ruts, soft shoulders, obstructions, flat tires, off road 
conditions cannot cause wheel spin or loss of control. 
Steering no longer fatigues the driver—he remains 
fresh, efficient, safe. 

For further information on Vickers Hydraulic Power 
Steering, ask for Bulletin M-5100. 


VICKERS Incorporated 
DIVISION OF THE SPERRY CORPORATION 


DETROIT 32, MICH. 





1532 OAKMAN BLVD. ~ 


Application Engineering Offices: ATLANTA  ¢ CHICAGO (Metropolitan) 
CINCINNATI « CLEVELAND « DETROIT « HOUSTON * LOS ANGELES (Metropolitan) 
NEW YORK (Metropolitan) * PHILADELPHIA «+ PITTSBURGH «+ ROCHESTER 
ROCKFORD ¢ SEATTLE « TULSA ¢ WASHINGTON e« WORCESTER 


POWER STEERING 


Is Effortless, Positive and Shockless 








| Month’s Bootleg Sales 


| Total 279 in N.C. 


RALEIGH, N. C.—A total of 
279 new cars was sold by non- 
franchised dealers in the state 


the North Carolina Automobile 
Dealers Assn. 

These included: Buick, 3; Ca- 
dillac, 5; Chevrolet, 109; Chrys- 
ler, 1; DeSoto, 2; Ford, 101; 
Lincoln, 1; Mercury, 5; Oldsmo- 
bile, 10; Plymouth, 11; Pontiac, 
29; Studebaker, 1, and Willys, 1. 


| during November, according to 





j}ernment for “something more lib- 
| eral,” because he isn’t paid enough 
|money, might go out and learn 
brick laying, where, I’m told, he 
can make $27 a day... if he has 
paid his union dues. 


Benjamin Fine, who writes 
about education, says that many 
independent liberal arts colleges 
have banded together on a co- 
operative basis to seek funds 
from business and industry in an 
effort to meet their financial dif- 
ficulties. He says the idea is 
sweeping the country. 

Dr. Carter Davidson, president of 
Union College and chairman of the 
board of the Empire State Founda- 
tion, including 22 institutions in 

New York State, says that under 
the tax laws, corporations can de- 
duct up to 5 percent of their 
income for educational and chari- 
table contributions. The total cor- 
porate donations, last year, totaled 
$350 million ... “far short of the 
amount permitted for tax deduc- 
tions.” 

Similar foundations have been 
formed in Virginia and Texas with 
|encouraging results. The Texas 
group plans to secure funds from 
state and national corporations, and 
1 percent of corporate earnings 
annually has been set as a goal 
from each business. 

Dr. Frank H. Sparks, president 
of Wabash College, is the spearhead 
of the group in Indiana. The Ohio 
Foundation has 22 members, while 
200 other colleges will be members 
of similar cooperative groups. 


Now the National Assn. of Manu- 
facturers has begun a campaign to 
rally business enterprises to pro- 
vide additional funds for colleges 


and universities. 
7 e - 


Saga of Pat Crowe 


T= other day a man came to 
me and enthusiastically outlined 
a plan by which he proposed to 
| raise $50 million, of which $5 mil- 
lion would be spent in advertising 
|to change the attitude of the 
American people toward big busi- 
|ness. When he had finished his 
| presentation, I called his attention 
|to what the colleges and universi- 
ties are now doing and told him 
| the story of Pat Crowe... the hero 
of the first big crime story at the 
| turn of the century. 

“When I was very young,” I 
began, “a man named Upton Sin- 
clair wrote a story of the Chicago 
stockyards, called ‘The Jungle,’ in 
which he pictured all men who 
made big money in the same light 
as Theodore Roosevelt painted 
them as ‘malefactors of great 
wealth.’ ” 

Pat Crowe, who had been in the 
|employ of Edward Cudahy, Omaha 
packer, conceived the idea, while 
in the penitentiary for train rob- 
bery, of “snatching” Cudahy’s young 
son and holding him for ransom 





| After many months Pat Crowe re- 
|turned to Omaha and was greeted 
| like a hero by 20,000 citizens. Much 
j}to his surprise he was acquitted, 
while his accomplice, another Irish- 
man, was shot down by a detective 
| while they were robbing a Burling- 
|ton train. 

“You see,” I explained, “the 
legend of Robin Hood, robbing the 
rich to provide charity for the 
|have-nots still persisted a _ half- 
|century ago. Now the politicians 
|have a system which shakes down 
jthe have-nots while they kid th« 
|taxpayer into believing that they 
are getting the money only by soak- 
}ing the rich.” 
| P.S.: Frankly, I’m all for the 
|idea of the colleges and the univer- 
| Sities. It’s surely a high-grade ap- 
proach. I only hope my daughter 
will get a “fair deal” when she 
shoots for that scholarship at Cor- 
nell, at which she is aiming. Her 
mother is a doctor .. . a graduate 
of Edinburgh .. . and her father— 
well, you can decide for yourself. 





|of $25,000. The old man “coughed | 
;up” the money and notified police. | 
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TOPS OF “ORLON” 


“ORLON” 


made of sun-resistant, 
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Newest sales-point 


keep their good looks 
for years 


...tops that 


CAN BE CLEAN N 
ED WITH vi~ OSSIBLE 
SOAP MILD * 0 es P E 
OR DETERGENT ( “ORLOW ee THAN EVER BEFOR 
KS “a 
good Loo ORLON” MAKES Pos ING 
LUSTROUS SIBLE TOPS THAT HOL TOPS FROM STRETCH 
KEEPS ITS ME D 0 “ HELPS SAVE 
NG, LONG TI THEIR SHAPE ORLON AND SHRINKING 


OR A Lo , 
. STANT TO 


i " HLY RES! 
ORLON” IS HIG ae gute 


THE WEAKENING EFFECTS OF T 


weather-resistant 


Tops of ‘‘Orlon”’ acrylic fiber can give you the hardest hit- 
ting sales story you’ve had for convertibles since the push- 
button top! 

First, you can sell durability. The performance story of 
these new tops of ‘‘Orlon” is remarkable. They’re resist- 
ant to the weakening effects of the sun. In resisting sun- 
light, they overcome the chief cause of convertible-top 
failure. They’ll stand years of continual exposure without 
appreciable damage . . . last a long time. 

And you can sell good looks, too. These tops of ‘‘Orlon’’ 
are not only durable; they also stay neat-looking for a 
long, long time. Your customers will find they’re easy 
to clean, they keep their lustrous looks, are always smooth, 


for Conve 





AT HIGH SPEEDS 


*Tops of “Orlon,” tested in the contrasting climates of Texas 
and New England, are still in good condition after 32 years. 





even after repeated raising and lowering. 

Tops of ‘‘Orlon” are already optional equipment on 
some automobile manufacturers’ convertibles. Find out 
when these new tops will be available on the cars you sell. 
Ask about tops of “‘Orlon’”’. . . tops that make convertibles 
easier to sell. 

NOTE: Tops of “‘Orlon’’ are not limited to the new-car 
field. You can arrange to have them installed on con- 
vertibles your customers are driving right now. These re- 
placement jobs carry a profitable mark-up for you and 
your installer. Call your installation shop about these new 
tops now! E. I. du Pont de Nemours & Co. (Inc.), Wil- 
mington 98, Delaware. 


Du Pont does not make convertible tops ... makes only the “Orlon” acrylic fiber 
ORLON is Du Pont’s trade-mark for its acrylic fiber 





“ORLON” HELPS HOLD DOWN EXCESSIVE BALLOONING 
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U.C. Sales Skid 


Bad weather and the recent holi- 
days have dealt a blow to used-car 
sales along Detroit’s auto row. A 
spot check of a representative num- 
ber of dealers reveals that sales 
have dropped off more than 50 per- 
cent in the past two months. 

Many dealers are reducing prices 
$50 and up. 

A Dodge- Plymouth dealer on 
the east side summarizes the situ- 
ation this way: “At this time of 
the year, folks don’t think too 
much about buying a car. In our 
area, it seems that the people 
spend their year’s savings on 
clothes for their children and 
gifts for friends. And now with 
the Easter holiday approaching, 
there’s not much chance of used- 
car sales picking up.” 

Of course, the bad weather has 
taken its toll of used-car sales, too. 
“Snow-covered cars and icy roads 
don’t help the situation any,” com- 
ments one new-car dealer. 

* * oa 


Cleaning House on ’52s 


Price tags on 1952 models are 
being trimmed as much as $500 
at a number of showrooms, but 
there aren’t many of such units 
left. Adam Motor Co. (Nash) last 
week sold its last unit, and an- 
other dealer has one demo job 
left out of the 12 he hed on hand. 

* * * 
Selling to City 

Long & Long, Inc. (Dodge- 
Plymouth) last week delivered six 
cars to the Hamtramck (Mich.) 
police department, and is shaping 
up seven trucks for the city’s sani- 


tation department. 
+ * + 


Too Many Transmissions? 


Asserting that a dealer would 
have to stock more than 1,000 
cars to have “one of each kind,” 
one dealer is exasperated about - 
the variety of transmissions that 
is being offered on 1953 cars. 

Says the dealer, whose factory 


With the Staff... 
ALONG DETROIT’S AUTO ROW 


now supplies five different trans- 
missions: “There should be just 
two types of transmissions — 
standard and automatic.” 

* + x 


Satisfactory Warranty 


A successful service department 
is based on a satisfactory warranty, 
in the opinion of Jack Reighart, 
vice-president of Dave Coogan, Inc. 
(Mercury). 

Commenting on contentions that 
dealer profits in recent years have 
been too dependent on new-car 


Radio Optional? 
92% of Buyers 
Now Want It 


NEW YORK.—Public demand 
has made the radio almost a 
standard item rather than an op- 
tional accessory in today’s automo- 
biles, according to Berry Cooper, 
general manager of the Delco radio 
division of General Motors. 


In New York for the introduction 
of Delco’s new favorite - station, 
signal-seeking car radio at the GM 
Motorama, Cooper said, “It is esti- 
mated that over 92.4 percent of all 
postwar cars are radio - equipped. 
The percentage of radio-equipped 
cars, postwar and prewar, is 70.5 
percent, as compared with 33 per- 





|sales, Reighart says that his serv- 
|ice shop has been building up sales 
jin recent years by “taking special 
|care of the car which comes in for 
the first 500-mile checkup.” 


| “Offering a motorist some free 
service, such as a car wash, will 
bring him back when he needs 
real repairs,” asserts Reighart. 
“When you give something gratis, 
you get more word-of-mouth ad- 
vertising and build goodwill than 
in any other way. There are too 
many dealers who do a slipshod 
job on the first inspection and 
charge the motorist for it, which 
discourages him and steers him 
to some other place.” 


The practice of a _ satisfactory 
warranty governs future paid serv- 
ice and new-car sales, believes 
Reighart. 


* * * 


Individual Businessman 


One dealer had this comment 
about unions, which are trying to 
“capture” salesmen: 

“They’re just like the old ‘pro- 
tection racket’ — you pay for 
something and never get any- 
thing in return. 


“Unions,” declares the dealer, 
“just break a dealership. A per- 
son isn’t his own boss anymore. 
A salesman is an individual busi- 
nessman, without any investment 
outside of his time.” 

* * * 





cent in 1936.” 


Delco’s latest set combines a new 
feature, the favorite-station tuner, 
which permits automatic tuning of 
any of five preselected stations in 
a given area, with the Delco signal- 
seeking tuner, which automatically 
tunes in any unlimited number of 
stations regardless of driving loca- 
tion. 


New Cleveland Lot 


H. M. Ferguson has opened a new 
Cleveland outlet for used cars, after 
spending $25,000 to make the lot 
more attractive. 





In the Trucking World 
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Fruehauf's Jacksonville Plant Rising— 


Fruehauf Trailer is constructing this new branch factory one mile south of Jackson- 
ville, Fla., which is expected to be ready early this year, L. F. Byerly, Jacksonville 
manager, has announced. The pliant will contain 18,000 square feet of space, and 
there will be six acres of storage area for trailers. 


Disappearing Mechanic 


By raising service charges, deal- 
ers would be able to get more and 
better mechanics, since they would 
be able to pay them higher wages, 
believes Leo George, owner 
George Motors (Studebaker). 

“The mechanic is slowly dis- 
appearing, and all we can get 

now is ‘parts changers’,”’ asserts 

George. 

The main cause for the mechanic 
shortage, according to George, is 
the low pay they get. “A man goes 
to school for years to study me- 
chanics and then ends up in a fac- 
tory on an assembly line because 
he can make more there.” 

~ + © 


Buying Like Mad 

Several east side dealers report 
that about 50 percent of their cus- 
tomers are paying cash for new 
cars. “Most people seem to be 
withdrawing their life’s savings 
just so they can have a new auto. 
They’ve been buying like mad.” 


Korean Test 


UN Plymouths Survive 


‘Worst Roads’ 


NEW YORK. — Fourteen Plym- 
outh sedans acquired for use of 
United Nations personnel at Pusan, 
Korea, are being subjected to the 
“worst roads in the world,” accord- 
ing to the man who operates the 
fleet. 


Walter B. Squire, in charge of 


UN passenger transportation at the 


Korean refugee center, wrote R. D. 
Jarboe, of Washington Motors, Inc. 
(DeSoto-Plymouth), 4370 Broadway, 
New York, that the cars, mostly 
1950 models, have rolled up 17,000 
to 26,000 miles on routes where 
knee-deep sinkholes are common. 

“I would never have thought that 
any cars could stand up under such 
a beating,” he wrote. 

The cars are used in connection 








1H Trucks Function at Inauguration— 


Two International trucks with Metro bodies were used to televise the Presidential 
inauguration last Tuesday in Washington. The International LM-122 (in front) and the 
LM-150 are specially equipped mobile transmission vehicles of Chesapeake & Potomac 
Telephone Co. Microwave radio relay equipment installed in the vehicles transmitted 
the pictorial account of the ceremonies. 


with the work of the UN Commis- 
sion for the Unification and Reha- 
bilitation of Korea. 


American Airlines Freight 
Increases 26% in Year 


NEW YORK.—American Airlines | 


set a new industry record for 
scheduled air freight shipments in 
1952, flying 46,898,000 ton-miles 
along its 71-city system, according 
to J. D. Boylan, director of cargo 
sales. 

This was more than 26 percent 
higher than 1951’s total of 37,194,000 
ton-miles, Boylan said. The total 
does not include charters and mili- 
tary contract operations. 

In addition, American set a new 
high in air express shipments, fly- 
ing 9,938,113 ton-miles, against 
8,937,664 in 1951. 





of | 





The Australian-Produced Holden Sedan— 


This economy-sized four-door sedan, produced in Australia by General Motors- 
Holden's, Ltd., is slated for the export market in far eastern countries this year. The 
Holden is powered by a six-cylinder, overhead valve engine capable of producing 60 
horsepower, and is conventionally geared for three speeds forward. Holden's also 


produces a utility line, and is planning 
this year. 


GM's Home ‘Down Under'— 


Located in the industrial area of Fishermen's Bend, Melbourne, this Holden plant 
is among several slated for an expansion program to increase car production to 
50,000 a year. GM's Melbourne plant includes facilities for making engines, trans- 
missions and gears for the Holden sedan and utility line. - 


production of a panel-van vehicle later 





Australia’s Holden Grows; 
Seeks Car Sales Abroad 


MELBOURNE, Australia. — Gen- 
eral Motors-Holden’s, Ltd., is pre- 
paring an export program of Aus- 
tralian-made cars to New Zealand, 
Singapore, Indonesia, Honk Kong 
and the Philippines, it has been 
announced here by H. E. Bettle, 
managing director of the firm. 

Expansion of manufacturing 
facilities also is planned, and 
production will be increased from 

about 35,000 cars a year to 50,000, 
according to Bettle. 

“We haven’t given much atten- 
tion to the development of exports 
so far,” Bettle said, “because we 
have been behind in our domestic 
orders. The extent to which we 
will be successful in developing 
overseas markets for Holden sedans 
and utility models will depend on 
how successful we are in achieving 
low-cost production. I’m confident 
this will be achieved.” 

It was pointed out that Holden 
exports will be able to tap markets 
in dollar-short countries, and that 
the car is a smaller and more eco- 
nomical model than the U.S. plants 
produce. 

The company said that overseas 
interest in the Holden sedan will 
be stimulated by the appearance 
of a stock model in the 2,000-mile 
Monte Carlo Rally in Europe this 
month. The car will be driven by 
T. Davison and S. Jones of Victoria. 


The Holden sedan _ features 
mono-construction, a six-cylinder 
engine with overhead valves pro- 
ducing about 60 brake horse- 
power, three-speed gearbox with 
shifting lever on the steering col- 
umn, and four-wheel hydraulic 
brakes. Maximum speed is listed 
at 80.5 miles per hour. 


GM started setting up assembly 
plants in the five mainland capital 
cities in 1926. In 1931, the original 
company, General Motors (Aus- 
tralia), Pty. Ltd., was merged with 
Holden’s Motor Body Builders, Ltd., 
in South Australia, a company that 


begun as a horse coach builder. 
GM now holds the controlling inter- 
est in the Australian company 
through owning all of the 1,750,000 
ordinary shares, it is said. 

The expansion program calls for 
enlargement of buildings and plants 
at Melbourne (Victoria), Adelaide 
(South Australia) and Sydney (New 
South Wales). These plants will be 
extended by more than a million 
square feet, bringing the company’s 
total floor space to 3,535,017 square 
feet or 81 acres, Bettle said. 


K-F Names Banks 
Vice-President for 


Manufacturing 


WILLOW RUN.—Appointment of 
John V. Banks as manufacturing 
vice-president of Kaiser - Frazer’s 
automotive divi- 
sion was an- 
nounced last 
week by T. A. 
Bedford, general 
manager. 

Banks has been 
with Kaiser- 
Frazer in various 
production ca- 
pacities since 
1946, and was 
named plant 
Manager a year 
ago. 

He first became associated with 
the Kaiser interests in 1941 in Van- 
couver, Wash. A civil engineer, he 
is a graduate of the University of 
Idaho. 


Kelley Opens U. C. Site 

Jim Kelley Motors, Inc., new 
Fort Wayne (Ind.) Dodge - Plym- 
outh dealer, has opened a used-car 
business at 310 W. State St., form- 
erly occupied by Braden & Howell 
Sales. 





John V. Banks 
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Again in 1952 


The POST-GAZETTE 
Made Advertising History 


ANOTHER ALL-TIME ADVERTISING HIGH—1952 was the sec- 
ond consecutive year in which the Post-Gazette was the only Pitts- 
burgh daily newspaper to set an all-time high in total advertising 
... the greatest linage total in the Post-Gazette's 167-year history. 


ONLY PITTSBURGH DAILY TO GAIN—The Post-Gazette was 
the only Pittsburgh daily to gain in total advertising in 1952... 
an increase of 200,513 lines compared to a loss of 1,227,878 lines for 


the daily Sun-Telegraph and a 417,270 line loss for the daily Press. 


Yes, Something Is Happening in Pittsburgh 


—s) Pittsburgh Post-Gazette 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC. 


Linage Figures from Media Records 
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Adopts New ‘IH’ Emblem... 
International Unveils 


New Truck Models 


CHICAGO — International Har -| 
vester last week introduced a 1953 
line of light, medium and heavy- 
duty trucks at dealers and company 
branches throughout the country. 

The new IH line offers 168 
basic chassis models in 296 wheel- 
bases, with gross vehicle weight 
ratings ranging from 4,200 to 90,- 
000 pounds, 

W. C. Schumacher, general man- 
ager of the company’s motor truck 
division, said International trucks 
from now on will be identified by 
an “IH” emblem, which replaces 
the former “triple diamond.” 


A total of 307 new features are 
claimed for the new line. Exterior 
styling has been redesigned. Front 
end sheet metal is said to permit 
greater air intake for more efficient 
cooling. The interiors of Interna- 
tional’s cabs are finished in beige 
and red. Tinted, non-glare safety 
glass is optional. 

Advances cited on specific models 
include a major structural change 
on multi-stop delivery trucks with 
Metro bodies. Inside height has 
been increased to six feet. 

Among other features listed on 
certain models are duplex-valve- 
type shock absorbers, visible-flow 
carburetors with fast-idle cam, 
downdraft carburetion, improved 
hydraulic brakes and optional 
light-weight self-contained air 
brakes, increased capacity uni- 
versal joints, stronger rear axle 
pinion bearing shaft, relocated 





tively, include improved carbure- 
tion, enlarged valve ports, a 
fuel-saving combustion chamber 
and choice of gasoline or LPG 
fuel system. The 100-horsepower 
“Super Blue Diamond 269” engine, 
with 6.5 to 1 compression ratio, is 
said to develop higher net horse- 
power. Gasoline or LPG fuel sys- 
tems are available. 

Listed as new in International’s 
two “Silver Diamond” engines, 100 
horsepower and 108 horsepower, are 
self-cleaning exhaust valves, dura- 
chrome valve seat inserts, visible- 
flow carburetion with fast-idle cam, 
ceramic-filter fuel pump, wide-lob 
camshaft and verna-therm thermo- 
stat. One is available with gasoline 
or LPG fuel system. 

Diesel engines, in 135 and 150- 
horsepower ratings, are available 
for heavy-duty trucks in the 21,000 
to 35,000-pound gross vehicle weight 
classification. Larger gasoline, LPG 
or diesel engines power extra- 
heavy-duty trucks. Standard power 
plant for these models is a 165- 
horsepower diesel. Optional engines 
include diesels rated at 175, 185, 
200, 215, 275, 280 or 300 horsepower; 
gasoline engines that develop 267, 
296 or 318 horsepower and LPG 
engines with 305, 335 or 356 horse- 
power. 

Nine light-duty models, with 
gross vehicle ratings ranging from 
4,200 to 8,600 pounds, are powered 
by the Silver Diamond 220 engine. 

All-steel pickup bodies are avail- 
able on all nine models. Body 
lengths are 6%, 8 and 9-foot on 115, 


fuel tank and filler spout to ac- 
specialized 


commodate skirted 





International's 1953 line includes 168 chassis models in 296 wheelbases, with gross 
vehicle ratings from 4,200 to 90,000 pounds. The models, two of which are shown 
above, are claimed to offer 307 new features. Three types of fuel systems are offered 
throughout many of the models—gasoline, diesel or LPG (liquid petroleum gas). 


* * * * * * 


bodies, new steering knuckle |127 and 134-inch wheelbases, re- 
spindles and strengthened engine | spectively. Sideboard and _ stake 
front support brackets. | attachments are available for each 
A choice of 10 colors is available. | of three pickup body sizes. 
Powering the light, medium, and New in the light-duty line is a 
heavy-duty models are seven Inter-| station wagon, called the Travel- 
national valve-in-head engines,| all, It is available on a 115-inch 
ranging from 100 to 162 horsepower.| wheelbase. As a passenger ve- 
Six of the engines are available| hicle it seats eight. With rear 
with gasoline or liquefied petroleum seat removed, passengers and 
gas fuel systems. . supplies can be carried. Use of 
A new valve-in-head engine, la-| front seat only affords panel 
beled the Black Diamond 282, de- truck carrying capacity. 
velops 130 horsepower at 3,400} Streamlined panel bodies are 
available on six 115-inch wheelbase 
chassis. For light-duty, low-plat- 
form dump truck operations, Inter- 
national offers a 1%-yard dump 
body on 134-inch wheelbase models. 
Sides and tailgates are removable. 
A choice of two stake body sizes 


revolutions per minute. Compres- 
sion ratio is 6.5 to 1. It is available 
with gasoline or LPG fuel system. 

New features claimed for Inter- 
national’s three “Super Red Dia- 
mond” engines, that develop 143, 
154 and 162 horsepower, respec- 








One of Six Panel Offerings— 

This 115-inch wheelbase panel job is typical of the panel selection which is part of 
International's 1953 line of trucks, announced last week. Five other panel units are 
available, also on 115-inch wheelbase. A new “IH'" emblem has replaced the com- 
pany's “triple diamond" to indentify International trucks, 








if 


Wide Pickup Selection— 


This is one of nine pickup models in the 1953 line of International trucks. 


by a 100-horsepower engine. 
* * * 


for light-duty models is available. | 


There is a 92-inch stake body for 
127-inch wheelbase models and a 
102-inch stake body for 134-inch 
wheelbase models. 


Service utility bodies are avail- 


able, 77-inch for 115-inch wheelbase | * 


and 89-inch for 127-inch wheelbase 


| chassis. 


Another addition to the light-duty 
line is a 115-inch wheelbase drop- 
frame chassis with Metroette body. 
Available in GVW ratings of 5,400 
to 6,500 pounds, these units feature 
seven-foot body built in four inter- 
ior body styles. Sliding side doors 
and curb level step-wells are among 
the body features. 

With six new Metro models, In- 
ternational says it covers the 
needs of the multi-stop delivery 
field to a more complete degree 
than ever before. All Metros are 
powered by 100 horsepower en- 
gines. 

International’s medium-duty 
trucks total 14 models, with GVW 
ratings from 9,000 to 16,000 pounds 
and include conventional and cab- 
forward truck chassis. 

International’s new heavy-duty 
models include four and six-wheel 
conventional and cab-forward types 
for highway and off-highway serv- 
ice. Gross vehicle weight ratings 
range from 16,000 to 45,000 pounds. 

Engines range from 100-horse- 
power to 162 horsepower for larg- 
est truck and truck-tractor 
models. All power plants are avail- 
able with gasoline or LPG fuel 
system. Diesel engines are avail- 
able in models with GVW ratings 
of 22,000 pounds and over. 

New heavy-duty features, accord- 
ing to International, include im- 
proved hydraulic brakes and op- 
tional light-weight self-contained air 
brakes, visible-flow carburetors, spi- 
ral-bevel gear-type rear axles, 


cushioned-disc clutches, improved 
transmissions, increased capacity 
generators, new steering knuckle 


spindles, new optional axles and 
improved six-wheel power divider 
and axle parts. 

Completing the selection of truck 
power available in the new Inter- 
national line are 21 four and six- 
wheel conventional cab-over-engine 
models for service on or off the 
highway. This group of trucks has 
a GVW range of 30,000 to 90,000 
pounds and models are available 
with a choice of diesel, gasoline, or 
liquefied petroleum gas engines. 
Models are highly specialized for 
operation in a wide range of voca- 
tions both as straight trucks and as 
tractors. 

All of these units are delivered in 
a wide range of axles and ratios, 
main transmissions and auxiliary 
transmissions, extra-heavy springs 
and frame reinforcements and with 
high-powered engines. In addition 
to the 165-horsepower diesel, which 
is standard on extra-heavy models, 
there are 13 optional power plants 
for diesel, gasoline, or liquified pe- 
troleum gas. 


Winston-Salem Elects 


Rannells President 

WINSTON-SALEM, N. C.— New 
president of the Winston-Salem Au- 
tomobile & Truck Dealers Assn. is 
E. B. Rannells jr., of Stevens Motor 
Co. 

Fellow officers elected at the 
group’s fifth annual meeting re- 
cently include W. E. Shore, vice- 
president, and Matt Howell, secre- 
tary-treasurer. New directors are 


L. Morefield. 
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They 
| feature 6%, eight and nine-foot all-steel bodies. Gross vehicle ratings range from | 
| 4,200 to 8,600 pounds on pickups. Three different wheelbases and a variety of trans- | Alfred Caldarone, of East Provi- 
missions are available. These and other International light-duty models are powered | dence, and Umberto Patalano, Car- 





New IH Power Plant— 
This six - cylinder, valve -in-head 130] 


horsepower engine has been introduced 
simultaneously with announcement of In- 
ternational's new line of trucks. Labeled 
the “Black Diamond 282,"' the engine has 
a compression ratio of 6.5 to 1. It is avail- 
able with gasoline or LPG fuel system. 


1952 Traffic Survey... 








| 50 Unsold Cars 
| Cost $1,000 in 


Commissions 


PROVIDENCE.—A Rhode Island 
j}auto sales firm has been directed 
by Superior Court to pay commis- 
sions of $20 each on 50 autos it 
never received. 

| The unique decision was handed 
| down by Presiding Justice G. Fred- 
erick Frost, after hearing the case 
| without a jury. It involved Social 
Tucker Sales Corp., of Woonsocket, 
|}and Woonsocket Associates, Inc., 
owner of the building in which the 
|sales firm was to operate. 


Operators of the sales company— 





;mine J. Maisano and Edmund Car- 
lone, all of Providence—had leased 
|the building for $3,600 a year, plus 
|a commission of $20 on each 
Tucker car sold, with a minimum 
guarantee of 50 commissions the 
first year. 

Having paid the $3,600 rental, the 
sales firm contended the commis- 
sions should not be paid, since no 
cars had been received. 

Judge Frost ruled that the group 
owed the building owners $1,000, 
representing the guaranteed mini- 
mum commission, plus interest of 
$190. 


Two N. H. Dealers Named 


To Governor’s Staff 

Auto Dealers Maurice J. Grant, 
|of Manchester, N. H., and John D. 
Roberts, of Nashua, N. H., have 
been named to the 12-man military 
staff of Gov. Hugh Gregg. Both will 
carry the rank of major in State 
| service. 





Freight Cargoes Dip; 
Auto Travel Climbs 


WASHINGTON.—The steel strike 
substituted losses for expected gains 
in intercity freight traffic in 1952, 
the U. S. Chamber of Commerce 
reports, but the private automobile 
steadily increased its dominance 
over passenger transportation. 

The chamber’s transportation and 
communication department says 88 
percent of all urban passenger 
traffic now moves in private autos, 
and 87 percent of all intercity 
traffic. 

Only other form of transporta- 
tion to show a 1952 gain was 
commercial air travel, the report 
says, citing what it calls a “sig- 
nificant” 17 percent increase. 
Local transit and rail commuter 
travel continued to decline. 

The chamber said Great Lakes 
carriers, railroads and commercial 
barge lines all suffered from the 
deadening effects of the steel strike. 
Overall, freight volume dropped 
from 1,118 billion ton miles in 1951 
to 1,083 in 1952. Truck and pipe- 
line traffic each gained approxi- 
mately 5 percent over 1951, the 
report said, but did not reach ex- 
pected volumes for the year. 

Intercity travel, the report showed, 
is increasing at twice the rate of 
urban passenger traffic. It attrib- 
uted the trend in part to growing 
urban traffic congestion, plus open- 


ing of new high-speed toll roads 
between major cities. 

Urban passenger travel climbed 
from 402.3 billion passenger miles 
in 1951 to 412.1 billion passenger 
miles in 1952, an increase of 2.5 
percent. But in the same period, 
intercity passenger travel jumped 
from 464.7 billion passenger miles 
to 493.2, up 6.1 percent. 


Thus, in 1952, intercity travel 
accounted for an estimated 54.5 
percent of all travel, compared 
with 53.6 percent the year before. 
Of this total travel, private autos 
accounted for 789.3 billion pas- 
senger miles out of 905.3, or 87.2 
percent. 

Intercity trucking gained seven 
billion ton-miles in 1952, to 140 bil- 
lion, but still ranked fourth behind 
railroads—whose drop of 35 billion 
ton-miles still left them with 620 
billion—water transport and pipe- 
lines. Air freight ranked a barely 
discernable fifth, with .41 billion 
ton-miles, up .01 billion. Water 
freight dropped 8 percent. 


Fink Heads L. A. Shop 


A. R. Fink has been appointed 
service manager of Courtesy Chev- 
rolet, Los Angeles. He succeeds Bill 
Eberhart, who has been transferred 
to the sales department. 
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Rochester Products Plans Service School— 


On March 2, the Rochester Products division of General Motors will start a series 


of weekly training sessions in Rochester, 


N. Y., on servicing procedures for its car- 


buretors. Each student will learn to disassemble, assemble and adjust latest models. 
R. G. Bowen, J. H. Miller and R. E.| No fee or tuition will be charged, and hotel accommodations at reduced rates are 


avaHable, the division states. 
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The Progressive Farmer has led all other farm magazines in adver- 
tising gains 1952 over 1951—1951 over 1950—1950 over 1949 and in total 
post-war gains. 

This progress continues into 1953 with an advertising gain of 14% 
in the January and February issues over the all-time records of the 
corresponding issues of 1952. 

Where else can you find such a record of progress by a magazine 
and by the market it serves? 

Founded in 1886 and published in five separate editions localized to 
the farm and farm-home interests of the five distinct agricultural 
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Keeping pace with the rural South’s great progress, The Progressive 
Farmer gained 89,967 lines of advertising in 1952 over 1951, moving 
into FIRST place among all U. S. farm magazines in advertising volume. 





TOTAL ADVERTISING PAGES LINES 

IN 1952 IN 1952 

The Progressive Farmer 1,110 754,810 
Country Gentleman 1,013 689,093 
Successful Farming 1,090 490,495 
Farm Journal 1,094 469,155 
Capper’s Farmer 612 416,252 
Farm and Ranch with Southern Agriculturist* 412 280,398 


* Average of all editions. Source: Printers’ Ink 





Among the six monthly farm magazines, The Progressive Farmer has 
climbed from fifth place in advertising linage in 1944 to third place in 
1945, to second place in 1946 and to FIRST place in 1952. 


divisions of the South, The Progressive Farmer offers advertisers wider 
readership...more powerful reader influence...healthier circulation 
growth...and far greater trade acceptance and merchandising value in 
the rural South than any other magazine. 


It will pay you to place more of your advertising in the fastest-growing 
big magazine—The Progressive Farmer—to produce more sales in the 
fastest-growing big market—the 16 states of the rural South! 


You add the rural South to your market when you add The 
Progressive Farmer to your advertising list. 


The SOUTH Subscribes to 


(( The Progressive Farmer 


Published in FIVE Separate Highly-Localized Editions to Serve the FIVE Distinct Farming Regions of the SOUTH 


Advertising Offices: BIRMINGHAM * RALEIGH * MEMPHIS * DALLAS * NEW YORK * CHICAGO °* Edw. S. Townsend Co., San Francisco, Los Angeles 


e Farmer 
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Hirst in Pages... ys in Lines... 77s¢ in Gains 
The Progressiv 


No.1 Farm Magazine 
Advertising Volume 


1952 was the greatest year in history for the rural South.. 
the rural South’s favorite magazine, The Progressive Farmer. | 

Cash income of farm families in the 16 Southern states was at 
an all-time high of approximately $914 BILLION. And the rural South 
continued to out-gain the nation in consumer buying, in farm electri- 
fication, and in other measurements of sales opportunities. 
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ANNOUNCING 


Another Pinin Farina Triumph! 


Wal Medb ljt 





Now it’s clear, there’s none so new as Nash, the world’s 
most modern car. 


Only Nash—no other—can offer the new trend in 
continental beauty, styling by Pinin Farina. Only Nash 
—no other—has so much seating room, front and rear. 
Only Nash—no other—shows so wide an eye-level view, 
with the widest windshield and rear window ever built 
into a car. Only Nash—no other—can offer scores of 
exclusive features like Airliner Reclining Seats, Twin 


Beds, Weather Eye Conditioned Air System, Airflyte 
Construction, Airflex Front Suspension combined with 
power-steering. No other—only Nash—can offer the 
Le Mans Dual Jetfire engine and the Super Jetfire engine 
with 7-bearing, 100%-counterbalanced crankshaft. 


Yes, by every standard of comparison—style, per- 
formance, comfort, convenience, durability, riding and 
handling ease—plus outstanding economy—you’ll find 
there’s none so new as Nash for 1953. 


ERE IT IsS—the newest car by the greatest of 
H all custom car designers—Pinin Farina of 
Italy. Here it is—the magnificent new 1953 
Nash “Country Club.” 


Here it is—the one and only car with low, 
sloping continental hood, with new “Road- 
Guide” fenders, with the world’s widest one- 
piece windshield plus greatest eye-level visibility. 


Here it is with luxury new to America—the 
greatest seating space ever built into an auto- 
mobile . . . salon-styled interior beauty. ..a 
Weather Eye Conditioned Air System .. . Air- 
liner Reclining Seats. 


Sensational New Performance! In 
the Statesman, a new “Powerflyte” engine, for 





finer performance and top economy. In the 
Ambassador, the famous Super Jetfire engine; 
plus for the first time, a custom-power option— 
the new “Le Mans” Dual Jetfire engine that 
twice topped all American competition in the 
“Grand Prix d’Endurance” at Le Mans, France. 


New Nash Power Steering! Driving 
and especially parking made effortless! Here’s 
the world’s finest shock-proof ride plus the 
life-saving safety of Airflyte Construction and 
three transmission choices, including Automatic 
Overdrive and Dual-Range Hydra-Matic. 

This is the day to see the new Nash Airflytes. 
One ride and you'll agree—there’s none as new 
as Nash for 1953. Let your Nash dealer show 
you Pinin Farina’s latest triumph. 


The 1953 Nash Ambassador “Country Club,” styled by Pinin Farina. 
Hood ornament designed by Petty. White sidewalls, optional. 





THE AMBASSADOR ¢ THE STATESMAN 


Great Cars Since 1902 


Nash Motors, Division Nosh-Kelvinator Corporation, Detroit 32, Mich. 
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Highways & Safety... 
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Traffic School Urged 


For Pedestrians 


By Ed Janicki 
Staff Writer 


- gpreclng who are eligible to be- 
come pedestrians any time after 
they turn one year old and who 
thereafter get into motorists’ hair 
like dandruff, may 
be taught the fine 
art of walking all 
over again. 
It isn’t that 
they really don’t 
oe know how to 
Os walk. It’s because 
a@ great many of 
them still don’t know how to walk 
“properly,” no matter how much 
they may have been tutored by 
Ma and Pa, as far as safety au- 
thorities are concerned. 
They walk when they should stop, 
and stop only when they get them- 








4 


selves tangled up on an automo- 
bile’s bumpers. 

Safety experts don’t like walkers 
to get themselves into such pre- 
dicaments if they don’t have to. 
So they’re trying to do something 


to prevent it. 
* + * 


Idea Born in Michigan 


hip Michigan Traffic Court Con- 
ference, which got together sev- 
eral days ago for the first time, 
has offered some concrete sugges- 
tions along this line. The group, 
made up of judges, prosecutors and 
police officials, proposes compul- 
sory education for walkers who ig- 
nore red lights and cross streets 
at places where they are forbidden. 


In addition, the conference sug- 
gests pedestrian ordinances for 
every city, town and hamlet in 
Michigan. The “schooling” would 


be substituted for punitive fines 
levied against violators. 

Detroit’s Traffic Judge John D. 
Watts, one of the staunchest sup- 
porters of safety movements, urged 
the statewide pedestrian ordinance 
to keep walkers from strolling out 
| against red lights and to educate 
|all footers to use intersections for 
|crossing streets. 

Agreeing that “a $2 fine doesn’t 
cure bad pedestrian habits,” Judge 
Watts recommended compulsory 
attendance at police safety schools 
for all violators of the ordinance. 

* * ” 
Nationwide Drive On 


N° MATTER how you look at it, 
the pedestrian with an abnox- 
ious attitude soon won’t stand much 
of a chance of getting away with 
it when he’s nailed violating the 
simple traffic rules. 

A drive is being carried on by 
the Inter-Industry Highway Safe- 
ty Committee to educate the 
“wacky walkers” of the nation 
into realizing the big menace 
they are on the streets with their 
careless walking habits and how 
easily they can become an acci- 
dent statistic. 

As W. F. Hufstader, chairman of 
the committee and vice-president 
of General Motors, said recently: 





Factory executives recently attended the 


Olds Chiefs Hail Miami Deal— 





signing of a contract for Potter Oldsmobile 


Inc., Miami, Fla. The new firm is erecting a sales and service building on Broad 
Causeway at Biscayne Boulevard. From left are E. E. Potter, vice-president and genera! 
manager of the new firm; G. R. Jones, general sales manager of Oldsmobile; J. F 
Wolfram, Oldsmobile general manager; D. P. Brother, Potter Oldsmobile president 
and B. L. Barber, Oldsmobile assistant general sales manager. Potter Oldsmobile 
becomes the third dealership in the Miami area. 





“Pedestrians do a lot of peculiar 
things to get themselves killed or 
injured out on our streets and 
highways. Their unsafe antics dur- 
ing 1951 resulted in 9,000 deaths 
and approximately 175,000 injuries.” 
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CUSTOM GUARDS GIVE YOU 





MAXIMUM PROFITS! 


Cello Chrome Guards are “Customized” 
to Install in Only a Few Minutes 


Custom MANUFACTURED to fit any °53 
automobile (as well as °46 to °52 cars)—Cello 
guards are easily installed with ordinary tools 
by the average person in only a few minutes! 
This means minimum time for dealer instal- 
lation with maximum profit realized. 


Heavy chrome finish is guaranteed to meet 
the latest automotive plating specifications. 


Furnished with dual uprights, sturdy cross 
rail and wing rails, Cello’s gleaming chrome 
guards are “customized” to easily fit over 
both front and rear bumper guards. Hard- 


GED rrovucts compan 






ware is zinc plated for all-weather resistance 


to rust. 


Cello guards are individually packaged 
assuring chrome protection at all times dur- 


ing shipment. 


For custom styling, maximum protection, 
guaranteed chrome and only minutes in in- 


stallation — the fastest selling 
today is Cello. 


grille guard 


Other custom Cello products—Truck Grille 
Guards, License Frames, License Brackets, 
Chrome Exhaust Extensions, Fender Guards. 


EAST BOSTON 28, 
MASS., U.S.A. 





Pricing Formula 
For Used Parts 
Revised by OPS 


WASHINGTON.—OPS last week 
announced new alternative methods 
for determining ceiling prices on 
rebuilt and used automotive parts. 


The new methods, provided in an 
amendment to CPR 139, are in- 
tended to permit certain sellers to 
follow their customary pricing 
practices and are not expected to 
have any appreciable effect on the 
level of prices, the agency said. 


OPS said the provision was made 
for the benefit of rebuilders who 
may modify rebuilt parts by sub- 
stituting or adding components not 
provided by the original manufac- 
turer. Such rebuilders frequently 
establish their selling prices on the 
basis of cost and markup, rather 
than on a percentage relationship 
to the original cost. 


This provision would be available, 
for example, to sellers who cus- 
tomarily have sold used parts by 
the pound rather than by the unit, 
or who sold used parts which they 
acquired new and upon which they 
depreciated their acquisition costs 
by certain percentages, 


Application for approval of such 
ceilings or pricing methods must 
be made to the district OPS office 
in which the applicant operates his 
principal place of business. 





Two N.C. Groups 
Elect Officers 


RALEIGH, N. C. — Two North 
Carolina dealer associations have 
elected officers for the coming year. 

New president of the Cabarrus 
County Automobile Dealers Assn. is 
Arthur W. Thomas jr., of Piedmont 
Chevrolet Co., Inc., Piedmont. Other 
officers include H. J. Sharpe jr., of 
Ideal Motor Co., Kannapolis, vice- 
president, and S. Brady White, of 
White Brothers Oldsmobile Co., 
Concord, secretary-treasurer. 


R. L. Johnson, of Yadkin Valley 
Chevrolet Co., Denton, was chosen 
president of the Davidson County 
Automobile Dealers Assn.; Clyde C. 
Smith, of Harrell Chevrolet Co., 
Thomasville, first vice-president; 
Moyer Smith, of Lexington Motor 
Co., second vice-president, and Ed 
Hill, of Hill Motor Co., Denton, 
secretary-treasurer. 


Hiram Hightower, of Hightower 
Buick, Lexington, was named a spe- 
cial director. 


Salvage Auction Opens 


DES MOINES.—A type of auto- 
mobile business new to Des Moines 
has been established as Insurance 
& Salvage Auction Co., with Rich- 
ard Ellington and Ray Turner as 
partners. The firm will auction 
wrecked autos and trucks turned 
over to it by insurance companies. 
Sealed bids will be taken from 
salvage companies, auto dealers 
and repair shops. 


Roach Motors Builds 


Tom Roach Motors, Sherman, 
Tex., has started construction of a 
$125,000 one-story tile and brick 
| building to house the company 
| offices, auto showrooms, and parts 
|and service department, according 
to Tom Roach, owner. 
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_awsuits Affecting Dealers ... 
Court Decisions 


| Oldsmobile Co. He made inquiries | 
about the car and agreed to pay 
$2,000 for it. 

An appointment was made and 
the woman endorsed in blank her 


By Leo T. Parker 

Attorney at Law 
A READER writes as follows: “I 
“4% know from reading your col- 
umn in Automotive News that the 
courts generally hold that a seller 
of an automobile has no recourse 
if he endorses a certificate of title 
in blank, and later an imposter de- 
frauds the present possessor of the 
automobile. Is this the law in all 
states?” 

The answer is: “It is the law in 
all states, except Washington, so 
far as the writer has been able 
to learn. Unless a very unusual 
state law regulates the rights of 
innocent purchasers of automo- 
biles, the purchaser may keep 
possession of an auto he pur- 
chased from an imposter whom 
the seller negligently enabled to 
possess the auto with a title cer- 
tificate. The law of the State of 
Washington is different. 

For example, in Richardson v. 
Seattle-First National Bank, 229 
Pac (2d) 341, the testimony showed 
facts as follows: A law of the State 
of Washington provides that all 
merchandise obtained by larceny, 
robbery or burglary shall be re- 
stored to the owner. Also, the law 
provides that no sale shall divest 
the owner of his rights to his 
merchandise. 

+ * 7 


Fraudulent Transfer 


A WOMAN named Richardson 
was the owner of a car which 
she advertised for sale. A man con- 
tacted her by telephone, gave his 
name as Thornton and represented 
himself as an agent of Central 





Sociologists Assail 
Chaos in Policies 
On Transport 


CHICAGO.—Seventeen organiza- 
tions affiliated with the Allied 
Social Science Assn. met here 
simultaneously at three hotels, with 
5,000 in attendance, to recommend 
ways and means of ending “ine- 
qualities and other forms of chaos” 
in various segments of the trans- | 
portation industry. 


Jack Garrett Scott, undersecretary 
of commerce for transportation, 
pointed out that 40 Government 
agencies conduct transportation re- 
search through 164 separate bodies, 
excluding the Defense Department. 


A difficulty in the situation, he 
added, stems not only from a wide 
divergence in policies but also from 
the fact that each agency advocates 
its own form of transportation, | 
with no single body to coordinate 
the findings and decide what is best | 
for transportation as a whole. 


“No one but Congress can decide | 
how the appropriated money is di- 
vided,” Scott asserted. “Congress | 
has not taken any steps to remedy 
this serious defect. For example, 
river and harbor appropriations are | 
not considered in relation to high- 
ways, air transportation and the 
like.” 

A paper by Senator Edwin C. 
Johnson, Colorado Democrat and 
former chairman of the Senate 
Committee on Interstate and For- 
eign Commerce, read in his ab- 
sence, took the stand that it is not 
the responsibility of Congress to 
plan the future course of the trans- 
portation industry or formulate | 
policy objectives to build and pre- | 
serve that industry. | 

The Robinson-Patman Act pro- 
hibiting price discrimination, as in- | 
terpreted by the Federal Trade 
Commission, “actually prevents 
competition and thwarts the basic 
objective of our anti-trust laws,” 
it was stressed by Thomas E. Sun- 
derland, general counsel of Stand- 
ard Oil Co. (Indiana). 
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Indianapolis Chevrolet Group | 


Elects Voelker President 


Indianapolis Chevrolet dealers | 
have elected E. J. Voelker, of Su- 
perior Chevrolet, Inc., as president. 
Harry Sidrow, of Coburn Chevro- 
let Co., was named vice-president, | 
and Abe Wides, of Washington | 
Chevrolet Co., secretary-treasurer. | 


certificate of title, as registered 
owner, and gave it to him. He gave 
her a bank check with the name 
of Central Oldsmobile Co. upon it. 


After depositing the check with her | 


| 





Hult's Fetes Veteran Employes— 


Ten employes who have put in 25 years or more of service with Hult's Capital 


bank, the woman learned that it| Garage, Inc. (Chevrolet), 608 E. Washington Ave., Madison, Wis., pose for a “family” 


was a forgery, and the man was 
an imposter. 

In the meantime, the man 
offered the car for sale to Eck- 
ern’s Automotive Co., giving the 
name of George Carroll. Eckern 
noticed that there was no signa- 
ture on the line for the legal 
owner and told the man he would 
not accept the instrument with- 
out such a signature. 


Then the man took the certifi- 
cate of title away, forged the wo- 
man’s name as legal owner, and 
returned with it. Eckern thereupon 
paid the man and took the car and 


the certificate of title. Thereafter, | 


picture after being honored by the firm at a party-dinner. From left are George E. 


| Lambrecht, 27 years; Ben Drake, 28 years; Emma Olson, 27 years; L. S. Simmons, 
| 25 years; K. F. Kogelmann, 30 years; William Garrity, 25 years; R. A. Hult, 37 years; 
| George Grover, 33 years; Chester Peterson, 27 years, and Earl Donkle, 25 years. 





Eckern sold the car to one Olsen, 
and filled in Olsen’s name on the 
vendee blank line in the woman’s 
certificate of title. 
The woman sued Olsen for pos- 
session of the automobile. 
* * + 


Innocent Suffer 
N VIEW of the above-mentioned 


State law, the lower court held 
that Olsen must give up possession 


of the auto. The higher court ap- 
proved the verdict. It clearly indi- 
cated that this unusual law of 
Washington should be amended, 
revised or repealed. 

The usual laws of all other states 
do not so protect a negligent seller 
of an auto. In other words, the 
higher courts generally hold that a 
seller cannot repossess an auto 
from an innocent buyer, if the testi- 








mony shows that the seller care- 
lessly gave an impostor a blank 
certificate of title, or otherwise en- 
abled the imposter to give an ap- 
parently good title to a person who 
purchased the automobile in good 
faith. 


Fruehauf Canada 


Sees Good Year 


TORONTO.An “outstanding 
year,” both for Canadian motor 
transport and his own company, 
was predicted by W. J. Russell, 
sales director of Fruehauf Trailer 
Co. of Canada, Ltd., at the con- 
clusion of a five-day conference 
held here and at the firm’s Western 
(Ont.) plant. 

Attending the conference were 
salesmen from all parts of Canada 
—some from points as far as 5,000 
miles away —and executives from 
the parent company in Detroit. 


Among those who came from dis- 
tant points were Bob Coulter, of 
White & Taylor, Ltd., Vancouver, 
B. C., and Don Everett, of Univers- 
al Sales, Ltd., St. John, N. B. 


The AUTOMOTIVE NEWS ALMANAC is 
a year-long friend. Use it often for statis- 
tics, buyer information and personnel data. 


Now...an Auto Radio with Unlimited Station Selection! 





Greater Driving Safety! 


When operating the new Delco radio, 
the driver need never remove his eyes 
from the road. The tuner makes all the 
adjustments—pinpoints the station for 


finest possible reception. 





Greater Listening Pleasure! 
A special sensitivity control in the 


Delco Signal-Seeking radio lets you 
tune in even distant stations with 
weak signals or tune out all but the 
nearby stations with strong signals. 





No Adjusting to New Stations! 
With the Signal-Seeking radio, there are 


The Delco 


Automatic 


Sonal ~Soking 


One of the greatest developments in modern car radio 
is Delco Radio's Signal-Seeking tuner—a device which 
provides completely automatic radio station selection and 


tuning. A touch on the selector bar and the tuner travels 
across the dial until it encounters the first station 


no push-button adjustments to make 
when entering a new locality. Wher- 
ever you drive, this new Delco radio 
selects your stations automatically. 


DIVISION OF GENERAL MOTORS CORPORATION 
KOKOMO, INDIANA 


signal—it proceeds to the next station when the selector 
bar is again depressed. With the Signal-Seeking tuner, 
up to fifty stations can be received in most localities! 
The Delco Signal-Seeking radio is offered in many of 
America’s finest new cars. Investigate this greatest of all 
car radios in the interests of your customers. 
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Tradeins Darken Bright New-Car Sales Picture . 


! 


was put to him. | difficult to wholesale tradeins; 
“There is no price problem,” he | that is, to get a wholesale price 
said. “They are flexible. I will on a customer’s car while he waits 


e y i - \. - 
U. C. Glut Worries New Orleans ‘\sirinte.Soe cat (25 | theta tay 


give ’em away.” 








By Gordon Hebert have been beyond expectations. the poor December is running | A new-car dealer said he could | aed ® price. A few months 
: : ; hie | have sold approximately 25 percent ack, the same salesman visited 
Staff Correspondent The chief topic of conversation! over into January. ew ly t tlets f ri 
P amour new-cer dealers. as well | while it i s | more new cars, if his used-car stock | OMY one or two outlets for a price. 
NEW ORLEANS.—The majority h - d . aa : he ited a > - o as . a lim- | hadn’t been so heavy. “I just had to| As previously stated, the new-car © 

of dealers here are not concerned |the independent operators, is the re aan oa, Seer a ee ie | cut my trade allowance and lose| market is flourishing. Not a single 
about the movement of new cars, at | USed-car market. air use aoe business, as "1 whole | the business,” he stated. “People to-|dealer has a balanced stock, and 
present or in the immediate future, The market took the usual sea- pe fcr i are 4 2 "dol ©n | day are shopping more than ever,| most dealers are making deliveries 
since business has been exceedingly | sonal slump in December, which | “24t ittle business ey are doing. | and they are taking the highest bid| from the boxcar to the customer. 
good since the introduction of new] is considered by most dealers as One dealer about hit the nail on | on their tradein.” | Some dealers in the low-price field 

models. As a matter of fact, sales| the worst month in the year, But | the head when the question of prices | New-car dealers are finding it ‘are without a single car in stock. 








New Passenger Car Registrations, 15 States for December, 1952-1951 
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Car registrations by states are 













































































































































































































$2,256.92; ch tee oe = Wihies Bement tate = pe $233.50. Wire-spoke wheels optional on 330,50. (Hydra static standard on_ all | $2,370.99; Custom 8, $2,446. Station wag- 
Riviera cpe., $2,295.43; conv., $2,553.17. | $3,309.75. New Yorker—4-dr. sed., $3,- o8 models ot Si50-28.) models. Power steering optional at $198.90 | 09S—Two-seat Special 6, $2,449.61; three- 
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ae 32 8) 45 70) 155) 104) 4) 40) 148 86 23) 189} 42) 54) 394 bate oil | 29 27 13) 22 10) I 800 

13 States Reported "52, 2446| 2083) 5121! 10628! 20278) 16247; 538) 4698) 21483) 5727| 1337) 16371| 3689) 4717' 3184! 26; 406 631' 1063 30 39 5\ 1274) 2891! 1266; 2992) 800! 393) 984355 

To Date for December = '5!! =1600/ 1386) 3501/ 5271) 11758) 10171| 290) 3114) 13575! 4658|_ 1382) 12420) 3159! 4214 25833 | 489) 505) 994 67, 47;_—70)_—*1201,_—«1735) 1000) 2206) 235 204; 58925 

Year "52 104472| 83609 |228056| 391698) 807835| 668556! 26758|168008/ 863322'292542| 84366! 792829 |204623|248299' 1622659! 1502! 27332 38147| 66981! 3532) 4521 2650 74100/132610) 61463|145091| 37958) 20121 | 3842843 

To Date —_—— ————_—_—__ 51 142893) 106123) 285001 |521880! 1055897! 816592) 24688) 220962) 1062242! 371807) 91924) 1013841 | 259444/ 318688) 2055704) 49367| 49995) 99362) 3308 3494) 5126) 92489| 132814! 63377|195209| 25046! 15676| 4809744 

* ® * 
New Commercial Car Registrations, Nine States for December, 1952-1951 
9 9 
- Pa 
s | 3 

Truck registrations by states are 3 e s 3 Truck registrations by states are 

released here weekly, as compiled = 3 = 2° < ai 2 6 e released here weekly, as compiled 

by R. L. Polk representatives in z ° $ 3 $ 3 4 ee | & = by R. L. Polk representatives in 

state capitals. g 3 EC 3 2 s 3 seizl 3 state capitals. 

s | O a =| 2 2 5 ta | | = 

Dist. of Columbia "52 | 1 98) | | 41) | 51) | 23 19 | 1! | | I | 1 3 | 239 |'52 Dist. of Columbia 
eT 1 | 57 = | 14] | 46) 22) 16| 3 Po 2) 34 5 | 475 /'51 

Kansas ‘52 | 547) 3 109! | 363) | 170 152 | ! 1! 1 42) 8) | 30) 1426 | '52 Kansas 
a 397) 4, | 98 | __ 277 | __ 103) 149! , 2} 3 25! 1085 | 5! 

Nevada "52 | | 53| | 36) | 56) | 36) 20! | 1 | | | 9) | | 12) | 223 | ‘52 Nevada 
ee ‘St | 32 | 1 12) 32) 39 i | | 2! 8) 12} 150/| ‘51 

New Hampshire ‘52 | 88) | 36) 46 21 17 | 18) | | 2) 7 1} | 15) | 251 |'52 New Hampshire 
ores =-% ‘SI 2) ee | 19) | 57) 16! 37 | 4) | 2 15} 3) | 10 2 225 |'51 

New Jersey “52 6 12| 539) 10; 11) 162) 12) 447) | 124 148 | 8! | I 3 35| 35) | 35! 4) 1592/52 New Jersey 
cease ‘Sti 7\ 18; 421) 2 3 4) 198) 5| 390) 1! 140 129! | 27) 7| 6| 32) 19) | 53) 6 1469 |'5! 

Tennessee ‘52 | | 775 | ! | 165) 1} 452! | 163) 129 | 8) | 3) | 37! 17) 18 | 1769''52 Tennessee 
a _ ‘SI | 444) | 2|__169/ | 313} | 154] 118 ae, 2) 65) 3 22 |__1300|'51 

Utah *52) | 146! | | | 17 | 106! | 31 35 I! | 4) I 20! | 362 | "52 Utah 
- a ‘Stl | __ 100) | | 16! 1 59! 2! 34 26 I | | 3 8 5 13 267 | ‘5! 

West Virginia "52 '] 272 9 | 185) 1! 77 40 12) 1! 2) 16! 2) | 45 | 745 |'52 West-Virginia 
7 we ‘SI 189 | I 63 | 133! 77 41) 1] 1! 2! 16! 9! 38 571 |'51 

Wyomina ‘52 174 2 34! 77) 47 43) I! | | 14) 1! 40 2! 435 |'52 Wyoming 
ae: ‘Su 124) 33) 63! 43 62 \ g| 2 64| 1) ON} 'SI 

Nine States Reported ‘52! 6) 14) 2692 t 16 691! 13) 1783 1! 692! 603) 50 6! 9| 164 66 218! 6! 7042)|'52 Nine States Reported 

To Date for December __ ‘Sil 10 19} 1821} 2\ 12) 7; 622 6| 1370) 3) 628} _589! I 43) ' 1} 18} =: 183) 48 242 9| 5643/'5! To Date for December 

Year “52 1461! 1589/249266! 238: 3209) 2597! 95136 773/164316! 506! 73790! 870% 665| 6717! 226! 506! 3149) 26955! 10298! 224! 18497! 2024) 749238 /'52 Year 

Ts Date res ‘SUL 1989] 2098/331359| 408) 4271! 3594! 99725! —-953| 236034! 466! 94852! 90185 643| 9299) 290} 847) 3249! 30678! 11588!  3!!| 22757| 1301! 946897) '5! To Date 

. The following advertised-delivered prices models. Power steering optional at $195 on 
a Rog = = retail — — e 8 ee power brakes at $39.45.) 

> y acto under authority OUTH — Cambridge — 4-dr. sed.. 

of, the Office of Price Stabilization. These C urren T p rices on N eWwW ( ars $1,836.50; club sed., $1,798.75; bus. cpe., 

prices include federal excise taxes and $1,674.75; Suburban, $2,095.25. Cranbrook 

factory handling charges, plus dealer de- —4-dr. sed., $1,928.50; cl. cpe., $1,898.25; 
livery and handling charges. They do | 010. Two-Ten — 4-dr. sed., $1,761; 2-dr.| DODGE — Meadowbrook Special—4-dr.| hardtop, $4,065. Mark VII—4 dr., $4,170.| Belvedere, $2.147.25; conv., $2,303.25; 

NOT include transportation charges, state | sed., $1,707; cl. cpe., $1,726; spt. cpe.,| sed., $2,088.25; cl. cpe., $2,046.50 Mea-| (Delivered at U. S. ports.) Savoy, $2,236.50. (Wire-spoke wheels op- 

and local taxes or optional equipment. $1,967; conv., $2,093; 6-pass. stat. wag.. | dowbrook—4-dr. sed., $2,181; cl. cpe., $2,- KAISER—Deluxe—4-dr. sed., $2,512.79; | tional on all models at $290.25.) 

ALLSTATE — Four — 2-dr. sed., $1,499. | $2,123; 8-pass. stat. wag., $2,273. Bel Air | 151.75; stat. wag., $2,250.75. Coronet— | club sed., $2,459; 4-dr. Traveler, $2,618.55. PONTIAC — Chieftain 6 Special—4-dr 2 
Six—$1,686.18. Sold only by Sears, Roe- —4-dr. sed., $1,874; 2-dr. sed., $1,820; |4-dr. sed.. $2,365; cl. cpe., $2,236; Diplo- | ywanhattan—4-dr. sed., $2,649.63; club sed., | 8¢4.. $2,014.64; 2-dr. sed., $1,956.36. 
buck and Co. stores in certain areas.) spt. cpe., $2,051; conv., $2,175. (Power-| mat, $2,577; conv., $2.710.50; stat. wag.. | $9596.76; 4-dr. Traveler, $2,755.36. Dragon | Chieftain 6 Deluxe—4-dr. sed., $2,118.53; 

AUSTIN—Somerset — 4-dr. sed., $1,795; glide optional at $178.35 on Two-Ten and | $2,648. (Fluid Coupling optional at $20.40 —$3,923.91. (Hydra-Matic standard on/| 2-dr. sed., $2,060.28; conv., $2,444.21 
stat.. wag., $1,895; conv., $1,945; A-40 Bel Air models only. Power steering op-|on all Meadowbrook and Meadowbrook Dragon, optional at $178.55 on other mod- | Chieftain 8 Special—4-dr. sed., $2,089.62; 
sports conv., $2,295. (Delivered at U. 8. tional at $177.55 on all models.) — — except station wagon. Gyro- els.) 2-dr. sed., $2,031.45. Chieftain 8 Deluxe— 

) CHRYSLER—Windsor—4-dr. sed., $2,597 |’ atic optional on all models except Mea- LINCOLN — Cosmopolitan — 4-dr. sed., | 4-4%- sed., $2,193.51; 2-dr. sed., $2,136.32; 
ik: F c i ; -» $2,597 | dowbrook station wagon at $130.10. Gyro- 5 Cc ssid. _, | conv., $2,517.66. Catalinas—Del 6 - 

SYSUR—Bpecial 4-dr. sed., $2,208.76; | (8-pass., $3.441.25); cl. cpe.. $2,574.50; Torque optional on all Coronet models at a Se. 8eon cam > 304.30; Custom 6, $2,370.43; oes | 

? 
} 
| 


Ss — 4-dr. 2,696.17; sa ° : FORD—Mainline 6—4-dr. sed., $1,690.47; | on all models, power brakes at $43 and | Se&t Special 6, $2,505.15; two-seat Deluxe 
uper — 4-dr. Riviera, $2,696.17; Riviera | 389.50 (8-pass., $4,388); cl. cpe., $3,360.50; mg $ 6, $2,589.61; two-seat Special 8, $2,524.61: 


cpée., $2,610.56; conv., $3,001.59; stat. | Newport, 806.75; . wag. 102.25. | 2-dr. sed., $1,641.59; bus. cpe., $1,537.33; | power seat at $69.90.) } 
wag., $3,429.73. Roadmaster—4-dr. Riviera, ore a oa santo stat. wag., $2,018.90. Customline 6—4-dr. MERCURY — Custom — 4-dr. sed., $2,- | three-seat Special 8, $2,580.15; two-seat | 
$3,254.36; Riviera cpe., $3,358.05; conv..|cl, cpe., $3,495; Newport, $3,968: conv. |Sed., $1,728.69; 2-dr. sed., $1,733.79; cl. | 250.50; 2-dr. sed., $2,193.50; spt. cpe.,| Deluxe 8, $2,663.61. Grain finish on all } 

505.56; stat. wag., $4,030.73; Skylark | $4,049.50. Custom Imperial -— 4-dr. sed., | CP¢., $1,743.29. Mainline 8 — 4-dr. sed., | $2,315. Monterey —4-dr. sed., $2,332.50; = wagons, $80 extra. (Hydra-Matic | 
sports car, $5,000. (Dynafiow standard on | $4249.50; lim., $4,787. Crown Imperial— | $1.766.09; 2-dr. sed., $1,717.20; bus. cpe., | hardtop, $2,451.50; conv., $2,609.50; 8-pass. opt —— on all models at $178.35, power 

r models, optional at $192.50 on|4-dr. sed., price to be announced; lim., | $1,613.53; stat. wag., $2,095.07. Custom- | stat. wag., $2,825.50. (Mere-O-Matie op- a at $177.40. Autronic Eye at Py 

all others. Power steering standard on| price to be announced. (Fluid-Matic op.|line 8—4-dr. sed., $1,858.35; 2-dr. sed., | tional at $189.81 on all models.) bag . 
Roadmaster models, optional at $182.72 on| tional at $130.10 on Windsor, standard on | $1,809.45; cl. cpe., $1,819.50; stat. wag.,| MORRIS and MG—Minor — 4-dr. sed., STUDEBAKER — Champion Custom — 
others if equipped with Dynafiow. Power] other models. Fluid-Torque’ standard on | $2,266.76. Crestline 8—Victoria, $2,120.23; | $1,595; 2-dr. sed., $1,455; conv., $1,475. -*. sed., $1,767.40; 2-dr. sed., $1,735.12 
brakes standard on Skylark, optional at| Custom Imperial and Crown Imperial; op-|conv. $2,229.92; stat. wag. $2,403.24; —e-eD conv.—standard, $2,115; Mark II : a a. = aan 
$35.19 on other Roadmaster models only. | tional at $139.75 on other eight-cylinder | (Fordomatic optional at $184 on all mod- | Deluxe, $2,360. 868.21. Champion Regal—4-dr. sed., §$1.- 


Alr conditioning optional at $594 on Rivi-| models. at $106.40 on Windsor Deluxe and | €!s-) OLDSMOBILE—Deluxe 88 — 4-dr. sed., 949.17: 
eras in the Super and Roadmaster series/ at $236.50 on Windsor. Power steering FORD OF BRITAIN—Prefect 4-dr. sed., | $2,327.09; 2-dr. sed., $2,261.62. Super 88 alse ate oe: 5-pass. cpe.. 
“ standard on Crown Imperial, optional at|$1,344; Anglia 2-dr. sed., $1,183; Consul |—4-dr. sed., $2,461.71; 2-dr. sed., $2,- Deluxe —$2 oe op. =. 15.80. Commander 
CADILLAC—Series 62—4-dr. sed.. $3,-| $198.90 on other models. Wire-spoke wheels | 1-dr. sed., $1,693; Zephyr six 4-dr, sed., | 395.25; hardtop, $2,673.39; conv., $2,852.59. xo— $2,121.15; 2dr. sed., $2,088.90: 
666.26; cl. cpe., $3,571.33; Coupe deVille, | optional at $290.25 on all models. $1,890. (Delivered at U. S. ports.) Classic 98—4-dr. sed., $2,785.82; hardtop, | 5-Pass. cpe., $2,126.52. Commander Regal 
$3,994.57; conv., $4,143.72. Series 60 Spe- SENRY 3-0 ; 2 m $3,021.75; conv., $3,228.84; Fiesta sports —4-dr. sed., $2,207.54; Land Cruiser 4-dr. 
cinl—4-dr. sed., $4,304.88. Series 75—8-| DeSOTO — Powermaster 6 — 4-dr. sed., . orsair Four—2-dr. sed., $1,- | car §5.715. (Following equipment stand-| S€4., $2,315.64; 5-pass. cpe., $2,212.91; 


199. Corsair Deluxe Six—2-dr. sed., $1,-|arq’ on Fiesta, optional at extra cost on| hardtop, $2,374.16. (Automatic Drive op- 


pass. sed., $5.407.54; lim., $5,620.93. Eldo- | $2,475.75 (8-pass. sed., $3,286); cl. cpe., 686.18 _ 

rado—conv., $7,750. (Hydra-Matic stand- | $2,454; Sportsman, $2,800.75; stat. wag., 6.18. all other models: Hydra-Matic, $178.35; | tional at $231.24 on Champion, $243.08 on 
ard on Series 62, Series 60 Special and| $3,112.50. Fire Dome V-8—4-dr. sed., $2,- HUDSON—Wasp—4-dr. sed., $2,310.87; | power steering, $177.40; power brakes, Commander. Power steering optional at 
Eldorado, optional at $198.36 on Series 75. | 759.75 (8-pass. sed., $3,563.75); cl. cpe., |2-dr. sed., $2,264.13; cl. cpe., $2,310.87. | $35.50.) $161.25 on Commander.) 


Power steering standard on Eldorado, op- | $2,738.25; Sportsman, $3,089.25; conv., $3,- | Super Wasp—4-dr. sed., $2,465.84; 2-dr. PACKARD—Clipper—4-dr., sed., $2,588; WILLYS—Aero Lark — 4-dr. sed., $1,- 
tional at $176.98 on all other models. Auto- | 191.50; stat. wag., $3,386. (Tip-Toe Shift |sed., $2,413.28; cl. cpe., $2,465.84; Holly- | club sed., $2,534; Deluxe 4-dr., sed., $2,-/ 732.10; 2-dr. sed., $1,645.70. Aero Falcon 
matic beam control optional at $53.36. Air| with Fluid Drive optional at $130.10 on | wood, $2,811.58: conv., $3,047.50. Hornet |735; Deluxe club sed., $2,681; Sportster! —4-dr. sed., $1,860.61; 2-dr. sed., $1,- 
conditiening optional on all enclosed mod- | all models. Tip-Toe Shift with Fluid Torque | —4-dr. sed., $2,768.86; cl. cpe., $2,741.99; | hardtop, $2,795. Packard — Cavalier 4-dr.| 795.97. Aero Ace—4-dr. sed., $2,038.43: 


els at $619.55.) Drive optional at $236.50 on V-8s only.| Hollywood, $3,095.15; conv., $3,342.05. | sed., $3,234; Mayfair hardtop, $3,268; conv., | 2-dr. sed., $1,963.11. Aere Eagle (hardtop) 
CHEVROLET — One-Fifty — 4-dr. sed.,| Power Steering optional at $198.90, power | (Hydra-Matic optional on all models at | $3,476; Patrician 4-dr. sed., $3,735; Carib- | —$2,166.79. Station wagons — 4-cyl., $1,- 
$1,670; 2-dr. sed., $1,613; ol. cpe., $1,620;| brakes at $36.55 and wire-spoke wheels at | $175.71.) bean conv., $5,200. (Ultramatic standard | 862.32 (four-wheel drive, $2,304.03) ; 6-cyl., 


bus. cpe., $1,624; 6-pass, stat. wag., $2,-! $290.25 on all models.) JAGUAR—XK-120—Super sports, $4,039; |0n Patrician, optional at $199 on other! $1,948.75. 
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In the Hopper 





Nebraska legislation providing for 
automatic revocation of drivers’ 
licenses of chronic traffic law vio- 
lators is favored by Senator Charles 
F. Tyrdik, of Omaha. 

He said he would introduce a bill | 
to set up a “point system” under | 
which a driver charged with 12) 
points within two years automatic- | 
ally would lose his license for a year. | 

+ + * 


Car Inspection by Garages 


Sought in North Carolina | 


According to North Carolina’s | 
motor vehicle commissioner, L. R. | 
Fisher, the Legislature will be 
urged to pass a motor vehicle | 
inspection law and to provide the 
state with a uniform system of | 
traffic courts. | 

“Under the auto inspection | 
system I shall recommend,” 
Fisher said, “from 3,500 to 4,000 
garages in the state would be | 
licensed to make _ inspections. 
They would be under supervision 
by highway patrolmen.” 


* * * 


Illinois Truckers Push 
Legislative Campaigns 

All indications point to a bitter 
fight in the Illinois Legislature 
over efforts of truck operators to | 
reduce license fees. Delegations of 
truckers, at hearings in Springfield, 
have contended that the $20-million- | 
a-year hike voted at the last ses- 
sion, with $8 million additional to 
follow, is unfair and even ruinous 
to their industry. 

Consideration, it was learned, will | 
be given by legislators to lighten- 
ing the burden on farm and other | 
small trucks. | 

The truckers also seek a relaxing 
of the laws which penalize over- 
loading. They are battling, too, to 
make more funds available for 
highway construction, and insist on 
an end to diversion of motor vehicle 
receipts. 

Stricter enforcement of the driv- 
er’s license law in the interests of 
greater safety is receiving attention | 
from State officials, along with | 
compulsory motor vehicle inspec- | 
tion financed by the State. Chicago | 
leaders point out that the City | 
budget provides funds for safety | 
inspection lanes only until next Dec. | 
1, and they want to transfer the 
expense to the State. 

* * x 


Tenn. Asked to Require | 


Mud Flaps on Dual Wheels 


A bill introduced in the Tennes- 
see Legislature would require all 
motor vehicles with dual wheels | 
to have mud flaps extending to 
within five inches of the road. | 
The measure was offered by Rep. 
Fred Womack, of Fayetteville. 


* * * 


Albuquerque Gas Tax Hike 


Stirs Referendum Plea 


The Albuquerque City Commission | 
has voted to increase the Municipal 
gasoline tax from half a cent to 1 
cent a gallon. 

The New Mexico Motor Club, the 
state organization of the American 
Automobile Assn., announced that 
it will cooperate with a petroleum 
marketers’ organization in sponsor- 
ing a referendum movement against 
the measure. | 

The increase goes into effect the 
first week of February. Opponents 
have until then to file a referendum 
petition, with the signatures of 
about 13,500 City voters required. 


* * * 








Illinois Businessmen Unite 
To Amend Retailer Tax 


Concerted efforts by numerous | 
retail groups in Illinois will be made 
at the current session of the Legis- | 
lature to have the recently imposed 
2 percent State occupational tax 
amended to exempt service busi- | 
nesses, 

Sought specifically is incorpora- 
tion of a new definition of “use or | 
consumption.” This has been select- 
ed as an alternative to a court fight | 
to change the rules now applying, | 
since those regulations are based 
upon court decisions which the 
State has deemed favorable. 

Effective Jan. 1, the Illinois De- 
partment of Revenue mailed to all 
dealers a request for payment of 
an additional 1 cent per gallon tax 
on all gasoline in storage tanks as | 





of that date. It was learned also 

that the tax applies even if the 

dealer does not sell gasoline but 

rather uses it in his own vehicles. 
* * * 


Tenn. Bill Would Give State 


Rule Over City Transit 


Pending in the Tennessee Legis- 
lature is a bill which would author- 
ize cities to return regulation of 
their municipal transportation sys- 
tems to the State Railroad and 
Public Utilities Commission. 

* + * 


N. C. Governor Advocates 


Car Test, Driver Training 


In his inaugural address to the 
North Carolina Legislature, Gov. 
William B. Umstead advocated a 
“common sense” program of mo- 
tor vehicle inspection, together 
with a driver-training program 
in public schools, to help curb 
highway accidents. 

Although he did not elaborate 
on plans for an inspection system, 
the State Department of Motor 





Dailey Serves Free Breakfasts to Employes— 


When James S. Dailey, president of Dailey Motors, Inc., GM dealer in Martinsburg, 
W. Va., noticed that his employes were munching on cookies and buying soft drinks 
every day about 9 u.m., he decided to do something about it. He treated the whole 
staff to a free breakfast. Ever since, all the breakfasts have been “on the house.” 


kitchen. A bountiful breakfast is served each morning. Dailey says that the breakfasts 
| almost guarantee that the men will be at work on time; there is no loss in time for 
mid-morning snacks and that there is already an improvement in employe morale. 
Here, the firm's officials and staff wait for their orders, which are prepared by Dailey's 
sister, Mrs. George Dunlop. 


ment of a law making it illegal 
to “soup up” automobiles. He also 
urged stronger enforcement of 


Vehicles is pushing a plan for in- 
spections at State-designated pri- 
vate garages, 

Umstead also advocated enact- | 


FIBER 


In 70 years of glassmaking, Pittsburgh Plate Glass Company 
has mastered the intricacies of making glass in many forms 
. .. has developed many techniques and new processes that 
have greatly increased the usefulness of glass. That’s why, 
when it came to the relatively new art of drawing glass into 
tiny, tiny fibers, PPG’s skilled hands took to it readily. 


Pittsburgh Plate Glass Company is manufacturing Fiber 
Glass Superfine Insulation, and Yarns, Strands and Roving 
to the highest standards of the industry. But in addition to 
product excellence, PPG offers the experience in handling 
the requirements of customers which eliminates many 
problems that might otherwise disrupt smooth operations. 


ments are 


glass plant 


If you use Fiber Glass—or any of the materials which oratories 


Fiber Glass is so rapidly replacing —investigate PPG’s facil- 
ities for serving you. Pittsburgh Plate Glass Company, 
Fiber Glass Division, 632 Duquesne Way, Pittsburgh 22, 
Pa. District Offices: Chicago, Cincinnati, Cleveland, Detroit, 
New York, Washington. 








FIBER GLASS PAINTS + GLASS + CHEMICALS +- BRUSHES - 
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PITTERURGM PLATE OLASS €6 


Dailey has set up eating tables in one room and has converted another one into a | 


Manpower Pinch 


‘Hampers Auto 


‘Plants, Truckers 


| WASHINGTON. — The Defense 
Transport Administration said last 
week that the demand for qualified 
employes continued to present a 
problem to the nation’s motor car- 
| rier industry. 


The agency’s latest manpower 
| bulletin pointed up the need for 
truck drivers, mechanics, rate 
clerks, office help and dock help 
in many areas. 


Detroit, the bulletin indicated, is 
experiencing an outright manpower 
shortage, mainly in automotive and 
| allied manufacturing plants. 


Employers in several areas, it 
was stated, are alleviating their 
employment problems by hiring 
more physically handicapped and 
older workers. 

Copies of Manpower Bulletin No. 
13 may be obtained from the DTA 
Information Office, ICC Bldg., 
| Washington 25, D. C. 


More than 100,000 persons read AUTO- 








Now research is being stepped up and the 
glassmaking skills pe 

years are being devoted to the making of 
Fiber Glass. Your business may be among 
those to profit first from this program—so 
why not consult with PPG representatives 
now? Your inquiries will be welcomed. 


MOTIVE NEWS every week! 


7] ND 


70 years of leadership 


Many of the most important developments 
in glass manufacture are the result of con- 
tinual research by Pittsburgh Plate Glass 
Company. Among these diverse achieve- 


—the nation’s first commercially successful plate 


—the origination of Hi-Test Safety Glass 
—Carrara structural glass 
—massive windows for atomic research lab- 


through the 
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R-110 Pickup 


R-120 Panel 


Announcing... 


NEW INTERNATI 


The Most Complete Line of Trucks In America. 


The New International line is built for experienced truck buyers 
who consider ali costs and must have top performance. It includes 
168 basic models, from the 42-ton pickup to extra heavy-duty off- 
arene highway models. 


Built the IH way. Every new model, regardless of size, embodies 
the same engineering principles that have kept International the 
leader in heavy-duty truck sales for 21 straight years. 


Laboratory-proved, road-proved features. Every one of the 307 
new features in this line has been designed, developed, and proved 
in the world’s most advanced truck Engineering Laboratory at Fort 
Wayne, Ind. These features have been road-proved at International 
Harvester’s 4000-acre desert Proving Ground at Phoenix, Ariz. 


roe 


ei eon Th get oe rare 


Good news for truck buyers. The New International line offers an 
unmatched combination of values—exactly the right truck for the 
job, unequalled performance, lowest maintenance and operating 
costs, and maximum driver comfort. 


wat 
part 


Sa 


INTERNATIONAL HARVESTER COMPANY «¢ CHICAGO 


PROFIT OPPORTUNITY — Write for information on 
Dealer Franchises for fast-selling Internationals 


BC-160 Ceb-Ferwerd International Harvester Builds McCormick Farm Equipment and Farmall Tractors... 


INTERNATI 


LD-400 Series 


@.| ......Built As Only WA Can Build &m 


Now —Have The Features 
You’ve Always Wanted In A Truck: 


@ New International styling identified by the IH emblem. >. 


@ Complete line includes light-duty models, GVW ratings 4,200 to 9,000 Ibs. Medium- ba 
duty models, conventional and cab-forward types, GVW ratings 9,000 to 16,000 
lbs. Heavy-duty models, 4 and 6-wheel conventional, cab-forward, and cab-over- 


engine types, GVW ratings 16,000 to 90,000 Ibs. 


LCD-405 
Cab-Over-Engine _ 
a 


@ Exactly the right power for every job. Rugged, money-saving engines from 100 to 
356 horsepower. Improved “Silver Diamond”, “Blue Diamond”, “Red Diamond” 
engines and an entirely new 130 horsepower “Black Diamond 282” engine. First 
truck builder to offer choice of gasoline or LP gas with Underwriters’ Laboratories 
listing in 142-ton sizes and other models. Diesel power optional in models rated 
22,000 pounds and over. 


@ Easy starting, greater fuel economy, with increased capacity generators, ignition- 
key starting, improved carburetion featuring fast-idle cams. 


@ 296 Wheelbases from 102 inches up. The right wheelbase for any job. 


@ Designed by drivers for drivers. Comfo-Vision cab with Sweepsight one-piece wind- 
shield. Deluxe, Sleeper, Spacesaver, and Tiltocab types. New comfort and interior R-200 Series 
styling. New high-visibility instrument panel. New green-tinted, non-glare safety 
glass optional. 


@ Steel-flex frames proved best in the field. 


@ Wide range of axle ratios for all models. Single reduction, double reduction, 2-speed 
rear axles. New electric 2-speed axle shift. 


@ Transmissions and auxiliary transmissions to meet any requirement. 


@ Real steering comfort and control. Wider front axles permit a 37° turning angle for 
easier steering and maneuverability. 


3 Motor Trucks ... Industrial Power... Refrigerators and Freezers 
R-190 Series 


IONAL TRUCKS 











Bergman Inks Nash Contract— 
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Allan S. Bergman (center) signs a Nash franchise before opening his dealership at 


Hillside, N. J. Located at 1444 N. Broad St., the firm is called Bergman Nash Motors. 
Looking on are E. M. Christie (right), New York zone manager, and M. F. Beamer, 
assistant zone manager. 
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C. T. Stafford, sales manager of 
Durkee - Atwood Co., Minneapolis, 
has appointed Lawrence M. Hirsig 
& Co., of Jacksonville, Fla. as 
the southeastern representative for 
Durkee - Atwood automotive and 
hardware products. 

* * 


Burroughs Gives Bullock 


Post of Vice-President 


Promotion of Samuel D. Bullock 
to vice-president of Borroughs 
Mfg. Co., a subsidiary of American 
Metal Products 
Co., has been an- 
nounced by Fred- 
erick C, Matthaei, 
president of both 
companies. 

Bullock will 
continue as direc- 
tor of purchasing 
and _ scheduling 
for American 
Metal Products, 
and also will su- 
pervise the Bor- 





"'s. D. Bullock 
roughs division in Kalamazoo, Mich. 
He came to American Metal Prod- 
ucts in 1942 from Lyon, Inc., where 


he was director of purchasing. 
+ * * 


Hudson’s Clark Retires; 


Popplestone Gets Post 

John H. Clarke, assistant secre- 
tary of Hudson, has retired after 
30 years of service. He is suc- 
ceeded by C. A. Popplestone, who 
formerly served as cashier. 

A tax specialist, Clarke is one 
of the founding members of the 
Detroit chapter of the Tax Ex- 
ecutives Institute. A group of 135 
fellow workers and factory offi- 
cials gave him a sendoff at the 
Detroit Yacht Club. 


Piggott, Former SAE Head, 


Retires from Gulf Oil 

R. J. S. Piggott, Gulf Research 
and Engineering Co. director of 
engineering, has retired Jan. 1. He 
will continue as a consultant. 

Piggott holds more than 30 
patents on devices used in hydraulic 
engineering, heating, oil production 
and instruments. 

Immediate past president of the 
American Society of Mechanical 
Engineers, he was president of the 
Instrument Society of America in 
1950, and in 1948 was the first oil 
man to head the American Society 
of Automotive Engineers. He has 
also been president of the American 
Society for Measurement and Con- 
trol. 

* + * 
New District Managers 


Announced by C.1.T. 


Universal C.I.T. Credit Corp. has 
announced the following district 
manager appointments: 

Robert Beaudoin will head the 
Fall River (Mass.) office. Bert C. 
Gordon will direct the firm’s activi- 
ties in Lewiston, Me. 

Arthur L. Pharr will be in charge 
of the Durham (N. C.) office, and 
Clyde B. Sperry will take over at 
Salt Lake City. 

Beaudoin succeeds M. J. Espinola, 
who was promoted to motor sales 


representative. Gordon succeeds D. 
C. Stevens, who was transferred to 
Boston. Sperry takes the place of 
S. C. Conquest, who is now special 
Ford sales director. 

+ + + 


Harvester Head Is Elected 


To AT&T Directorship 


Elected to fill a vacancy that had 
existed for some time, John L. 
McCaffrey, International Harvester 
Co. president, is the newest direc- 
tor of American Telephone & Tele- 
graph Co. 

McCaffrey, also a director of San- 
ta Fe Railroad and Harris Trust 
& Savings Bank of Chicago, has 
been Harvester president since 1946. 

. * 7 


Firestone Picks Thomas 


For Central Sales Post 


Promotion of Robert D. Thomas 
to central division sales manager 
has been announced by Harold 
D. Tompkins, sales vice-president, 
Firestone Tire & Rubber Co. He 
succeeds Paul B. Sewell, who had 
been on extended leave because 
of illness. 


He joined Firestone in 1931, 
following his graduation from 
Amherst College. 


He was employed in factory 
production positions until trans- 
ferred to the sales department 
in 1936. 

+ * + 


American Brake Shoe 


Promotes Rennie 


Donald K. Rennie has been ap- 
pointed vice-president of the Amer- 
ican Brakeblok division of Ameri- 
can Brake Shoe Co. 

Rennie formerly was works man- 
ager of the division, which manu- 
factures automotive and aircraft 
brake lining and industrial friction 
materials. He will continue to be 
located at the division headquarters 
in Detroit. 


* * * 


Oliver to Cleveland 


Appointment of Woodrow W. 
Oliver as Cleveland district pur- 
chasing agent of American Steel 
& Wire, succeeding Otto C. Lan- 
genhan, who has retired after 45 
years in the purchasing field, has 
been announced by Roger W. Ber- 
rett, purchasing agent of the U. S. 
Steel division. Oliver previously 
served for two years as eastern dis- 
trict purchasing agent for the 
division. He will be succeeded in 
that post by Elmer R. Johnson, 
assistant district purchasing agent 
at Worcester, Mass. 

+ + * 


Patterson Quits Dodge Job 


To Take Deal in Maine 


A dinner honoring S, E. Patter- 
son, who served as Dodge’s New 
England regional manager for 
seven years, was held in Spring- 
field, Mass., recently. Patterson re- 
signed the post to conduct his own 
business in Portland, Me. He 
bought Pine Motor Co. there and 
will operate under the name of 
Patterson Motor Co. 

James E. Murphy, formerly as- 
sistant regional manager in New 


| York, 








succeeds Patterson in the 
Dodge post. 

Among the dinner guests were 
Louis J. Ouellette, director of the 
Dealers Advisory Conference, De- 
troit; Clark A, Templeton, eastern 
zone manager, Vermont; Arthur B. 
Hamilton, New England regional 


| 


Thermopane plant, Toledo, succeed- 
ing Lynott. He had been assistant 
in industrial relations and person- 
nel at Rossford, O. Robert F. Bol- 
ster, who had held clerical duties 
in the bending department at Ross- 


ford, succeeds Walrath. 
+ x * 


truck manager, and James Hunter, | Trailmobile Picks Hasenzahl 


|To Head Manufacturing 


district manager. 
od + * 


Purolator Names Abeles 


Executive Vice-President 


Appointment of James D. Abeles 
as executive vice-president of Puro- 


lator Products, Inc., Rahway, N. J., | 


oil filter manu- seein 
facturer, has been 
announced by. 7 
President Ralph * 
R. Layte. 

Prior to the ap- 
pointment, Abeles 
was general man- 
ager. Since join- 
ing Purolator in 
1940, he has filled 
many positions, P 
including that of me: 
assistant to the o. ©. Abies 
president, equipment sales manager, 
assistant works manager, assistant 
plant superintendent, quality man- 
ager and cost reduction engineer. 

Bg cS * 


Houdaille-Hershey Names 


2 Manufacturing Aides 


Thomas H. Sheehan and Eric 
G. Boehm have been appointed 
to the new positions of assistant 
managers of manufacturing of 
Houdaille-Hershey Corp., Detroit, 
according to Charles Getler, pres- 
ident. 


Sheehan joined Houdaille three 
years ago. Boehm has been asso- 
ciated with Houdaille in a manu- 
facturing capacity since 1940. 

of * t 


Material Handling Institute 


Elects Palmer President 


Eighty member manufacturers of 
material-handling equipment have 
elected Howard M. Palmer, sales 
manager of Lewis-Shepard Prod- 
ucts, Inc., Watertown, Mass., as 
president of the Material Handling 
Institute. 

Elected vice-presidents were 
Charles B. Elledge, sales manager 
for materials handling industries of 
General Electric, Schenectady, 
N. Y., and Walter E. Schirmer, 
vice-president of the industrial 
truck division of Clark Equipment 


Co., Buchanan, Mich. 
* * * 


Rinshed-Mason Appoints 


Beckwith Technical Chief 


Newell P. Beckwith has been ap- 
pointed vice-president and technical 
director of Rin- 
shed -Mason Co., 
Detroit, according 
to Frederick G. 
Weed, president. 

Beckwith for- 
merly was direc- 
tor of research at 
R-M. He is treas- 
urer of the Fed- 
ePation of Paint 
and Varnish Pro- 
duction Clubs and 
chairman of the 
Joint Technical Educational Com- 
mittee of National Paint Organiza- 
tions. 

Beckwith has been with Rinshed- 


Mason since 1940. 
* * * 


McCahill Resigns OPS Job 


To Join Kenosha Transport 
W. J. McCahill, chief of the truck 
and trailer section, automotive 
branch, Office of Price Stabilization, 
has resigned his position. 
Prior to serving on OPS, McCa- 


N. P. Beckwith 


hill had been associated with the | 


International Harvester Co. 

He will join Kenosha Auto Trans- 
port Co., of Kenosha, Wis., as as- 
sistant to the president. 

- 7: * 


Libbey-Owens-Ford Ups 
Four in Factory Posts 

Four promotions. at Libbey- 
Owens-Ford Glass Co. factories 
have been announced by C. W. 
Davis, vice-president. 

Wallace T. Rippey, formerly in 
charge of personnel and industrial 
relations at the Ottawa (IIl.) plant, 
has been named management as- 
sistant to R. R. Nickerson, factory 
manager. Reuel Lynott will suc- 
ceed Rippey as industrial relations 
manager at Ottawa. 

Gill F. Walrath becomes mana- 
ger of industrial relations at the 

















president. 


| Boy-ar-dee division. 
* 


Appointment of Walter Hasen- 
zahl jr., of Fort Thomas, Ky., as 
general manager of manufacturing 
of Trailmobile has been announced 
by William A. Burns, president. 

Hasenzahl was formerly plant in- 
dustrial engineer at the Cincinnati 
plant of Trailmobile. He succeeds 
S. E. Biggs, formerly manufactur- 
ing vice-president, who resigned to 
join Youngstown Steel Car Corp., 
Youngstown, O., as operations vice- 


* * x 


Johnson & Johnson Names 


Fitzpatrick Director 


Edwin J. Fitzpatrick, president of 
Industrial Tape Corp., New Bruns- 
wick, N. J., has been elected a 


| director of Johnson & Johnson. 


He joined Industrial Tape in 1949 
as executive vice-president. Prior 
to this, Fitzpatrick was a vice- 
president of American Home Foods, 
Inc., and president of its Chef 


* * 


|C.LT. Financial Appoints 


Lundell, Maddock to Board 


L. Walter Lundell and Sydney D. 
Maddock, vice-presidents of C.I.T. 
Financial Corp., have been elected 
to the board of 
directors, increas- 
ing the member- 
ship from 24 to 
26. 

Lundell is pres- 
ident of Univer- 
sal C.LT. Credit 
Corp., the auto- 
mobile sales- 
financing subsidi- 
ary of C.LT. He 
joined the com- 
pany in 1927 when 





L. W. Lundell 
C.LT. absorbed the Chicago firm 


which employed him. He was 
named president of Universal C.I.T. 
and a vice-president of the parent 
corporation in 1952. 

Maddock is president of C.LT. 
Corp., the industrial financing sub- 
sidiary of C.1.LT. Financial. He 
joined C.L.T. in 1930 and was named 
president of C.LT. Corp. in 1949. 
He became a vice-president of the 
parent corporation in 1952. 

+ * ” 


Kalchthaler New Assistant 


To Hyatt Sales Manager 


Appointment of C. W. Kalch- 
thaler as assistant to J. R. Gilmar- 
tin, general sales manager of the 
Hyatt Bearings division of General 
Motors, has been announced. 

Kalchthaler, who had been assist- 
ant manager of the Hyatt Motor 
division sales office in Detroit, now 
moves to Hyatt headquarters in 


Harrison, N. J. 
* * * 


Community Chests Honor 


Inland Steel’s Ryerson 


Edward L. Ryerson, of Chicago, 
has been honored for “outstanding 
national leadership in welfare 
work,” receiving the Red Feather 
Award, an honor bestowed annually 
by the Community Chests and 
Councils of America, Inc. Ryerson 
is chairman of Inland Steel Co. 

The award was made at a meet- 
ing of the first national citizens’ 
conference on community planning 
in Cleveland under the chairman- 
ship of Louis B. Seltzer, editor of 
the Cleveland Press. 

* ” 


Four Wheel Drive Appoints 


Engel Assistant Sales Chief 


H. G. Engel, for 30 years with 
the sales department of Four 
Wheel Drive Auto Co., Clinton- 
ville, Wis., has been appointed 
assistant general sales manager, 
according to Robert A. Olen, 
president. Prior to his new ap- 
pointment, Engel was office sales 
manager. 

* ® 


D. C. and Jacksonville Get 


Ford Community Groups 


Chairmen have been named for 
new Ford community relations 
committees in two cities for the 
coming year, it is announced. 

H. gham, Lincoln-Mer- 
cury Washington district sales 
manager, was elected chairman of 


the committee in that city. Other 
members of the Washington group 
are Gerald J. Lynch, director of 
Ford’s Washington office, and How- 
ard W. Cook, district sales man- 
ager. 

James M. Moore jr., Ford district 
sales manager, was named chair- 
man of the Jacksonville (Fla.) 
committee. Other Jacksonville 
members are H. O. Harris, depot 
manager, and James B. Gloer, Lin- 
coln-Mercury district sales man- 
ager. 

The committee was organized to 
coordinate the activities of Ford 
and its divisional offices in matters 
of community interest. The com- 
mittee will review requests for 
community projects and coordinate 
various company events which in- 
volve public attendance. 

* * *« 


Florida Appoints Westfall 
Motor Vehicle Chief 


Florida’s new motor vehicle com- 
missioner is Daniel F. Westfall, 
former administrative assistant to 
the Dade County (Miami) school 
superintendent. He succeeds Arch 
Livingston, whose reappointment 
had been strongly urged by dealers 
all over the state. 


Gov. Dan McCarty praised West- 
fall as a man who can do the job 
“honestly and efficiently.” 


* * * 


Hirons’ Duties Expanded 


Appointment of A. J. Hirons as 
manager of Bohn Aluminum & 
Brass Corp. Plant 24 at Adrian, 
Mich., has been announced by Si- 
mon D. DenUyl, president. Hirons 
will continue as manager of Bohn 
Plant 13 at Adrian. 


* * * 


Ford Selects Footh to Head 


Edgewater Parts Activities 


Earl G. Ward, manager of parts 
and accessories operations in the 
Ford division, has announced the 
appointment of Lawrence L. Footh 
as manager of parts and accessor- 
ies at the division’s Edgewater 
(N. J.) assembly plant. 


Ward also announced that upon 
completion of the division’s new 
parts depot at Teterboro, N. J., 
Footh will become depot manager. 


Footh joined Ford at Livonia, 
Mich., in August, 1952, after serving 
as president of Martha Washington 
Candy Co. in Chicago. 


* x * 


Clevite Corp. Names Hall 


To Administrative Post 


Sydney L. Hall has been named 
administrative vice - president of 
Clevite Corp., Cleveland, John W. 
Dixon, executive vice - president, 
has announced. 


Hall comes to Clevite after 19 
years with Cleveland Electric 
Illuminating Co., where he was 
vice-president and secretary. 


At Clevite, he will have respon- 
sibilities in the finance, personnel 
and public relations fields, and in 
coordinating policies between the 
different companies in the Clevite 
group, Dixon said. 


* x * 


Gyro Skid-Control Elevates 


Stechman to Presidency 


John H. Stechman has been elect- 
ed president of Gyro Skid-Control 
Co., Inc., Beverly 
Hills, Calif. He 
succeeds Leo D. 
Fialkoff, who as- 
sumed temporary 
presidency last 
June when new 
owners took con- 
trol of the com- 
pany. 

Stechman had 
for some time 
been executive 
vice - president of 





J. H. Stechman 
the firm. Fialkoff, who is one of 
the group of southern California 
businessmen who bought the com- 
pany last year, will continue as 
chairman of the board. 


* * * 


Kimball Rejoins General Tire 


After Leaving Cabinet Job 
Dan A. Kimball, outgoing secre- 
tary of the Navy, has been re- 
elected as a vice-president and 
member of the board of directors 
of General Tire & Rubber, accord- 
ing to W. O’Neil, board chairman. 
O’Neil also announced the resig- 

(Continued on Page 30, Col. 3) 
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America is 


off its rocker... 


Time was when chairs such as 
this played host to millions of 
Americans during most of their 
leisure hours. Perhaps you re- 
member why: 

Our work week was 60 hours 
]-o-n-g. At home, too, there was 
lots of work—stoking the fur- 
nace, beating rugs, scrubbing 
clothes on a washboard—to re- 
call a few of the chores that 
made sitting a pleasure. 

In recent years, particularly 
in the last seven, there has been 
a big change. Millions now enjoy 
billions of extra leisure hours 
each week. Today Americans are 
off their rockers—visiting and 
entertaining friends, pursuing 
sports and hobbies, cooking over 
the outdoor grill and, as never 
before, traveling. 

This changing pattern, this 

¥ 


enjoyment of “‘everyday holiday 
living” at home and away ex- 
plains Holiday’s incredible suc- 
cess. It’s the only magazine 
which completely reflects the 
big change from cover to cover. 
Thus it’s the magazine read by 
the leaders in this new way of 
living. 

Each month these leaders in 
“everyday holiday living,” more 
than 860,000 active families, 
consult Holiday for new ways to 
spend leisure time... for new 
places, new pleasures. This 
explains why advertisers have 
so much enthusiasm for Holiday 
that it now leads all general 
monthly magazines (as classified 
by P.I.B.) in both linage and 
revenue. 

Yes, it explains why Holiday 
has rocked the advertising world. 


























HOLIDAY MAGAZINE 


...its readers are leaders 


of the big change in American living! 


Xt 
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Orr Motors Gets Chrysler Service Award— 


Verne Orr jr., of Verne Orr Motors (Chrysler-Plymouth), 337 W. Colorado, Pasadena, | 


Calif., and L. M. Tuttle, Chrysler regional manager, display the Medal of Merit Service 
Award presented to the dealership. From left are G. P. Goodrich, district manager; 
Orr; Tuttle; Wilbur H. Child, service manager, and Verne Orr sr. 





AXcain.. JASON SEALTUFT stitchiess 
quilted plastic makes news with TARTAN... 





nation of Lewis L. Strauss 


| director. 


as a 


'| Kimball is returning to General 


Tire after nearly four years of 

Government service. A member of 

the General organization since 1919, 

he became vice-president in charge 

of special operations in 1946, and a| 

director in 1948. 
* + 


* 


Wood Joins Eaton 


R. H. Daisley, manufacturing | 
vice-president of Eaton Mfg. Co., | 
Cleveland, has announced the ap-| 
pointment of Samuel H. Wood as! 








7 See you at the AAMA Show! Come in and say hello at 
i 


The Jason Corporation’s exhibit. Booths 303-304, the 


Grand Central Palace, New York — February 2 to 5. 


IMPORTANT! For samples of TARTAN and further news in SEALTUFT styling, write Dept. AN-1 


CORPORATION 





JASON SEALTUFT IS MANUFACTURED UNDER U. S. PATENTS NO. 2,621,138 AND NO. 2,621,139 


originators of SEALTUFT, stitchless quilted plastic 
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bearings division of General Mo- 
tors, Harrison, N. J. 


Webster succeeds C. L. Newby, 
who has retired after 34 years of 
service with Hyatt. Webster for- 
merly was assistant manager of 
the western sales division. 


manager of the Marion forge divi- rere 


sion plant now under construction | ‘ . 

at Marion, O. Wood joins Eaton|Buzick Sales Manager 

after 18 years as chief engineer of| Of Porter Muffler 

Timken-Detroit Axle Co.'s forge di-| parold J. Buzick has joined 

vision in Detroit. Porter Muffler Mfg. Co., Inc., 11820 
W. Olympic Bivd., 


x * * 


Hyatt Names Webster Chief Los Angeles, as 

, a. ie sales manager, 

Of Western Sales Division according to Ar- 

F. H. Webster has been appoint- | chie M. Porter, 
ed manager of Hyatt’s western president. 


Buzick will di- 
rect sales promo- 
tion for the firm’s 
exhaust system 
products. He for- 
merly was a buy- 
er for Sears Roe- 
buck & Co., and 
before that he was with Ford Motor 
Co. and General Motors. 

nd * * 


Goodyear Appoints Dupree 
As Aide to Sales Chief 


Sam Dupree, assistant manager 
of the industrial products division 
of Goodyear Tire & Rubber since 
1947, has been named assistant to 
R. S. Wilson, sales vice-president. 

Dupree will be liaison executive 
with the company’s industrial 
products, shoe products, chemical 
and steel products divisions. 

+ * * 


Firestone Names Robinson 
Richard B. Robinson, chief pilot 
for Firestone Tire & Rubber since 
1945, has been made a special rep- 
resentative for the company’s de- 
fense products division. 
* * * 


division sales office in Chicago, 
according to J. R. Gilmartin, gen- 
eral sales manager of the Hyatt 





H. J. Buzick 


Boerner Joins Textileather 


Ralph E. Boerner, who formerly 
operated a personnel and employ- 
ment agency in Minneapolis, has 
been appointed director of indus- 
trial relations for Textileather 
Corp., Toledo, succeeding Ralph M. 
Quin, who resigned, it has been 
announced by Jules D. Lippmann, 
president. 

- 


* * 


C.1.T. Names Einwick Head 
Of Philadelphia Division 
Louis C. Einwick, vice-presi- 
dent of Universal C.LT. Credit 
Corp., has been appointed head 
of the Philadelphia division to 


succeed Edward C. Nevergold, 
who resigned. 


Einwick formerly was chief of 
| the Norfolk (Va.) division, where 
he is succeeded by Dwight B. 
Ferguson, former sales manager 
of the division. 


* * 


|Delman Appoints Langley 


| Operations Vice-President 


| Appointment of John B. Langley 
|as operations vice-president of Del- 
man Co., Detroit and Des Moines, 
has been announced by Charles 
Bachrach, presi- 
dent. 
Langley has ac- 
quired a substan- 
| tial interest in the 
company and will 
participate active- 
lly in general 
|management' as 
|well as opera- 
jtions, Bachrach 
|}said. Delman spe- 
iecializes in the 
manufacture of 
| Windshield-washing devices. 
Formerly vice-president and gen- 
;eral manager of Motorola-Detroit 
|Co. and accessory sales manager of 
the Ford division, Langley has been 
associated with the auto industry 
for more than 25 years. 
~ * ~ 


Wardwell, Olsen, Hill Named 


In Ford’s Central Region 


Promotion of J. O. Wardwell to 
manager of the business manage- 
ment department of Ford division’s 
central region, and appointment of 
|two other regional executives, have 
|}been announced by Paul Larson, 
regional sales manager at Detroit. 


Wardwell, who had been serving 
as special field manager in the 
Detroit sales district, succeeds E. E. 
Olson, who was named manager of 
parts and service sales for the 
region. Olson replaces M. L. Hill, 
who has moved to Chicago as as- 
sistant district sales manager. 


+ 








J. B. Langley 
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Auto Market Reports 


Augusta, Ga. 
The market in the Augusta (Ga.) 


| Lincoln, 24; Mercury, 193; MG, 5;|Packard, 11; 


Nash, 133; Oldsmobile, 83; Packard, 
41; Plymouth, 340; Pontiac, 197; 


Cadillac, 9; Lincoln, 
19; Studebaker, 9; Nash, 8; Hudson, 
7; Willys, 6; Kaiser, 5; Henry J, 4; 


area can be sized up as encourag-| Studebaker, 117, and Willys, 23.—|MG, 3; Jaguar, 3, and Crosley, 1. 


ing, although dealers report that 
inquiries for new cars during De- | 
cember were somewhat slow, com- | 
pared with the previous five} 
months. 

The used-car market, which has 
been active in recent weeks, is 
holding its own. Some dealers say 
that long-term financing and extra 
long trades have helped increase 
business.—(Julanie Lampkin.) 

ao * * 


Toledo 


Toledo new-car dealers credit the 
introduction of new models with a 
spurt in sales for Lucas County in 
December, but report a drop in 
total sales in 1952. 

Deliveries last month were 1,450. 
against 1,007 in December of 1951 
and 1,369 in November. The total 
for 1952 was 15.239 new cars, com- 
pared with 17,959 in 1951. 

Ford showed the biggest drop 
for the vear. from 3,334 in 1951 
to 2,539 in 1952. Chevrolet sales 
were down from 4,263 in 1951 to 
3,619 last year. Plymouth sold 
1.365, against 1,759 in 1951. 

Comparisons between 1952 and 
1951 sales of other models, with 
1952 sales listed first, were as fol- 
lows: 

Buick, 1,008 and 1,312: Cadillac. 
274 and 291; Chrysler, 615 and 717: 
DeSoto, 231 and 285; Dodge. 714 
and 916: Henrv J, 46 and 116: Hud- 
son, 279 and 304; Kaiser, 118 and 
172; Mercury, 712 and 819; Olds- 
mobile, 721 and 845; Pontiac. 1.188 
and 1,330; Studebaker, 393 and 522: 
Willys-Overland, 547 and 174: Lin- 
coln, 81 and 79: Nash, 590 and 535. 
and Packard, 263 and 257. 

Deliveries of new commercial ve- 
hicles in December totaled 124 
against 148 in November and 88 in 
December, 1951. 

For the year. commercial vehicles 
registered total sales of 1.628, com- 
pared with 2,044 the previous year. 

Dealer sales of used cars and 
trucks for 1952 were 28,654. down 
from the 1951 figure of 29.767. 
Casual sales dropped to 15.841 in 
1952 from 21,313 in 1951—(Dick 


Roberts.) 
* = * 


New Orleans 


December new-car registrations 
for New Orleans were the highest 
for anv single month in 1952. with 
1.693 cars being titled throush au- 
thorized dealers and 66 through 
unauthorized outlets. 

As a matter of fact, December 
was the best month since August. 
1950, when 2.092 registrations were | 
recorded. The December figure was | 
620 units better than that for No- | 
vember and 746 higher than that | 
for December, 1951. | 

Truck sales amounted to 259 for 
December, which is 75 more than | 
November and 132 more than De-| 
cember, 1951. | 

New-car registrations. by makes. 
through franchised dealers were: | 
Chevrolet. 347; Ford, 332; Plvm- 
outh, 264; Pontiac. 105; Buick, | 
102: Studebaker, 99; Dodge. 77; 
DeSoto, 74; Mercury, 69: Nash, 
55; Chrysler, 38; Oldsmobile. 34; 
Packard. 22; Kaiser, 17: Willvs, 
13; Cadillac, 9; Lincoln, 9; Henry 
J, 8; Hudson, 6; Austin, 3; Ren- 
ault, 2: Singer, 2; Jaguar, 2: Hill- 
man-Minx, 1, and Morris, 1. 

New-car registrations through 
unauthorized outlets were: Chevro- 
let, 28; Plymouth, 9; Pontiac. 9: 
Dodge, 7: Oldsmobile, 6; Ford, 5. 
and Cadillac, 2. 

New-truck registrations by makes 
were: Chevrolet, 126; Ford, 48; In- 
ternational, 29: Studebaker, 18; 
Dodge, 15; GMC, 9: Mack, 1; Wil- 
lys, 2; White, 1, and Diamond T, 1. 
—(Gordon Hebert). 


* m z 


Houston 


New-car registrations in Harris 
County (Houston) totaled 3,358 for 
December, with sales of commer- 
cial vehicles set at 670. 

By makes, the cars were listed 
as follows: Allstate, 19; Buick, 177; 
Cadillac, 61; Chevrolet, 752; Chrys- 
ler, 67; DeSoto, 56; Dodge, 135; 
Ford, 861; Henry J, 6; Hillman, 1; 
Hudson, 43; Jaguar, 2; Kaiser, 22; 





(Ruby Fenoglio.) 


* * * 


Denver 

Figures on new-car and truck 
sales in Denver during 1952 show 
an overall decrease of 4,371 units 
over 1951. 

Dealers in 1951 sold 14,098 new 
cars and 2,345 new trucks, com- 
pared with 9,727 cars and 2,345 
trucks in 1952. 

During December, Denver deal- 
ers sold 484 new cars against 607 
the previous year, and 77 trucks 
—the same number as in Decem- 
ber, 1951. 

Sale of new cars by makes during 
December were: Ford, 104; Chevro- 
let, 91; Plymouth, 47; Buick, 35; 
Dodge, 35; Mercury, 30; Pontiac, 
23; Oldsmobile, 22; Chrysler, 12; 


| Truck sales were: Chevrolet, 33; 
| Ford, 20; GMC, 7; Dodge, 6; Inter- 
| national, 6; Divco, 3; Studebaker, 
1, and Mack, 1.—(Ira Alexander.) 
* * * 


Buffalo 


New-car sales in the Buffalo area 
during November showed a sub- 
stantial increase over the preced- 
ing month and the corresponding 
month a year ago, according to the 
Buffalo Automobile Dealers Assn. 

November sales totaled 2,821, 
compared with 2,338 in October, 
and 2,045 in November, 1951. How- 
ever, they were down slightly from 
the 2,994 total of November, 1950. 

Sales in Buffalo for the first 
11 months of 1952 totaled 27,742, 
compared with 34,772 in the cor- 
responding period of 1951 and 





—Detroit News photo. 


Safety Switch— 


That little switch under the brake pedal 
was invented by a Detroit cab driver, Haig 
Vartanian, after a close call when his 
brakes failed. First impulse is to blow the 
horn to warn other motorists, Vartanian 
said, but the driver is usually too shocked 
to act. Vartanian's device closes contact 
points and automatically blows the horn. 
The one above was installed on a Buick 
by George Heehlan, service manager of 
Harley Buick, who is interested in it from 
a service-reminder angle. The horn will 
blow also if the brake pedal gets too low. 
Vartanian said the switch can be produced 
for 8 cents and installed in five minutes. 


42,390 in the like period of 1950. 

New-truck sales during Novem- 
ber failed to show the improvement 
noted in car sales. November truck 
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sales totaled 264, compared with 346 
in October and 283 in November, 
1951. 

Truck sales for the first 11 
months of 1952 totaled 2,771, com- 
pared with 3,669 in the same period 


of 1951 and 3,603 in 1950.--(George 
E. Toles.) 
* * * 
Clevelan 


Continued strong interest in new 
cars sparks the automotive field in 
Greater Cleveland with incomplete 
results of the first 10 days of Jan- 
uary showing sales bordering the 
2,800 mark. 

Most dealers are strong on new- 
car sales, but used cars continue to 
be sluggish, a typical trend at this 
time of the sales year. Used-car 
sales, for the first 10 days, reflect 
the downward trend with prelim- 
inary reports indicating a turnover 
below that of previous years.— 
(Dorothy Macey.) 


Community Motors Grows 


The apartment building and 
stores on the corner of Main and 
Spring Sts. in Hamilton, Ont., have 
been purchased by Community Mo- 
tors, Ltd. The Studebaker distribu- 
torship will raze the structure to 
make room for a used-car lot. 


Schrader Contributions to the Tire Industry 





THAT’S A SCHRADER IDEA 
TO HELP SERVICE TIRES 


HOW DOES 
IT WORK? 


BETTER.WE RECOMMEND 

THAT THE DEALER USE HIS 

TIRE GAUGE THE SAME 
WAY HE DOES THE 


THEN | CHECK ALL 
MY CUSTOMERS’ 
TIRES WITH THIS 
PENCIL GAUGE... 


IT STARTS WITH 
ME CERTIFYING 
ALL MY AIRLINES 
AND GAUGES WITH 
A MASTER GAUGE. 












...1 INFLATE TO RECOMMENDED 
PRESSURE APPLYING THE 
HEAT BUILD-UP FORMULA FOR 
SAFEST DRIVING, 
RIDING COMFORT 
ANP? STEERING 
EASE.THEN | SEAL 
IN THE AiR WITH 
THIS VALVE CAP. 















IT SURE 
SOUNDS 
GOOP To 
ME. 









REG. U S. PAT OFF 





FIRST NAME 
FOR ORIGINAL EQUIPMENT AND REPLACEMENT 





And it sounds good to the many dealers who are 


now using Certified Air Service as part of their 


regular procedures . . . and it helps them service 


and sell tires. This is but one example of the 


service behind Schrader Tire Valve Equipment 


that extends right down to the car owner. 


Have you seen a copy of the Certified Air Service 


procedure manual? Write for Manual B-200. 


A. SCHRADER’S SON, 470 VANDERBILT AVE., BROOKLYN 17, N. Y. 
Division of Scovill Manufacturing Company, Incorporated 


IN TIRE VALVES 
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| the wheels and may be used with fender 
| skirts in place. It is available for '52 and 
‘53 Fords, and later will be produced for 
other car mokes, the company says. 


air to carry off heat, and wipes away | 
water to restore effectives braking action | 


New Products = 


reaching deeply recessed spark plug ports 
on V-8 engines, as well as other hard-to- 
get-at ports. 





GAS CAP—Stant Mfg. Co., Inc., Con- 
| nersville, Ind., has announced a number of 
additional locking gas caps. The new G-53 
Dual-Loc (above) is made of stainless steel 
and fits on the 1953 Ford, Plymouth, 
Dodge, DeSoto and Chrysler having deep | 
cam type filler necks. 








RATCHETING WRENCH—A new wrench 
that is said to save production and main- 
tenance time is being marketed by Tubing 
with flared bottom is offered by Williams Appliance Co., 10321 Anza Ave., Los 

25,000-MILE GUARANTEE—Gatke Corp., & Bennett Co., Compton, Calif. It is made Angeles. The open-end wrench permits 
228 N. LaSalle St., Chicago, now guaran-| Of chrome plate over heavy-gauge steel. introduction of the socket over and com- 
tees its A-T.42 grooved brake lining for| A double layer of wire screening is said pletely around a pipe or tube and straight 

25,000 miles. Gatke A-1.42 works three|to give maximum filtering action. The FENDER MOULDING—A heavy, stain-|down on the tubing, the company says. 

DISTRIBUTOR TESTERS—Two syncograph ways to improve brake performance, the| manufacturer states that it increases | less steel fender moulding has ais an- | The socket edtbiiin eh or bolt end aid. 
distributor testers, Standard Model E- company says: Keeps drum surfaces free| power, gives more gas mileage and | nounced by Midwest General Corp., 440 E. | ets it off or on, it is said. 
1216HD and Utility Model E-1219, are! of dirt and grit to prevent wear; circulates! boosts engine efficiency. | Jefferson, Detroit 26. The moulding frames (Continued on Page 33, Col. 1) 
| being marketed by Allen Electric & Equip- | —— : — - - aa 7 
ment Co., 2101-17 N. Pitcher St., Kalama- 
| zoo, Mich. Since these units handle 12-volt 
| distributors, no conversion is necessary for 

models now in use, the firm states. 





AIR CLEANER — A dome-top air cleaner 





ee a egmamenn “eae _ 
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ADDITION TO LINE — Power steering 
hose assemblies are the newest additions | 
to the line of original equipment parts | 
available from the Standard Parts division | 
of Weatherhead Co., Cleveland. Weather- | 
head says it furnishes complete “pressure” 
and “return” hose lines which are factory | 


tested at 1,500 pri. A “grooved or NELS A. HENDRICKSON, Chicago Pontiac wae «.. Use 
; HenoRtE Kp) liac. Jn 





“threaded” insert hold the hose firmly in 
















the fittings so that connections are not Dealer, says, “having our own complete wn ate 
affected by vibration or pressure, accord- | brak ° ddi e | ee , cago — 
ing to the company. rake reline department means additiona we 
* 8 * service profits of over $3600.00 a year!”’ _ 
Here’s the brake service profit news of the year! 
Write 40% more profit on lined shoes into your 
brake reline jobs. By lining your own brake om ro ot 
shoes with GATKE A-T.42 you can realize sub- me ease nino op conte oan 
stantial savings. Multiply this saving by the ‘par we one! a vores crass 
° . ® yo gees id eas 
number of reline jobs in your shop each year ssonarenth yen 1 Ms we oe pany PP fe 
’ ° : our f° oy WEP en result? e eS e 
and you'll know why America’s leading car ceisne S075, caat te ane eLsne SUNT abort Sous oh , 
° ° cepor 4 for it af 5 A: an space 
dealers are following this program. ced OTT 







AXLE EMBLEM—This new emblem is the 
feature of the latest merchandising display 
of U. S. Axle Co., Inc., Pottstown, Pa. The 
company says that U. S. axles are pre- 
cision made from finest alloy steel. 










COMPRESSION TESTER—The Model 
G-43 master compression gauge kit is a 
precision device for testing individual cyl- 
inder compression of all passenger car, 
truck, tractor and aviation engines, accord- 
ing to the manufacturer, King Electric 
Equipment Co., 9123 Inman Ave., Cieve- 
land 5. Four adaptors are included for 
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| for both six and 12-volt systems and is ~ Ria : 


-_ = = Se “ designed for heavy duty, the firm says. 


2a al The unit is guaranteed to test and cali- 
Viayiiys) eS brate to factory specifications. 


PA a 









‘Continued from Page 32) 


4 others engaged in metal, wood or plastics | 
MO industries to remove material more rapidly | 3 
| and at less cost. “s = : _ SA 


CAR CLOTHES RACK—tuthe Corp., 202 * 
W. Washington St., Milwaukee 4, has de- 
signed the Sta-Prest, an all-metal car 
clothes rack that slips onto the front or b 
back seat. It carries up to 20 units or 
dresses without wrinkling the clothes, the 
firm says. ’ 


MILEAGE COUNTER—A new  tamper- nei , 


FOR POWER STEER—Air-O-Matic ——— proof, driveless hubodometer for com- 
mercial vehicles and trailers has been an- a c 


ies .| 

pages ceesaggry Development of a/| Steer Corp., 24 Noble Court, — Cleve | | nounced by Knopf Instrument Co., 250 
new orbital-type air sander has been an- | land 13, announces the marketing of an| Culver Ave., Jersey City 5, N. J. The unit, 
nounced by R. N. Nelson, sales manager | improved model of its Power Steer Booster. lknown as the Pe-Ka driveless hubodom- 
of the Pneumatic division of Sundstrand| The fully automatic steering device, it is ANALYZER—Electro Products Co., 445 E. | eter, operates without any outside driv- 
Machine Tool Co., 2531 Eleventh St., Rock-| said, utilizes compressed air to supply | 189th St., New York 58, has introduced its| ing parts. Since the mechanism is com- ie j 
ford, Ill. Nelson says the new unit enables | power for easy steering on all commercial-| new motor tuneup unit called the No. 81 | pletely sealed in a case, it is not affected ‘ z " PURGE OIL { = 
manufacturers, refinishing shops and type vehicles. Super Analyzer. The Super 81 is calibrated | by dirt, moisture and grease, says Knopf. a % 







PTR CAN 


ftate WEST MICO BvD 
1Q5 ANGELES o@ CALIF 


Afirona 9-258 


COLGRA MOTOR PURGE Oll—Said to 
cut gummy deposits and to clean sticky 
valves, this new oil is being marketed by 
Colgra Co., 11624-L W. Pico Bivd., Los 
Angeles. 


ONLY 75 SQ. FT. PROVIDES COMPLETE 
PROFITABLE BRAKE RELINE DEPARTMENT! 


Pictured here is a riveter used in relining brakes. 
With just a few pieces of additional equipment 
and a nominal investment, you can make this 
the most profitable 75 sq. ft. of floor space in ’ , as y) FOR FIRE PROTECTION—This vaporizing 
your shop. Take advantage of this proven, extra 3 Kd eee atte th. bis teen aa 


profit plan and reline your own. —— N. J. Built especially for truck mounting, 
° ‘ the unit has a 1¥%-quart capacity. 
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NEW DRESS —Seal-All, leak sealer, 
bonder and adhesive, is being supplied to 
dealers in a new self-service counter dis- 
play box, according to Allen Products 
Cor Detroit 24. The unit contains 12 
individually boxed tubes, and serves one 
at a time. The dispenser may be hung en 


the wall, if desired. 
(Contimued on Page 39, Col, 1) 
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They “Stole the Show” on Broadway — 
Drew 35,000 Showroom Visitors! 


New York’s Monarch Buick Company, Inc. planned 


“Buick’s Largest Dealership” is Monarch’s 
proud titlke—and their ‘*Advertised-in-LIFE” 
promotion is one of the reasons why they con- 
tinue to hold it. 


It takes super-showmanship to draw a crowd on 
Broadway. So, when Monarch Buick’s President 
M. C. Gale planned an ‘“‘Advertised-in-LIFE” pro- 
motion on ““Motor Row,” he and his staff became 
so enthused that the plan soon grew into a com- 
plete ‘““Motor Show.” 


Using LIFE pictures, they created a photographic 
review of “LIFE in America.” Against this back- 
ground they built a display of automobiles to depict 
the progress of Buick in the United States, and then 
capped the climax with the first New York showing 
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an “‘Advertised-in-LIFE” promotion—expanded it 


into a full-scale auto show—and look what happened... . 





of the new Buick sports-car creation, the “Skylark.” 


For another dramatic eye-catcher, they rented 
mannequins and re-created—life size—the scene 
from the current Buick ad in LIFE. They also 
arranged for a showing of future designs from the 
General Motors Styling Division. 


Then they mailed 32,000 invitations to the ex- 
hibit—promoted it in newspapers and over the air 
—and the show was on. During the first three days 
it drew 8,500 visitors; within two weeks it had 
drawn 35,000. 
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’ 
Buick Officials were early visitors to the Monarch Motor eastern regional manager; Frank Bridge, eastern sales 
Show. M. C. Gale, far left, tours the exhibits with (I to r): manager; and Albert H. Belfie, general sales manager of 
H.C. Hagstrom, New York zone manager; John G. Davies, Buick Motor Division. 
ry MONARCHS 
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M. C. Gale, president of Monarch Buick Co., Inc. “LIFE comes to life” in this eye-catching window Accessories and Service, too, were promoted. Serv- 

A past winner of one of the coveted Brand Names display. With three mannequins and a Buick, Mon- ice Inspector Fletcher points out that Monarch also 

Foundation awards, Mr. Gale is well known through- arch re-created the scene from the Buick LIFE ad- features a line of LIFE-advertised tires, batteries, oil, 
= out the New York area for his Monarch promotions. vertisement (left background). and accessories. 


How big is the LIFE market for automobiles? 


ANSWER: If this vear a single automobile manufacturer 
sold a new car to just one out of every eight households 
reached by a single issue of LIFE, his sales for 1953 would 
set a new record for sales by any one make in any one year. 

With a single issue, LIFE reaches 11,880,000 households— 
or about every fourth household throughout America.* 


LIFE 


9 Rockefeller Plaza, New York 20, N. Y. 





And this LIFE audience grows, in the course of 13 issues, 
to 25,640,000 households—three out of every five in the 
nation.* : : ‘ 

Thus, when automobile dealers tie in with LIFE, they tie First in audience 
in with America’s No. 1 car-selling force. 

*Source: A Study of the Household Accumulative Audience of LIFE (1952), by Alfred Politz Research, Inc. 


First in circulation 





First in advertising revenue 
First with new-car buyers x 
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Used-Car Auction Prices 





Market Trend 


Wholesale used-car prices took a dip last week, according to Auto- 
motive News’ index figures, as the overall average price dropped $6 
to stand at $950. All models were off except ’47s, up $3, and ’50s, which 
remained unchanged. 

(The price of ’538s are not included in the overall average price, for 
reports of ’53 sales are still scattered. However, as more of the lower 
priced models began to appear on the blocks last week, the average 
price of them fell off considerably.) 

Heading the losing column for the week was the price of ’52s, which 
fell off $17. Others to lose were ’51s and ’49s, each off $9; ’48s, $5, and 
46s, $4. 

Activity at the blocks was decidedly improved, however. At eight 
representative auctions last week, 853 units were sold out of 1,264 
offerings. At the same auctions a week earlier, onky 602 cars were sold 
out of 893 offerings. The sales ratio remained at 67 percent, the highest 
level in about two months, 

Prices marked with an * indicate a unit equipped with an automatic 
transmission or overdrive, and (ps) indicates power steering. 


MASON CITY. IA Special 2-dr,, $1,075. ‘39 4-dr., $140. 
9 re CADILLAC—'52 (60) 4-dr., $3,900*; (62) 
(Lapiner Auto Auction. Sale every Wed- 4-dr., $3,690*; club coupe, $3,600*. ‘51 
nesday. Prices are for sale of Jan. 14.) (62) 4-dr., $2,810*. 
“_ i: stronger on clean late model | CHEVROLET—'52 SL Deluxe club coupe, 
Marked rise in activity, Sold 77 $1,555*. ‘51 SL Deluxe 2-dr., $1,185. 
caite out of 126 o1ferings.) ‘60 SL 4-dr., $1,120; 2-dr., $1,060. ‘49 
BUICK—’52 Super 2-dr., $2,080*. '50 Super SL Deluxe 4-dr., $980; 2-dr., $960. ‘39 
2-dr., $1,210°, $1,140*, $1,050. "49 RM|_ 4-dr., $240. 
4-dr,, $880°. Sonam en a to's 
e eluxe 2-dr., $525. 
CADILLAC— 51 Coupe deVille, §2,975°. "47 | FORD— 51 Victoria, $1,560*; Custom (8) 
(62) 4-dr., $1, : 2-dr., $1,245, $1,220*, $1,210. ‘50 Cus- 
OCHEVROLET—’52 SL Special 2-dr., $1,- tom (8) 2-dr., $960; Custom (6) 2-dr., 
360; SL Deluxe 4-dr., $1,550°. ‘51 SL $890; Deluxe (8) 2-dr., $880, 
Deluxe 2-dr., $1,275, $1,220. '50 SL De- | HUDSON—’51 PM 4-dr., $980. 
luxe 4-dr., $1,105, $1,045; SL Special | LINCOLN—’50 sport coupe, $2,675*. °'49 
2-dr., $840. '49 FL Deluxe 2-dr., $890. 4-dr., $900*. 
"48 FM 2-dr., $700. '47 SM 4-dr., $625. MERCURY—'51 club coupe, $1,530*. ‘50 
OHRYSLER — '52 Windsor 4-dr., $2,070*. | _ club coupe, $1,200. 
‘51 Imperial 4-dr., $1,875*; Windsor | NASH—’48 (600) club coupe, $450. 
Newport, $1,615*. ‘46 Windsor 4-dr., OLDSMOBILE—'49 (76) 4-dr., $980*. ‘47 
$530, (98) 2-dr., $610; (76) 4-dr., $550. 
DODGE—’53 Diplomat, $2,460*. '49 Cor- | PLYMOUTH—'52 Cambridge 4-dr., $1,380. 
onet 4-dr., "51 Cambridge 4-dr., $1,185, $1,120. ’'50 
FORD—’53 ‘Custom (8) 2-dr., $2,130*. '52 SD club coupe, $1,050. °49 SD 4-dr., 
Victoria, $1,990°. °51 Custom (8) sedan, $950. 
$1,140, $1,235, $1,300*, '50 Custom (8) | PONTIAC — '52 Chieftain (8) 4-dr., §1,- 


620*. °’41 Torpedo (6) 4-dr., $110. 


4-dr. 995; Deluxe (6) 2-dr., $935. ‘49 
iy (6) 2-dr., $680; Custom (8)|STUDEBAKER — '50 Commander 4-dr., 
wi dr. 35. $930". 
ase '51 4-dr., $1,245*. ‘48 4-dr., | WILLYS—’52 Aero Lark 2-dr., $1,280. 
wigso0°. 
HUDSON—'49 Super (6) 2-dr., $640. > 
KAISER—’51 2-dr., $990*. '48 4-dr., $345. LOS ANGELES 
MEROURY—’52 2-dr., $2,015*, °51 2-dr., (Los Angeles Auto Auction. Sale every 
$1,520°. Tuesday at San Gabriel, Calif. Prices are 
NASH—’50 Ambassador 4-dr., $850*. for sale of Jan, 13.) 
OLDSMOBILE — '50 (88) 2-dr., $1,325", (Market was firm on ’51 and ‘52 
$1,295°. '49 (76) 2-dr., $850*. models, and demand was good. Clean 
PLYMOUTH—’53 Cambridge 4-dr., $1,875. | units are bringing top dollar here. Sold 
’52 Cambridge 4-dr., $1,350. ‘50 Deluxe] 197 units out of 321 offerings.) 
sedan, $830, $900. '48 SD 2-dr., $540. BUICK — '52 RM Riviera 2-dr., $2,560*, 


PONTIAC’ 51 Chieftain (8) 2-dr., $1,325*. | $9 330°: super Riviera 2-dr., $2,305*. '51 


48 SL (6) 2-dr., $670. Super Riviera 2-dr., $2,050*, $1,800*; 
STUDEBAKER—’50 Champion 2-dr., $810°. | Rm Riviera 4-dr., $1,740*. '50 RM Estate 
MISCELLANEOUS — '48 International %-| Wagon, $1,605*; RM Riviera 2-dr., $1,- 

ton pickup, $370, $360. 600*, $1,270*; Super 4-dr,, $1,410*; Spe- 

cial sedanet, $1,135*. ’49 RM 4-dr., $1,- 
MANHEIM, PA. 020°, $1,005*, $980*; Super sedanet, 
$985*. °48 RM conv., $775, $690. ‘46 

(Manheim Auto Auction. Sale every Fri- Super sedanet, $640. 
day. Prices are for sale of Jan. 9.) CADILLAC — 52 conv., $4,360*, $4,350*, 
(Market appears strong. Sold 33 units $4,310*; (62) club coupe, $4,150*, '51 


out of 50 offerings.) 


BUICK—’52 Super Riviera club coupe, $2,- 
430°. °50 Super Riviera coupe, $1,525*; 


conv., $3,470*; (61) club coupe, $3,150*; 
(62) 4-dr., $3,060*. '50 (62) club coupe, 
$3,050*; (61) club coupe, $2,920*; conv., 








New Low-Priced Passenger Car ROAD SANDER 





| RETAIL PRICE $19 95 


Foot Control Releases Sand 
> Still Time for Big Profits... a 
SEE YOUR JOBBER TODAY! For Instant Traction 


ee TG item isti die ea sese see ee Bas, eat 


THE EXTRA-COMFORT SEAT CUSHIONING 
IN THE NATION'S LEADING CARS 






GEORGE P. HOOPER 


| CHEVROLET — '51 








! 


$2,880*; 4-dr., $2,810*%, $2,595*. '49 (61) 
coupe, $2,195*, $1,975*; 4-dr., $1,950*; 
conv., $1,925*; (75) 4-dr., $1,885*; (62) 
4-dr., $1,770*. °48 (62) coupe, $1,530*; 
(61) coupe, $1,395*. '47 (62) coupe, $1,- 
050* ; <a 4-dr., $970*. '46 conv., $945*; 


(60) 4-dr., $300°. 





Bel-Air, $1,675*, $1,- 
600*, $1,595*; SL Deluxe 2-dr., $1,560*, | 
$1,600, $1,450*, $1,365*; business coupe, 
$1,225: %-ton pickup, $1,000. ‘50 Bel- | 
Air, $1,465*, $1,385; SL Deluxe 4-dr., 
$1,195* ’49 conv., $1,195; FL Deluxe 
2-dr., $980; SL Deluxe 2-dr., $945. ‘46 
SM 2-dr., $310. 

CHRYSLER — '53 Windsor 4-dr., 
’50 Windsor Town & , Country, $1,750*. 
"49 NY 4-dr., $1,145 Windsor 4-dr., | 
$1,115; conv., §1, 055°. ‘46 Town & 
Country, $270*. 

DeSOTO—'52 Custom club coupe, 
"51 Custom 4-dr., $1,480*. ‘50 
4-dr., $1,265*, $1,240*. °47 
coupe, $675*; 4-dr., $595* 

DODGE—’52 Diplomat, $1,855*. '50 Coro- | 
net club coupe, $1,205*; 4-dr., $1,140; 
%-ton pickup, $775. °49 Meadowbrook 
4-dr., $975*. '48 4-dr., $750°. | 

FORD—'53 Victoria, $2,725*. '52 Victoria, | 
$2,430*, $2,375*, $2,360*, $2,350; conv., 
$2,270*, $2,045*. °51 Victoria, $1,705*; 
Country Squire, $1,685*, $1,550; conv., 
$1,610*, $1,450, $1,335*; Deluxe (8) 
sedan, $1,195, $1,285*. '50 station wagon, 
$1,330; Deluxe (8) 4-dr., $1,065*; Cus- 
tom (6) 4-dr., $1,015. °'49 Custom (8) 
4-dr., $885*; station wagon, $840*,. '48 
(6) Y%-ton pickup, $470. '46 (8) %-ton 
pickup, $385. 

FRAZER—’47 Manhattan, $425*. 

HUDSON—'51 Hornet 4-dr., $1.575*. °46 
Super (6) 2-dr., $260. 

KAISER-~’51 4-dr., $1,205*. 

LINCOLN—’52 Capri club coupe, $3,395*; 
Cosmopolitan club coupe, $3,095*, $2,- 
880*. °51 club coupe, $1,780*, $1, 655*. 
"50 4-dr., $1,395*; Cosmopolitan 4-dr., 
$1,370*. '49 4-dr., $960*. 

MERCURY — '51 4-dr., $1,765*, $1,700", 
$1,685*, $1,670*, $1,645*, $1,610*, $1,- 
540*; conv,, $1,655. '50 club coupe, §$1,- 
330, $1,250; 4-dr., $1,190. '49 club coupe, 
$1,055, $925. 

NASH — ’51 Rambler station wagon, §$1,- 
340*. °49 Ambassador 4-dr., $715*. ‘46 
Ambassador 4-dr., $390*. 

OLDSMOBILE — '52 (98) 4-dr., $2,795*, 
$2,695*. °51 (98) Holiday, $2,310*. ‘50 
(98) 4-dr., $1,495*; (88) 4-dr., $1,400*, 
$1,325*; club coupe, $1,300*. '49 (88) 
club sedan, $1,050*; (98) club sedan, 
$1,010. °48 (98) conv., $910*, $705*; 
4-dr., $860*; (78) 4-dr., $760*. ‘47 (76) 
club sedan, $695*. °46 (66) club sedan, 
$550*. 

PLYMOUTH — '52 Cambridge club coupe, 
$1,475. °51 Savoy, $1,610; Cambridge 
club coupe, $1,345; Cranbrook 4-dr., $1,- 


$2,820*. 


| 

$1,555". | 

Custom 
Custom club 

| 

i 





215. °50 Deluxe sedan, $1,040, $985. °48 
station wagon, $840. 

PONTIAC —’52 Catalina, $2,515*. '51 
Chieftain (8) 4-dr., $1,605*, $1,590*. '50 
SL (8) sedanet, $1,460*; 2-dr., $1,070; 
(6) station wagon, $1,420*. '49 SL (8) 


4-dr., $1,135*, $1,130". 
STUDEBAKER—’52 %-ton pickup, $1,125*. 


’51 Champion conv., $1,270*, '50 Com- 
mander (8) 4-dr., $985*. 
WILLYS—’49 Jeepster, $655*. 
MISCELLANEOUS—’53 GMC %-ton pick- 


up, $1,550; GMC %-ton pickup, $1,525. 
"51 GMC %-ton pickup, $910. '50 %-ton 
pickup, $850. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction, Sale every 
Wednesday. Prices are for sale of Jan. 
14.) 

(Market continues about the same, 
bat plenty of buyers looking for clean 
cars. Sold 66 units out of 103 offerings.) 
BUICK—’50 Super sedan, $1,200*. °48 RM 

sedan, $810*. ‘42 RM sedan, $290. 
CADL C—’52 (62) sedan, $3,825", 

. 


775*. 
CHEVROLET- 


$3,- 


'52 SL Deluxe sedan, §1,- 
475. °51 SL Deluxe sedan, $1,300*, $1,- 
230, $1,135. ‘50 Bel-Air, $1,390*; SL 
Deluxe sedan, $1,060*, $1,055; SL Spe- 
cial sedan, $965, $930, $910, $890. ‘49 
SL Deluxe conv., $850; sedan, $860. '48 
FM conv., $570; SM sedan, $625, $610. 
'42 sedan, $220. 

CHRYSLER—’'51 $1,670*. 
’49 Windsor NY 
sedan, $680*. 

DeSOTO—’49 Custom sedan, $970. 
DODGE—’50 Meadowbrook sedan, 
"48 Custom sedan, $770, $680. 
tom sedan, $470. ‘42 sedan, $200. 

sedan, $100. 


Windsor sedan, 
sedan, $1,110*. "47 


$1,130. 
‘46 Cus- 
40 


FORD—’53 Custom (8) sedan, $2,305*. '51 
Custom (8) sedan, $1,360*; Deluxe (8) 
sedan, $1,170. ‘50 Custom (6) sedan, 
$935. °49 Custom (8) sedan, $860, $845; 
Deluxe (6) sedan, $790. "48 SD (8) 
sedan, $640. ‘46 SD (8) sedan, $420. 

FRAZE ’47 sedan, $420. 


HUDSON—’48 sedan, $540, $530. 
MERCURY—’'50 sedan, $1,210, $1,165. '49 


sedan, $1,000. 
OLDSMOBILE — '49 (98) sedan, $1,000*; 
(76) sedan, $875. ‘48 


(88) sedan, $950*; 
(78) sedan, $690. ‘47 (98) sedan, $685*. 

PLYMOUTH—’51 Cranbrook sedan, $1,290; 
Cambridge sedan, $1,250, $1,210. ‘50 SD 
sedan, $1,000. °49 Deluxe sedan, $785. 
'48 SD station wagon, $525. ‘47 SD 
sedan, $525. 

PONTIAC—’49 Chieftain (8) station wagon, 


$1,190*; sedan, $1,070, $1,040. ‘46 SL 
(8) sedan, $380. 

STUDEBAKER—’51 Champion sedan, §1,- 
140. 


FORT WAYNE, IND. 


(Carl Marker’s Auto Auction, Sale every 
Tuesday. Prices are for sale of Jan. 13.) 
(Market is up on all late models. Bid- 
ding good, not enough cars. Sold 77 
units out of 90 offerings.) 
BUICK—’51 Super 4-dr., $1,715*. ‘50 Su- 
per 4-dr., $1,005; sedanet, $1,345*. ‘49 
Super sedanet, $1,035, $975; RM 4-dr., 


$850*. °47 RM conv., $655. 
CADILLAC—’50 (62) 4-dr., $2,610*. ‘48 
(62) 4-dr., $1,355°. 


CHEVROLET—’52 SL Deluxe 2-dr., $1,360. 
'51 SL Deluxe 4-dr., 2 at $1,300; Bel- 


Air, $1,510. '50 FL Deluxe 2-dr., $1,110, 
$1,175; club coupe, $1,115. ‘49 SL De- 
luxe 2-dr., $835; FL Deluxe 2-dr., $785. 
’48 FL aerosedan, $720. 

CHRYSLER — '51 Windsor Newport, §$1,- 
660*. 

DeSOTO—’'50 Deluxe club coupe, $1,375*. 
’49 Custom club coupe, $975*; 2-dr., 
$820°. 

FORD —'51 Custom (8) 4-dr., $1,310*; 
2-dr., $1,330*; Country Squire, $1,410*. 
"50 Custom (8) 2-dr., $1,035, $1,040, 
$1,125*. ‘49 Custom (8) 2-dr., $825, 
$850. ‘47 Deluxe (8) 2-dr., $590. 

KAISER—’51 Deluxe 4-dr., $970. 

LINCOLN—’'49 4-dr., $830. 

MERCURY—’50 4-dr., $1,130. ‘49 2-dr., 


$705; 4-dr., $780. 
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NASH—'51 Rambler station wagon, $930. 
‘50 Statesman 4-dr., $800. ‘49 (600) 
sedanet, $630. 

OLDSMOBILE—'50 (SS) sedanet, $1,325*. 
"49 (88) 4-dr., $1,000*; (76) 2-dr., $850. 

PACKARD—’'50 2-dr., $860. 


PLYMOUTH — ’53 Cranbrook club coupe, 
$2,025*. °51 Belvedere, $1,345. ‘49 SD 
4-dr., $800; Deluxe club coupe, $850. 

PONTIAC — '52 Chieftain (8) 2-dr., $1,- 
800*; Catalina, $2,125*, $2,275*. "51 
Chieftain (8) 2-dr., $1,525*; 4-dr., $1,- 
590°, $1,600*. ‘'50 Chieftain (8) sedan, 
$1,155, $1,250*, $1,075. °49 SL (8) 2-dr., 
$945. °'48 Chieftain (8) sedanet, $855. 
‘47 SL (6) 2-dr., $535. 

STUDEBAKER—’52 Champion 4-dr., $1,- 
275*. 51 Commander 4-dr., $1,150; 
Champion 2-dr., $995. ‘50 Champion 
2-dr., $750. 


DALLAS 


(Southwestern Auto Auction, Sale every 
Wednesday. Prices are for sale of Jan. 
14.) 

(Market steady. Clean cars in good 
demand. Sold 68 units out of 128 offer- 
ings.) 

BUICK—’'50 Special sedan, $1,305*. ‘49 

Super sedan, $695. ‘46 RM sedan, $460. 
CHEVROLET—’51 SL Deluxe sedan, §$1,- 

260, $1,335*. °50 SL Deluxe sedan, $915; 

conv., $985; Bel-Air, $1,270. ‘49 SL De- 

luxe sedan, $805. °48 SM sedan, $560. 

'47 FL aerosedan, $445, $540, $635. °'41 


sedan, $105. ‘40 sedan, $225. ‘39 sedan, 
$110. 
CHRYSLER—’51 Windsor sedan, $1,625*. 


‘47 Windsor sedan, $430. °'46 Highlander 


sedan, $510. ‘41 sedan, $130. 

FORD—’53 Custom (8) sedan, $2,005*. '52 
Custom (8) sedan, $1,615, $1,765*. ’°50 
Custom (8) sedan, $980, $1,175*. °'49 
Custom (8) sedan, $630, $710, $715*, 
$665, $780*. °48 SD (8) sedan, $600. 
‘47 Deluxe (8) sedan, $545, $550, $600, 
$625, $440. °46 SD (8) sedan, $445. °'41 
sedan, $180, $155. 


FRAZER—’47 sedan, $235, $195, $170. 

MERCURY—’51 sedan, $1,380*. °'49 sedan, 
$935, $850, $750. ’47 sedan, $690, $550. 
"46 sedan, $510. 


OLDSMOBILE — ’50 (88) sedan, $1,105*. 
"46 (76) sedan, $450, $460. 
PONTIAC—’50 SL (8) sedan, $1,040. °49 


Chieftain (6) sedan, $950. ‘47 Torpedo 
(6) sedan, $410. °42 sedan, $125. 

STUDEBAKER—’50 Champion sedan, $745, 
$810. 


DYER, IND. 


(Dyer Auto Auction, Sale every Friday. 
Prices are for sale of Jan. 9.) 


(Plenty of action although weather 
was bad. Sold 141 units out of 244 offer- 
ings.) 

BUICK—’52 Super Riviera sedan, $2,350*. 
"51 Super Riviera sedan, $1,900*, $1,- 
955*, $1,865*. °50 Special sedan, $1,000; 
Super Riviera sedan, $1,505*; Super 
sedan, $1,135. 

CADILLAC—’52 (62) 
(62) sedan, $3,080*; 
‘50 (61) club coupe, 


sedan, $3,800*. ‘51 
(60) sedan, $3,135*. 
$2,650; (62) sedan, 


$2,530. 

CHEVROLET—’52 Bel-Air, $1,825*. ’51 FL 
Deluxe sedan, $1,125; Bel-Air, $1,440. 
"49 SL Deluxe sedan, $850, $910, $875. 
"48 SM sedan, $625, $605; %-ton pickup, 
$555. °47 SM sedan, $615. 

CHRYSLER—’52 NY Newport, $2,480*. '51 
NY conv., $1,650*. °50 Windsor club 
coupe, $1,280*. 

DeSOTO—’53 Fire Dome (8) sedan, §$2,- 
865*. °'49 Custom sedan, $460. 

DODGE—’53 Diplomat, $2,490*. °51 Mea- 
dowbrook sedan, $1,225*. ‘50 Meadow- 
brook sedan, $590. 

FORD—’53 Custom (6) sedan, $1,940; Vic- 
toria, $2,355*. ’52 Victoria, $2,090*; 
Custom (8) sedan, $1,725*, $1,715*. ’51 
%-ton pickup, $710; Custom (8) sedan, 
$1,300*, $1,240*, $1,035, $1,150. ‘50 Cus- 
tom (8) station wagon, $820; Custom (6) 


sedan, $775; Deluxe (8) sedan, $925. '49 
Custom (8) sedan, $800, $810, $795, 
$755; conv., $680. 

HUDSON—'51 Hornet sedan, $1,535. °50 
PM sedan, $795. 

KAISER—’51 Custom sedan, $1,140. ‘49 
sedan, $495. °48 sedan, $345. 

LINCOLN—’47 club coupe, $255. 

MERCURY—’53 sedan, $2,575*. °51 sedan, 
$1,400, $1,485*. °50 Monterey, $1,315*. 
’49 sedan, $895. °46 sedan, $470. 

NASH—’'49 (600) sedan, $715. °48 (600) 
sedan, $515, $525. ‘47 (600) sedan, $260. 

OLDSMOBILE — ’53 (98) sedan, $3,420*; 


Holiday, $3,770*. ‘51 Super (88) sedan, 


$1,760*; Holiday, $1,900*. '49 (88) sedan, 
$930; (98) sedan, $975*. 
PACKARD—’50 sedan, $925. ‘°49 sedan, 
$750. 


PLYMOUTH—'51 Cranbrook sedan, $1,165, 
$1,135, $1,150, $1,165, $1,180; Cambridge 
sedan, $1,095, $1,050; Savoy, $1,350. ‘50 
Deluxe sedan, $1,080. °49 SD _ sedan, 
$755. 

PONTIAC—’53 Chieftain (8) sedan, §$2,- 
490*, $2,750*, $2,630*. °51 Chieftain (8) 
sedan, $1,400*, $1,570*. ‘50 Chieftain 
(8) sedan, $1,200*. 

STUDEBAKER—’51 Champion sedan, $955, 
$1,015°. - 

WILLYS—’53 %-ton pickup, $1,595. 


DANVILLE, VA. 


Jan. 1953 

Mode! (to date) 
1953 $2,404 
1952 1,821 
1951. 1,338 
1950. 1,080 
1949 852 
1948 642 
1947. 498 
1946.. 420 
Overall —— 

Average.....$ 950* 


430; 


cial 
$605, $600. 
$700. 


670°. 
2-dr., 
2-dr., 
’50 Deluxe (6) 4-dr., 
Custom 
4-dr., 


Average Used-Car Prices 


(Compiled by Automotive News) 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 


SL Special 2-dr., 
SL Special 2-dr., $955, $945. 


2-dr., 


$640. 


$1,115, 


(8) 
$805. 
—’47 


$600. 


4-dr., $920. 
MISCELLANEOUS 
$600. 


Friday. 


$995, $1,000. 

’47 FM 2-dr., 
46 FL 2-dr., 
DODGE—’53 Meadowbrook 4-dr., 

Coronet 4-dr. 

$650, 
FORD—’52 Custom (8) 4-dr., 
’51 Custom 
$1,145, $1,205*; 
$1,025; Custom (6) 


(new), 


2-dr., 
'40 SD 
MERCURY—'51 4-dr., 
OLDSMOBILE 
PLYMOUTH 

SD 4-dr., 
PONTIAC—’50 Chieftain (6) 2-dr., 

’47 SL (8) 2-dr., 


(76) 
~48 SD 4-dr., 


$700, $705; conv., 
STUDEBAKER—’50 Champion conv., 








Dec Nov 
1952 1952 
$2,011 $2,069 

1,476 1,525 
1,182 1,254 
927 976 
677 725 
566 606 
456 488 
$1,042 $1,092 





$1,020, $1,000. '50 
’49 SL Spe- 
'48 FL 2-dr 
$655, $705 
$670, $660. 

$1,855; 
$2,480*. °49 2-dr., 
$1,675*, $1,- 
$1,070; 
Deluxe (8) 
4-dr., $1,010. 
$1,005, $1,000. '49 
$710, $820, $810; 
(8) 2-dr., $170. 
$1,320°. 
4-dr., 


(8) 4-dr., 


$555. 
$755, $750. °47 


$1,085. 
$525. 
$725; 


’51 Hillman 4-dr., 


HORSEHEADS, N. Y. 


(Horseheads Auto Auction. 
Prices are for sale of Jan. 16.) 


(Market showed signs of activity for 


Sale every 


the first time in six weeks, Plenty of 


buyers and more cars to offer. Sold 

about 74 percent of offerings.) 

BUICK—’47 RM 2-dr., $655. 

CADILLAC—'49 (62) 2-dr., $1,805*. °47 
J 


(62) 4-dr., $885 


CHEVROLET—’52 SL Deluxe 4-dr., $1,- 


400°; 
Special 
conv., $1,035. 
club coupe, 
$690. 
$450. 


(8) 
2-dr., 
HUDSON— 


2-dr., 
$895. 


"46 SM 2-dr., 
’42 SD club coupe, 
CHRYSLER—’48 Windsor 4-dr., 
DeSOTO—’51 Sportsman, 
DODGE—’52 Coronet 4-dr., 
Meadowbrook 4-dr., 
4-dr., 
FORD—’53 Customline (8) 4-dr., 
Mainline 
(8) 4-dr., 
50 Custom (6) 2- dr. 
$865, $830. 
'47 SD (8) sedan, 


$610. 
(6) 


2-dr. 
$670. 


club coupe, $965*; 
NASH—’49 Ambassador 2-dr., $740*. 


OLDSMOBILE—’49 (98) 2-dr., $1,050*. 


(98) 4-dr., $540*. 


PACKARD—'48 Super (6) 4-dr., 


SL Special 4-dr., 
$1,200. 
’49 SL Deluxe 4-dr., 


2-dr., 
$1,225; business coupe, 


‘50 PM 2-dr., 
MERCURY—’51 club coupe, 
4-dr., 


$1,435. ’51 SL 
"50 SL Deluxe 
$940; 
‘48 FL aerosedan, 

$410; FM 4-dr., 
$285. 


$1, 610*. 
$1,420*. ’51 
’47 Custom 


$1,965; 
‘51 Deluxe 
$925. 
$955. °49 Custom 

’48 Deluxe (8) 


$440. 
$775. 
$1,360". 
$920". 


$1,100. 


$1,985. 


"49 


"47 
$570. 


PLYMOUTH—’52 Cambridge 4-dr., $1,325. 
’50 SD 4-dr., $975. 
PONTIAC — °49 Chieftain (8) 2-dr., $1,- 


035*; conv., $1,000*. ‘48 SL (8) '2-ar., 

$790. 47 SL (8) 4-dr., $550. 
STUDEBAKER — '48 Champion conv., 

$575*. °47 Champion club coupe, $470. 


WILLYS—’50 Jeep, $650. 


CLEVELAND 


(O.K. Auto Auction. 


Sale every Tuesday. 


Prices are for sale of Jan. 13.) 


(Demand for 


°49s 


and ’50s. Sold 29 


units out of 59 offerings.) 


BUICK—’49 Super 4-dr., 


$900. 


CADILLAC—’46 (62) club sedan, $600*. 


CHEVROLET—’'52 FL Deluxe 2-dr., $1,465. 
"51 SL Deluxe 4-dr., $1,120. °46 SM 
4-dr., $350, 

CHRYSLER—’ 50 NY club coupe, $1,275*. 
’49 Windsor club coupe, $955*; NY 4-dr., 
$1,075. '46 Windsor 4-dr., $420*. 

DeSOTO—’47 Deluxe 2-dr., $450*. °46 De- 
luxe 4-dr., $370*. 

FORD—’50 Custom (6) 2-dr., $800*. 

HUDSON—’'48 Commodore (8) 4-dr., $560. 

KAISER—’51 4-dr., $910*. 

MERCURY—’51 4-dr., $1,475*. °46 4-dr., 
$485. 

NASH—’49 (600) 2-dr., $650. 

OLDSMOBILE—’50 (98) sedan, $1,225*; 
(88) sedan, $1,200*. '46 (98) 4-dr., $375. 

PLYMOUTH—'51 Cambridge 4-dr., $1,100, 
$1,070. '49 SD 4-dr., $650. ‘46 Deluxe 
2-dr., $290. 


PONTIAC—’ 50 Chieftain (8) 2-dr., $1,150*. 
STUDEBAKER—’51 Champion 2-dr., §$1,- 


065. 
$815*. 


day. Prices are for sale of Jan. 
(Prices 


’50 Commander 
‘47 Commander club coupe, $450 


(6) club coupe, 


DENVER 


(Denver Auto Auction. Sale every Tues 


stronger, 


13.) 


and demand very 


good at this sale. Sold 225 units out of 
268 offerings.) 


BUICK—’52 RM sedan, $2,225*. 
Riviera sedan, 
$1,235, $1,400*. 
$1,265". 
$1,080*. 


sedan, $345. 


CADILLAC—’52 (62) 
715°, 
sedan, $2,820*. 
$2,500*. 
’48 (62) sedan, $1,500*, 
sedan, $930*, 

CHEVROLET—’53 Bel-Air, 

$2,275; (150) sedan, $1,980; %-ton 

$1,520. 


sedan, 
pickup, $1,490, 
dan, $1,615, $1,650, $1,805°, 
$1,385; 


$3,820", 


ton pickup, $1,300, 


$1,285, $1,300, 


$1,650*; 
‘50 RM sedan, 
‘49 Super sedan, 
’48 Special sedan, $635. 


$3,875*, 
‘50 (61) 
’49 (62) sedan, $1,910*, 


$1,325. 


’51 Super 
Special sedan, 
$1,035*, 

$985*, 
‘46 RM 


sedan, $3,645*, $3,- 
$3,900*. '51 (62) 
sedan, $2,520*, 
$1,980". 
"47 (62) 


$895*, 


$1,585*. 
$2,605; 


$1,030°. 


(210) 


’52 SL Deluxe se- 
$1,875; %- 
%-ton pickup, 
’51 Bel-Air, $1,- 


(Danville Auto Auction. Sale every 585, $1,590, $1,595; SL Deluxe sedan, 
Wednesday. Prices are for sale of Jan. $1,200, $1,305, $1,355, $1,360. '50 SL De- 
14.) luxe sedan, $885, $1,000, $1,070, $1,080. 

(Buyers still appear to be hesitating, $1,125, $1,305. ‘49 SL Special sedan, 
but had good, fast sale. Sold 51 units $705, $855, $865, $930. '47 FL aerosedan, 
Se CHRYSLER 53 NY sed $3,325. °52 

J = a , sedan, . Fa 
BUNCE Ae, Taper A-dr., $1,075. "47 RM | "NY sedan, $2,275°, $2,600°, $3,000°. '51 
CADILLAC—’51 (60) 4-dr., $2,910°. NY sedan, $1,665*, $1, 800°. $1,870*. ’50 


CHEVROLET—'51 FL Deluxe 2-dr., §$1,- 


(Continued en Page 37, Col. 1) 


w= 














(Continued from Page 36) 700. °48 (6) %-ton stake. 6540. ‘47 
| ) 8 - 530. °40 2-dr., $150 
Windsor sedan, $1,290, §1,410*. °46 | CHEVROLET—'53 (210) sedan, 2 at $1,- |, Detuxe (8) 2-dr., $530. "40 2-dr., $15( 
Vindsor sedan, $405* 900. ‘51 SL Deluxe sedan, $1,050. °49 ny a5 2-dr., $860 49 Super 
DeSOTO—'51 Custom sedan, $1,350*. '50| SL Deluxe sedan, $845 ee eae ~ 
Sustom sedan, $1,065*; Suburban, $700*. | FORD—'53 station wagon, $2,310. '51 Vic- | KAISER—°51 4-dr., $965; Henry J (6) se- 
DODGE—'53 Coronet sedan, $2,220, $2,300°, | toFia, $1,550. '50 Custom (8) sedan, | dan, $640, $630. ‘49 4-dr., $595. 
$2,365*. °52 %-ton pickup, $1,090. ‘51 | $980; Deluxe (8) sedan, $940. °'49 Cus- | LINCOLN—'49 club coupe, $925* 
Coronet, sedan, $1,035, $1,255*. tom (8) club coupe, $796. "47 SD (8) | MERCURY—'50 2-dr., $1,110. ‘49 4-dr., 
FORD — 53 Victoria, $2,550%, $2,570*: | , coe Dn agg ‘i $890. ‘47 4-dr., $515. 
Country sedan, §2,560*: Ranch Wagon, | MERCURY—'49 Monterey, $800 NASH—’50 Ambassador 4-dr., $920; States- | 
$2,350, $2,375*, $2,470*, $2,525*; Custom | PACKARD—’49 sedan, $725. man 2-dr., $720; Rambler conv., $725. 
Sade: th ogg ‘see. an aie”, ee PLYMOUTH—’'48 SD sedan, $505. | OLDSMOBILE — ‘49 (88) sedanet, $930*. 
$2,. s VICtOFIA, 92, » 96,210, CUSs- | ory 5 : : | '47 (66) 2-dr., $630, $600. ‘46 (78) 
tom (8) sedan, $1,770°, $i,810°, $1,850°; | ““Ouoonerags, ©! Commander club 2-ar.. $365*. sige naa en il 
een Pe gt dae a Vietoria, $1,- ot ee PACKARD—’52 (200) 4-dr., $1,850*. 
160°, $1,535°, $1,550°; Custom (8) sedan, I | PLYMOUTH—'52 Cranbrook 4-dr., "'s1, 460; 
$1,265*, $1,295*. '50 Custom (8) sedan, EBENSBURG, PA. | Cambridge club coupe, $1,480. ‘51 Cran- 


805, $900, $905, $945*, $1,155*, $1,200*. 
'49 Deluxe (8) sedan, $600, $815, $830. 
$835. "48 Deluxe (8) sedan, $485, $545, 
$700. °47 SD (8) sedan, $445, $460, $505, 
$625. "46 SD (8) sedan, $310, $385, $400, 
$575. 

HUDSON—’51 Hornet sedan, $1,535*; Com- 
modore (8) sedan, $1,075*, $1,195*, $1,- 
270*. °49 Commodore (6) sedan, $700, 
$720°. 





$695*. '48 sedan, $355. 


LINCOLN—’52 Cosmopolitan sedan, $2,700*, 
$3,050*. 
MERCURY—’53 sedan, $2,605*. '52 sedan, 


Used-Car Auction Prices 


Thursday. Prices are for sale of Jan. 15.) i Detune, ap ony & tnt. SD 
(Demand and prices showed sharp in- | r pe eluxe r . 
crease in today’s well-attended sale. Sold | PONTIAC —'52 Chieftain (8)' 2-dr., $1,- 
79 units out of 101 offerings.) | 475*. ‘51 Chieftain (8) 4-dr., $1,575*; 


| BUICK—'51 RM Riviera 4-ar., $1.700*. '50| $.4r. Seso. 
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%-ton pickup, $750. °47 Custom 4-dr., 

$610. °'46 %-ton panel, $265. 
FORD—'53 Mainline (8) 2-dr., $1,830. ‘52 
|} Mainline (6) 2-dr., $1,600. ‘51 Custom 
| (8) 4-dr., $1,300, $1,180; 2-dr., $1,205; 





4-dr., $1,000, $905. '49 Custom (6) 2-dr., 


(Ebensburg Auto Auction, Sale every | brook 4-dr., $1,260, $1,125. °49 SD 4-dr., 


club coupe, $1,400*. ‘47 Torpedo (6) 


Super 4-dr., $1,310*; Special 4-dr., $1,- | srupE cR—’5 Starli 
090, $1,070. "49 RM 2-dr., $900°; Super | “gy gene 47” Comma nen oir. $480 
4-dr., $1,010. ‘48 Special 4-dr., $815. F = , 


| %-ton pickup, $920 ’50 Custom (8) | 








We Guarantee 
To Help You 


@ Secure 100% to 150% absorption in 
your Service Department 











@ Prevent broken promises to customers 






@ Give your Service Manager time to 
plan and increase shop productivity 







@ Permit Shop Foreman to devote all time 
to improvement of mechanical work 







@ Bring ALL service operations to 
clock-work precision 


APPROVED BY 
ALL LEADING MOTOR CAR 





(62) sedan, $2,995*; conv., $3,200*; club 
oT eer WE WILL PROVE 
$1,950. ‘52 Bel-Air, $1,910. ‘51 FL De- 
$1,220. ‘50 SL Deluxe club coupe, $1,- 5 
075; FL Deluxe sedan, $1,080. '49 14-ton Customer Plt Labor Sales 
"48 FL aerosedan, §715, $750; SM sedan, 
$620; FM conv., $700. °'47 FM conv., 25”",TO35' —OR MORE 
| DODGE—’53 Meadowbrook sedan, $2,125*; 
Coronet club coupe, $2,385*. °'50 Coronet 
| FORD— 53 Custom (8) sedan, $2,125*. °51 
Custom (8) sedan, $1,280; Victoria, “$i, 
(8) sedan, $1,100. '50 Custom (8) conv., 
$1,140. ‘49 Custom (8) sedan, $750*. 
(8) club coupe, $480. ‘46 Deluxe (6) 
sedan, $250. 
MERCURY—’53 sedan, $2,325*. ‘'51 conv., 
$1,575*. ‘50 sedan, $1,090*. ‘49 station 
NASH—'52 Ambassador sedan, $1,900*, '51 
Statesman sedan, §$1,150*. "49 (600) 


coupe, $2,950* 
luxe sedan, $1,385*; SL Deluxe sedan, THAT YOU CAN INCREASE 
panel, $440; SL Special club coupe, $810. 
$560, 
sedan, $1,110*. ‘46 %-ton pickup, ae 
375; Custom (6) sedan, $1,050; Deluxe 
$860. °48 SD (8) sedan, $730. °47 SD 
| KAISER —'51 sedan, $1,110*, $1,030. 
wagon, $725; club coupe, $710. 
sedan, $660. 









OLDSMOBILE—’51 (88) club coupe, §$1,- 
810; (98) sedan, $1,900*. °50 (98) sedan, MANUFACTURERS 
$1,400*, $1,250*; (88) sedan, $1,180*. ’49 We have es for hundreds 
(88) sedan, $1,050*. °47 (98) conv., of Motor Car Dealers . . . coast to coast. 






$470. '46 (76) sedan, $360. 
PACKARD—’51 sedan, $1,540*. ‘50 sedan, 


A note on your company letterhead will 
bring all particulars— promptly. 








’ ° : CHEVROLET—’51 SL Deluxe 4-dr., $1,240*. y J 
KAISER — 'S1 sedan, 820°, ‘49 sedan, | NEED ‘Daiuxe gar. $000. 49 FL De. ALBANY, N. Y. 
luxe 2-dr., $900; SL Deluxe 2-dr., $910, | (Tim Anspach Auto Auction. Sale every 
$675; SL Special club coupe, $825, $735. | Monday. Prices are for sale of Jan. 12.) 
°48 FL aerosedan, $740. ‘46 FL aero- (Prices continuing upward; bad 
sedan, $590; SM 4-dr., $460; 2-dr., $500, | weather kept consignments down. Bid- 
$375, $350. °41 SD club coupe, $275. ding brisk on sharp units. Sold 67 units 


$2,050*, $2,075*, $2,195*, $2,380*. °51 se- 


dan, $1,300*, $1,400*, $1,530*. 50 sedan, | CHRYSLER—’39 Royal opera coupe, $200*. | out of 83 offerings.) 

$1,115, $1,165, $1,255*. ’49 sedan, $725, | DeSOTO—'48 Custom 4-dr., $790. BUICK — ’51 Special sedan, $1,490*. '47 

DODGE—’52 Meadowbrook 4-dr., $1,550*. Super sedan, $600. '46 Super sedan, $390. 
’51 Coronet club coupe, $1,290*. °'50 | CADILLAC— S32 (60) sedan, $4, 075°. 61 


$760. ’°46 sedan, $495. 
NASH—’51 Rambler conv. $825*. "49 Am- 
bassador sedan, $810*. '48 (600) sedan, 


525. 

oRDSMOBILE—'52 (98) Holiday, $3,050*; 
(88) sedan, $2,125*, $2,400*, $2,405*, $2,- 
550*. °51 (98) sedan, $1,700*, $1,820*, 
$1,830*. '50 (98) sedan, $1,095*, $1,285*, 
$1,400*. °49 (76) sedan, $760. "47 (78) 
sedan, $430*. 

PACKARD—'49 sedan, $500, $665*. 


PLYMOUTH — ’53 Savoy, $2,340*; Cran- 
brook sedan, $2,005; Cambridge sedan 
$1,765. ’'52 Belvedere, $1,660*; Cambridge 
sedan, $1,420, $1,450. ’51 Suburban, $1,- 
395; Cranbrook sedan, $1,150, $1,169, $1,- 
250, $1,390. '50 Suburban, $975, $1,075. 


PONTIAC—’53 Catalina, $3,130*; Chieftain 
(8) sedan, $2,605*, $2,690*. '51 Chieftain 
(8) sedan, $1,300, $1,600*, $1,765*, $1,- 
840*, $1,550*. '50 SL (8) sedan, $1,210*, 
$1,240*. °'49 Chieftain (8) sedan, $890, 
$1,120*. °48 SL (8) sedan, $525, $605* 


STUDEBAKER — ‘49 Champion sedan. 
$805*. 

WILLYS—’53 pickup, $1,700, $1,720. °52 
Aerowing sedan, $1,400*. '50 pickup, $605. 


MISCELLANEOUS—’'53 GMC %-ton pick- 
up, $1,569; GMC 15-ton pickup, $1,435. 
"50 International %-ton pickup, $695. 


MOORHEAD, MINN. 


(Tri-State Auction Co. Sale every Thurs- 
day. Prices are for sale of Jan. 15.) 


(Blizzard kept consignments down. 
Sold 16 units out of 38 offerings.) 


BUICK—’52 RM Riviera sedan, $2,350*. 
"49 Super sedan, $905. 


Senate Committee 
Reports Battery 
Additive Sound 


OAKLAND, Calif.—Tests conduc- 
ted by the Massachusetts Institute 
of Technology have substantiated 
claims of a battery additive maker, 
Pioneer, Inc., here, that benefits can 
be derived from using AD-X2 in 
lead-acid storage batteries, it was 
announced here last week by Pio- 
neer. 

The tests were conducted at the 
request of the Senate Small Busi- 
ness Committee, headed by Senator 
John Sparkman. The controversy 
arose in 1948, when the National 
Bureau of Standards reported all 
additives containing sodium and 
magnesium sulfates to be “worth- 
less,” Pioneer said. 

After favorable reports of AD-X2 
from several reputable firms, Jess 
M. Ritchie, president of Pioneers, 
Inc., appealed to the Senate Small 
Business Committee for aid. He had 
been unable to gain a favorable 
hearing from the NBS, he said. 

Keith J. Laidler, chemistry pro- 
fessor at the Catholic University of 
America and consultant to the com- 
mittee, reported that the tests 
showed Battery AD-X2 will reduce 
harmful effects of sulfation and ex- 
tend the life expectancy of mechan- 
ically sound lead storage batteries; 
encourage the redeposition of shed 
materials; decrease loss of water; 
increase speed of charging, and 
normally increase the capacity of 
mechanically sound sulfated batter- 
ies, and protect stored batteries con- 
taining acid for longer periods 
against destruction by sulfation. 

Copies of the committee report 
May be obtained by writing the 
Senate Select Committee on Small 
Business, 131 Indiana Ave., N. W., 
Washington, D. C., the company 
Said. 


El Cortez Names Cox 


Tom Cox has been appointed 
new-car sales manager of El Cor- 
tez Pontiac Co., San Diego, Calif., 
according to Ray Dickson, general 
Sales manager. 





$960*. ’'49 Custom sedan, $700. 


ee - — $1,450. "50 FLASH-A-CALL 
SERVICE CONTROL 


PONTIAC—’52 Chieftain (8) sedan, §$2,- 
1112 South Wabash Avenue 
Dept. AN-33, Chicago 5, Illinois 


175*. ‘51 Chieftain (8) sedan, $1,590*. 





°49 SL (8) sedan, $970*. 
WILLYS — ’'5S Jeep, $1,360. °51 station 
wagon, $940, $900. ‘50 station wagon, 
$860. ‘49 station wagon, $675. 








THIS NATIONAL SALES REGISTER provides Raymond Pearson, 
Inc. with a complete summary of Parts-Service sales at the end of 
each day. 


“Our Calional Sales Register 





saved us its cost in one year. 


also gives us important information faster.” 


‘We strongly recommend a Na- 
tional sales-analysis type register 
for use in automobile agencies. Since 
we’ve installed our Class 2000 Na- 
tional Sales Register, we save the 
cost of a full-time employee for- 
merly occupied in making our daily 
Parts-Service summary by hand. 
We estimate this saving alone paid 
MR. RAYMOND PEARSON, for the installation in a year’s time. 





President Raymond Pearson, ; 
Inc., and Raymond Pearson ‘Our new National System pro- 
Motor Co., 1404 Leeland, vides a summary far superior to 
Seeeeten, Sea that obtained by hand method. We 


find it more accurate and always up-to-date. Complete in- 
formation on Parts-Service sales is now available immedi- 
ately, merely by reading the department sales totals at the 
end of the day. Formerly it took several days to secure this 
information. 

‘‘Our customers like our National Sales System, too, be- 
cause it shows them that the amount they pay to our cash- 
iers is the same amount recorded on the repair order. Thus, 
they know they have not been overcharged. 


THE NATIONAL CASH REGISTER COMPANY, payton 9, onio 


“‘We are well pleased with the saving of time and money 
with the National System in our Ford agency. As proof of 
our satisfaction, we recently purchased a similar machine 
for our Lincoln-Mercury agency.” 

This is Raymond Pearson’s evaluation of his National 
System. As an automobile dealer you, too, can profit from 
the many benefits of a National System. You’ll find record 
keeping fast and accurate, and always up-to-date, day by 
day. You’ll find accurate profit-making figures are instantly 
available when you want them. In short, with a National 
System you receive protection that saves money and infor- 
mation that makes money. 

Call your local National representative. Let him survey 
your present methods and give you a complete report. 
Learn how much you can save in time and money. 


National 


CASH REGISTERS. + ADDING MACHINES 
ACCOUNTING MACHINES 
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tributors and 
dealers 
Cessna Aircraft 
Corp., of Wichita, 


AUTOMOTIVE NEWS, JANUARY 26, 1953 


By J. B. Van Tassel 

Business 

= IS interesting to note that the 
aircraft industry still has no 
uniform accounting and business 
management program for its dis- 


Consultant 


-at least 


Kans., doesn’t. 
At a recent sales 


Dealer Business Counsel 


fircraft Industry Learns from Auto Firms 
How to Manage Outlets 


has been in business for 25 years, 
which is about the same number of 
years the auto business needed to 
start developing a uniform account- 
ing and management system. 
* * * 

A Packard Experience 

CAN well remember the prob- 

lems I was up against when I 
started out to develop such services 
| for some 75 Packard distributors in 
| 1928. 






uniform system had been intro- 
duced in every dealership. 

The aircraft industry has one of 
|the most aggressive sales promo- 
| tion and advertising programs that 
I have run across, but it lacks, as I 
| said, dealer business management 


one of our best sales tools. 
* + + 


| Planes Trade Wakes Up 

HE Wichita meeting was very 
much interested in the experi- 
ences of the auto business. It is 
expected that Cessna will soon in- 
troduce a uniform accounting sys- 
tem, which will probably be fol- 
| lowed by a system of financial and 
| operational analysis. 


I don’t know whether you heard 
about this, but back in 1928 one 
of the big three manufacturers 
spent $35,000 in the development 
of the color of the paper that 5 
most manufacturers now use for 
their dealers’ statements and ac- 
counting forms, 

It has paid off handsomely in 
profits for both the manufacturers 


| meeting, I was in- 
_|vited to address 
|the firm’s dealers 
on “A Business 
Approach to the 
Aircraft Busi- 
ness.” 


Fortunately, for the company, the | 
job was completed by 1929, just be- 
fore the depression set in. Because 
of the uniform accounting system 
and control of financial ratios and 
, . operating and expense averages, the 
Their business firm went ncaa the heptane | 


is very closely rel , ‘ 
iinaee, i a ae pond —— | without the loss of one distributor. 
: . | However, it lost many of its 











J. B. Van Tassel 





Like Dunce Caps for Giants— 


These huge cones soon will become the fiery tail cones inside J-47 jet planes. Once 
the manufacturer of stainless steel milk cans and beer barrels, Firestone Tire & Rubber 
Co. now has converted its facilities for production of such hot parts of jet aircraft 
engines as turbine casings, inner and outer combustion chambers and exhaust cone 
assemblies. Here, Robert H. Sprinkle, Akron, is forming one of the tail cones that | 
will control the discharge of exhaust gases from a new jet engine. 


new airplanes, trade used planes 
dealers because it had not had 


and merchandise parts and serv- to th industry. 
ices the same as auto dealers do. | the time to extend the new pro- ee eee ae ae ae 


i hav 
Cessna specializes in the manu-| gram to its 1,000 dealers. It was Cc ee meee Saaeaas prc 
facture of planes for individuals. It a 9 


pian — = — 3 — «ie that the agement will be gladly answered 
by J. B. Van Tassel, care of Av- 
TOMOTIVE NEws.) 








|Governor Seeks 
‘Hike in Arkansas 
Truck Gas Tax 


LITTLE ROCK, Ark.—Legislation 
| to prevent overloading of trucks on 
Arkansas highways, to remove the 
20-gallon tax-free exemption from 
gasoline taxes for out-of-state 
truckers and to reduce from eight 
to five the number of miles per 
gallon allowed truckers in deter- 
mining gas taxes has been asked 
of the Arkansas General Assembly 
by Gov. Francis Cherry. 


Cherry also advocated a _ long- 
range highway program, with pri- 
ority for the most needed roads. . 
> The project would be financed from 
ae current revenues. 


Under a measure introduced in 

the Legislature, owners of motor 

“3 vehicles operating on Arkansas 

3 highways would be required to 

earry not less than $5,000 in lia- 

a bility insurance. The bill was of- 

ya fered by Senator James D. Johnson, 
of Crissett. 


Stringent regulations on the issu- 
ance of driver’s licenses, particu- 
larly to minors, have been proposed 
by R. W. Laster, of Pulaski County. 


He has introduced a measure 
which would prohibit issuance of a 
driver’s license to anyone under the 
age of 16, and licenses would be 
issued to drivers under 18 years of 
age only when their parents proved 
that liability insurance covering the 
juvenile in the amount of $10,000 
was in force. 

The bill also would prohibit issu- 
ance of licenses to habitual drunk- 
ards, drug addicts, persons who 
have been adjudged mentally in- 
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Seattle is the richest retail 


Seer rege 
MAAS 


market in the nation in cities 
with population of over half 
a million persons. The aver- 
age income per family in 
metropolitan Seattle (latest 
A.B.C. City Zone Population: 


SEATTLE’S 


Represented by O'MARA & ORMSBEE, INC. 








NEWSPAPER 


mut SEATTLE TIMES 


Detroit » 


Seattle 


Chicago * 


Los Angeles ° 


675,699) last year was 
$6,234, Sales Management 
magazine reports. 


These statistics prove that 


is a big, rich market 


—a good place to reap a 
harvest with your advertising 
dollars. Tap this growing, 
populous market with fre- 
quent, consistent advertising 
in THE SEATTLE TIMES. 





San Francisco 


competent, persons who have not 
passed a driver’s examination with 
a satisfactory score, or anyone who, 
in the opinion of the State revenue 
commissioner, would be an unsuit- 
able license holder. 


Florida to Cat 
State Vehicle Fleet 


MIAMI, Fla.—The State Road De- 
partment, carrying out Gov. Dan 
McCarty’s mandate to eliminate 
waste, will rid itself of from 300 to 
500 automobiles and trucks, accord- 
ing to Chairman Richard H. Simp- 
son. 

The department now owns 2,700 
vehicles. Simpson has not yet de- 
termined how many are automo- 
biles and how many trucks. 


“But I know already we can op- 
erate efficiently with from 300 to 
500 less by tightening up on their 
use and abuse,” he said. 

“No man is going to have a car 
assigned for personal use unless his 
work requires him to travel suffi- 
ciently to warrant it,” Simpson 
added. 

The department plans to dispose 
of excess automotive equipment 
through a public auction at Valdo- 
sta, Ga., where sales are made only 
to used-car dealers. 
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New Products 


(Continued from Page 33) 





‘BEAUTY’ FOR ARMS—An arm rest for 
car window sills is being offered by Ess-H- 
Bee Products, Inc., 4400 Eleventh St., Rock 
Island, Ill. The company says Beauty arm 
rest fits on most cars, and there is no need 
for drilling holes. Made of velvet, the arm 
rests are available in red, blue and green. 





ee ce 
sii ats te 


LITE-D-TECTOR— E. Edelmann & Co., 
2332 Logan Bivd., Chicago, announces dis- 
tribution of its new No. 125 Lite-D-Tector. 
Installed in the low-amperage circuit of a 
truck, trailer or bus, the unit automatically 
signals short circuits and light failures to 
the driver, and provides independent 
floodlight protection in emergencies, ac- 
cording to the firm. 





FROM ANDERSON —These two new 
model windshield wiper blades are avail- 
able from Anderson Co., Gary 40, Ind. 
Company says the blades can be coupled 
directly on all types of wiper arms without 
using any adapters or converters, and con- 
form to both curved and flat windshields. 
Model FH (top picture) fits flat-hook arms. 
Model DL (bottom) is for dead-locker arms. | 








LUG-ALL ADDS THREE—Its hoists are 


now available in 34, 1% and 11'-ton | 
sizes, according to Lug-All, 331 E. Lan- | 
caster, Wynnewood, Pa. Cable lengths | 
range from 10 feet on the largest to 25 | 
feet on the 34-ton model. 
* * 
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LUBER-OIL DISPLAY — Luber-Oil 


Petro- 
leum, St. Louis, is using this display unit 


to merchandise Luber-Oil. Manufactured 


/|let which is free to car or truck parts 


by Gaylord Container, the display stand 
is made of weather-resistant fiber. Each 


stand comes with carrying handle for 
transporting the full load of six pint 
bottles. 


VA Vm aa 





INTERCHANGEABILITY GUIDE—Automo- | 


tive Research Publications, Inc., 194 S. 
Bay Ave., Islip, N. Y., has issued a book- 


dealers. The booklet describes Inter-Sub, 
listing thousands of parts interchangeable 
with those of other vehicles. 





| 


* 









1953 


NEW YORK.—The steel capacity 


of the United States went up 8,959,- 


RING GROOVE CLEANER—Owatonna | 


| Tool Co., 314 Cedar St., Owatonna, Minn., 
has designed a tool to clean carbon from 
the ring grooves in the new pistons used 
in the Cadillac, Oldsmobile and Hudson. 


|is attached radically to prevent turning 
or tilting, and the tension is spring con- 
trolled to prevent chattering and gouging. 


Bridgeport Chain Adjusts 
Name to National Group 


BRIDGEPORT, Conn.—Frank A. 
Diel, general manager, announces 
that the name of Bridgeport Chain 
& Mfg. Co., has been changed to 
| Round Bridgeport Chain & Mfg. Co. 
Bridgeport Chain for many years 
|has been associated with Round 
Chain Cos., a national group of 11 
companies. 





800 tons during 1952—the largest 
gain ever made in a year—raising 
the total annual capacity of this 


country to 117,547,470 net tons, the! 


highest level ever achieved, accord- 


ing to a report of the American | 


Iron and Steel Institute. 


The new annual capacity consti- | 


|tutes an increase of 25,656,910 tons, 


New 


| 30 pe i y 
|The company says that the cutter wheel | or about 80 percent, in the postwar 


years, and a gain of 35.9 million 
tons, or 44 percent, since 1940. The 
later increase is nearly twice the 
annual capacity of Great Britain 
and exceeds the estimated total ca- 
pacity of Russia, second-largest 
steelmaking nation. 

The Institute said that the U. S. 
capacity is rising toward 123,000,000 
tons of ingots and steel for cast- 
ings. The steel companies’ expan- 
sion programs indicate that the ca- 
pacity will be raised by more than 
4 million tons during 1953, more 
than 1 million tons in 1954 and 
about 500,000 tons after 1954. 

Other producing facilities also 





Steel Expansion Soars 


Output 44% Above 1940, with More Increases 
Due to Come in Next 2 Years 








| have been expanded. Blast furnace 
| capacity went up 5,597,900 tons dur- 
ing the past year and is now rated 
| at 79,380,240 net tons annually. 
Coke oven capacity was increased 
| about 4.1 million tons in 1952 and is 
now rated at 71,181,190 net tons. 


| Formsprag Ends Pact 


| With Morse Chain 


DETROIT.—Shepard Barnes, new 
president of Formsprag Co., Van 
| Dyke, Mich., announces the termi- 
nation of a five-year sales agree- 
ment with Morse Chain Co. for the 
distribution of Formsprag clutches. 


Barnes said that a staff of Form- 
sprag sales engineers will now 
service the manufacturers of ma- 
chinery, power transmission units, 
motor vehicles and airplanes using 
Formsprag overrunning, backstop 
or indexing clutches in their prod- 
ucts. A network of distributors will 
carry standard sizes in stock, 
Barnes said. 





In Chicago Place Your Advertising in the Newspaper that Goes Into the 
Homes of the Able-to-Buy Families where MOST New Cars Are Bought 


Selling new cars in Chicago becomes less difficult for sales 
minded automobile executives who allocate the larger percen- 
tage of their Chicago advertising expenditures to the Daily 
News. The News with 70% of its 550,659 circulation concen- 
trated in Upper-half families is a powerful medium for reach- 
ing the Able-to-Buy Families in the HOME... 
when the important purchases are discussed and decided on by 
the entire family group. The Chicago Daily News reaches this 
great buying power audience effectively and economically. 
Place your advertising in the newspaper that goes into the 
Able-to-Buy homes where the most new cars are bought....... 


in the EVENING 


DAILY NEWS ...... 


More than 8 Out of 10 of the Nation's New Cars 
Are Sold to Upper- half or Able -to-Buy Families 


Source: Federal Reserve Board 


DAILY TRIBUNE ...... 
DAILY HER.-AMER. ... 
DAILY SUN-TIMES ... 


Source: Media 





NEW PASSENGER CAR ADVERTISING 
IN CHICAGO DAILY NEWSPAPERS (952 


466,671 
431,168 
. 316,654 


. 210,222 


Records 


CHICAGO DAILY NEWS 


For 78 Years Chicago's Home Newspaper 
JOHN S. KNIGHT, Publisher 
DAILY NEWS PLAZA: CHICAGO 6, ILLINOIS 
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Mechanical Power Steering Offered . . . 





Redesigned Studebaker Bows 


and Land Cruisers. The unit is ten- 
tatively priced at $161.25. 
+o * * 
TUDEBAKER’S predecessor 
\” postwar models have won for 
it increased market penetration 
since the end of World War II in 


OR the second time since World 

War II, Studebaker today (Jan. 
26) unveiled a line of passenger 
cars which represented a striking 
departure from contemporary de- 
sign trends. 


Despite all-new bodies incorporat- 
ing Studebaker’s first major styling 
changes since 1946, the 100th anni- 
versary line for 1953 features some 
sizable price reductions. The adver- 
tised-delivered price of the Com- 
mander Regal hardtop (called 
“Commander State” in 1952) was 
lowered $113.36; the Champion Re- 
gal hardtop, $104.55, and the Land 
Cruiser four-door sedan, $49.27. 

Five-passenger coupes came in 
for a boost—$13.77 in the Cham- 
pion Regal series, $12.21 in the 
Champion Deluxe, $11.66 in the 
Commander Deluxe (last year’s 
“Commander Regal’) and $11.24 
in the Commander Regal. Other 
prices were raised or dropped 
slightly to round them out at the 
factory-list level, with the largest 
increase — $4.22 — coming on the 
Champion Regal two-door sedan. 

With their continental sweep and 
contours, the new cars reflect to a 
great degree the influence of Euro- 
pean styling. Complementing the 
new styling is the availability of 
mechanical power steering as op- 
tional equipment on Commanders 


both price classes in which it com- 
petes—low-price and medium price. 


The low-price class was respon- 
sible for about 53 percent of all 
new-car sales last year, and 
Studebaker got 3.4 percent of 
that potential, as against 3.8 per- 
cent in 1951. 

In the medium-price market, 
however, Studebaker racked up 6.6 
percent of total sales in 1952, as 
against a 6.2 market penetration 
rating in 1951. The medium-price 
field yielded about 31 percent of 
all last year’s new-car sales. 

* + ” 


| apron 1953, Studebaker’s hardtop 
convertible and five-passenger 
coupe are lower in overall height 
than any other standard American- 
built automobile—less than five feet. 
Their overall length is 4% inches 
greater than that of corresponding 
1952 models, or 201 15/16 inches. 
Height of the more conventional 
Champion and Commander sedan 
models is 60% inches. Overall 
length of Champion and Com- 
mander sedans is 198 9/16 inches, 








'53 Studebakers at Dealers 
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Vance Eyes Champion— 

H. S. Vance, Studebaker president, inspects his company's hardtop in the Champion 
series for 1953. The low silhouette and sweeping lines of European styling character- 
ize both the Champion and Commander series of hardtops and coupes, and are also 
reflected in other new Studebaker models. 





ze 
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At Controls of Champion— 

The 1953 Studebaker Champion models boast instrument panels that provide clear 
visibility and convenient location of switches. The panel is enclosed in a single chrome 
housing, while the Commander models have four separate dials. Steering wheels on 
all models have recessed centers. 





Mechanical Power Steering— 


In Studebaker's mechanical power steering unit, power is delivered to the steering 
mechanism directly from the engine by means of the V-belt pulley at the left. Heart 
of the device is the power unit, located on the steering gear at the right, which con- 
tains two multiple disc clutch assemblies rotating in opposite directions. One of these 
clutches provides power for left turns, the other for right turns. Studebaker is currently 
offering mechanical power steering as optional equipment on Commanders, Land 
Cruisers, and will make it available later for Champions. 


and that of the Land Cruiser, 
202 9/16 inches. 

Maximum overall width has 
been increased slightly, and the 
wheelbase of the hardtop and 
coupe is 120% inches, as against 
115 inches for the same models in 
the ’52 series. Wheelbase of the 
Champion and Commander two 
and four-door sedans is 116% 
inches, and that of the Land 
Cruiser, 120% inches. 

In both exterior styling and in- 
terior design, the 1953 Studebakers 
are different. 

Glass area has been greatly in- 
creased on all models. The frontal 
design of the ’53 Studebakers is 
exceptionally low, and the back 
sweep of the hood design is ac- 
centuated by a V-shaped “break.” 
A three-pointed emblem is used for 
the hood ornament and is supple- 
mented by the figure “8” on Com- 
manders and the letter “S” on 
Champions. 

+ + 

1 front grille openings are 

located directly above the 
bumper and extend outward on 
either side for the full width of 
the car. Each of these air scoops 
has a “floating” horizontal fin, at 
the end of which are positioned 
varking and directional signal 
lights. 

Front bumpers are V-shaped and 
nearly flush so as to blend into the 
overall design. A cooling airscoop 
extends along the front of the car 
just below the bumper. 

Headlamps have visor-type be- 
zels. Front wheels on all models 
are fully exposed; on hardtop 
convertibles and coupes fender 
openings are designed so as to 
expose more of the rear wheels 
than heretofore. 

Trunk lids have rounded surfaces, 
accentuating the fin-like effect of 
the rear fenders. A horizontal name 
plate along the bottom edge of the 
trunk lid serves as a handle for 
raising the lid. 

* * * 
ON COUPE and hardtop models 
the rear fenders are accentu- 
ated bv moldings extending from 
the leading edge of the rear window 
to the tips of the fenders. Tail 
lights are of verticle design. 

Rear bumpers are V-shaped. 
The rear license plate is recessed 
in a frame in the center of the 
bumper. 

Door handles are of the push- 
button release type. One-piece 
curved windshields are standard on 
all models, as are one-piece, wrap- 
around rear windows. Wheel discs 
are optional at extra cost on all 
models. 

Wind noise has been practically 
eliminated by the overall design of 
the cars and the new styling of 
window vents, says Studebaker. 

*~ * * 
pr changes are the hinging 
of rear doors on the center pil- 
lars of four-door sedans, and the 
adjustability of front seats. 

Inside the cars are recessed floors 
and center arm rests for rear seat 
occupants of hardtop and coupe 
models, and, on all models, beveled 
instrument panels are said to pro- 
vide greater knee room. 

Instrument panels are new. On 
the Champion, the panel is en- 
closed in a single chrome hous- 
ing, while on the Commander 
there are four separate dials, each 
with an individual visor. 

Studebaker’s mechanical power 
steering represents the first adap- 
tation of this kind of power steer- 
ing for general passenger car use. 
It was developed by Borg-Warner. 
It obtains its power directly from 
the engine. Chief elements making 
up the system are a power unit, a 
power input shaft, and a pulley as- 
sembly. 

The ratio of the power steer- 
ing to manual steering is four 
to one, and the new device re- 
portedly will reduce by as much 
as 75 percent the steering effort 
required by the driver. 

Studebaker’s six-cylinder engine 
powers the Champion series, while 
the Commander features a V-8 
engine. 
+ . * 

WO convertible models were 

dropped from the lineup, leav- 
ing Studebaker with no open-top 
car among its offerings, at least for 
the time being. The Champion Cus- 
tom five-passenger coupe and a 
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| 


| two-door sedan in the Commander 
|series also were discontinued. 
Automatic Drive is optional on 
the Champion at $231.24 and on 
| the Commander at $243.08, the 


2-Door Sedan ..$2,088.90 $2,085.60 

5-Pass. Coupe 2,126.52 2,114.86 
COMMANDER REGAL 

|4-Door Sedan $2,207.54 $2,207.62 


| same prices as last year. 2-Door Sedan None 2,172.41 

Following is a complete list of | 5-Pass. Coupe 2,212.91 2,201.67 
| Studebaker’s 1953 advertised-deliv- | Convertible None 2,547.92 
| ered prices, compared with those of | Hardtop .... 2,374.16 2,487.52 
}1952. This year’s Commander De-| Land Cruiser . 2,315.64 2,364.91 





jluxe series is the counterpart of 
|1952’s Commander Regal, and the 
| 1953 Commander Regal supplants| | 
the 1952 Commander State. ” 

CHAMPION CUSTOM 


1953 1952 
-Door Sedan $1,767.40 $1,768.70 
-Door Sedan . 1,735.12 ~=—- 1,734.90 
5-Pass. Coupe None 1,762.99 


4-Door Sedan 
2-Door Sedan 
5-Pass. Coupe .... 


4-Door Sedan .. 


CHAMPION DELUXE 

$1,862.83 $1,861.70 
1,830.58 1,827.91 
1,868.21 1,856.00 

CHAMPION REGAL 








4-Door Sedan ......$1,949.17 $1,946.48| Commander Cockpit— 

sean Scans jes acaa Seance | Hooded dials and recessed toggle ? 
Convertible Nene 2'272.84 | switches are featured in the 1953 Stude- 
Hardtop 2,115.80 2,220.35 | baker Commander's instrument panel. The 





panel bevels downward toward the front 
of the car. 


COMMANDER DELUXE 
$2,121.15 $2,120.82 | 


* * * * cd x 








gy 


Newness in Old Setting— 
Paris provides the background for this 1953 Studebaker Commander coupe, to high- 

light the European influence in the car's styling. Note that the front wheels are fully 

exposed, and that rear fender openings show more of the wheels than heretofore. 





Land Cruiser for '53— 


Horizontal lines and the use of incidental chrome trim characterize this Studebaker 
offering for 1953. The side view emphasizes the Land Cruiser's 202 9/16 inches of 
overall length and the concave motif which flows from the front fender to the rear 
door panel. Moldings around windshield and rear window are of stainless steel. 





Studebaker '53 Commander— 


Low, sweeping contours of European styling distinguish this hardtop model, the 
lowest in height of any standard American-make automobile, according to Studebaker. 
It is 56 5/16 inches high. The 120%2-inch wheelbase compares with a 115-inch wheel- 
base on 1952 Commanders. Mechanical power steering is available now on Com- 
manders at extra cost. 





View from the Rear— 


Rounded surfaces of the trunk lid accentuate the fin-type fenders on the 1953 Stude- 
baker Commander coupe. Bumpers are V-shaped, and the rear one is recessed to 
protect the license plate. Moldings extend from the edge of the rear window to the 
top of the rear fender. The trunk lid is opened by a wing-type release. 
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On the Financial Front. . . | 


_— 


By George Deery 


Associate Editor 
‘AR and truck firm shares wound 





Chrysler Shares Pace 


December Rise 


4 up December and the last quar- | 


ter of 1952 with preponderantly 
impressive gains, 
compilation by First of Michigan 
Corp. 

Six car makers showed an aver- 
age improvement in the price of 
their listed shares of 9 percent 
for the month, while one re- 
mained unchanged in value and 
another declined 3.2 percent. 

Chrysler’s spurt of 14.6 percent 
led the half dozen that registered 
increases in December. Studebaker 
was up 10.7 percent; Willys-Over- 
land, 9.8 percent; Packard, 7.7 per- 
cent; General Motors, 7.2 percent, 
and Hudson, 4.6 percent. 
Kaiser-Frazer stock decreased 4.6 
percent, while at the end of the 
month the closing quotation for 
Nash-Kelvinator was the same as 
at the beginning of December. 

= . * 

OR the three months ended Dec. 

31, six car companies racked up 
an average increase of 15 percent, 
headed by a boost of 29.5 percent 
in Willys-Overland, followed by 
Packard’s gain of 16.7 percent. 

Chrysler’s climb, First of Michi- 
gan adds, was for 15.5 percent, 





Financial Burdens 
Shutter Three 


Kans. Dealerships 


WICHITA.—Three dealerships in 
central Kansas—one in Wichita and 
two in Hutchinson — have been 
forced to close their doors because 
of financial difficulties. 

In bankruptcy is Midwest Mo- 
tors, Inc., Kaiser-Frazer distributor 
in Wichita. Its subsidiary, Subur- 
ban Motors, Inc., Hutchinson, is in 
the hands of receivers. 

Also in the hands of receivers is 
Chaney Motors, Inc. (Packard), 
Hutchinson. Owner John S. Chaney, 
the target of separate $10,000 and 
$1,000 suits for allegedly unpaid 
debts, is free on bond after plead- 
ing innocent to a criminal charge 
of concealing mortgaged property. 
The Central State Bank of Hutch- 
inson accused Chaney of hiding 
three 1952 Packards, which were 
mortgaged to the bank. 


Midwest Motors parts and equip- | 


ment were bought for $30,000 by 
Kaiser-Frazer Sales Corp., which 
opened a factory branch in the 
former Midwest facilities in Wichi- 
ta. Midwest claims that $13,000 is 
due it from Suburban Motors. 

A former Midwest president and 
director, Marvin R. Gillaspy, has 
been hired as service manager for 
the K-F Wichita branch, while 
Joseph Herndon, president of Sub- 
urban Motors, is now used-car man- 
ager for the distributorship. 

Further hearings are scheduled in 
all three cases. 


Airlines Join Avis 
In Ad Campaign 


DETROIT.—A nationwide adver- 
tising campaign to promote air-auto 
travel in 1953 has been started, with 
major airlines joining the Avis 
Rent-A-Car System in a coopera- 
tive effort. 

American Airlines and Avis shared 
the opening ad, a full-page inser- 
tion in Time. It is the first of a 
series of ads in national magazines 
and business and trade papers, ac- 
cording to Warren E. Avis, presi- 
dent of the Avis system. 

A $200,000 budget has been set up 
for the joint airline insertions in 
Magazines, Avis said, and several 
hundred thousand will be spent in 
local and regional promotions 
through newspapers, radio and tele- 
vision. 


B&V Motors Opens 


A. R. Berlin and A. 8S. Violette 
are now operating the former Melt- 
zer Motor Co., Muscatine, Ia. New 
firm name is B & V Motors, Inc., 
(Studebaker). 


according to a}! 





with an identical appreciation in | 

value for General Motors. Stude- | 

baker shares rose 10.7 percent; | 

Hudson was hiked 8.8 percent, | 

and Nash-Kelvinator added 7.8 | 

percent to its value. Kaiser- 

Fraze 7 : y ® : 
a1 | aa” ee | Jeeps Salute President Eisenhower— 

Three truck builders closed De-| Prior to joining the inaugural parade in Washington, 60 white Willys Jeeps made 
cember with an average apprecia-| this salute to the incoming President and former general of the military service in 
tion of 16 percent, while  six| which the Jeep became famous. Over 100 marines manned the Jeeps, which pulled 
dropped in price for an average | floats in the parade. 
of 6.2 percent. ae 

* * *& percent; Reo, 15.6 percent, 
Poo their position stock | Four-Wheel Drive, 


and | —10.9 percent; Mack’s stock faded 





j 
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2 percent, and International Har- 
vester, 0.8 percent. 

The end of the last quarter 
found five losers and four gainers 


| equally divided, An average en- 


hancement of 10 percent was 
recorded for four firms, topped 
by a 15.5 percent increase in 
Four-Wheel-Drive. Federal was 
up 11 percent; Autocar, 10.3 per- 
cent, and International Harvester, 
3.1 percent, 

The average for the group that 
saw lower prices was 7 percent. 
Contributing to this lower average 
were Mack, 10.9 percent; Divco, 7 
percent; Diamond T, 5.8 percent; 
Reo, 5.1 percent, and White, 3.8 
percent. 


Fisher Joins Hoffman Buick 


Charles B. Fisher, who for three 
years was sales manager for Markl 
Buick, Kansas City, Kans., has be- 


11.5 percent. |9.3 percent; Divco slipped 8.3 per-|come sales manager for Hoffman 


marketwise were Autocar, 20.8! Diamond T had the worst decline |cent; White, 6.1 percent; Federal, | Buick Co., 1701 McGee, Kansas City. 








~ 
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DWIGHT D. EISENHOWER PROCLAIMED HONORARY TEXAS DEMOCRAT, DALLAS, OCTOBER 15, 1952 — DALLAS NEWS STAFF PHOTO 
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Ike won the ayes of Texas 


Texas left the Solid South for the second 
time in history last November to join the 
national sweep for Dwight D. Eisenhower. 
A vote of better than two million, the greatest Texas vote 
ever, reflected Texans’ concern over campaign issues. 
Korea, the Texas tidelands and an administration too long 
in power brought Texans to their feet with fire in their eyes. 


It was a typical Texas reaction. The spark was struck at 
San Jacinto in 1836 when Texas won her independence 
from Mexico. The flame that spark kindled burned party 
fences on election day. 


TRADITIONALLY AN INDEPENDENT Democratic news- 
paper, The News aligned itself in this year of decision 
firmly behind G.O.P. candidates for president and vice- 
president. From local and national conventions through 
the torrid weeks of campaigning, vital issues were squarely 
stated in The News, and squarely dealt with. 


DRAMATIC FRONT-PAGE EDITORIALS rallied North 
Texas voters around Eisenhower and Nixon. Deep in this 
Democratic stronghold, The News pursued its course with- 
out fear of consequence, in defense of a concept of democ- 
racy and human dignity much older than party politics. 


ONE OF A SERIES: THE STORY BEHIND THE NEWS’ 


COMPLETE COVERAGE of campaign developments was 
supplied by fifteen seasoned reporters, editorial writers 
and special correspondents. A “grass roots” survey of the 
state, reports from The News’ Washington bureau and 
close contact with state administration and party leaders 
combined with powerful editorial thrusts to bring elec- 
tion interest to a peak on the morning of November 4. 
The rest is history. 


IN AN AREA OF INFLUENCE embracing 72 North 
Texas counties with more than one-third the state’s popu- 
lation and wealth, The News is a trusted and respected 
friend offering news coverage through the eyes of Texans. 
That’s why The News is so dominant an influence in the 
Double Dallas Market. That’s why your advertising gains 
in acceptance and results when it is seen in The News. 





CRESMER & WOODWARD, INC., Representatives 
New York » Chicago + Detroit + Atlanta * San Francisco * Los Angeles 


CLEAR-CUT LEADERSHIP IN TEXAS 
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also head of dealerships in New 
York City, Albany and Pittsburgh, 
| has been elected to the board of di- 
rectors of the Bank of 


Dealer Doings 





Fire, which swept the interior of 
Key Auto Sales, Terre Haute, Ind., 


caused estimated damage of $7,500, | 


including five damaged autos and 
equipment. 


* * 


* 


Parker Heads 1953 Slate 
Of Mass. Chrysler Group 


New president of the Eastern 
Massachusetts Chrysler Retailers 
Assn., elected during the annual 
meeting in Cambridge, is Robert 
Parker, C. E. Fay Co., Boston. 

Other 1953 officers include 
Charles Hurwitz, Highland Motors, 
Brighton, vice-president; Hap Scott 
jr., H. B. Scott Motors, Inc., Cam- 
bridge, secretary, and John Green- 
wood, of C. W. Dillon, Lawrence, 
treasurer. 

New directors are John DeVin- 
cent, DeVincent Motors, Water- 
town; Jim Demone, Southboro 
Garage, Southboro, and Fred Cain, 
Fred Cain, Inc., Wilmington. 

* * ok 


Erie County Dealers Elect 
Dailey for Third Time 


Wolfe, of Erie, vice-presidents; 
and A. Grant Walker, renamed 
secretary-treasurer. 

Directors are Wolfe; Dailey; 
Emmet Lyons, of Erie; Lauren 
Thomas, of Union City; William 
Plack, of McKean, and William 
Harris, of Albion. 

e . 


California Firm Marks 


Its 28th Anniversary 
McDonald & O’Boyle (Chevrolet- 
Oldsmobile), Monrovia, Calif., 
marked its 28th anniversary with 
a used-car sale, Dick Burt, general 

sales manager, reported. 
fe * 


Stewart Loses $10,000, Car 

Safecrackers broke into the Stew- 
art dealership at Magnolia, Miss., 
and stole 28 tires and $10,000. They 
made their getaway in one of the 
firm’s new cars, said E. E. Stewart, 


; owner. 


* a a 





Civic Body Names Copp 


Maynard Copp, who operates an 
automobile dealership on Milton 





Liberty 





Buffalo. 


oes 
|Packard Indianapolis Names 


McGee to Presidency 


Harry O. McGee has_ been 
named president and general 
manager of Packard Indianapolis, 
Inc., 2004 N. Meridian, Indian- 
apolis, succeeding Charles G. 
Sanders, veteran dealer, who died 
recently. 


Mrs. Charles Sanders was 
| named secretary-treasurer, and 
| Herman C. Krannert, re-elected 


vice-president. William Aitchison 
| will continue as sales manager, 

S. W. Kennerly as head of the 
| service department, and Carl L. 
| Neubauer as assistant secretary- 
| treasurer. 


x * 


Florida Firms Entertain 


Employes, Issue Bonuses 

Albert F. Adcock, Buick dealer at 
Venice, Fla., entertained office and 
shop personnel and guests at a din- 
ner at the Lions Beach Club during 
the Christmas holidays. Employes 
received their sixth bonus for the 
year. 


» 





Syracuse Opening Features Nash-Healey— 


The new Nash-Healey sports car was featured at the opening of Nash-Syracuse, 
Inc., Syracuse. Present at the ceremonies were (from left): A. J. Caruso (seated in car), 
vice-president; C, D. Keller, Buffalo zone manager; R. J. Sassara, secretary-treasurer; 
W. A. Fullerton, assistant Buffalo zone manager, and J. M. Callari, president of the 
dealership. 


paint and body shop at 2111 N.E., Automobile Dealers Assn., is the 


Second Ave. new mayor of Grants Pass. 


* Active in civic affairs for several 


* * 





Charles A. Dailey, owner of 
Dailey’s Chevrolet, Inc., Erie, Pa., 
has been elected president of the 
Erie County Automobile Dealers 
Assn. He succeeds Harold Res- 
link. Dailey thus, takes office as 
president for the third time. 

Others elected were William 
Harris, of Albion, and Richard B. 


Group Elects Chive 
Pierre Chive jr., president of 
Chive Motors, Inc. (Studebaker), 
of 617 North Rampart St., New 
Orleans, has been elected presi- 
dent of the North Rampart Street 
Business Assn. 
* 


Rd., Rochester, N. H., has been 
named to a three-year term as a 
director of Rochester Community 
Activities, Inc. 

* 


Allen on Bank Board 


Don Allen, head of Don Allen 
‘City Chevrolet, Inc., Buffalo, and 


L. L. Beals, of Beals Auto Body 
Works, also entertained families of 
shop personnel, and presented them 
with bonus checks. 

+ 


Goodenough Put in Charge 
Of Berry Firm in Hawaii 

Phillips J. Goodenough, sales 
manager for Berl Berry Motors, 
Inc., of Kansas City, has been 
appointed general manager of 
Kalakaua Motors, Lincoln - Mer- 
cury distributorship in Hawaii, 
according to Pat Bales, general 
manager of Berry. The firm was 
recently acquired by Berry and 
Rudy Fick. 


* * 


Phoenix Dealer Takes Heart 


And Jumps—to Study Defense | 
W. Claude Quebedeaux, Chevro- 
let dealer of Phoenix, Ariz. was | 
one of a group of civic leaders from 
all over the nation who recently 
attended a joint civilian orientation 
conference on defense problems and 
pte) wr Y, M gm * beam preparations. 
G iN E Y RO . C las J » as While the group was touring Fort 
Benning, Ga., Quebedeaux, along 
Be with the others, was asked if he| 
; would make a 250-foot jump with | 
a parachute from the training 
towers. 

“Some of the men said they had 
a weak heart and couldn’t do it,| 
but I had a weak head and said I 
would,” Quebedeaux related. “It| Monrovia Paper Chooses 


wasn’t so bad after the first 10| ¢: ‘ . 
feet, when the parachute opened.” | Silcott Dealer of the Week 
Silcott Bros., pioneer Hudson 


* 
dealership in Monrovia, Calif., has 
been chosen by the Monrovia News- 
| Post as “Dealer of the Week.” The 
| firm is operated by Elza Silcott and 
his son, Dean, who is head of the 
service and repair department. 
* 3 * 


* * a co 





* * 


C. of C. Praises McNevin 
William D. McNevin, Richmond 
(Calif.) dealer and president of the 
San Francisco Bay Area Pontiac 
Dealers Club, has been honored for 
his part in the expansion of the 
Richmond Chamber of Commerce. 
McNevin has been active in many 
civic organizations. 
Ea * 


Legion Post Honors Pynn 

Leandre G. Pynn, a pioneer 
Ford dealer in the Manchester 
(N. H.) area, has been presented 
a life membership card by Griggs- 
Wyatt Post, American Legion, of 
which he is a charter member. 

* * * 


New Wis. Salesrooms Open 
With Packard, Willys, MC 





* 
* 


the new salesrooms of Harder’s 


ONE OF THE NATION'S 


MG), Janesville, Wis., at which gifts 
were promised to the first 1,000 
visitors. 





LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


* * * 


* 


Inskip Opens R. I. Store 

J. S. Inskip, Inc., distributor of 
British cars, has opened a store 
at 355 Broad St., Providence. 
Featured are Rolls-Royce, Bent- 
ley, Aston Martin, Riley, MG, 
and Morris. 


* 
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Vancouver Motors Opens 


Orange County Chevrolet Unit | $100,000 Service Station 
Vancouver Motors, Ltd., an- 


Elects Holland President |nounces that it has opened a $100,- 


Bill Holland, Chevrolet dealer in| 990 new service station at Seymour 
Compton, Calif., has been named | and Nelson Sts. in Vancouver, B. C. 


president of the Orange County! Chastes EE. Them ss : 
. harles E. pson is president 
Chevrolet Dealers Assn. Bob Erskine | of the five. domes A. Mebiesee fo 


of Santa Monica, is vice-president, | enerel mana : 
, lg ger. The tire depart- 
ee of Montebello, | ment is headed by Allan S, Lynn, 
re : and the service department by An- 
drew M. Lovick. 
Hedges, Back from Army, * 


Rejoins Father’s Firms 

After two years of Army serv- 
ice, Charles E. Hedges has re- 
sumed the vice-presidency of 
Hedges Pontiac, Inc., 3215 E. 
Washington St., Indianapolis, and 
Arrow Pontiac, Inc., Anderson, 
Ind. He is teamed up with his 
father, John W. Hedges. 


Hudson Miami Motors Holds Jennings Leads Drive 


| Celebration of Opening Harry Jennings jr., sales manager 
Hudson Miami Motors, new dis-| of the Quebedeaux Chevrolet deal- 


* * * 


URING 


CHATTANOOGA 2, TENNESSEE 


MANUFACT 





* 


* * 


Fire Razes Boling Motor 


The one-story Boling Motor Co. 
building in Leavenworth, Kans., was 
destroyed by fire recently, along 
with four cars. The shop foreman, 
| Robert E. Seeley, suffered burns. 
|G. G. Boling, president, estimated 
the loss at $40,000 to $60,000, partial- 
ly covered by insurance. 

* * : 


CHROME=CRAFT 
EMBLEMS 









Finest Advertising Em- 
blems Made. Permanent, At- 
tractive, Legible, Chrome Plated, Individual 
and Distinctive Designs made by Douglas Crafts- 





DOUGLAS ALSO men. Write for Free Sample Without Obligation. tributor in the Miami area, has|ership in Phoenix, Ariz. has 
MANUFACTURES Some Sales Territories Open for Top Salesmen. held its formal opening at the show-| been appointed to direct the an- 
<p —— and service center, 2100 Bis-| nual March of Dimes in Maricopa 
- cayne Blvd. | County. 
Robert C. Wallace is general man- | =o. 
ager. | Martin Becomes Mayor 
Scotchlite Ads License Frames Rear Deck Plates The firm also operates a used-car 


lot at 2100 N.E. Second Ave.; a| Of Grants Pass, Ore. 

second lot at 85 N.W. Thirty-sixth| Boc Martin, Studebaker dealer of 
St.; a used-car reconditioning shop| Grants Pass, Ore., and president of 
at 2107 N.E. Second Ave., and a| the Grants Pass - Josephine County 


DOUGLAS CO. 


MINNEAPOLIS 4 MINNESOTA 


THE 


AVENUE 2 


i) 
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A full-page ad in the local news- | 
paper tells of the grand opening of | 


|Sales & Service (Packard-Willys- | 


years, he was on the City Council 
|for four years, the last two as 
president. He has been affiliated 
with Studebaker for 16 years. 

* * 


Pes Sas Group Pushes 


Auto Inspection 


The Winston-Salem (N. C.} Au- 
tomobile & Truck Dealers Assn. has 
named a committee to promote a 
new State automobile inspection 
|law. The group also was instructed 
to work on a strong driver-training 
| program for the schools. 

| Chairman of the committee is W. 
| H. Stevens. He is assisted by F. J. 
|DeTamble and Matt Howell. 

| The association also elected new 
| officers. E. B. Rannells jr., general 
| manager of Stevens Motor Co., was 
|named president, succeeding Om- 
|nia Fowler. W. E. Shore, of Motor 
| Sales Co., became vice-president, 
}and Howell, of Matt Howell, Inc., 
| secretary-treasurer. 

R. G. Bowen, J. H. Miller, J. R. 
| West and R. E. L. Morefield jr. 


were elected directors. 
+ * x 


Post for Stunt Driver 


Warren J. LaPeirre has been 
named sales manager of Mt. Leb- 
anon Motors, Inc. (Dodge-Plym- 
outh), Mt. Lebanon, Pa. LaPeirre, 
a native of Detroit, formerly was 
employed by Chrysler Corp., and 
|during World War II was one of 
| the “Hell-Drivers” working in Can- 


ada, Mexico and South America. 
cg 7” * 


Club Elects Gore 
C. A. Gore, of Gore Motor Co. 
(DeSoto-Plymouth), Twin Falls, Id., 
has been named president of the 
newly chartered Twin Falls Ex- 
change Club. 
~ 


x * 


Buffalo Assn. Board Elects 


| Arenz as Vice-President 

Walter A. Arenz, Buffalo Buick 
dealer, has been elected vice-presi- 
dent of the Buffalo Automobile 
Dealers Assn. by the board of direc- 
tors. He succeeds John D. Taggart, 
who resigned as director and vice- 
president. 

At the same time, Anthony J. La- 
Mastra was named Dodge group 
director to succeed Chester J. Brost, 
who also resigned. 

+ * - 


Philadelphia Chevrolet Group 


Elects Kirsch President 


The Chevrolet Dealers Assn. of 
Philadelphia has elected C. H. 
Kirsch, of Kirsch Chevrolet Co., as 
president. 

L. T. Brown, of Gibson Motor 

(Continued on Page 43, Col. 1) 


LEASE CARS 
AND TRUCKS 


to save your market? 








An authority on leasing with five years’ 
experience in the field is available to 
DEALERS ONLY for consultation. Full infor- 
mation on how to set up a leasing company, 
how to get business, operational and ad- 
ministrative procedures, profit potential, etc. 
Daily fee basis. Write L. R. Hall, 522 Fifth 
Ave., New York, N. Y., TODAY. 
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Dealer Doings 
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‘Continued from Page 42) 


Corp., 
R. W. Norton, of Norton Chevrolet, 
Inc., secretary, and W. R. Kolb, of 
Anders & Jervis Chevrolet Co., 
treasurer. 

Elected to the board of directors 
were a R. Erwin, of Erwin Motor | 


was named vice-president; | 


Co.; R. Evans, of Evans Chev-| 
roiet a W. S. Ellis, of Alva 
Chevrolet Co.; H. E. Robinson, of | 


Girard Chevrolet Co., and A. A. | 
Jacobs, of Jacobs Bros. Chevrolet. 
+ + * 


Buffalo Dealers’ Trucks Aid 


In Goodwill Clothing Pickup 

Buffalo Goodwill Industries has 
expressed its appreciation to the 
Buffalo Automobile Dealers Assn. 
for loaning trucks for the annual 
clothing pickup of the charity as- 


sociation. 
* + * 


Reed Elected by C. of C. 

J. H. Reed jr., president of Jim 
Reed Chevrolet Co., Nashville, has 
been elected vice-president of the 
local Chamber of Commerce. 

+ * * 


Hickox to Enlarge Store 





And Add Restaurant 


Jerry Hickox, owner of Hickox | 
Motor Sales, 186 Webster St., Man- | 
chester, N. H., purchased Alma’s | 
Tearoom and other property adja- | 
cent to his establishment. 

Hickox said the transaction was 
carried out for the dual purpose of | 
going into the restaurant business 
and enlarging his dealership. 

+ * * 


Fire Razes Indiana Deal__| 


A December fire of unde- 
termined origin destroyed the 
Hockett (Chrysler-Plymouth) 
salesroom and service department | 
with a loss estimated at $150,000 | 
by Fire Chief Stout of Crawfords- | 
ville, Ind. 


* * * 


Horgan Heads Campaign 


Ralph T. Horgan, president of | 
Ralph T. Horgan, Inc. (Ford), New | 
York, has been appointed chairman 
of the “Clean-Up and Fix-Up Cam- | 
paign” to be sponsored by the NYC | 
Department of Commerce. The cam- | 
paign is planned in preparation for 
the city’s 300th anniversary which | 
will be celebrated in May. 

a * * 


C. of C. Elects Vagge 


Mario J. Vagge, Nashua (N. H.) 
dealer, has been named a vice- 
president of the Nashua Chamber 
of Commerce. 

*x * * 


Plymouth Dealers Form 


Cleveland Area Assn. 


Greater Cleveland Plymouth iat. | 
ers have organized the Cuyahoga | 
County Plymouth Dealers Assn., 
with Dave Blaushild (Chrysler), | 
Mark Zettlemeyr (DeSoto), and | 
Bill Steudel (Dodge) as officers. 


* x * 


Familiar Name Passes 


For the first time in more than 
40 years, motor row in St. John, 
Kans., is without a “Johnson” firm | 
name, Johnson Chevrolet Co. has| 
become Slade Chevrolet Co., with | 
Ed Slade as manager. Mrs. William | 
Johnson, widow of the former head | 
of the company, will continue as a| 
partner. 





* * * 


Compton (Calif.) Dealer 


Heads Chevrolet Group 


The Orange County (Calif.) 
Chevrolet Dealers Assn. has elected | 
Bill Holland, of Compton, as presi- | 
dent. Other officers are Bob Ers-| 
kine, of Santa Monica, vice-presi- 
dent. and Harry Ostrum, of | 
Montebello, secretary-treasurer. 

* * x 


Plymouth Dealers Form 


Association in Seattle 

Plymouth dealers in Seattle have 
formed the Plymouth Dealers 
Assn, of Seattle. | 

Columbia Motors, Inc.; Marriott- | 
Cochran Motors, Inc., and War- 
rington-Carskadden, Inc., are 
among its members. 

cd * * 


Hall Quits Hall-Roush; 


Arthur Named Manager 


Vance C. Hall, vice-president 
and general manager of Hall- 





| Ariz., 
|recognition of 35 years of service 


Roush, Ine. (Studebaker), has re- 
signed, President Carroll Roush | 
announces. 

Former president of the Akron | 
Automobile Dealers Assn., Hall | 
helped form the dealership. 

Harry C. Arthur, formerly with 
Marshall Motor Co. (Ford) in 
Cleveland, has been named gen- 
eral manager to succeed Hall. | 

. . * 


| Studebaker Honors Dow 


For Long Association 


Charles D. Dow, parts manager} 
of Stewart Motor Co., Phoenix, 
has received a gold pin in 


from Harold S. Vance, president of 
Studebaker. 

Dow joined Studebaker at the 
age of 18. In 1926, he became parts | 
manager of Bowen & Sims, Phoenix 
Studebaker dealer, a position he 
held through various changes of 
management. 

Stewart Motor Co., upon organ- 
izing as a Studebaker dealer in 
1945, retained Dow and also hon- 
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during the winter—these are some 
of the memories which recently 
came back to Bill Grampp, whose 
|dealership, Grampp Motor Sales 
|Co., Davenport, Ia., has entered its 
/40th year. 

Grampp started out with the sale 
|of Paige cars and continued 
# | through a long line of now discon- 
tinued makes. He was a Chrysler 
distributor until 1933, and then took 
on a Studebaker franchise. 

* * * 


Scott Motors Aide Loses 
Wife, Son in Auto Crash 


The wife and son of William 
Kibler, credit manager of Scott 
| Motors, Inc., Topeka, Kans., were 


The new home of Don Scott Motors (Studebaker), Melbourne, Fla., at 800 S. Dixie| killed recently in an auto crash 
Highway in the east coast community of 4,000, has a salesroom of 40 by 22 feet and | near Lawrence, Kans. 


a service area covering 4,356 square feet. 


ored his 


Studebaker. 


Wolfe Motors Observing 
40 Years as Ford Dealer 


A record that may 
equalled in western Kansas has 
been achieved by Wolfe Motor 
Co. (Ford), Meade, Kans. | 

This firm is observing its 40th 
anniversary as a Ford dealership 


long 


association with 


+ 


business, 


be un- 


in 1953, and Willis Wolfe, founder 
of the firm, is still active in the 


In 40th Year | 


Dealer Grampp Recalls 
Infancy of Auto 


Forty years ago, there were no|tors of the Johnstown Chamber of 
| service stations and people jacked|Commerce to represent the auto- 
'up their | cars on wooden blocks| motive trade. 


The victims were Evelyn Kibler, 
33, and William jr., 3. Kibler suf- 
fered a neck injury and lacerations 
when the car he was driving 
crashed head-on with another on 
Route K-10. 


* * * 


C. of C. Elects Dunkle 


Carl A. Dunkle, of H. E. Wagner 
| Motor Sales Co., Johnston, Pa., has 
been elected to the board of direc- 





But car buyers listen most to value 


E appeal of accessories may vary with 

the customer. But there’s one selling 

point that appeals to everyone. That’s 

value! And where value counts most is in 
the moving parts—the ‘“‘vital zone’’. 


Here’s a simple guide to “vital zone” 
value you may find useful when buying 


component parts: 


Value = 


It shows that a big advantage above the 
line will give you more value than a small 
one below it. With Timken® bearings you 
get far more above the line than with any 
other tapered roller bearing. Higher quality, 
better service, wider public acceptance. 
And in terms of value features, Timken 
bearing prices are lower today than ever. 





quality+service+public acceptance 


price 


TO PASS this inspection, bearing cups 
of Timken bearings must be accurate 
to within a half of a thousandth of an 
inch. Checks like this help assure the 
exceedingly close tolerances and uni- 
formly high quality of Timken bearings. 


FAVORED FOR PINIONS. All but two 
makes of cars use Timken roller bear- 
ings on the pinion, the toughest auto- 
motive application. At other “vital 
zone”? points— wheels, differentials, 
steering gears—they give top value, too. 


its TIMKEN for VALUE 


1OAOl wate 1G. U.S. Pal OFF, 


TAPERED ROLLER BEARINGS 





ONLY TIMKEN BEARINGS 


GIVE YOU 


ALL THESE VALUE FEATURES 


QUALITY 


. Design leadership 


. Steel made in our own mill 
3. Precision manufacture 
. Rigid quality control 
. More than 50 years’ experience 


SERVICE 


. Unequalled engineering service 
. Unequalled research and devel- 


opment facilities for your use 


. Installation service in the field 
. Widest range of sizes 
. Most dependablesource of supply 


PUBLIC ACCEPTANCE 


. First choice throughout industry 
2. Best-known name in bearings 


3. Widespread advertising 
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NOT JUST A BALL CD NOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER C— BEARING TAKES RADIAL ® AND THRUST —()+- LOADS OR ANY COMBINATION WE 
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— Coming Events== 
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Affecting Factories and Dealers... 
Auto Advertising | 


Transport Command, he returned 
to the chamber as assistant editor 





tomotive Show, Commercial Museum, 
Philadelphia. 

April 22-May 3— International 
Show, Turin, Italy. 

May 22-24 — Southeast Automotive Show, 


Miami, Fla. 


Dealer Conventions 


14-18 — National Automobile Dealers 
Civic Auditorium, San Fran- 


Feb. Motor 
Convention 
cisco. 


By George Deery | eh re neh totter” 
| e ob-taile 


Associate Editor ssion of North- 








. ern ifo Car Dealer ssn — Petrol Institute 

A full-page ad saluting Cadillac,| in February, 1946. Sen ‘oe nee a mee ay ts Asneed Futon Hotel, Chicago. 7 

signed and paid for by Willys- | * * * March 9-10—Louisiana ——— Dealers a 
: | Assn., Jung Hotel, ew rleans. 
Overland, ran in 39 newspapers last | @id Name, New Job March” 23:24—Iowa ‘Automobile Dealers | Car Auctioneers 
Sank ssn., Hote ort Des ones, es 

“Hats Off to Cadillac” was the| tne sales all of Golioe Gttact 2 Rhode Island Automobile Deal- Ch oO Sutton 
peg pa ed dn ee Co., Detroit, according to Daniel J. eis Assn., Sheraton - Biltmore Hotel, oose 

apers, complimenting Cadillac o : ; rovidence, — Ki 
being chosen “car of the year” in| Henry, President. Mattimore was say 46-— Wieourl Avtemobile Desters MIAMI, Fla.— King W. Sutton 
Mot Trend as 1 the Detroit ad consultant for Look Assn., Chase Hotel, St. Louis. Columbus, O., was elected president 

otor ren magazines annual) til his retirement December 31. May 12— Automobile Merchants Assn. of | of the National Automobile Auction 


appraisal of American-made stock 
cars. 


Sao oe Inc., Waldorf-Astoria Hotel, | Protective Assn. at its convention 


H i und 
© careres the at Samaees = in Miami Beach. He succeeds Sam- 


Of course, the ad does not neg- 
lect to point out that the new 
Willys car won second place in 
the standings. It says “the Aero 
Willys is proud to stand next to 
‘the standard of the world,’” and 
it urges motorists to read the 
entire Motor Trend article, which 
appears in the February issue. 


The Motor Trend rating is based 
on testing of 20 makes of cars, 
principal points being performance, 
handling, safety, and economy of 
operation and maintenance, the ad 


states. 


Ewell & Thurber Associates is 


the agency. 
* * 


* 
Sypher Named Editor 

Appointment of Alden H. 
Sypher as editor of Nation’s 
Business, with a circulation of 
more than 800,000, has been an- 
nounced by Arch N. Booth, exec- 
utive vice-president of the U. S. 
Chamber of Commerce. The 
magazine is an official chamber 
publication. 

Sypher had been managing edi- 
tor since July 1, 1951, He suc- 
ceeds Lawrence F. Hurley, who 
died recently. 

With a background of experi- 
ence as a newspaper reporter and 
writer in Akron, Cleveland and 
Denver, Sypher joined the staff of 
Nation’s Business as associate 
editor in 1942. He became as- 
sistant managing editor in March, 
1943. After service in the Air 


the late Theodore F. MacManus, 
with whom he was associated for 
many years. He was also the first 
Chrysler ad manager before open- 
ing the Detroit office of Look. 


* * * 


Heads Tank Plant PR 


J. Fred Mitchell, a vice-president 
of A. Rae duBell & Co., Wilming- 
ton (Del.) public relations firm, has 
become director of public informa- 
tion at the Chrysler Delaware Tank 
Plant, it has been announced by 
Robert T. Keller, general manager 
of the plant. 

Mitchell will succeed John N. 
McDowell, executive vice-president 
of the duBell organization, who is 
now secretary of state for Dela- 
ware. 

* * * 


Merritt in New Post 

William O. Merritt, former 
sales manager of the Dynamom- 
eter division of Clayton Mfg., has 
joined Dozier Eastman & Co., Los 
Angeles industrial ad agency, as 
an account executive. Merritt will 
help service the Fluor account. 

Previously, he was with Bear 
Mfg. for 10 years as public rela- 
tions and sales promotion di- 
rector, and was a staff writer on 
the Rock Island (Ill.) Argus and 
other midwest newspapers. 

* + . 


Dailey Takes GMC Post 


Appointment of Robert G. Dailey, 
38, as sales promotion manager of 
the Truck division of GMC Truck 
& Coach has been announced by 





ANNOUNCING SIX NEW MANUALS FEATURING 


AUTOMOTIVE 
SALESMANSHIP 


By W. K. BRAASCH 


Dean of Automotive Sales Trainers 


A LIFETIME OF EXPERIENCE 
AT A FRACTION OF ITS REAL VALUE. 
BETTER BUY THESE SIX MANUALS TODAY! 


FOR THE FIRST TIME, WE ARE OFFERING A COMPLETE AND DETAILED COURSE 
IN AUTOMOTIVE SALES TRAINING. OUR SIX NEW MANUALS CONTAIN ALL 
OF THE FIELD-TESTED SALES PRINCIPLES WHICH WE HAVE USED SUCCESS- 
FULLY IN TRAINING OVER 50,000 AUTOMOBILE SALESMEN. 


“W. K. BRAASCH 


No. 1—The Eight Automotive Success Fundamentals. 
No. 2—The Automotive Selling Process. 

No. 3—Eighty Ways to Find New Prospects. 

No. 4—Personality—the Key to Leadership. 

Ne. 5—The Technique of Used Car Salesmanship. 
No. 6—Developing and Testing Your Sales Talk. 


PRICE 


$1.50 EACH 


Postpaid 


Be sure to specify which Manuals are wanted, or buy all $IX for 


W. K. BRAASCH, 332 s. MICHIGAN AVENUE 


CHICAGO 4, ILL 


Put the Skids 
under Overtime Costs! 


Gain more production time in your 
factory by utilizing American Airlines 
Airfreight! We’ll show you how it 
actually saves money as well as time. 


For further information, wire us collect- 
American Airlines, Cargo Sales Division, 
100 Park Ave., New York 17,N. Y. 








Post Cites Goodrich— 


The Saturday Evening Post recently pre- 
sented this plaque to B. F. Goodrich Co., 
saluting it for 50 years of continuous ad- 


vertising in the Post. John lL. Collyer, 
president of Goodrich, accepted the 
plaque from Robert E. MacNeal, Post 


president. Also present for the ceremony 
were Ben Hibbs, editor of the Post, and 
Arthur W. Kohler, vice-president of the 


publication. The first B. F. Goodrich ad to | 


run in the magazine featured rubber 
brownies, and the company's first tire ad 
appeared in 1907. 


Richard C. Woodhouse, 
truck sales manager. 


Dailey comes to GMC Truck after 
sales and engineering experience 
with Standard Products, where he 
had held successive positions since 
1941 as sales engineer in the gen- 
eral sales office in Detroit, chief 
engineer of the Port Clinton (O.) 
division; chief engineer and later 
sales manager of the Plastics divi- 
sion in St. Clair, Mich., and sales 
manager of the Reid Products divi- 
sion in Cleveland. 

He worked for Firestone Tire & 
Rubber in Akron as a plastic sales 
engineer before joining Standard 
Products. 


general 


* * 


Colorglo Picks Meany 


Colorglo Products, maker of 
auto polishes, has appointed 
Philip J. Meany Co., Los Angeles, 
as ad agency for all products. 

Initial promotion will be on the 
new Slick glaze cream, with 
market tests scheduled for Texas 
and other areas. 

Media include television, radio, 
newspapers, point of sale and 
direct mail, according to Mal 
McCrady, account executive. 

ck * x 


Auto Edition a Big One 


The February issue of Popular 
Mechanics, with a 40-page supple- 
ment devoted to the automotive 
industry, carries more advertising 
than any other issue in more than 
four years, except for the 50th an- 
niversary issue of January, 1952, 
William Harrison Fetridge, vice- 
president, has announced. 

Total advertising in the Febru- 
ary issue, which appears on the 
newstands Jan. 27, amounts to 186 
pages and 11 inches. This com- 
pares with 130 pages and 13 inches 
in the February issue last year. 

Total number of pages in the 
February issue is 380, compared 
with 297 a year ago. 


GM Road Contest 
Draws Response 
From 100,000 


DETROIT.—Enthusiastic nation- 
wide response to the General Mo- 
tors Corp.’s Better Highways con- 
test has been cited by a GM execu- 
tive as evidence of deep “grass 
roots” concern over America’s in- 
adequate and outworn roads. 

W. F. Hufstader, vice-president 
in charge of distribution staff, said 
the firm’s $194,000 bid for ideas on 
how to pull the nation out of its 
highway muddle already has drawn 
more than 100,000 requests for entry 
blanks. 

The contest runs until Mar. 1. It 
offers a $25,000 first prize and 161 
other cash awards for the best es- 
says on “How to Plan and Pay for 
the Safe and Adequate Highways 
We Need.” 

Contest facts books, including the 
official entry form, are available at 
all GM car or truck dealers or from 
General Motors Better Highways 
Awards, General Motors Bldg., De- 
troit 2, Mich. 








May 12-13 — Massachusetts State Automo- 
aed i Assn., Inc., Hotel Statler, 


Bos 

May 15. 16-—IIlinois Automotive Trade Assn. 
—Chicago Automobile Trade Assn., 
Palmer House, Chicago. 

May 21-23 — Washington State Auto Deal- 
ers Assn., Davenport Hotel, Spokane, 


Wash. 
June 25-27—Michigan Automobile Dealers 
ce. Grand Hotel, Mackinac Island, 


Mic 

Aug. 9. 25 — Automobile Dealers Assn. of 
West Virginia, Greenbrier Hotel, White 
Sulphur Springs, W. Va. 

Sept. I1-13-— Maine Automobile Dealers 
Assn., Samoset Hotel, Rockland, Me. 
Sept. 13-14—Colorado Automobile Dealers 
Assn., Broadmoor Hotel, Colorado 

Springs, 
Sept. ¥ 


Colo. 

i5 — New York State Automobile 
pong? _ Saranac Inn., Saranac 
Lake, 


Sept. 20- cette Automobile Dealers 
Assn., Inc., Phoenix Hotel, Lexington, 


y. 
Sept. 21-22—Wisconsin Automotive Trades 
Assn. Hotel Schroeder, Milwaukee. 
Sept. 21-22—Minnesota Automobile Deal- 
ers Assn., St. Paul Hotel, St. Paul. 
Sept. 24-25—New Jersey Automotive Trade 
Assn., Hotel Traymore, Atlantic City, 


N. J. 

Sept. 27-28 — Georgia Automobile Dealers 
Assn., Biltmore Hotel, Atlanta, Ga. 

Oct. 4-6—National Used Car Dealers Assn. 
convention, Hotel Statler, Detroit. 

Oct. 4-6—Texas Automotive Dealers Assn., 
Texas Hotel, Fort Worth. 

Oct. 9-10—Pennsylvania Automotive Assn., 
William Penn Hotel, Pittsburgh. 

Oct. 13-16 — Federation of Automobile 
Dealer Assns. of Canada, Royal York 
Hotel, Toronto, Ontario. 

Oct. 18-20 — Tennessee Automotive Assn., 
Buena Vista Hotel, Biloxi, Miss. 

Oct. 25-27 — Automobile Dealers Assn. of 


Alabama, Inc., Buena Vista Hotel, 
Biloxi, Miss. 

Oct. 25-27 — Florida Automobile Dealers 
one. Sheraton Beach Hotel, Daytona 
Bea 

Nov. S11 — Ohio Automobile Dealers 
Assn., Hotel Commodore Perry, Toledo. 

Nov. 9-I1 — Automotive Trade Assn. of 
Virginia, John Marshall Hotel, Rich- 
mond. 

Nov. 18-19 — Oklahoma Automobile Deal- 
ers Assn., Mayo Hotel, Tulsa. 

Dec. 3— Utah Automobile Dealers Assn., 


Newhouse Hotel, Salt Lake City. 
* * 


Dealer Auto Shows 

Jan. 30-Feb. 8—Los Angeles International 
Automobile Show, Pan Pacific Auditor- 
ium, Los Angeles. 

Jan. 31-Feb. 7—50th anniversary show, 
Buffalo Automobile Dealers Assn., Mas- 
ten Armory, Buffalo, 

Jan. 3l-Feb. 6—Greater St. Louis Automo- 
tive Assn., Keil Auditorium, St. Louis. 

Feb. 7-13—Milwaukee County Auto Deal- 


ers' Assn., Auditorium Bidg., Milwaukee. 
Feb. 12-15 —- Jamestown Automobile Deal- 
State Armory, Jamestown, 


ers oo 
N. 


Feb. 16-22—Fort Wayne Auto Trade Assn., 
War Memorial Coliseum, Fort Wayne, 


Ind. 

Feb. 21-28—Central California Auto Show, 
a Motor Car Dealers Assn., Fresno, 
alif. 

Feb. 21-March .—pionen Automotive 
Trade Assn., Washington 

Feb. 23- 28 — Binghamton a Chamber 
of Commerce and Automobile Dealers 
Council, Binghamton C. “ C., West End 
Armory, Binghamton, N. 

Feb. 28-March ae Automobile 
Dealers Assn., Cambria County War 
Memorial, Johnstown, Pa. 

Feb. 28-March 7—Motor Car Dealers of 
Greater Kansas City, Kansas City, Mo. 

March 2-7—Schenectady Automobile Deal- 
ers Assn., Schenecta N. Y. 

March 7-14—Pittsburgh ” Automobile Deal- 
ers Assn., Hunt Armory, Pittsburgh. 
March 7-15—Seattle Automobile Dealers 
Assn., Seattle Armory, Seattle. 

March 12-19—Oakland Automobile Dealers 
Assn., Oakland, Calif. 

March 14-2I—Rochester Automobile Deal- 
ers Assn., Rochester, N 

March 14-22—C —Chicago Automobile Show, 
International Amphitheater, Chicago. 

March 21-29—Motor Car Dealers Assn. of 
San Francisco, San Francisco. 


Apr. 6-I1— Denver Automobile Dealers 
Assn., Denver Auditorium-Arena Bidgs., 
Denver. 


Aftermarket Shows 


March 9-10—Canadian Automotive Whole- 
salers & Mfgrs. Assn., King Edward 
Hotel, Toronto 

March 26-29—Southwest Automotive Show, 
Automobile Bldg., Fair Park, Dallas. 


* * * 

General 
Jan. 26-28 — Truck Trailer Manufacturers 
Assn., twelfth annual convention, Edge- 


water Gulf Hotel, Edgewater Park, Miss. 


Feb. 35-<Autometive Accessory Manufac- 
turers of America Exposition, Grand 
Central Palace, New York City, 

Feb. 26-March I—Pacific Automotive Show, 
Civic Auditorium, San Francisco. 

March 9- 10 — National Truck Leasing Sys- 
tem, spring conference, Ambassador 
Hotel, Los Angeles. 

April 4-9—"'Easter Parade of Stars'' Au- 
tomobile Show, Waldorf-Astoria Hotel, 
New York. 

April 4-12—International Motor Sports 
Show, Grand Central Palace, New York 


City 
April. 21-24—Middle Atlantic Regional Au- 





uel Goodman, Detroit. 

Tim Anspach, New York, was 
named vice-president; Mrs. Eliza- 
beth Roth, Indianapolis, secretary- 
treasurer, and Chet Drake, Decatur, 
Ill., and Roy Cox, Boston, directors. 

The association is made up of 107 
automobile wholesalers in the auc- 
tion field. 


Metal Powd er Show 


CLEVELAND. — The 1953 Metal 
Powder Show and ninth annual 
meeting of the Metal Powder Assn. 
will be held at the Hotel Cleveland 
here Apr. 20-22. 









containers with 
garage and serv- 
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Made by The Las-stik Mfg. Ce., 
Hamilton, 0, 


WANTED 
NEW 1953 FORDS 


FOR LEASE PURPOSES 
ONLY 


If delivered to Los Angeles, 
will pay Pacific Coast 
prices as follows — equip- 
ment extra: 


MAINLINE 


Body Style 6Cyl. 8Cyl. 


Business Coupe $1, 522 $1,581 
Tudor 

re 
Ranch Wagon 


1,603 
1,641 
1,908 


CUSTOMLINE 
$1,675 $1,732 
1,712 1,770 
1,682 1,740 
2,121 


1,661 
1,700 
1,966 


Fordor . 
Club Coupe .. 
Country Sedan 


CRESTLINE 
Victoria $1,986 
Sunliner ‘ 2,070 
Country Squire 2,226 


Wire - Phone - Write 


LES KELLEY 


FORD DEALER 


1225 So. Figueroa, Los Angeles 
Phone — Prospect 7531 
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Warns Against Speed en 
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Knudson Asks Makers 
To Accent Safety 


(Continued from Page 1) 


are at least 10 years behind auto- 
motive development. But again and 
again he returned to the theme 
that auto makers must compromise 
their drive for higher power with 
the need for greater safety. 


“Power makes for speed, and 
speed is the killer,” he said. “It 
was mainly responsible for the 
$8,000 fatalities on American 
highways last year, despite all 
the drives of safety organizations. 
“The toll of 1,060 traffic deaths 
in the recent holidays, 556 during 
the Christmas weekend, surely is 
a macabre way to celebrate the 
birth of Our Saviour,” the former 
Morman missionary said. 

“I recognize, of course, that re- 
serve of power is in many circum- 
stances a reserve of safety. But 
when power is stepped up by all 
companies—right across the board 
—what becomes of reserve? 

“It amounts to a race among 
various makers to maintain their 
respective positions,” he said. 

> * : 


ae urged greater cooper- 
ation between rail and truck 
interests to help move the nation’s 
freight while clearing the highways 
of as much traffic as possible. 

Citing the recent U. S. Supreme 
Court ruling against trip leasing, 
he said one effect might be a quick 
shortage of tractors for intercity 
road hauling. Investigation has 
shown, he said, that present flatcar 
freight rates, in many instances, 
would permit truckers to load their 
trailers onto flat cars for intercity 
movement, saving tractors for 
travel within a city, at prices which 
would actually save money for 
truckers while netting a profit for 
the railroads. 

Auto makers must take inter- 
est in these trucking problems, 
too, he insisted, because they 

share responsibility for a nearly 
80 percent increase in truck num- 
bers since World War II, while 
bus numbers were climbing 50 
percent. 

On the safety theme, the com- 
missioner reported that states 
which limit highway speeds to 50 

miles an hour have held their 
highway death rates 21 percent 
below the national average. 

Those whose speed limits are 
more than 55 miles an hour, or 
which have no limits, have highway 
death rates ranging from 6.5 to 17 
percent above the U. S. average, 
he said. 





— the increasing concern with 
speed is not a localized phe- 
nomenon is evident from the 
identity of states whose lawmakers 
are now considering new or tighter 
speed laws. They include Cali- 
fornia, Tennessee, Michigan, South 
Carolina and Missouri. Virginia 
only recently enacted a law, praised 
as “a key step in the remedy of the 
weaknesses of the nation’s safety 
program.” 

A California speed limit of 50 
miles an hour is proposed in a bill 
introduced by State Rep. Gordon 
A. Fleury, Sacramento County Re- 
publican. The state’s present basic 
intercity speed limit is 55 miles an 
hour, but higher speeds are per- 
mitted on certain highways. 

The Tennessee proposal calls 
for a 55-mile-an-hour limit, with 
fines up to $50 for first offenses, 
and up to $500 for second and 
subsequent sentences, with a 
mandatory 30-day jail term. The 
bill would also punish drunk 
driving with fines up to $500, 30 
days in jail and loss of drivers’ 
license for a year. 

South Carolina, which presently 
has an “advisory” speed limit of 
55 miles an hour, is considering two 
proposals for a flat limit. One by 
State Rep. Nicholson of Greenwood 
calls for a 60-mile-an-hour top. The 
other, by Rep. Horne of Richland, 
sets 55 miles an hour as the limit. 

The Missouri and Michigan bills 
ask a daytime limit of 65 and a 
nighttime limit of 55 miles an hour. 

* * = 


—— law, which permits 
a judge to suspend a driver's 
license upon second conviction for 
speeding more than five miles an 
hour over the limit, has drawn the 
praise of a New York safety engi- 
neer. 

Paul Blaisdell told a meeting of 
the Virginia Federation of Wo- 
men’s Clubs board, in Richmond: 

“In these days of high prices, 
fines of $5 to $24 have very little 
effect on the attitude of a violator. 
The strongest single weapon in our 
quest for strict driver control is 
suspension or revocation of the 
license.” 


Springfield (Ill.) Party 

The Springfield (I1L) Auto 
Dealers Assn. entertained 45 per- 
sons at its annual Christmas 
dinner. 


NOW NATIONALLY ADVERTISED 


We'll tell the world that we're going places! And if you want 
to go places with AVIS, there are still many excellent dealer 
franchises available throughout the country. 


For full details write: Paul A. Larson, Vice President, Avis 
Rent-A-Car System, 10734 Fullerton Ave., Detroit 4, Michigan. 








Cadillac Aide Quizzed— 


James M. Roche (left), 


general sales 
manager of Cadillac, is interviewed by 
E. M. Landis, vice-president of the Anglo 
California National Bank, over San Fran- 
cisco's radio program, ‘Auto News of the 
Week,"’ sponsored by the bank. Roche was 
invited to participate in the program while 
in San Francisco for dealer meetings and 
showing of the 1953 Cadillacs. 


‘Most Courteous’ 


On Highways 


(Continued from Page 1) 


dents, while about half either think 
that trucks are responsible for a 
proportionate share or do not feel 
able to give an opinion. 
* * * 
PN pier pee paneled nine persons 
in 10 feel that trucks are neces- 
sary to the country’s economic life, 
the survey showed. 

The factor mentioned most fre- 
quently by persons considering 
the value of trucks was that they 
“are accessible to more places.” 
Other qualities of trucks listed 
were: Are used more; haul more 
freight; give better delivery serv- 
ice; are faster; are cheaper, and 
are better for short hauls. 

About 60 percent of those inter- 





Guardian of Road 


Eprror’s Note: What makes 
motorists like truckers? We 
quote an eye-witness to a four- 
car crash on an ice-covered hill 
just outside Ann Arbor, Mich., 
the other day which took two 
lives: 

“On the rise ahead I saw the 
four mangled cars. One was 
tipped over, pinning a driver to 
the road. The next car that 
came over the hill might kill 
him. 

“Should I head for a phone to 
bring aid to the injured? Or 
stay on the scene to try to pro- 
tect the injured? Then I glanced 
in the rear-view mirror to see a 
truck coming to a stop. I knew 
the truck driver would take 
over, so I headed for the nearest 
home to call the sheriff. 

“As I turned in the drive, I 
saw the truck driver calmly tak- 
ing charge. 

“In the time it took to call 
help, the truck driver had posted 
men with flares up and down 
the hill to stop traffic, and had 
directed the righting of the 
turned-over car, freeing the in- 
jured driver and had moved him 
to safety. 

“Truly, this truck driver had 
upheld the _ tradition of his 
brotherhood as guardians of the 
road.” 





viewed had driven a car during the 
preceding month. These drivers, 
when asked to cite annoyances en- 
countered while driving in the 
country, listed the following, in or- 
der of frequency: Narrow roads, 
curves in roads, trucks, automobiles, 
intersections and road signs. 


Only one-sixth of the respondents 
mentioned trucks, and these ob- 
jected primarily to “difficulty in 
passing.” More than four times as 
many cited nonvehicular annoy- 
ances such as highway shortcom- 
ings. Two-fifths of the open-coun- 
try drivers indicated that nothing 
particularly bothered them while 
driving. 

City drivers listed annoyances in 
this order: Pedestrians, taxis, other 
automobiles, signals, buses, trucks 
and street signs. Trucks were cited 
by only 8 percent of those polled, 
or about one-third of the number 
who mentioned pedestrians. 

7 * * 
HE survey indicated a wide- 
spread feeling that the nation’s 
street and highway facilities need 
improvement. Fifty-eight percent of 


the public expressed the opinion 
that highways in their localities 
were not adequate to handle all the 
traffic. 


Of those believing that present 
roads are inadequate, 91 percent 
favor increased road-building as 
the best solution to the problem. 
Only 6 percent think the number 
of trucks on the highways should 
be reduced. 


What’s the cause of worn-out 


_| roads? Nearly 35 percent felt poor 


construction was the primary cause 
of road deterioration; 12 percent 


named weather, and only 15 percent | 


blamed truck traffic. 


The survey revealed that those 
who live in the western part of the 
country generally have the most fa- 
vorable attitudes toward trucks on 
the road. Persons in the north cen- 
tral states are second, while resi- 
dents of the northeast and south 
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are slightly less favorable. 

A total of 40 percent of the re- 
spondents either had ridden in a 
truck or driven one within the pre- 
vious year. 


Notre Dame to Hold 


Course for Foremen 

NOTRE DAME, Ind.—A training 
program designed to develop better 
foremen for industrial concerns in 
the South Bend-Mishawaka area is 
being offered at the University of 
Notre Dame, according to Dean 
James E. McCarthy of the College 
of Commerce. 

With the first of the 15 weekly 
classes starting Jan. 27, the pro- 
gram will have three phases of five 
weeks each and will be under the 
direction of John R. Malone, assist- 
ant professor of business adminis- 
tration. A second period will start 
March 3, and a third Apr. 7. 










for that ContmrentaCcustom look! 


add that special, distinctive appearance to your car 
... that extra-special Continental flavor that makes 


tributor for 
and prices. 





your car a sparkling stand-out! 


BONZER MFG. CO. 


1550 SEABRIGHT AVENUE @ LONG BEACH, CALIF. 
Mr. Dealer: contact your nearest, local dis- 


colorful, descriptive catalogue 


Required Immediately 


Senior Automobile Sales Executive 
FOR CANADA 


An opportunity 


for a fully experi- 


enced and qualified Senior Sales Ex- 
ecutive capable of developing and 
expanding present dealer organiza- 
tion and enlarging Company Sales 


Division. 


Position presents a unique oppor- 
tunity with salary commensurate with 
qualifications for an aggressive Sales 
Executive between the ages of 30 
and 45 with excellent future. 


Replies treated in strict confidence 


Box AN-360, c/o Automotive News, Detroit 26, Mich. 
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Dealers Sign with IAM... 





4-Month Spokane Strike Ends 


(Continued from Page 2) 


Mo., have voted 12-2 in favor of the 
IAM-AFL. ; 
o 


* 

CHANICS, greasemen, bump- 

ers, polishers and janitors of 
Sebewaing Motor Sales, Inc., Se- 
bewaing, Mich., voted 5-3 in favor 
of IAM-AFL representation. Still to 
come is an election in which sales- 
men of Lownsbury Chevrolet Co., 
Toledo, will vote for or against the 
AFL Office Employes Union. 

Other recommendations to the 
firm: Offer reinstatement and 
back pay to one employe; back 
pay to six employes for “losses 
suffered because of the Dec. 4, 
1950 lockout,” and post compli- 
ance notices for two months, 


NLRB reported the following 
from automotive manufacturing 
plants: 


Production and service employes 
of Pathfinder Coach division, Su- 
perior Coach Corp., have voted 
198-81 against representation by 
the UAW-CIO. 7 


C SPARK PLUG plant guards 

in Milwaukee voted, 3-0 for an 
independent union. 

Production and maintenance em- 


Pa. Truckers 
(Continued from Page 2) 


attorney and a member of the 
counsel for the truckers, to take 
depositions from seven of the de- 
fendants and six witnesses, start- 
ing Feb. 2. 

Richardson also was granted 
the right to have the lawyers 
from his law firm aid the U. S. 
Marshal’s office in serving sub- 
penas on the defendants. 

The truckers seek to restrain the 
railroads, their officials and the 
Byoir firm from “attempting to 
exert any pressure on the Legisla- 
ture or governor of Pennsylvania 
through the medium of front or- 
ganizations against the plaintiffs in 


their business.” 
+ * + 


C IS charged that an illegal con- 
spiracy was begun in May of 
1949 to drive the truckers out of 
business. 

The Byoir firm is accused of run- 
ning a campaign of defamation 
against the truckers, and of con- 
ducting a “vicious, corrupt and 
fraudulent campaign” against them. 

It is alleged by the truckers 
that the Byoir firm bribed public 
officials, circulated “false and ma- 
licious propaganda” against the 
plaintiffs and vilified their busi- 
ness. 

The campaign, the suit further 
alleges, succeeded in getting a num- 
ber of citizens’ groups to join in 
protests against the way truckers 
were operating. It charges that the 
campaign is continuing in the 1953 
session of the State Legislature. 


Ss campaign, it was charged, 
succeeded in influencing Gov. 
John S. Fine of Pennsylvania to 
veto the “fair truck bill,” which 
would have allowed a boost in the 
weight of tractors and tandem-axle 
semi-trailers from 45,000 to 80,000 
pounds. 

David L Mackie, chairman of 
the Eastern Railroad Presidents 
Conference, one of the defend- 
ants, issued the following state- 
ment through the Byoir firm: 

“TIT have had no opportunity to 
see the papers in this case, but, 
from what I have heard, these 
charges are so fantastically absurd 
that they smack more of Alice in 
Wonderland than a serious legal 
action.” 


Indianapolis Assn. 


Piloted by Hiser 


INDIANAPOLIS. — Walter C. 
Hiser, head of Walter Hiser, Inc., 
is the new president of the Indian- 
apolis Automobile Trade Assn. 

He heads a 1953 staff which in- 
cludes Bernard T. Gates jr., Gates 
Motors, Inc., vice-president; Gale 
Fletcher, C. H. Wallerich Co., sec- 
retary, and Roy Gale, Gale Motors, 
Inc., treasurer. 

New directors are Charlie Stuart, 
Charlie Stuart, Inc.; Abe Wides, 
Washington Chevrolet Co., and Lou 
Walther, Community Buick, Inc. 
Thomas E. Hanika continues as ex- 
ecutive secretary. 


ployes of Allis-Chalmers Mfg. Co. 
voted in Cedar Rapids, Ia., 495-13 
in favor of United Electrical and 
Radio Workers. 

Plant protection patrolmen of 
Cleveland Diesel voted 9-7 in 
favor of Guards Workers. Protec- 
tion patrolmen of Detroit Diesel, 
another General Motors division, 
voted 8-0 for the same union, 
Service and parts department 

employes of Mack Motor Truck 

Corp., in Houston voted 10-4 for 

the UAW-CIO. 
* c * 

DOPTION of the new consumer 

price index by the government 

had been expected, at least by busi- 
nessmen and government econo- 
mists, to be a simple transition 
from outmoded statistics to a set 
of figures closer to present-day 
reality. 

Labor spokesmen have now made 
it abundantly clear that such is not 
to be. 

As an aid to index users— 
especially firms and unions bound 
by “escalator clauses” in their 
contracts—the Bureau of Labor 
Standards re-calculated its “ad- 
justed” index, based on _ the 
1947-49 period, so that “new in- 
dex” figures now extend back to 
the year 1913. 

In addition, the BLS memoran- 
dum on procedures for adaptation 
of wage escalator clauses to the 
new index provided two possible 
methods of conversion: additive 
(using arithmetical differences in- 
volved) and ratio. 

+ * ok 
[= attempt to help drew quick 
condemnation from Emil Rieve, 
CIO vice-president who is chair- 
man of the CIO’s committee on 
economic policy. 

“The announcement of publica- 
tion of the new measure of changes 
in consumers prices . . . will present 
both trade unions and management 
with an immediate problem of 
renegotiating the wage escalator 
clauses in their current contracts,” 
Rieve said. “The cessation of ad- 
justed and old indices will create 
much confusion in the American 
labor scene.” 

He called the upcoming index 
“completely new ... different in 
major respects from the two 
older indices and not properly 
comparable with them.” 

Of the 34 cities previously sur- 
veyed, 18 have been dropped, 32 
new ones added. Of the 34 original 
cities, 33 contained more than 100,- 
000 persons. Many of the new ones, 
offering what the BLS terms a 


O’Neil, Richards 
To Appear at 


Louisiana Parley 


NEW ORLEANS.— Gov. Robert 
E. Kennon will be the principal 
speaker at the 16th annual conven- 
tion of the Louisiana Automobile 
Dealers Assn., to be held March 
9-10 at the Jung Hotel here, accord- 
ing to Joseph A. Paretti, chairman 
of the speakers’ committee. 


T. J. O’Neil, director of product 
sales and dealer organization plan- 
ning for Ford Motor Co.; Karl M. 
Richards, of the service department 
of the Automobile Manufacturers 
Assn.; Rufus W. Fontenot, State 
collector of revenue, and Cecil M. 
Hunter, humorist, also will address 
the meeting. 


Mike Persia, chairman of the en- 
tertainment committee, announced 
that women guests will be given a 
yacht trip on the Mississippi River 
along the harbor. 


John O. Hofbauer, manager- 
director of the association, stated 
that the demand for exhibit booths 
has been great. 


40% of Plymouths 


Now Carry Solex 


DETROIT. —A growing demand 
for green-tinted Solex safety glass 
in 1953-model cars is reported by 
Plymouth, 


R. C. Somerville, general sales 
manager, said that approximately 
40 percent of dealer orders specify 
Solex. This is twice the average 
percentage of last year, he noted. 





8 Auto Men Help Write 


Laws in Connecticut 


HARTFORD, Conn. — Eight 
representatives of the automo- 
tive industry, including two 
franchised dealers, are members 
of the Connecticut House of 
Representatives, now in session. 

Franchised dealers are Stuart 
A. Bristol (Chevrolet), of Col- 
linsville, and Herman Heser 
(Buick), of Killingsworth. 

Others with automotive back- 
grounds include Edward Bien- 
kowski, Shelton, and James E. 
Fuller, Voluntown, used-car deal- 
ers; Earl W. Smith, Colebrook, 
garage owner; Dennis P. Kiley, 
Moodus, garage manager; Her- 
man E. Haser, Deep River, sta- 
tion owner, and John H. Noble, 
New Milford, station manager. 





better cross section of the nation’s 
consumers, are smaller—with 16 of 


them having fewer than 30,000 
population. 
In addition, new items have 


entered the economic picture since 
establishment of the old index— 


television, frozen foods, detergents. 
x * x 


HE BLS has added these to the 

“market basket” of goods and 
services it prices in each of the 46 
cities now surveyed. 


Still other factors, Rieve admits, 
have been added at union insist- 
ence. These include costs of home 
ownership, used cars and restau- 
rant prices. 


However, the CIO official said 
“we regret that many suggestions 
have not been adopted,” and “we 
are disturbed by the considera- 
tion the bureau is currently giv- 
ing” to the idea of keeping its 
new index up to date by frequent 
revisions in the “market basket.” 

In Detroit, more than 4,000 Plym- 
outh workers have returned to as- 
sembly lines after being  idled 
briefly by an unauthorized two-day 
strike at Briggs Mfg. Co., supplier 
of Plymouth bodies. 

Eleven thousand Hudson em- 
ployes staged a short walkout after 
the company fired an employe it 
said had come to work drunk, re- 
fused to leave and assaulted a 
supervisory employe. 

* * * 


Canada Rules Employer 
May Demand Overtime 


TORONTO.—A Canadian arbitra- 
tion board here has ruled that an 
employer has the right to require 
overtime work from his employes. 
The ruling, for Massey-Harris Co., 
was against the United Automobile 
Workers union. The ruling is ex- 
pected to have important repercus- 
sions in future union demands. 

Massey-Harris recently asked the 
Ontario Labor Relations Board to 
declare that its workers’ refusal to 
work overtime constituted an illegal 
strike. The board held that this was 
not within its jurisdiction, and must 
be decided by an arbitration board. 

The company claimed overtime 
was necessary, to package and ship 
parts to service broken combines 
during the western Canadian har- 
vest; to complete a number of new- 
type combines for the harvest, and 
for a small but urgent defense or- 
der for the Canadian government. 
The union had refused to agree to 
overtime for its members. 











Simpson Heads Raybestos Division— 


Robert B. Davis (left) retiring general manager of the Raybestos division, points out 
to his successor, William S. Simpson, the growth of the division during his 38 years 
with the firm. Davis, who worked up from a salesman to the top executive position at 
Raybestos, was also vice-president of Raybestos-Manhattan. 





DETROIT. — A two-man panel 
discussion on the merits of truck 
leasing highlighted the 14th annual 
meeting of the National Council of 
Private Truck Owners here last 
week. 

Joseph J. Stedem, vice-presi- 
dent, Hertz Driv-Ur-Self Stations, 

Inc., Chicago, urged the private 
haulers to look into the “advan- 
tages” of truck leasing. 

“The books of leasing companies 


NAPA Reelects 
Heffelfinger 
As President 


CHICAGO.—J. M. Heffelfinger of 
Boozer-Test Management Service, 
was reelected president of the Na- 
tional Automotive Parts Assn. at 
the annual meeting here. 

C. T. Reinberger, president of Au- 
tomotive Parts Co., Columbus, O., 
was elected vice-president, and Hen- 
ry Lansdale of the Detroit office of 
NAPA, was reelected vice-presi- 
dent and general manager. 

L. C. Benson, of the NAPA Jack- 
sonville warehouse, was elected to 
the board of directors, and other 
directors were reelected. They were: 

A. F. Baxter, of the NAPA Buf- 
falo warehouse; R. W. Boozer, of 
Boozer-Test Management Service; 
L. A. Boswell, of the NAPA Salt 
Lake City warehouse; H. A. Brad- 
ley jr., of the NAPA Philadelphia 
warehouse; R. G@. Colyear, of Col- 
year Motor Sales Co.; Carlyle Fras- 
er, of Genuine Parts Co.; R. J. 
Harris, of the NAPA Minneapolis 
warehouse; F. E. Nolen, of Colyear 
Motor Sales Co., and Robert L. 
Turner, of Genuine Parts Co. 

The NAPA Manufacturers Coun- 
cil reelected all officers. W. M. Stu- 
art, of Martin-Senour Co., was 
named chairman; H. W. Clough, of 
Belden Mfg. Co., vice-chairman, and 
R. W. Smith, of Grapho Products 
Co., secretary-treasurer. 

The following directors were 
named: O. W. Brown, of Wisconsin 
Machinery & Mfg. Co.; R. E. Bru- 
nelle, of United Parts Mfg. Co.; S. 
F. Dupree, of the Spicer manufac- 
turing division of Dana Corp.; J. 
E. Echlin, of Echlin Mfg. Co.; John 
L. Engels, of DeKoven Mfg. Co.; R. 
Z. Oswald, of Clevite Service. Inc.; 
G. Z. Spencer, of Trico Products 
Corp., and M. B. Terry, of the Amer- 
ican Brakeblok division of Ameri- 
can Brake Shoe Co. 


Swank Olds Unit Bows in Calif.— 


This new ultramodern building of Bryan Oldsmobile, Inc., 8833 Wilshire Bivd., 
Beverly Hills, Calif., was dedicated this month with a day of festivities. An all-glass 
showroom and 40-foot brick pylon are features of the building. 


Truck-Leasing Debated 


Pros and Cons Are Argued at Meeting 
Of Private Truck Owners 


_ | tion. 





are packed full of important cus- 
tomers,” said Stedem, “who will not 
only tell you that the service they 
are receiving is infinitely better 
than they were able to give them- 
selves—but that the cost of this 
service is not extravagant.” 


However, H. O. Mathews, trans- 
portation manager for Armour & 
Co., said that in his opinion most 
of the advantages offered by leas- 
ing companies could be accom- 
plished at less cost through pri- 
vate ownership. 


“Truck leasing,” said Mathews, 
“will not reduce costs as compared 
to private ownership.” 


Private ownership, he maintained, 
should be most economical if full 
advantage is taken of the following 
factors: 


Competitive bidding; fleet man- 
agement and consulting service 
for maintenance; contract main- 
tenance and service, and guaran- 
teed maintenance. 

Other speakers were: 

Robert Cass, on leave from White 
Motor Co. to serve as 1953 president 
of the Society of Automotive En- 
gineers; Harry Williams, public re- 
lations director of the Automobile 
Manufacturers Assn.; W. K. Per- 
kins, motor truck sales manager 
for International Harvester, and 
Dr. William A. Gruse, division di- 
rector of Gulf Research and Devel- 
opment Co. 


Ford to Construct 
Service Lab to 
Prolong Car Life 


(Continued from Page 2) 


in the best methods and using the 
right parts and tools.” 

The new laboratory will house 
150 service department employes, 
including engineers, technicians 
and mechanics. It will be located 
near the division’s general office 
building at Plymouth and Middle- 
belt Rds. in Livonia. Completion 
of the building is expected early 
next summer. 

Carl T. Doman, service manager 
for the division, will direct activi- 
ties at the laboratory and develop 
training methods and materials for 
use by the 33 district service 
schools and 33 mobile service train- 
ing units in the field. 

The one-story, air-conditioned 
service building will be constructed 
of steel, brick and concrete and 
will provide about 31,000 square feet 
of floor space, including a com- 
pletely equipped model garage and 
classrooms, it was said. 

The building will house three 
main groups of the division’s serv- 
ice department — dealer services, 
product information and technical 
standards. 

The dealer service section devel- 
ops and prepares training materials 
and publishes service manuals, 
new-car inspection procedures and 
other product and service informa- 
This section also develops 
standards for dealers in _ tools, 
equipment and personnel. 

The product information group 
handles customer relations, admin- 
isters produet warranty and policy 
matters, and keeps records of prod- 
os studies and field service activi- 
ties. 
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Adverse Legislation Watched 


By NUCDA, Miami Told 


MIAMI, Fla. — Legislation aimed 
to hamper used-car dealers has in 
many cases been blocked or de- 
clared unconstitutional through the 
efforts of the National Used Car 
Dealers Assn., according to Miles 
G. Elliott, of Detroit, field agent 
for the group. 

Elliott, main speaker at the 
January meeting of the Miami 
Used Car Dealers Assn., gave spe- 
cific instances of the legislative 
work of NUCDA., 

Arch Livingstone, former motor 
vehicle commissioner, has _ been 
named executive secretary and field 
agent ef the Florida association, of 
which Stacy Rowell, of Miami, is 
president. 


U hss Dealers Form 
Western Pa. Unit 


PITTSBURGH.— Allegheny Coun- 
ty used-car dealers have formed 
the Western Pennsylvania Used 
Car Dealers Assn. 

Max Perlman was elected presi- 
dent; Ernest Nappi and James P. 
Donahue, vice - presidents, and Al 
D’Alessandro, treasurer. 

Saul Grossman, state director of 
the National Used Car Dealers 
Assn., said that approximately 90 
percent of the county’s dealers had 
joined the new group, whose pur- 
pose is to promote better public 
relations and take action on legis- 
lation pertaining to motor vehicles. 

+ - * 


Florida May Use ‘Blue Law’ 


To Enforce Sunday Closing 


MIAMI, Fla.—Sunday closing for 
Miami used-car dealers, which 
failed on a voluntary basis, may 
be put into effect by law. 


Members of the Miami Used Au- 
tomobile Dealers Assn. were told 


Dealer U.C. Stocks 
Growing Since 


Aug., NPA Says 


(Continued from Page 6) 





the period, the report said, with 
595,493 used units turned over. 
Second best month was October, 
with 569,830 used cars sold. 

NPA has received reports from 
new-car makers since December, 
1951, and is scheduled to keep such 
figures up to date through June, 
1953. The factory reports are made 
to the NPA every 10 days. 

Following is the report on used- 
car sales and stocks as furnished 
by the Government agency: 


duly Sales Stock 
1st 10 days....... 177,029 532,088 
2nd 10 days.............. 186,711 515,609 
3rd 10 days......... 213,753 490,491 
Total .. 595,493 
August 
Ist 10 days..... 166,666 460,179 
2nd 10 days........ 177,084 431,588 
3rd 10 days.... 184,914 412,415 
Total .. 528,668 
September 
Ist 10 days......... 162,181 407,971 
2nd 10 days......... 176,757 414,805 
3rd 10 days. 182,863 424,419 
Total ..... 521,801 
Third Quarter . 1,645,962 
October Sales Stock 
Ist 10 days.............. 174,398 437,997 
2nd 10 days.............. 173,994 455,277 
3rd 10 days.............. 221,438 479,018 
RRO ROO 569,830 
November 
Ist 10 days..... . 158,244 499,000 
2nd 10 days.......... 186,964 514,957 
3rd 10 days 162,434 538,835 
Total .. 507,642 
| December 
} 1st 10 days... 172,645 562,187 
| 2nd 10 days..... 171,913 582,813 
3rd 10 days..... 183,480 598,316 
Tetel ...: 528,038 
Fourth Quarter .... 1,605,510 


Used-Car Notes 
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Used-Car Safety Valve 
Is Set Up by Dealer 


(Continued from Page 6) 





that Florida’s “blue law” permits 
sale only of “necessities” on Sun- 
days. 

That opinion came from John D. 
Marsh, County solicitor. Marsh said 
that when some members didn’t 
observe the Sabbath shutdown, 
most other dealers began to re- 
main open, too. 

* o * 
Injury Victim’s Suit Seeks 
$145,000 from Ky. Firm 

LOUISVILLE.—A personal injury 
suit for $145,000 has been brought 
by Sylvester Williams against Local 
Auto Sales, used-car concern, of 827 
S. Third St., and its operators, Wil- 
liam H. McKinsey and Crawford 
Ashe, along with an employe, Paul 
H. Condor. 

Williams charges that he lost 
both legs when a car owned by 
Local Auto Sales, and driven by 
Condor, pinned him between his 
truck and the car bumper after 
he had stopped to adjust a me- 
chanical defect. 

At the same time, criminal action 
was taken against Condor when a 
grand jury charged him with 
assault and battery with an auto- 
mobile; driving without an oper- 
ator’s license; public drunkenness; 
failure to stop and render aid; 
drunken driving, and driving a 
motor vehicle without the owner’s 
consent. 

+ * * 


Bucalo Motors Starts 


Branch in Ridgewood, N. Y. 


RIDGEWOOD, N. Y. — Bucalo 
Motors has opened a new wholesale 
and retail outlet here at 385 Seneca 
Ave., according to John S. Bucalo, 
president. 

The new firm will be named 
Esquire Motors. Bucalo intends to 
open other branches in the New 
York City and Long Island areas. 


* * * 


Hamilton, Ont., Weighs 
Banning of Jalopies 

HAMILTON, Ont.—The property 
and License Committee of the City 
Council took steps which may re- 
sult in the banishment of mechan- 
ically faulty jalopies from the 
streets. 

On motion of Aldermen John 
Lewington and William Harris, the 
committee will seek an opinion from 
A. J. Polson, City solicitor, on the 
City’s powers to control the men- 
ace. 

Lewington said he knew of three 
instances in which minors had been 
sold used cars “in no fit condition 
to be on the road.” 

He added: “In the most flagrant 
case, a 16-year-old boy was sold a 
car that had no brakes on it.” 

* * * 


Misleading Advertising Costs 


License of C & C Motors 


ALBANY.—The automobile deal- 
er’s registration held by Covert 
McLaughlin, doing business at 881 
Central Ave., as C & C Motors, has 
been revoked by the State Motor 
Vehicle Bureau. 


Investigators accused McLaugh- 
lin of failing to keep proper records 
of auto ownership and sale and of 
misleading the public by advertis- 
ing “no down payment” when 
down payments actually were re- 
quired. 

A dealer whose license is re- 
voked can apply for reinstatement 
after 30 days. 


. * 


Silver Opens New Lot 


TRIANGLE, Va.—Carl D. Silver 
has opened a “Silverized” used-car 
lot, on U.S.-1. Named Triangle Lot, 
Inc., it is managed by Harry L. 
Walthall. 


Elects Krieger 


DAYTON, O.—The Montgomery 
County Automotive Dealers Assn. 
has elected G. W. Krieger as presi- 
dent. Jack Klyce was named vice- 
president, and A. D. Shellabarger, 
treasurer. 

Elected as trustees were DeWitt 
|Peffley, Jack Paddock, Lee J. 


| Hilgeford, Ralph Miller, William J. 
Green and Robert Simons. 





lerly include the various activities 


Ohio County Assn. | 





Ford Sign in Brussels— 


An arch of triumph, with an illuminated 
Ford crest, served as a light beacon to 
motorists visiting the Brussels (Belgium) 
Motor Show this month. The sign was 
erected in December as the firm partici- 
pated in the ‘Feast of the Light’ celebra- 
tion, when the center of the city is brilli- 
antly illumtinated. Red, white and blue 
colors were used. 


Munn 


(Continued from Page 3) 


problems of factory mass distribu- 
tion depend upon well supervised 
sales personnel, fortified with cor- 
dial and sincere factory-dealer re- 
lations, anc supported by strong 
factory advertising, inventory con- 
trols, accounting procedures and 
sales promotion programs. 

A sincere approach to the dealers’ 
problems, with factory executives 
and capable field representatives 
participating in their solution, may 
well be the deciding factor in the 
dealers successfully meeting the 
challenge of a buyers market. With- 
out the wholehearted support and 
assistance from the factories, deal- 
ers should not be expected to suc- 
cessfully develop the kind of all- 
over programs that will promote 
the best interest of factory, dealer 
and customer. 

The joy ride is over, and, un- 
less both factories and dealers 
recognize their responsibilities to 
each other, disaster can be the 
result. I believe there are too 
many intelligent and conscien- 
tious factory executives and deal- 
ers to permit this great business 
to founder on the rocks of un- 
sound business practices. 

An important new field for dealer 
programming is the need for more 
active participation in community 
and national affairs. 

The election or appointment of 
capable and honest public servants 
warrants every dealer’s considera- 
tion. Active interest in improved 
highway and traffic safety will con- 
tribute to the stability of the retail 


automobile market. 
+ * * 


Something Added 


INALLY, every dealer should be 

keenly alert to the ever-increas- 
ing danger of automotive taxation. 
Highway users paid $4,640,000,000 in 
special motor vehicie taxes in 1951; 
more than double the amount paid 
10 years earlier. 

The time has come for every 
dealer to recognize tax abuses 
levied against today’s motorists. 
Unless dealers awaken to this 
danger to their business, county, 
municipal and federal politicians 
will continue to siphon off every 
dollar the traffic will bear, re- 
gardless of the future conse- 
quences to themselves and to the 
automotive industry. 

Prior to Pearl Harbor, the aver- 
age dealer’s main concern and re- 
sponsibility was with the direct 
management of his business, partic- 
ularly the selling of new cars and 
the disposal of used vehicles. 

Today, the necessary field of re- 
tail automobile management 
is much broader, and should prop- 


I have mentioned. 





Overmyer Elected Head 


Of Sandusky (O.) Dealers 


SANDUSKY, O.—V. E. Overmyer 
(Dodge-Plymouth) heads the San- 
dusky Automobile Dealers Assn. for 
1953. 

Elected with him were Paul 
Work (Studebaker), vice-president, 
and Frank A. Link (Buick), secre- 
tary-treasurer. Directors are Vern 
Triplett (Nash) and B. L. Kimball 
(Pontiac). 





sense will show that if you trade 
your new cars for old cars and they 
accumulate on the lot, you will 
soon have all your profits tied up 
in old iron. Far better to keep your 
new automobiles on the floor.” 


But talking about pushing used- 
car sales, and accomplishing this 
result has often been two differ- 
ent things. 


According to Thompson and 
O’Connor the best way to move used 
cars is through newspaper adver- 
tising of model, make and price. 
Consistent and regular advertising 
of this type will generate a regular 
flow of prospects, they said. 


Next in importance they rated 
salesmen who know their business. 
This, they reported, is the weak 
point in many dealer organizations 
today. They admitted their own was 
no exception. Many of today’s sales- 
men do not know their business and 
must be trained to sell, they said. 


“Trouble is,’ Thompson told 
Automotive News, “most sales- 
men want to sell at low prices 
and extra easy terms, which is 
not the way to sell automobiles 
at a profit. 

“We are adhering firmly to one- 
third down and 24 months, because 
we believe that is the only way to 
make a profit through bad times 
and good. Properly trained sales- 
men should be able to emphasize 
the values of used cars and show 
the prospective buyer how much 
good, unused transportation he is 
getting for his money, rather than 
how long he can take to pay for 
his purchase. 

“Anybody can give cars away,” 


47 


Thompson continued, “but from 
here on out, those who adopt give- 
away methods on prices and terms 
will certainly put themselves out of 
business. We've not only got to do 
a better job of selling in the fu- 
ture, but we’ve also got to select 
the best prospects from all the 
prospects available on which to 
concentrate our sales ammunition.” 

Along this line, Thompson said, 
less allowance for the tradein was 
certainly coming, with a substantial 
reduction in used-car retail prices. 


New Buick Plant 
Starts Jet Output 


CHICAGO.—Assembly of Wright 
J-65 Sapphire jet engines has 
started at the recently completed 
Buick plant in nearby Willow 
Springs, Ivan L. Wiles, general 
manager of Buick, has announced. 


Guy D. Briggs jr., chief adminis- 
trative officer at Willow Springs, 
has been named plant manager. 


It was just 18 months ago that 
ground was broken for the 1,365,000- 
square-foot factory, whose facilities 
for jet engine assembly supplement 
those of the Buick plant in Flint. 


Stafford on Crusade Board 


Charles F. Stafford, treasurer of 
Stafford Buick Co., Laconia, N. H., 
and member of the Governor's 
Council, has been named to the 
committee in charge of the Cru- 
sade for Freedom fund campaign 
in New Hampshire. 
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Rootes’ Super Snipe Invades U. S. Market— 


The Humber Super Snipe is making its initial entry into the U. S. market this year, | 
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it was announced last week in New York by Sir William Rootes, chairman of the 
Rootes Group, British auto maker. Described as a luxury car, the Super Snipe carries 
a six-cylinder, overhead-valve “Blue Riband" engine capable of delivering 113 horse- 
power. The car will retail for $3,295 delivered in New York City, Rootes said. 
Another Super Snipe has a sliding partition which enables it to be used as a family 


sedan or chauffeur-driven limousine. It will 





By Geo. E. Toles 
Staff Correspondent 
BUFFALO.—The automobile in- 
dustry has undergone tremendous 
expansion in the Buffalo area since 
the end of World War II and today 
ranks second only to steel among 
the Niagara frontier’s top indus- 
tries. 


Major manufacturers with 
plants at Buffalo include General 
Motors, Ford and Trico Products. 


They have more than $200 million 
worth of plants and machinery here 
—or will have when Chevrolet’s $30 
million expansion in Tonawanda is 
completed. They give employment 


* 

Endicott Show 

e a 
Lines Up Displays 

ENDICOTT, N. Y.—Twelve deal- 
ers have signed for displays in the 
1953 Endicott Auto Show, it is an- 
nounced by the show committee. 

The show will be sponsored joint- 
ly by the Greater Endicott and 
Vestal junior chambers of com- 
merce Feb. 5-7 in the Endicott 


Johnson Recreation Hall. Receipts 
will be used for community work. 


New Additives 
Booklet Describes Trends 


In Automotive Oils 


LOS ANGELES.—The Petroleum 
Educational Institute announces 
publication of a pocket-size booklet, 
“Additives,” which describes new 
developments in additives used in 
automotive and industrial oils and 
greases. 

It offers an elementary explana- 
tion of problems solved or relieved 
by use of present-day additives, 
action of the additives, test engines 
and procedures used to evaluate 
their merits, and American Petro- 
leum Institute service classification 
and designations for automotive- 
type engine oils. 

The booklet has 80 pages and 110 
illustrations. It can be purchased 
for $1.50, postpaid, from the Petro- 
leum Educational Institute, 9020 
Melrose Ave., Los Angeles 46. 


Harmon Color to Fuse 


With Goodrich Chemical 


CLEVELAND.—Harmon Color 
Works, a division of B. F. Goodrich 
Co. since 1950, will become a part 
of B. F. Goodrich Chemical Co. on 
Feb. 1, according to John R. Hoo- 
ver, president of B. F. Goodrich 
Chemical. 

Orville E, Isenburg, former inter- 
national sales manager for B. F. 
Goodrich Chemical, has been ap- 
pointed sales manager for Harmon 
colors. 

Victor Chartrand, former presi- 
dent of Harmon Color, will join B. 
F. Goodrich Chemical in an advis- 
ory capacity. Manufacturing and 
technical activities will continue un- 
der the direction of H. T. Madden 
and Vincent Vesce, respectively. 


Larson Building Burns 
MOSCOW, Id. — Fire destroyed 
the Larson Buick Co. building, 
damaging 13 cars. Robert L. Lar- 
son and Walter Johnson are owners 
of the firm. Losses total more than 
$75,000, they said. 


Buffalo’s ‘Big Three’ 


Trico, Expanded Ford and GM Plants Pyramid 
Industry Into Area’s 2nd Biggest 


sell for $3,580, the company said. 


to more than 18,000 persons and 
may have as many as 24,000 on 
their payrolls in a year or two. 

The wages they pay to Buffalo- 
area workers total $65 million to $70 
million a year, and this figure will 
shoot up considerably when Chev- 
rolet adds another 4,000 to 5,000 
workers. 

Ford’s Buffalo-area expansion has 
been completed for the foreseeable 
future with the building of its $40 
million stamping plant on the lake 
shore. This plant employs 3,800, and 
supplies 15 Ford assembly plants in 
the United States and Canada. 

At the Ford assembly plant on 
Furhmann Blvd., a new car rolls 
off the assembly line every 109 sec- 
onds of the working day. This plant, 
which last year turned out nearly 
51,000 vehicles, has produced 394,189 
of the postwar cars and trucks that 
are rolling over the nation’s high- 
ways. 

General Motors’ growth in the 
Buffalo area is getting an assist 
from the defense program. Nearly 
all its big current expansion pro- 
gram here is for the benefit of the 
Chevrolet aviation engine division 
in Tonawanda. 

But there is nothing temporary 
about the aviation engine division. 
It has years of work cut out for it. 
What's more, the new plants being 
built here for Chevrolet’s aviation 
work are dual-purpose. They can 
switch from defense to civilian out- 
put as the occasion demands. 

The million-square-foot expan- 
sion of its manufacturing facili- 
ties makes Buffalo potentially 
Chevrolet’s second largest plant 
city, outranked only by company’s 
home town of Flint. 

Although the new manufacturing 
capacity at Tonawanda is only be- 
ginning to be brought into use in 
the aviation-engine program, Chev- 
rolet employment in the area has 
jumped approximately 50 percent in 
the last year. 

Chevrolet’s aviation-engine plant, 
its motor plant on River Rd. and its 
axle plant on Delavan Ave. now em- 
ploy approximately 8,600. A year 
ago, they had about 5,800. The avia- 
tion-engine plant now employs more 
than 2,300, and will eventually hire 
1,000 more. 

General Motors also operates a 
unit of its Harrison radiator divi- 
sion in Buffalo. This Clyde Ave. 
plant turns out more than 2,000,000 
auto heaters a year. 

Besides supplying 40 percent of 
Chevrolet’s auto-axle require- 
ments, the Delavan Ave. plant 
now has two defense assignments. 
It makes parts for aircraft en- 
gines and turns out gear assem- 
blies for automatic transmissions 
for T-41 military tanks. 

Two new units being built at the 
huge Chevrolet industrial center 
that extends from River Rd. clear 
through to Kenmore Ave. are a 
forge and a foundry plant. Neither 
is finished yet. The foundry, which 
has an employe potential of 2,500, 
can be equipped to make gray-iron 
or magnesium castings for peace or 
defense. 


Another big company identified 
with the automotive industry is Tri- 
co Products, which has its head- 
quarters and all its U. S. manufac- 
turing in Buffalo. Trico employs 
3,450 and operates five plants here. 
It is the country’s largest manufac- 
turer of windshield wipers. 










Obituaries 


Roy Murray, of Texas, 


Auto Industry Veteran 


SAN ANTONIO.—A longtime au- 
tomobile dealer in Texas, Roy Mur- 
ray, 56, died here Jan. 14 following 
a heart attack. 

Mr. Murray’s career in the auto 


|}industry spanned more than 30 


years, including a 12-year associa- 
tion with John Willys, a founder of 
Willys-Overland, in Toledo. 

Before his retirement last year, 


|Mr. Murray was a partner in Roy 
|Murray Motors (Lincoln-Mercury), 


and prior to that operated other 
dealerships here and in Corpus 
Christi. 


Langellier, of Illinois, 


Dealer Since 1905 

LINCOLN, Ill.—L. O. Langellier, 
71, one of the nation’s oldest deal- 
ers, died here Jan. 18. 

Langellier started as a Ford 
dealer in 1905 at Earl Park, Ind. 
In 1914, he opened a dealership in 
Clinton, Ill., and moved to Lincoln 
two years later. He also operated 
a dealership in Mason City, II. 


* * + 


Clair R. Savage 


LOS ANGELES.—Clair R. Savage, 57, 
president of Savage-Haldemann Co., died 
here Jan. 19 of a heart ailment. Mr. 


Savage, son of a Nebraska governor, 
started out as a Chevrolet salesman, and 
soon became sales manager for J. W. 
Leavett & Co., Willys-Overland distributor. 
In 1930, he became vice-president of Paul 
G. Hoffman Co. He founded the Savage- 
Haldemann Pontiac dealership in 1935. 


* * 
J. E. Graves 

GAINESVILLE, Fla.—A former automo- 
bile dealer here, J. E. Graves, 78, died 

Jan. 12 in St. Petersburg. 

* * * 

Arthur W. King 

DETROIT.—Arthur W. King, 69, indus- 


trial specialist with Briggs Mfg. Co. since 
1946, died Jan. 18. Mr. King started his 
long automotive career with Buick as a 
machinist and was credited with making 
the first Buick crankshaft. Later, he served 
with Packard; Northway; Bleriot, of 
France, and Duesenberg in production ca- 
pacities, and was general superintendent 
of Willys from 1924 to 1931. He joined 
Briggs after service with Chrysler Corp. as 
an efficiency expert, with Budd Co. as a 
night superintendent and with the naval 
ordnance plant in Detroit. 

* * * 


C. Haldane Johnson 
PHILADELPHIA.—C. Haidane Johnson, 
a former advertising manager of Fisk Tire 
Co., died of a heart ailment Jan. 18 in 
Philadelphia’s Pennsylvania Hospital. He 
was 64. Mr. Johnson was advertising man- 
ager of Pathfinder magazine at the time 

of his death. 

* 

John E. 


= 
Vollmer 


ST. LOUIS.—John E. Vollmer, 57, re- | 


tired automobile dealer, died Jan. 2. Mr. 
Vollmer, who retired two years ago, was 
president of the old John E. Vollmer, Inc., 
a dealership in Webster Groves, St. Louis 


County, for 18 years. His widow and 
daughter survive. 
io * * 
John C. Mengler 


ST. LOUIS.—John C. Mengler, manager 
of the truck department of the Mendenhall 
Motor Co. (Ford), died Jan. 16. He was 
associated with the Mendenhall company 
for 31 years. 

* * * 
Bill Mayers 

MULLINS, 8. C.—Bill Mayers, 67, local 

auto dealer, died Jan. 11. 


MEWA Manual Gives 
Hints on Cost Control 
CHICAGO.—Motor & Equipment 
Wholesalers Assn. has supplied its 
recently compiled “Expense Control 
Manual” to all members. It is de- 
scribed as a specialized service for 
automotive wholesaler executives 
dealing with expense control. 
Including an analysis of various 


and uncover hidden profits. 





Auto Newsreel 





Lowdown on Chrysler Engine— 


| Chrysler's dealer committee sponsoring the ‘New Worlds in Engineering” show at 
| Wichita gets first-hand information on a Chrysler engine from Robert M. Rodger (far 

right), Chrysler engineer. From left are Ben P. Robinson, Evans Motor Co.; O. H. 
| Spencer, Spencer Auto Service Co.; L. R. Belford, Belford Motors, Inc.; C. H. Spencer; 
| R. D. McKay jr., R. D. McKay Motor, Inc.; B. E. Flechtner, Plymouth director of regions, 


| and Rodger. 





At Barnes Opening in Eastman, Ga.— 


When Jimmy Barnes opened his Chrysler-Plymouth-Dodge-Ford tractor dealership in 
Eastman, Ga., his entertainment and prizes drew hundreds of visitors. Barnes, a 
graduate of the Massachusetts Institute of Technology, was formerly in the sales 
department of Ford. At one time he worked on the atomic bomb development in New 


| York City and Oak Ridge, Tenn. 


Planning Bay Area Show— 





Automobile dealers of Burlingame and San Mateo, Calif., discuss preparations for 
expense items, the manual contains | the San Francisco bay area's 1953 show, to be held Feb. 20-22 in San Mateo. From 
suggestions on how to control them | left are Chairman Robert Rudd, Rudd Buick Co.; Ted R. Schuman, Smallcomb Chevrolet, 
president of the Burlingame-San Mateo Motor Car Dealers Assn.; Russ Griffin, Pike- 
Griffin Packard, and Harry Mayer, Metcalf-Mayer (Lincoln-Mercury). 


Setting for Los Angeles Show— 


Ted Wessen, president of the Motor Car Dealers Assn. of Los Angeles, goes over|troller of Bundy 
details of the decoration scheme for the Los Angeles international auto show, which Tubing Co., De- 


opens Friday (Jan. 30) at the Pacific Auditorium for a 10-day run. Looking on (from 
left) are Frank French, Burch Greene and Hamlin Nerney, show committee members. 


agement consult- 
ant business in 


years. 


president and con- 





[Smith to Manage 


Fruehauf Plant 


NEW YORK. — The appointment 
of E. Q. Smith as manager of Frue- 


hauf Trailer Co.’s Avon Lake (O.) 
plant has been announced by Fred 
Mueller, 
of manufacturing. 


director 


Before joining 
Fruehauf, Smith 
conducted a man- 


Detroit for five 


Prior to that, he 
was sales vice- 


E. Q. Smith 


troit. He was associated with Bundy 
for 15 years. 
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| ecessed as Prosecution Changes Hands .. . 
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. DuPont Trial Enters New Phase 


By Mel Adams |E. I. duPont de Nemours & Co.|and chairman of U. S. Rubber in 

Staff Correspondent 'would not be satisfied with a|1928 was offered as_ evidence. 

( ‘HICAGO.— As Government at-/| “Scotch verdict of ‘not proven’”—|pyPont wrote in the letter that he 
4 torneys finished presentation of |referring to the type of verdict | was “disturbed at the lack of 


evidence against the duPont inter- 
ests here last week, Federal Judge 
Walter J. La Buy granted a motion 
from both Federal and defense 
attorneys that the case be recessed 
until Feb. 16. 


The arrangement will allow the 
new staff of Government at- 
torneys — under the direction of 
Attorney General Herbert Brown- 
ell, taking office in the Republi- 
can Administration—to review 
the evidence introduced so far, 
and to consider evidence sched- 
uled to be introduced by the 
defense. 


As the trial was recessed, defense 
attorneys moved to dismiss the 
ease, asserting that Government 
evidence had fallen short of prov- 
ing charges of conspiracy and 
monopoly. They asked Judge La 


Buy to defer a ruling on the mo- | 
le THE case, no criminal charges 


tion, however, until their 
evidence is in. 


* * * 


own 


HE defense announced that it} 
will fight the case through to| 


obtain a full clearance from the 
3%-year-old charges. 

Hugh B. Cox, representing the 
vast chemical concern, said that 


Resources Board 


May Reabsorb 


e . e . 
Mobilization Unit 

WASHINGTON. — The Office of 
Defense Mobilization, at the mo- 
ment the Government’s top prepar- 
edness planning agency, may be 
consolidated with the National Se- 
curity Resources Board by the new 
Administration, it was reported last 
week. 

Such a move would be a return 
to the arrangement existing up to 
December, 1950. At that time, 
Charles E. Wilson, former head of 
General Electric Co., was made de- 
fense mobilizer with an almost 
unprecedented grant of powers. 

Since then, NSRB has gone into 
an eclipse and its staff has been 
substantially reduced. Where it for- 
merly was the main planning 
agency for mobilization, it now is 
chiefly concerned with plans for 
coping with conditions encountered 
after an attack. 

It was an executive order which 
set up ODM in the first place. 
Another such order, an official ex- 
plained, could make ODM the ex- 
ecutive arm of NSRB, with NSRB 
doing the planning. 


Townsend Heads 
Omaha Dealers 


OMAHA. — Bob Townsend, sales 
manager of Webber Motors (Dodge- 
Plymouth), has been elected presi- 
dent of the Omaha New Car Dealers 
Assn., succeeding Ralph Fournier. 

Other new officers are Richard 
McFayden, vice-president, and Ed- 
ward Hulac, secretary. Art Miller 
and J. V. Thorndike were named 
directors. 





Now You Can See One— 
Stewart Motor, Phoenix, Ariz., draws attention to the forthcoming ‘53 Studebakers 


by pointing out that this ‘flying saucer, 








sometimes allowed in Scottish 
courts in addition to the usual ones 
of guilty and not guilty. 

Attorneys for the other de- 
fendants in the case have pro- 
fessed a willingness to fight the 
case to the finish. Cox contended 
that the Government has failed 
to make a case in the trial, and 
termed the evidence presented as 
“vague, fragmentary and incon- 
clusive.” 

Meanwhile, discussion is still 


going on as to the method under | 


which under-age defendants, mostly 


members of the duPont family, | 
shall be dismissed from the case. | 
The Government first offered a} 


motion to remove 85 family de- 
fendants from the case, but thus 
far only 48 defendants have been 
discharged under a Government- 


defense agreement. 
* + 7 


have been brought by the Gov- 
ernment. The suit seeks, rather, to 
force the sale of U. S. Rubber stock 
by members of the duPont family, 
and the sale of General Motors 
stock by the duPont company. 

The prosecution officially 
entered U. S. Rubber into the 
suit early last week, as Govern- 
ment attorneys endeavored to 
show that the duPont interests 
“embarked on a_ well-planned 
syndicate stock-buying program” 
to capture control of the rubber 

firm in 1928, 

This objective was reached 
within 18 months, the attorneys 
said, with 15 members of the 
duPont family owning stock 
through a holding company, Rub- 
ber Securities, Inc. The stock was 
voted as a block in stockholders’ 
meetings, it was charged. 

According to the prosecution, the 
members of the syndicate included 
Irenee, Pierre and the late Lammot 
duPont, Charles Copeland, and 
Lammot duPont Copeland. 

* * * 


LETTER from Lammot duPont 
to Charles B. Seger, president 


Furos to Head Up 


Minn. Dealers 


MINNEAPOLIS. — The board of 
directors of the Minnesota Automo- 
bile Dealers Assn. announces the 
appointment of A. C. Furos, Ford 
dealer at Zumbro- 
ta, as president of 
the group. 

He succeeds M. 
D. Clements, of 
St. Paul, who re- 
signed to become 
general manager 
of Prather Motor 
Co., Cadillac-Pon- 
tiac dealership at 
Sioux Falls, S. D. 

Furos, an offi- 
cer of the associa- 
tion for four years, has been a Ford 
dealer in Zumbrota since 1945. He 
has been associated with Ford for 
more than 20 years, and before 
coming to Zumbrota was sales man- 
ager of the Fargo zone office. 





an amusement park attraction, is ‘not the 


new Studebaker."’ The dealership's teaser stunt is made more effective by the use of 
music and sound effects for rockets, planes, guns, storms and teletypes. Twelve flash- 
ing lights of various colors have been installed in the ceiling. 
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progress made in improving the 


financial status of your company. | 


The possibility of financial disaster 


. is bad enough, but also must be | 


a deterrent to enlarged sales and 
general efficiency.” 
In January, 1929, the Govern- 


| ment said, duPont interests re- 


placed Seger with F. B. Davis jr. 


|; as head of U. S. Rubber. Davis 


| 
} 
| 
} 





had been a duPont vice-president 
and member of the executive 
committee. Shortly after Davis 
became president, the directorate 
was enlarged. 

Government attorneys said that 
Davis wrote a letter to Irenee 
duPont stating that he recom- 
mended a larger board “so we 
should have at alltimes a safe ma- 
jority back of the management.” 

Ewart Harris, special assistant to 
the attorney general, also offered 
documentary evidence to show that, 
under a 1931 contract, GM received 
millions of dollars in rebates from 
tires purchased from U. S. Rubber. 
Harris claimed that GM divisions 
were billed for the tires at prevail- 
ing market prices, but that the 
tires actually were purchased at a 
much lower figure. 

* + * 

CCORDING to Harris, the 

Chevrolet division was rebated 
$1,437,087 in 1934, and $1,044,516 in 
1935. He said that similar rebates 
were made to the other divisions 
through the years, and that, under 
the 1931 contract, U. S. Rubber was 
to receive 50 percent of the GM 
tire business. This percentage, 


| Harris said, later was increased. 


Called to the stand by the Gov- 
ernment, Davis denied that he 
sought duPont help in arranging 
tire sales to GM. He declared that 
he ran the company “with an 
extraordinary degree of inde- 
pendence.” 

The trial proceedings also were 
widened last week to include Sears, 
Roebuck & Co., and negotiations 
with the duPont company to pro- 
vide a chemical refrigerant, Freon 
114, to Sunbeam Co., Evansville, 
Ind., a refrigerator concern con- 
trolled by Sears. Freon 114 was 
being produced by Kinetic Chemi- 
cals, Inc, a company owned by 
duPont and GM. 

* = * 


OVERNMENT attorneys pre- 

sented a personal plea written 
by Gen. Robert E. Wood, then 
president of Sears, to W. F. Har- 
rington, vice-president of duPont at 
the time. Wood said Sears would 
like to use the material for the 
refrigerators made by Sunbeam. 


Wood wrote of the respect 
Sears had toward the duPont 
company, and the friendly rela- 
tions they had enjoyed in the 
past. He added that “we cer- 
tainly do not want to spoil these 
friendly relations by an appeal to 
the Federal Trade Commission, 
so I am writing you this personal 
note in the hopes that you can 
use your influence to effect some 
fair arrangements.” 


The answer to the letter, dated 
Oct. 17, 1938, was also offered by 
the prosecution. Harrington’s letter 
said that the material had been de- 
veloped by the Frigidaire division 
of GM, and that “Kinetic Chemicals 
is not in a position at this time to 
sell F-114 outside of Frigidaire’s 
requirements,” and expressed hope 
that “either the duPont company 
or Kinetic Chemicals may be able 
to find among their products a 
chemical suited to your purposes.” 


McGovern Heads 
Richmond Group 


RICHMOND, Va. — Raymond J. 
McGovern, president of McGovern 
Buick Co., has been elected presi- 
dent of the Richmond New Car 
Dealers Assn. 

McGovern has been in the auto- 
motive field since 1929 when he 
joined General Motors. He held 
positions with GM in Philadelphia, 
Buffalo, New York and Boston. 


| Micro 60, which 








Car or Scooter?— 
Here's a new Italian auto-scooter, the 
(about $624). It has two seats, three 


wheels and a 5.8 horsepower, single cyl- 
inder, air-cooled engine. 





Knetser on Trial: 
Accused of Failing 
To List $750,000 


SPRINGFIELD, IIl.—Government 
counsel charged last week that 
Robert L. Knetzer’s “new-used” car 
business brought him more than $4 
million in one six-month stretch, 


and that he failed to account for | 


$750,000 in bankruptcy proceedings. 

The 39-year-old former farmer 
and coal miner went on trial 
charged with concealing assets, in- 
cluding U. S. bonds and General 
Motors stock, and with criminal 
counts of perjury and fraud. 

Robert Heckenkamp, assistant 
U. S. attorney, told the jury that 
Knetzer took deposits totaling more 
than $4 million from persons seek- 
ing hard-to-get cars between Apr. 1 
and Oct. 5, 1948. 

However, Manuel Wiseman, at- 
torney for the defense, insisted that 
Knetzer was a “poor businessman” 
who paid more for cars than he 
charged for them. 

He said Knetzer delivered 4,000 
to 5,000 cars between 1946 and 1948, 
and sometimes returned as much as 
$75,000 a day in deposits when 
“people made runs on him like 
runs on a bank.” 

Wiseman said Knetzer “some- 
times tore up receipts after mak- 
ing refunds, so hundreds of thou- 
sands are not shown in the rec- 
ords.” 


100,000th °53 Car 
Shipped by Dodge 


DETROIT.—W. C. Newberg, pres- 
ident of Dodge, announced last 
week that Dodge had produced and 
shipped its 100,- 
000th 1953 model. 

Dodge began 
volume produc- 
tion on the new 
models more than 
three months ago. 
In December, 
Dodge built 37,735 
units—a two-year 
production peak. 

E. C. Dock, gen- 

7 eral sales manag- 
W. C. Newberg er, declared that 
dealer stocks were low despite the 
high production rate. 
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They Like Fife— 


sells for 387,000 lire| 
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-|Auto Credit Dips 
'Twelve Percent 


‘In One Month 


WASHINGTON. — Financing of 
retail purchases of motor vehicles 
by sales finance firms in November 
was down 12 percent from the pre- 
ceding month, according to the Fed- 
eral Reserve Board. 


Still, FRB said, the motoring 


| public on Nov. 30 owed 3 percent 


more in outstanding balances on 
the vehicles it was driving than 
a month earlier. 

The November decline in retail 
credit deals hit all types of vehi- 
cles. New-car paper was off 10 per- 
cent, as compared with a 17 percent 


|dip in production and a 7 percent 
| drop in retail sales. 


Sales finance firms’ acquisitions 


|of retail deals on used-cars in No- 


vember were down 13 percent from 
October. Their purchases of paper 
on new and used commercial units 
were off 15 and 17 percent, respec- 
tively. 

The firms reporting to FRB said 
they financed the retail sale of 257,- 
592 vehicles in November, as fol- 
lows: 96,553 new cars, 135,712 used 
cars, 12,232 new commercial units, 
and 13,095 used commercial units. 

During November, the same 
firms also handled the “floor- 
planning” of 286,033 vehicles, of 
which 241,787 were new cars and 
trucks and 44,286 were used cars 
and trucks. This was a 10 per- 
cent drop from the volume of 
floor-planning done in October. 

However, FRB said, balances out- 
standing on dealers’ floor-planning 
accounts were 8 percent higher on 
Nov. 30 than on Oct. 31. 

FRB did not attach any signifi- 
cance to the fact that new cars and 
trucks represented a much higher 
percentage of the vehicles floor- 
planned in November than in pre- 
vious months. 

For example, 85 percent of the 
floor-planning done in November 
involved new units, as against 75 
percent in October. 


Aluminum Prices 


To Climb Again 


WASHINGTON. —A _ second in- 
stallment has been granted to the 
nation’s “Big Three” aluminum pro- 
ducers on price increases they asked 
last summer. 

An OPS official said the increases 
would be passed along to aluminum 
users “automatically.” 

Price hikes ordered by Defense 
Mobilizer Henry Fowler are % cent 
a pound for primary aluminum pig 
and 4 percent for fabricated alumi- 
num. This follows an Aug. 4 rise 
of 1 cent a pound for pig and 5 
percent for the fabricated metal, 
and brings the total increase to 
just short of three-quarters what 
the manufacturers originally asked. 

Aluminum Co, of America, Reyn- 
olds Metal Co. and Kaiser Alumi- 
num & Chemical Co. contended the 
increases were necessary to provide 
revenue needed for continuation of 
their plant expansion programs. 

Negotiations, under way since 
early this year, also brought agree- 
ment on new contract provisions 
for Government absorption of out- 
put not bought by private custom- 
ers. 





Sales officials of Standard Motor Products, maker of Bive Streak ignition products, 
recently presented Elias Fife, president, with a silver tray. It bore the inscription: “To 
Elias Fife from the senior members of his sales department, to whom his leadership 
and guidance has meant so much."’ From left are Fife; Leo Stark, western regional 
manager; Ralph Free, eastern regional manager; Steve Hall, central regional manager, 
ond J. Fred Kenny, general sales manager. 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 























Week Week dan. 1 dan, 1 
Ended Same Ended dan., to to 
Jan, 24, Week, Jan. 17, 1953, Jan. 26, Jan. 24, 
1953 1952 1953* to Date 1952 1953* 
CHRYSLER .............0...0.. 24,539 13,314 25,288 80,286 60,700 80,236 
GRONOE  osssscsesesresvesesvene 4,040 2,520 4,171 12,682 8,389 12,682 
DeSoto 2,112 1,992 1,938 6,606 6,595 6,606 
Dodge . 7,338 4,814 7,304 23,380 17,898 23,380 
Plymouth 11,049 3,988 11,875 37,618 27,818 37,618 
ED escsessveee . 25,821 9,117 24,713 80,142 16,933 80,142 
SEE “civvevsxsenciscoussovsiuesvertes 19,464 6,707 18,762 61,322 11,602 61,322 
SEL, cedhiccseveussviianene 1,147 343 1,116 3,223 526 3,223 
NEN séistsnnicstiotnninness 5,210 2,067 4,835 15,597 4,805 15,597 
GENERAL MOTORS .. _ 50,019 33,243 50,215 151,154 114,064 151,154 
IES. abeunscessvsseoniecedsasvienss 9,134 5,831 9,323 28,576 20,671 28,576 
Cadillac ......... 2,224 1,617 2,203 7,059 4,617 7,059 
Chevrolet 24,946 16,514 24,748 72,453 56,137 72,453 
Oldsmobile .. 6,487 4,287 6,610 20,550 14,458 20,550 
ee 7,228 4,994 7,331 22,516 18,181 22,516 
KAISER-FRAZER ......... 1,260 836 yevete 1,487 3,330 
CROSLEY .............. 3 A _ nae 188 
TING “Gacsccsduscsbccevssessaves 1,600 1,729 5,547 5,728 
EEL... shistiseeries 921 3,865 11,717 2,280 
PACKARD ........... — 2,718 8,226 3,704 
STUDEBAKER enue 4,760 938 2,590 16,778 
WILLYS-OVERLAN D.. 1,526 730 1,419 4,383 3,034 
Total Cars, U. ae 112,600 64,570 110,885 345,532 226,739 
‘Revised. a 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan, 1 
Ended Same Ended dan., to 
Week, Jan.17, 1953, Jan. 26, 
1952 1953* to Date 1952 
6,626 8,324 26,111 22,070 
ms ghasticee  -Sdovegias 17 
144 163 491 441 
66 60 191 246 
3,466 2,846 8,811 12,033 
60 30 85 158 
4,554 5,895 18,927 12,377 
2,181 2,945 9,275 7,749 
3,488 2,618 8,003 12,697 
236 238 719 883 
356 369 1,167 1,316 
1,344 1,504 4,808 4,736 
a 274 261 - 280 865 1,118 
WILLYS-OVERLAND.. 2,544 1,912 2,532 8,291 7,303 
MISCELLANEOUS ....... 344 312 344 1,069 1,110 
Total Trucks, U. S. .... 28,027 25,007 28,148 88,813 384,254 
Total Cars, Trucks 
ne I wibsisiiass cighesuniavonascenes 140,627 89,577 139,033 434,345 310,993 434,345 
Total Cars, Trucks 
as caiabanasaaisodsinenti 8,401 6,912 8,329 25,884 22,984 25,884 
Grand Total 
Cars and Trucks 
U. S. and Canada...... 149,028 96,489 147,362 460,229 333,977 460,229 


*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, ee’ Nash, etc. 
N.B.: All U 


. totals include cars and trucks for military orders, 


1,760,000 Vehicles Due... 


Best 3-Month Output 


In 2 Years 


Forecast 


(Continued from Page 1) 


three weeks ago. U. S. plants 
should produce 460,000 cars and 
117,000 trucks for a total of 577,- 
000 vehicles in January. 

February production in U. S. 
plants should be as good as Janu- 
ary, and likely will be better. Stude- 
baker is approaching volume on its 
1953 models, and Hudson output is 
creeping upward. 

Only a handful of its Jet models 
were in last week’s Hudson produc- 
tion total, but the worst of the 
problems the company has run into 
in trying to build the new car are 
said to be over. One of the bottle- 
necks was door handles. 

a * * 

RESENTLY, it would seem that 

the Hudson Jet should make its 


Ford Rules Out 
Ohio Plant Site 


DEARBORN. — Del S. Harder, 
manufacturing vice-president of 
Ford Motor Co., announced last 
week that the company was drop- 
ping its recently acquired options 
on tracts of land in Sycamore 
Township, near Cincinnati. It had 
planned to build a new automatic 
transmission plant there. 

Harder said that “it has been 
decided to use facilities elsewhere 
available for the company’s expan- 
sion of its automatic transmission 


program.” 





bow in dealerships during the latter 
part of February or early March. 
Meanwhile, although its truck 
production is below late 1952 levels, 
General Motors’ car output con- 
tinues to average about 50,000 
weekly. The car schedules reflect 
Saturday assembly at most Chevro- 
let plants around the country. 
Ford Motor posted about a 5 
percent car production increase 
last week over the week before, 
to pull almost neck and neck 
with Chrysler Corp. in total num- 
ber of cars built so far in 1953. 
Ford Motor outproduced Chrysler 
Corp. in cars last year for the first 
time since prior to World War II. 
Chrysler’s production effort last 
week, of course, was hampered by 
Plymouth being unable to get 
enough bodies to sustain a 2,375 
daily output rate. 


Auto Stocks 








Jan. Jan. 1952-3 

21 14 High Low 
Chrysler 92% 93 98 68% 
GM 68 664 69% 50 
Hudson 146% 16% 17% 12% 
K-F 3% 3% 7 3% 
Nash 23% 2254 2254 17% 
Packard 65% 6 6% 4% 
Stude. 41% 395% 41% 31% 
Willys 12% 12% 18% 8% 
Average 33.00 32.20 


Compiled from reports of trading on the 
N. Y. Curb and N. Y. Stock Exchange. 











as a result of small losses on all 
models except °47s, up $3; and 
50s, which remained steady. 


Dealers Pressing Drives 
To Move Used Cars 


(Continued from Page 1) 


ver, also reported prices were 
stronger and demand “very good.” 
On the western market, the Los 


The price of ’52 cars, an indicator | Angeles auction reported the mar- 


needle 


months, led the losses with $17. 


for the market for several | ket firm on ’51 and ’52 models, and 


that demand was good for clean 


The average price of '53 models|cars of any year. 


fell off last week, as more of the 


Harry Gelt, at Mason City, Ia., 


lower-priced cars appeared at the|said there was a “marked rise in 


auctions. 
+ * * 


activity” there last week. At Dallas, 
the market was reported steady 


__ of the auction operators | with a good demand for clean cars. 


reported that consignments were 
held down by bad weather. 

Bud Bixler, at Ebensburg, Pa., 
said that demand and prices 
showed a sharp increase in last 
week’s sale. Jack Layton, at Den- 





In Danville, Va., it was reported 
that buyers still appear to be hesi- 
tating on prices, but that the sale 
was quite fast. Tim Anspach, at 
Albany, N. Y., declared the market 
was continuing upward, and that 


bidding was brisk on sharp units. 
* * * 


EPORTS of retail sales are no 

as optimistic. Most areas sa, 
there is little market for used cars 
and dealers are redoubling thei 
efforts through advertising an 
sales campaigns to change th: 
scenery on the lots. 


New Orleans dealers are reporte; 
baffled over the condition there. 

“There’s no price problem,” one 
declared, “because there’s no bot- 
tom. Ill go down or up to close 
a deal, but sometimes you can’t 
give ’em away.” 

Some Detroit dealers are report 
ing used-car business very poor 

In Cleveland, used-car sales have 
been reported down, and dealers 
are worried about future used-car 
sales as well. 

Augusta, Ga., reports used-car 
sales to be holding steady there, 
adding that business for dealers 
has been active for several weeks. 


Reaching an estimated 156,000 readers engaged in all branches of the automotive industry from Maine to 
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AUTOMOTIVE NEWS 


HELP WANTED 


SPECIALTY JOBBER, handling complete 
line automotive floor mats and bulk car- 
peting materials, wanting competent 
salesmen to call on car dealer trade. 
Excellent as associate line with your 
present program. Good commission rates. 
Inquiries invited by aggressive men. 
Automotive Mat and Carpet Supply, Inc., 
Box 1414, Indianapolis 6, Ind. 


USED CAR MANAGER. Young, aggres- 
sive, must know every phase of retail 
and wholesale merchandising. Must be 
able to act as assistant to general sales 
manager, therefore must also be familiar 
with new car selling. This is a fine 
opportunity for right man as we are a 
750 car DeSoto-Plymouth dealer, largest 
in city. Write full particulars and refer- 
ences to Neuman Motors, Inc., 1025 
Hertel Ave., Buffalo, N. Y. 


GENERAL MANAGER. Volume Ford deal- 
er in the Detroit area wants man experi- 
enced in all phases of the business. Box 
2193, c/o Automotive News, Detroit 26. 


WANTED—Service manager. Liberal sal- 
ary, annual bonus to right party. Large 
Chevrolet-Oldsmobile dealer in Colorado. 
Box 2194, c/o Automotive News, De- 
troit 26. 


SALESMEN, covering new car dealers in 
Indiana, Illinois, Kentucky, West Virginia 
and Pennsylvania, supplement your other 
lines with our custom tailored seat cov- 
ers, on commission basis. Write Box 


2195, c/o Automotive News, Detroit 26. 


WANTED —Service manager for Ford deal- 
ership in north central Indiana. Man 
must be able to take complete charge 
of service department and produce. Ex- 
cellent opportunity for the right man. 
Replies confidential. Box 2196, c/o Auto- 
motive News, Detroit 26. 


SERVICE ENGINEER 
WANTED 


by large southwestern Ohio manufacturer of 
automotive replacement parts. Must have prac- 





tical experience in automotive mechanics and 


a technical knowledge of the application and 
functioning of automotive engine and chassis 
parts. An engineering degree is not required, 
but experience in management of large car 


or truck dealer service department would be 
desirable. Salary commensurate with ability. 
Write complete details of experience. Address 


Box 2218, c/o Automotive News, Detroit, 26 





SHOP FOREMAN WANTED by progressive 


northern Michigan Chevrolet agency. Must 
know mechanical, frame, body, paint 
work. Be able to handle personnel and 
assist training of apprentice mechanics. 
| a 2212, c/o Automotive News, Detroit 
6. 


SALESMEN. We have openings in several 
mid-central states for men with an ac- 
quaintanceship with new car dealers, We 
are a large national distributor of auto- 
motive parts and specialties and our men 
cover the country from Maine to Texas. 
Give full details and experience. P.O. 
Box 2630, Philadeiphie, Pa. 


TWENTY CENTS 
Wanted Ads accepted at half-rates to encourage this 
Count initials and groups of numbers as one word. Ads may be signed with your full name and 
but if signed ' 
per insertion for address and extra service as replies are forwarded, 


4 T-2 


i :T-) an 


‘CLASSIFIED WANT ett ot? 


3B Py aie ee 
AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 






HELP WANTED 


WANTED 


Mfg. Agent—Distributor 
California, Oregon, Washingten 

Sell or lease ae Tower Control Program. 

$2,500 up, 40% commission. Auto dealer's 

service department only. Backed by major 
auto factories. Will train you. Leads meg on 
resulting from NADA Auto. Equip. 

Francisco, February. K. J. Diller, Flash-A-Call 

sn Control, iti2 S. Wabash Ave., Chica- 

go 5. 

SERVICE MANAGER with recent experi- 
ence, preferably Mercury or Ford but not 
essential. A volume minded man to take 
complete charge—who knows how to meet 
the public. We offer an attractive salary 
and incentive plan, vacation pay, group 
insurance, pleasant working conditions. 
All replies or interviews will be treated 
confidential. Call Dave Coogan or Mr. 
Reighart. Dave Coogan, Inc., TW 3-2300, 
13832 Joseph Campau, Detroit, Mich. 


AGENTS WANTED. Old line manufacturer 
of automotive lighting equipment re- 
quires manufacturers’ agents in States 
of Washington and Oregon. Good oppor- 
tunity for energetic men. Replies confi- 
dential. For further details write sox 
2167, c/o Automotive News, Detroit 26. 





POSITION WANTED 


GENERAL or SALES MANAGER. New 
England area _ preferred. Twenty-five 
years’ experience, all phases, Ford and 
GM. Managed 150 car Ford agency 
seven years. Married, 46 years old, good 
health. Box 2197, c/o Automotive News, 
Detroit 26. 


SALES TRAINEE, auto agency; 26, single, 
B.S. in business administration; L.L.B. 
Cornell. Residence New York City. Own 
’51 Dodge. Herbert Palace, 243 Jersey 
St., Staten Island, N. Y. 


GENERAL or SALES MANAGER. Cleve- 
land or northeast Ohio area. Prewar and 
postwar ‘‘Big 3’’ retail sales experience. 
Six years’ factory sales experience—dis- 
trict manager, business manager, regional 
manager. Will invest. 36 years old, col- 
lege graduate, married, three children. 
Good health. Box 2198, c/o Automotive 
News, Detroit 26. 

LEASE MANAGER, thoroughly  experi- 
enced in organization, sales and main- 
tenance of volume car and truck leasing. 
Handling national and local accounts. 
Excellent references. Box 2199, c/o Au- 
tomotive News, Detroit 26. 


FACTORY REPRESENTATIVE. Over 20 
years’ experience with world’s largest 
automobile manufacturers, including for- 
eign cars, serving in every phase of sales 
work, mostly in southwestern states, 
where I am personally acquainted with 
majority of distributors, dealers, finance 
companies and bankers. Can augment 
your dealer representation. Available 
February ist. Box 2200, c/o Automotive 
News, Detroit 26. 


WANTED—A dealer who wants to relax 
and needs a man with a background of 
merchandising experience dating to the 
’20s from salesman to general manager. 
Since the war, have been setting up new 
operations, ‘‘trouble shooting,’’ promo- 
tional and organizational work. Write 
to Box 2202, c/o Automotive News, De- 
troit 26. 

AVAILABLE FEBRUARY 15th. Two top- 
notch auto leasing men. Complete auto- 
motive background. More than six years’ 
service with one of the largest in the na- 
tion. Will consider any executive position 
or assume complete charge of established 
or new organization. Box 2213, c/o Au- 
tomotive News, Detroit 26. 





SALES EXECUTIVE 


Competent to assume full responsibility of a 
new and used car dealership. Capable of 
evaluating your potential thru executive lead- 
ership. Consider salesmanager.) Eighteen 
ears’ experience in all phases of the auto 
= ll production, sales promotion tech- 
nique, administration, etc. Single, will travel 
or relocate. 
BOX 661, G.P.0.1., N. Y. C. 





, in care of Automotive News, 


PER WORD for each insertion. Cash in advance. Position 
classification for the benefit of our employing 


lS Taha. ee | 
unopened, the 


POSITION WANTED 


GENERAL MANAGER, experienced, capa- 
ble profitably operating dealership even 
under unfavorable economic conditions, 
especially successful with emphasis on 
used cars, also obtaining reasonable serv- 
ice absorption. Will build strong, youth- 
ful organization and operate to a high 
standard, insuring good factory relations. 
College education, steady, reliable, middle 
aged, good appearance, family man; ex- 
cellent references, including present em- 
ployer. Salary and percentage net result. 
Earning potential must be attractive. De- 
sire change climate. Prefer California. 
Box 2201, c/o Automotive News, De- 
troit 26. 


RIGHT-HAND MAN for one of the ‘Big 
Three.’’ Prefer metropolitan New York 
territory. Presently employed with Dodge 
dealer selling 500 units per year as sales 
manager. Twenty years’ experience in 
new and used car sales, Familiar with 
finance. Have the know-how on profits 
and how to keep them. Can relieve you 
of your burdens. Willing to buy piece. 
References. Box 2188, c/o Automotive 
News, Detrott 


SALES MANAGER, new or used cars or 
both. Experience in volume business oper- 
ation or conservative deal. Experienced 
with high, low and medium priced new 
cars, as well as all phases of used car 
operation. Honest, ambitious and raring 
to go. Presently employed as sales man- 
ager for one of ‘‘Big Three’’ but desire 
opportunity for advancement. Excellent 
references. Personal interview on request. 
_ 2186, c/o Automotive News, Detroit 


NEW and USED CAR manager, 42 years 
old, 18 years’ experience, one that knows 
every phase of the business from sales 
service financing and can produce and 
get every salesman to produce. Will not 
consider any job under $10,000 a year. 
Now located in New England but will 
go anywhere. Box 2203, c/o Automotive 
News, Detroit 26. 


SALES REPRESENTATIVE available Feb- 
ruary 15th. Young, aggressive, depend- 
able. College graduate business adminis- 
tration, Fourteen years’ automotive ex- 
Perience all phases; production, sales, 
sales promotion, finance, zone operations. 
Prefer New York state due to wide deal- 
er acquaintance. Address Box 2214, c/o 
Automotive News, Detroit 26, 


DENVER-PHOENIX AREA DEALERS— 
Attention. Sales manager available. Ag- 
gressive, keen, competent, twenty years’ 
metropolitan New York experience. All 
phases. Prefer GM. Visiting your area 
February. For personal interview, please 
write Box 2175, c/o Automotive News, 
Detroit 26. 


AUTOMOTIVE EXECUTIVE. Business-gen- 
eral management experience. Treasurer- 
controller. Help organize new or handle 
established dealership. South preferred. 
Can get results. Box 2187, c/o Automo- 
tive News, Detroit 26. 


SALES MANAGER. Eighteen years’ exper- 
ience in the automobile business, 12 years 
as sales manager. Best references. Box 
2176, c/o Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE 


DEALERSHIP, now handling independent. 
Gross over $650,000 yearly. Modern 
building, attractive 18-year lease. Per- 
fectly located in fabulous new community 
—30 miles from New York City. Mer- 
cury, all Curysler lines, Buick franchises 
open in th.s booming area of approxi- 
mately 150 000 population. Box 2209, c/o 
Automotive News, Detroit 26. 


DEALERSHIP, handling Nash automobiles, 
in the largest and best town in Nevada. 
Large volume, o\er 100 cars in last four 
months. Small capital will handle. Box 
2210, c/o Automo:ive News, Detroit 26. 


DEALERSHIP, handling Hudson - Interna- 
tional, in coastal town—population 85,- 
000. Operated profitably. Owner retiring. 
Modern shop. Service gross covering ex- 
penses 100%. Full price not over $25,- 
000. 425 Washington, Monterey, Calif. 
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DEALERSHIPS AVAILABLE 


AGENCY, handling Chrysler-Plymouth. Oil 
and farming area. Town of 1,000, trad- 
irg area of 25,000. Exceedingly nice 
modern building complete to shop ex- 
haust system—$75 monthly. Business 

iows profit every month, even wiih no 
w car sales, due to heavy shop busi- 
ss and very low overhead. Change of 
imate necessary for owner’s child 
sason for selling. $7,500 will handle. 
sox 2204, c/o Automotive News, De- 
troit 26. 


ENCY, handling Dodge-Plymouth. Estab- 
ished seventeen years; sales $10,000 
nonth; open franchise; small town; brick 
building, 50’x100’; large lot; large show- 
complete 


AG 


room; fully stocked parts bin; 
repair equipment; two service trucks; 
two apartments with property; price— | 


$40,000 plus; terms. Apple Co., Brokers, 


Cleveland, Ohio. 


TEXAS DEALERSHIP—120 units, handling 
DeSoto-Plymouth. Trade area approxi- 
mately 75,000. Modern service and parts 
departments. Building 125’x150’. Large 
used car lot. Low rent. $20,000 will 
handle. 
est if qualified to take over management. 
Selling because of other interests. Fac- 
tory approval. Box 2205, c/o Automotive 
News, Detroit 26. 


ee SD 
ESTABLISHED DEALERSHIP, handling | 


Growing prosperous 
150 cars, good 
Must sell to 


Chrysler-Plymouth. 
south Texas community. 
lease, complete facilities. 


dissolve partnership. Box 2206, c/o Auto- | 


motive News, Detroit 26. 


nance RPSL CEA 
HANDLING CHRYSLER—300 to 400 cars. 
Long established in rich middle Atlantic 
city over 100,000 population. Building 
favorably leased. Used cars opticnal. 
Requires $100,000 and factory approval. 
Responsible principals only. Repiies con- 
tidential. Box 2207, c/o Automotive 
News, Detroit 26. a: 


ee eetaacmnieaanennsatennihebarhanenitenentatioeeesnneniea 
DEALERSHIP, handling DeSoto-Plymouth, 
in central Illinois county seat of 5,000 
population. $15,000 cash will handle. 
Sixty new car quota. Fine equipment 
and personnel. Building leased. Box 
2208, c/o Automotive News, Detroit 26. 








WELL ESTABLISHED DEALERSHIP since 
1945, handling K-F, in city over 70,000— 
southeastern Wisconsin. Lease building. 





Box 2184, c/o Automotive News, De- 
troit 26. 
WHEN BUYING or SELLING 


an 
AUTOMOBILE DEALERSHIP 
Consult a Specialist 
LEO J. KLEM 
909 Fisher Bldg. Detroit 2, Mich. 





DEALERSHIP—one of ‘‘Big Three.’’ Gross 
business in 1952 over $500,000. Parts 
and equipment at substantial discount. 
No real estate to buy. Box 2185, c/o 
Automotive News, Detroit 26. 





DEALERSHIP, handling Nash, in southern 
lilinois. Modern, new building with ad- 
joining lot. Modern tools and equipment. 
Will sell all or lease building. Box 2215, 
c/o Automotive News, Detroit 26. 


AUTO AGENCIES 


large, medium and small ‘Big Three" auto 
agencies located throughout the United 
States. Write for brochure. 


DAVID JARET CO. 
Established Over 29 Years 
150 Montague Street Brooklyn 2, N. Y. 
ULster 2-5600 








DEALERSHIP WANTED 


FORD or CHEVROLET DEALERSHIP in 
central or midwestern states—approxi- 
mately 200 to 400 cars. Will buy outright 
or willing to consider on a buy-out basis. 
Box 2220, c/o Automotive News, Detroit 
26. 





WANTED! 
FORD or GM 


Sell your assets now. Have unlimited 
cash and factory approval. Would like 
to expand. 400 units or more desired. 


Box 2219, c/o Automotive News, Detroit 26 





CHEVROLET in TEXAS ONLY. Finan- 
cially responsible business man with fac- 
tory approval wants to buy Chevrolet 
dealership. Absolutely confidential. Write 
S wire. Williams, Box 1938, Abilene, 
exas, 





FORD OR GM 
200 Car Minimum 


Unlimited cash. Factory approval assured. 
Information treated in strictest confidence. 


Box 2192, c/o Automotive News 
Detroit 26 








BUSINESS OPPORTUNITEES 


SALESMAN - DISTRIBUTOR for line of 
white wall tire rubber accessory. This is 
not a paint, but pure cured rubber. Op- 
portunity organize own business. Very 
small investment, good profitable item, 
highly desirable with new and used car 
dealers. Very small protected investment. 
All territories open. Republic Rubber 
zp Co., 505 W. 57th St., New York 
19. 





FLORIDA MOTEL 


32 units, 32 tile baths, 4-room apartment. 
Excellent location in city. Restaurant adjoin- 
ing. Masonry, air condition, wall to wall car- 
pet. One of the best. Asking $225,000 with 

5,000 down. Due to iliness will consider 
reasonable offer. 

HARRY G. ELMORE, Realtor 
Motel and Hotel Broker 

942 Edgewood Ave. Jacksonville, Fila. 


only | 


Would consider selling half inter- | 


AUTOMOTIVE NEWS, JANUARY 26, 1953 


BUSINESS OPPORTUNITIES 


WOMAN WANTS PARTNER, experienced 
in used car business. References or will 
rent lot, sell with four room house. Pros- 
perous farm community. Box 2216, 
Automotive News, Detroit 26. 





DEALER SERVICES 








INVENTORY SERVICE 


Parts and Accessories Depts. 

confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization —in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 


Automotive Inventory Service Co. 
10040 Freeland Detroit 27, Mich. WE 3-6449 





INVENTORY SERVICE. Parts and acces- 


L-M and MoPar dealers. Fast service 
eastern half U.S.A. Talbot’s Inventory 
Service, 124 S. Woodward, Birmingham, 
Mich. Midwest 4-5355 or 4-8460. 





INVENTORY SERVICE 


Complete parts and accessories inventories 
for all dealers by qualified full 


in Southeastern States. 


1731 Candler Bldg. 
Alpine 1140 


Atlanta 3, Ga. 








INVENTORY SERVICE 
Parts Accessories 
Lar and Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen 
do all the work. 
confidential. Inventories accepted by 
accountants and by the government. 


ALLIED INVENTORY CO., INC. 
1831 E. 79th St. Chicago, Illinois 
ESsex 5-8300 


all 








CARS FOR SALE 


1949 NASH WRECKER with model 1009 
Ashton power wrecker, safety lights, di- 


rectional signals and dual rear wheels. 
Priced very low. Antioch Nash Sales, 
Antioch, Ill. 





Ben Fishel 
Auto Auction 


SALE EVERY TUESDAY 
Rain or Shine 


DEALERS ONLY 


Hube Elliot? and 
Hugh James 
Auctioneers 


TONEY LEVILL, MANAGER 


Phones 222-223 
2nd and Ohio —_ Cairo, Illinois 








MUNCIE 
O AUCTION 


EVERY THURSDAY 


Checks guaranteed 


Aut 


| 
Numbers reserved 


Phone 2-7622 
On U.S. 35-3-67 


MUNCIE, INDIANA 
Steffen Auctions, Inc. 








—AUTO— 
AUCTION 


—AT— 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 






—AT— 


DANVILLE, PENNA. 


EVERY WEDNESDAY 





You will always find real action at 
both these auctions. 


R. D. WEST, PROP. 


Jos. E. Johnson 
Auctioneers 


Tex Rickard 





c/o} 


Full-time experts. No pickup, part-time help; | 


sories. Top type personnel, organized | 
procedures, up-to-date records. Model, 
year breakdown for Ford, Chevrolet, | 


time em- | 
ployes. Final report discussed with dealer or 
| his appointed representative only. Operating | 


the Geo. E. Kinney Inventory Service Co. | 


Accurate, unbiased and | 


| 




















MONARCH BUICK CO., INC. 











CARS FOR SALE 


USED CAR BUYERS 
PITTSBURGH, PA. 


Has them at wholesale prices. 
We're packed with a large selection of 
new car trade-ins 
We don't mean fleet cars 
All cars state and safety inspected 
Over 1,000 cars at all times 
Most any year, make or model 
Come—wire—write or call following dealers 

for information 


Sanford Motors, Inc. Midtown Motors, Inc. 
Pgh. Largest Dodge- Pgh. Live Wire Ford 
Plymouth Dealer Dealer 
4709 Baum Bivd. 4911 Baum Blvd. 
R. T. Sendell Mu. 1-8315  E. J. Bazzy Mu. 1-1204 











KEN SCHAEFER’S 


The Only Indiana 


AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 


Art Grandi, Auctioneer 
CORNER CAPITAL AND MORRIS STS. 
Market 8541 — Belmont 015! 

IN THE HEART OF INDIANAPOLIS 


































DEALERS 
WE WHOLESALE 
100 CARS TO CHOOSE FROM 
Write - Phone or Wire 
Harry Davis 
KING FORD MOTORS, INC. 
Authorized Ford Dealer 


1425 Bruckner Blvd. 
Cypress 2-9400 






Bronx, New York 









AUTO AUCTION 
TIM ANSPACH 


"Midway", Stop 20 
Albany-Schenectady Road 
ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ...12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 


CARS WANTED 


WANTED—Four (4) 60 special Cadillacs 
and two (2) 75 Fleetwood Cadillacs with 
low mileage. Within 500 mile radius of 
N. . C. To be 1950 or later models. 
Write full information. Box 2217, c/o Au- 
tomotive News, Detroit 26. 







WANTED—Army and civilian jeeps—1942- 











1952. List quantity, price, ete. Gar Write or Phone COMPLETE with 
Auto Co., Pali ; 
<> ., Deeeeae Seem, B. 7 F. C. Hindsley, V. P. & Gen. Mar. Guide Cables and $6] 45 
PARTS FOR SALE CHIEFTAIN PONTIAC, INC. BRAKE HOOK-UP.......... 
111 W. 38th St., Indianapolis, Ind., TA. 1588 
Meets ALL I.C.C. Requirements! 
BUICK SHOP EQUIPMENT WANTED QUICK-TOW, Bumper- $19 50 
WHOLESALE LATE MODEL Dodge wrecker. 11-ton ae exe caress 2 
chassis, fully equipped, in good condition. + ‘oint Hook-Up 
PARTS Send photos and details to Ewell Ssetern, Intra-State ee ee $42.50 
Inc., Glen Burnie, Md. (Folding ''V" Type) 


ONE OF THE EAST'S 
LARGEST INVENTORIES 


Same Day Service on Mail Orders or 
Phone Cails — All Shipments C.O.D. 
Phone Parts Department 
Circle 5-5910 
521 W. 57th St. 


“Buick's Largest Dealership" 
NEW YORK 19, NEW YORK 






NASH PARTS 











AN UNUSUAL OPPORTUNITY to buy a 


1927 PONTIAC, Excellent condition, Origi- 





FOR SALE. 








1906 CADILLAC in good condition. Leon 
8. Hershey, Lititz, Pa. 40 So. Clinton St., Chicago 6, Ill. 
1913 FRANKLIN, Like new condition. 


51 


PARTS FOR SALE 


BUICK PARTS 


Wholesalers 
“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 
Quantity Shippers—All GM Parts 

Shipped Same Day 
WRITE—WIRE—PHONE 
All Shipments C.O.D. 


GORDON BUICK 


Formerly 
ROBERTSON BUICK 
“EDGE OF THE LOOP" 
1000 S$. Wabash Avenue 
CHICAGO 5, ILL. 
WAbash 2-1030 





AMBULANCE FOR SALE 


1948 DeSOTO, ambulance suburban convert- 
ed. Excellent condition. $1,350. Write or 
phone, Pierce Pontiac, 250 South Gtove 
Ave., Elgin, Ill. 


MISCELLANEOUS 


8 out of 10 
DEALERS PREFER 


THE 1953 MODEL 
MOTO-MATIC 


TOW e GUIDE 


WITH 4 CONTOUR GRIP 
BUMPER COUPLERS AND 
OSCILLATING STABILIZER 


NO ADAPTORS NECESSARY 
Meets I.C.C. Strength Requirements 
FACTORY 


$A Ass 
NET PRICE dd 


LIBERAL QUANTITY DISCOUNTS 
TO AUTOMOTIVE JOBBERS 
AND DISTRIBUTORS 


Factory Sales Division 
PILOT DISTRIBUTING CO. 


BATTLE CREEK 9, MICH. 


























































































Genuine Oldsmobile Parts 
Largest Olds parts wholesalers in the middie 
west, Shipments made promptly. 
GREBE OLDS 
3400 S. Kingshighway 
Flanders 0800 St. Louis 9, Mo. 


Federal Tax 
Included 






TRUCKS FOR SALE 


AUTO TRANSPORT, 1950 International 
L-185—65,000 miles. 1950 mechanical han- 
dling trailer—34 foot, approximately same 
mileage, A-1 condition. Overall length 45 
feet. Price $5,500. C. J. Herbertson, 1645 
Son Place, Denver, Colo. Tel. AComa 













BUSES FOR SALE 






QUICK CHANGE dealers license plate 


NEW CHEVROLET 48-passenger capacity holders. $1 per set of four postpaid. 
school buses with Ward deluxe body— C. Howard, 1498 Overlook Drive, Akron 
$2,990. Also 36-passenger capacity Ward 7, Ohio. 





















deluxe body—$2,690. Chevrolet 


Co., Cabot, Ark. 


SHOP EQUIPMENT FOR SALE 


SERVI-CARS, Harley-Davidson. Used—re- 
built. More business, less cost, good 
advertising with this one-man pick-up 
and delivery system. Harley-Davidson 
parts and accessories. Free _ bulletin. 
Knuth’'s (Factory Dealer), 1753 Muskego, 
Milwaukee, Wis. 


Bailey ENGINE REBUILDING — Crankshaft 


grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce S&t., 
Lynchburg, Virginia. 


Improved 1953 


Wider Spreading Rear "V" 
With Full Floating WRIST ACTION Ride 
and Tow on all type roads 


Automatic BraKing 


WITH BRAKE HOOK-UP 


ONLY . . $5145 curs 


GUIDE 
Meets 1.C.C. Strength Requirements 





























FOR SALE 
I1—Bennett Ferogen chassis dynamometer (in- 
door road) Model G. A-I condition. 50% 
off list, 
I—Harley-Davidson 3 wheel 
bar. Less than 3,000 miles. 
50% off ist. 
RAMSEY AUTO SALES 
New Castle, Indiana 







cycle with tow 
1951 model. 



















CABLES 






CLAYTON DYNAMOMETER 
Model 41 C—524 F F. Latest type water cooled. 
In perfect condition. Can be bought for less 
than 50% of original cost. Space problem 
only reason for selling. 






























































ANTIQUE CARS FOR SALE 

















—SPECIAL— 
Protecto Covers (Tailor Made).... $6.95 


Carrying Bags $1.00 & $3.50 
SAFETY CHAINS, set of 2, only .... $2.50 
All Prices Include 8%, Fed. Excise Tax 


TOW BAR SALES CO. 


Exclusive Factory Distributors 


AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 DO 3-8373 MO 4-4485 


1905 Buick. Perfect original condition. 
It’s a showroom masterpiece. Box 2211, 
c/o Automotive News, Detroit 26. 












nal paint and motor like new. Actual 
mileage, 45,000. Jones Motor Co., Wood 
River, Ill. 







1906 Ford pictured on page 
seven of January 5th issue of Automotive 
News; reasonable. Star Motor Co., Inc., 
Logansport, Ind. 






Ben Wisler, Welch, W. Va. 
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In the FLEX-S steel oil ring, flutter and vibration are 
minimized by the dampening effect of the flexing mem- 
bers which unite all sectors of the ring. This flexing 

‘member is the only connection between sectors. It 
absorbs shock and vibration. 


The FLEX-S ring has parting gap ends ground square 
and parallel to maintain true alignment, for exact out- 
side diameter and side-seal contact in cylinder bore 
and piston. 


b ; 3 
The design of the FLEX-S ring forces it to hug the 


groove. It can't fall away from the piston. This permits 
fast and easy installation in the engine. 





ee 


Factory Engineered piston ring set featuring the new 


HLEXS 


Compressible steel oil ring 


for replacement service 


After exhaustive laboratory and road tests, Buick has adopted the new FLEX-S 
steel oil ring for replacement ring sets. 

Because of FLEX-S extreme flexibility and uniform radial pressure, FLEX-S 
conforms to tapered and out-of-round bores. Cylinder bore wear is definitely 
retarded. FLEX-S oil drainage minimizes clogging due to carbon, or gum de- 
posits. It is easily assembled on the piston, hugs the groove and can’t fall away. 
Customer satisfaction is assured even beyond normal mileage. 

A perfect partner for Buick’s famous fire ball piston 


ENGINEER APPROVED ACCESSORIES 


SK | See your Buick dealer 


FACTORY ENGINEERED PARTS 
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